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ABSTRACT

The objective of this research was to study the market structure of anti-

hair loss shampoo in Thailand, explore consumer behavior in the selection and
purchase of such products, and identify the key factors influencing consumer decision-
making. The research is divided into two parts. The first part focuses on analyzing the
market structure, using a qualitative approach through interviews with entrepreneurs
and relevant stakeholders within the anti-hair loss shampoo industry.
The second part examines consumer purchasing behavior and the factors that
influence purchasing decisions. This part employs a Choice-Based Conjoint Analysis
(CBCA) framework to design the questionnaire. A total of 400 respondents participated
in the survey, and the data were analyzed using the Conditional Logit Model and the
Alternative-Specific Conditional Logit Model.

The findings reveal that the anti-hair loss shampoo market in Thailand
operates under a monopolistic competition structure. Products in the market share a
similar core purpose—reducing hair loss—while differentiation among brands is
primarily based on ingredients. Non-price competition dominates the market, with
companies focusing heavily on advertising and consistent product quality

improvement.
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In terms of purchasing decisions, the study identifies several influential
factors, including: Products containing natural ingredients, Products combining natural
and chemical ingredients, Positive reviews from influencers on social media and The
availability (or requirement) of using a matching serum alongside the shampoo.
The study found that consumers are more likely to purchase anti-hair loss shampoos
that have positive influencer reviews on social media compared to those without such
reviews. In contrast, brands that require the use of a matching hair serum as part of
the treatment regimen tend to be less favored by consumers than those where the

shampoo alone is sufficient.

Keywords: Willingness to Pay, Market Structure, Anti-Hair Loss Shampoo Products,

Choice-Based Conjoint Analysis, Determinants of decision-making
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Log likelihood -2450.0105
Number of observations 9,600
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lWsunsu STAT
fiuuspudnuazd WNENVDY AANYZAI sz A1AUARIN Z-Stastic P-Value
NAAAMIIULINYAAKNTI UsznsAans Fuusyans \douNAsgIY
(Coefficient) (Std.Err)
AIUNFNIINGTTUYIRA STAUNTTANEN
dseuAnwnaulae/J 5.085%** 1.652 3.08 0.002
auUSayey v 4.762%** 1.457 3.27 0.001
Ygaad 4.380%%* 1.446 3.03 0.002
Yyl 3.579 1.458 2.45 0.014
daunauanasiad SEAUNITAN®I
fseudnwinaulaie/J 2.540 1.667 1.52 0.127
aylsay /e 3.387** 1.369 2.47 0.013
Ysygns 3.128** 1.356 231 0.021
Ysaaln 1.921 1378 1.39 0.163
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Ysgae3 3.348** 1.380 242 0.015
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(Coefficient) (Std.Err)
Yialn 2.388* 1.396 171 0.087
Number of observations 9,600
Number of respondents 400
Wald Chi-squared2(48) 426.01
Prob > Chi-squared2 0.00000
Log likelihood -2450.0105
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