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Abstract

The participatory action research wisdom application to develop value added
product for multi-purpose liquid group was conducted for three objectives. The first
purpose is to study context and wisdom application potential in production and
development of multi-purpose liquid group. The second purpose is to investigate
method and pattern of wisdom application integration to add value into product of the
group. And the last one is to create value-added product by wisdom application
integration for the group. This research was done in participatory action style, and
spent one year time. The population was multi-purpose liquid group, Ban Dan village
Moo 2, Son Don Kaew sub-district, Mea-Tha district, Lampang province including
the group leader, group committee, group members and other related organizations.
The data was collected from interview, observation and group seminar

Regarding to the purposes, the outcome of Ban Dan village circumstance
study was most of the villagers were agriculturists who did a part-time job when they
were free. This village had some necessary infrastructures. The villagers lived
together in unity, and they established some part-time job group, so they got a
sufficient income. The suitable method and pattern were to focus on human resource
development by self studying, self doing, groupthink, and cooperative making
decision. Creating value added product could be done by product modification,
channel increase, and various marketing communication application.

Keyword: Participatory Action ,value Added , wisdom
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