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The Application of Marketing Mix Concept
for Architectural Firms
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Abstract

This paper presents the application of “Marketing Mix Concept” specically for architectural firms. One of the
core concepts business firms use to satisfy their customers in target markets, marketing mix constitutes of 7
elements : product, price, place, promotion, people, process, and physical evidence. Business rms need to

analyze and understand not only each and every of the marketing mix’s element, but also the synchronized
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development of these elements, in order to reach marketing goals and customers’ satisfaction. Architectural

firms, which is a kind of business firm with its own characteristic and specic context. As professional service

firms, architectural firms, are regulated by professional ethics, and the need to maintain professional standards.

The core service of architectural design service depends on both professional knowledge and creativity, which

should be taken into consideration when one applies Marketing Mix Concept for architectural firms.

Keywords: Architectural firm, Architectural practice, Marketing, Marketing mix
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