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Abstract
This study examines the factors affecting the financial management behavior of
Generation Z in Chiang Mai Province. Participants were 400 Maejo University students in
Chiang Mai, aged 19 - 22 years. Data were collected using 400 questionnaires and
analyzed through Multiple Linear Regression. The results revealed that most of the
participants were female, with an average age of 21 years, and were first-year students.
At the 0.05 significance level, parental socialization (PS) and self-control (SC) were

significant predictors of financial management behavior.

Keywords: Financial Management Behavior, Generation Z, Finance, Socialization,
Self-Control
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1. Financial Literacy (FL)
2. Parental Socialization (PS) Financial Management
Behavior

3. Peer Influence (PI)

4. Self-Control (SC)

Figure 1 Conceptual Framework

Table 1 Summary of Variables in all Studies

Variable No. Symbol Past Studies
Dependent 1 Financial Management FMB  Hafizha and Arifin (2025),
Variable Behavior Wahyuni et al. (2025)
Independent 1 Financial Literacy FL Aleno et al. (2025),
Variables Hafizha and Arifin (2025),

Restiyanti and Yadiati (2024),
Wahyuni et al. (2025)

2 Parental Socialization PS Aleno et al. (2025), Antoni et
al. (2019), Hafizha and Arifin
(2025), Marheni et al. (2024)

3 Peer Influence Pl Hartono and Isbanah (2022),
Malhotra and Baag (2023),
Marheni et al. (2024),
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Variable No.

Symbol Past Studies

4 Self-Control

SC Anjani and Darto (2023),

Barrafrem et al. (2024), Hafizha
and Arifin (2025)
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Table 2 Mean and Standard Deviation of Variables

X S.D. Result
Financial Literacy (FL) 351  0.67 High
Parental Socialization (PS) 391  0.74 High
Peer Influence (PI) 299 093 Moderate
Self-Control (SC) 347 063 High
Financial Management Behavior (V) 376  1.04 High

(=3 v 1Y a ] ' o 1 v 1 v 1
310 Table 2 agiuladn seAUAUAUAAWINYBINALAIRE 19 lUATWAS 9 Laun
ATUANINNNITRY AUNTTANAINNEIANTDIHUNATEY AIUNITAIVANAULBY AUNGANTTY
N159An15119508uU lunmsinegluszauunn nelidaieegsendng 3.47 - 3.91 diusudvsna
= i [ Y} a0 a 1o
e Tuainsin wud eglussiuuunans lnedAiadesgn 2.99
nauNsIATIEmeaifgseyuiu fI3dulalininsivaevanuigiulasiu laun
AnuliduiusiuveeuUsdase (Multicollinearity) famaduusyansandunus (Correlation
Matrix) iazA VIF (Variance Inflation Factor) &adialaiiiu 5 uansinlifitlymn Multicollinearity
31nN15a339deuLl asdunud Toyadanadulnd ludUamn Multicollinearity way
anuudassvesiuuseglunaeifivinzay vliausodnseideyasenisannesnvae
IppgegniesuaganusaRanIHaNTIATIEviivaiifle Ny fail

Table 3 Pearson Correlation Matrix of Independent Variables

N=400 FL PS PI SC
FL 1 0.520** 0.401** 0.598**
PS 1 0.218* 0.499*
Pl 1 0.411*

SC 1

971 Table 3 WU AduUsEAVEaNAUTUSSYnINsLUTBaseyna Ay 0.80 Feusdd

Taiddann Multicollinearity LagAFUUTEANS @aNFUNUSTENINAWUTDATZUAAZAIUI AT
ag3¥1in9 0.218 fiv 0.598 Falmnuduiusiuedilduddgymisatiansgsiu 0.05
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Table 4 Results of Multiple Regression Analysis for Financial Management Behavior

Variables B SE Beta t p-value

Constant 0.501 0.291 1.722 0.086
FL 0.116 0.089 0.075 1.299 0.195
PS 0.174 0.073 0.124 2.373 0.018**
PI -0.099 0.054 -0.089 -1.838 0.067
SC 0.712 0.095 0.431 7.526 0.000**

R=.524 R Square = .275 Adj. R Square =.268 Std. Error of the Estimate = .88730
** fifuddaynnsadfiszdu 0.05

N Table 4 wuin AvduUssAvisavduiusnaniian 524 uasidsaosvasrnduussans
anduiusnyanla 275 wanadn ALUsHEINTANMNe 4 67 Saudunensal ngAnssy
MIINIMIRUAToEAE 27.50 AIAIUARIALAGBUIINTIIUYBINTHEINTAIIAT 88730
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N1939AN13N13RUeE N NTE A AYN 19D AT T2AU .05 191U 2 67 AB N1ITALNAININAIANVDY
AUNATEY (PS) kagNIsAIUANALLDY (SO) dIUMILUIAININIAIUNITRY (FL) kagdnsnaan

P v o W aa v < v o &
wieu (P) laifideddynisada Invasraduauniswensalld fail

Y =.501 + .174(PS) +.712(SC)
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ns¥anaInsdenuveeUnases (PS) NMIAIUANALLDY (SC) JKARENYANTINNITIANITNITRY
voungueui
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aonndesfuauIdeves Aleno et al. (2025) finuin waAinssunsoouvessnvubildiAnan
Uadgsuaiuiiiiesegrnier widalasudninaainaninwindeuniadeny lneianienis
afuayuuaznsUgnilsanaseunii denndesiunuideves Marheni et al. (2024) fiwuin
nsdanamadenuangunasesdenauinuaritedAyrengAnssuniseeulagnse wavdana
iruanudslaluniseandndie uagdiaeandoetueuideues Antoni et al. (2019) finui
msaauﬁlaqﬁuuazmﬁmmquammmﬂ%ﬁmaqgﬂﬁmam'awqaﬂsiumm'ﬁféumaqﬁfﬂﬁﬂm
otefiifoddy Tesmdaiinisesuuaznsaununisiude venanidaenndasiungud
Msdanaimsdanuiing1nin wnAnssuuazardouvosyanagnaiiesitunszuIunITaLaT
NFIANIINFIUNUARTY (Socialization Agents) Tnstanzlug19duiin Sensounsiuas
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M3MIUANALLBITHARE NG ANTTINTIANIINTIRUYBINGUAY Gen Z Fsaanadairiy
$338909 Hafizha and Arifin (2025) finuin msmuauaueaduiuysAdavinadauan
agilfuddgsiengAinssun1sdInn1smen1stiuvenguay Gen Z laganiglusuniseeuiiy
waznsldneeg1asednsy s uITeves Barrafrem et al. (2024) WU NISAIVANAULBIEING
WauIneg1elidud AT IuIutueaNans wazeuiTeues Anjani and Darto (2023) Wuin
nsmuAuRuesdsHaUINLarifddydengAnTsunmsdanisnsiures nquau Gen Z il
Wqﬁﬂsmmﬁmmiﬁumaaﬂuﬂdmﬁlﬁlﬁsﬁuﬁmmm@ﬁmasmLﬁm LLﬁ%uﬁUﬂalﬂWi]aﬂiiu
aelu vensmuauauiesiie uenantsiaenadastunguinginssuniuua ina1ain
WqﬁmimammaLﬁmmﬂmmﬁgﬂa LLazmmGﬁgﬂa%Lﬁmﬁuiﬁlﬁauﬂﬂa%’uﬁjdmumuQm
Wqﬁﬂsimfulé’ (Perceived Behavioral Control) na13fe m'iﬁqﬂﬂaL%admummsammu
ngfnssuvesnuedliifniuaisldnielidesitanazusagdlasie 4 luuunmsiu maniue
puesdadunalnnelufiazoufsnuannsolunsiudsdelauasyhnuusunisiudidal
iy nsRuTeIe msseuegasiiave shliausdlausdunginssuaidlduniy

AUAUANINININITRN NaNSANYIMUIY lldawadengfinTsun1sann1sNITiuYed
nauAw Gen Z sgailtdud1dny nenansdnwliasnndesiuinwideves Alefo et al. (2025),
Hafizha and Arifin (2025), Restiyanti and Yadiati (2024) wag Wahyuni et al. (2025) finuin
AU NNAITIUAIRATIUINABNANTTUNINITIUVBIYAAA el o1 umszrosing
sEvemnuifun1sUtRess lesanmseeudesendeitouaznismunupuesnnnitninug
fisegraiien uenand nguiesesduduindnwiidnelddida vildudnsewinds
Anuddauesnnseey uaildedifnsuaninadesdsliamnsnsouldneiies dwmaliniug
mensiuliluanidvinalaenswonginssumsesululunail

dmudninanniiou nansAnwmudn lidsmadengfinssun1sdanisnisiures
nauAu Gen Z agailiuddgy lnenan1sAnwlidaenadediuauiduves Hartono and Isbanah
(2022); Malhotra and Baag (2023); Marheni et al. (2024) finuin 3viswaaniioudeaidaun
songAnssumensiuvesauiuluel vl oradesnanmssemdunginssufiduiuusegsda
duyaralazUILNATEUATINANILTINARUIINNGILTTU Snvtadvdnaaniiieusnafiviady
dueduuazsudunounisoon Wefinsansmiuduihlinagrslivsngdoddymisadia

v
unaguiazUatauBLuY
NMIANYIT Uadeidmareanginssunisdnnisnistiuveanguau Gen Z Tudwmin
Wedlval #an1533enudn Mstanamiedeauvesunased (PS) wazn15AIUANALLEY (SC)
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Hutadefidmasionginssunsdamsnstuvesindny Gen Z luimindedegsdltoddy
Tneamznseuaueadusviuneifsnaneinsalgsan (Beta = 431) aviowin Tuuium
YndnwiBuuinveunsiudenues fhwsnsdudddauasnisimaum Hunumanfgy
songAnssunstunnnitadadinnuduioussnafuainiiion vazidodtunasiumsdainan
yadanuvesunases (PS) Ifedrdey Getliifiudn nduau Gen Z ludminiBodlnldldsy
BVINANATOUATIGS ﬁu’qmﬂmﬁﬂqnEJqﬁé’l’amsf‘auLLazmﬁﬁqwm%’wmmmﬂmqﬁ’m Fsconndos
fuusundeesilnefinsounsadsnadusununistanamsnstundn eghdlsfeam lunassune
ansuUsUTIuvemgAnssaldifies 27.5% waneindaddadeauiifedesiuiiauaranniindon
vosaunguiludsdniilildsniuluea wu uuuunislidin mslddns woAnssunisde
wuuduwduy uazdnsnaandediauesulall fesmsgnirndnwufisduie ieunseduneves
lunaluauias
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