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ABSTRACT

Title of Thesis Wellness Tourism on Spiritual Retreat: Motivation that
Influencing Tourist Satisfaction and Intention to Revisit Case Study

Chiang Mai Province

Author Miss Chuennapha Nilsonthi
Degree Master of Arts (Integrated Tourism Management)
Year 2016

This research emphasis to study about wellness tourism on spiritual retreat: motivation
that influencing tourist satisfaction and intention to revisit which has objective 1) to study push
factors that influencing tourist satisfaction, 2) to study pull factors that influencing tourist
satisfaction, 3) to study tourist satisfaction that influencing intention to revisit. Moreover, this
research used quantitative approach which collecting data from 400 spiritual retreat visitors in
Chiang Mai by survey questionnaire. Data analysis was used by multiple regression analysis
which focus on motivation influence tourist satisfaction and intention to revisit.

The result revealed that, firstly, the push factors positively tourist satisfaction which the
most influence factors was relaxation, novelty, physical and appearance, self-esteem, escape,
transcendence respectively. Secondly, the pull factors positively tourist satisfaction which the
most influence factors was peace atmosphere, natural setting, far from home, authenticity
experience, history significant respectively. Thirdly, the tourist satisfaction positively intention to
revisit. Furthermore, the distribution of this research was including filling the academic gap of
wellness tourism on spiritual retreat in demand side about motivation influence tourist satisfaction
and intention to revisit. Another was the managerial by entrepreneur can adapt their practice to
fulfill inside tourist’ need in spiritual retreat which was specific group and develop tourism

destination following tourist’ need for tourist satisfaction and intention to revisit.
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dmFUUsZIANNIINISNoUNeNTFIGUNIN (Health Tourism) il lunTlAkIu M3
NOUNIUFIGUAIW (Health Tourism) NIINOUNIUFIFYN1IZ(Wellness  Tourism) 1AL N3
1 A a 4 . . a a 1 < Y o
NOUNYUFINITUWNY (Medical Tourism) HMsa Tasg1udiu laga (Bushell and Sheldon,
2009; Erfurt-Cooper and Cooper, 2008; Smith and Puczko, 2009; Connell, 2011; Voigt and Pforr,
{ 3 a a ] 1 a 1 z {
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] 1 A a 4 . . 2 A s A
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@ o w ' o w g 9 . v 2
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Y Yo 1 1 { a . o 1 1 { a L4
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(Medical Tourism) (Global Spa Summit: GSS, 2011)
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Special Interest Tourism

Medical tourist travel Wellness tourist travel
because they want to because they want to
treat/cure a medical Health Tourism maintain or improve their
. health
condition ca
Medical Tourism Wellness Tourism
Essential Medical T Beauty Spa Visitation
Elective Medical — Lifestyle Resort Visitation

Spiritual Visitation

Overlap

‘Medical Wellness’

MU 2.1 Y32ANV0ININDUNGUTIGUNIN

urasnan: Voigtl Laing, Wray, Brown, Howat, Weiler and Trembath, 2010.
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N19n18 M990 19 tlazaue (ISPA, 2013)
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Spa Finder (2013 quoted in Smith and Puczko, 2009) l@oT11889nNnNUANAT
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22.1.3 MIneuNenTIIAIy9l (Spiritual Tourism) iUNFUATULAY
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Wellness
Tourism
Beauty Spa Lifestyle Resort Spiritual Retreat
Visitation Visitation Visitation

Body and Facial Beauty Treatments

Eg. Facial, body wraps, body scrubs, hair removal, pedicure

Water-based and Sweat Bathing Treatments

Eg. Steam baths, Vichy showers, whirl pools, saunas, hammam

Manual-pressure-based Therapies

Ee. Massages

Eg. Chiropractic, osteopathic

Manipulative/Adjustment-based Therapies

Movement Therapies

Eg. Swimming, aerobics, dancing, yoga, Qigong, T ai Chi, Walking

Energy Therapies and New Age

Eg. Healing Touch, Reiki, crystals, psychic reading

Meditation

Eg. Transcendental, Vipassana, Chanting, Prayer

Nutrition-based

Eg. Cooking class, weight

Counselling and Group Therapies

Eg. Stress management, life coaching

Studying and Learning

Eg. Buddhism or Bible class

M 2.2 U52NV0INMINOUNGUTIGUNIZ

uMaeNIN: Voigt et al., 2010.
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M3ANY HNNUNGINGUANNAIBNW (Beauty Visitor) Tuilszmeansgomsn
1a# International Spa Association: ISPA (2004) Wﬂ’jiﬂﬂﬁﬂlliﬂ@‘ﬂﬂﬁﬁ1ﬁiy Taun (Smith and
Puczko, 2009) 1) MIHANHUIINANUATEA (Escape) 2) NMTAUDIADAUIDI (Indulgence) 3)

Y

m35uilzenwel#avu (Self-Improvement)

MIANE NN UNBINGUANNIRIWIE (Lifestyle Resort Visitor) Tuilszimaaia

'
A o o

14 J J @ 1 v 0
LFBILUAURA W“]J’Nﬂ%%fllliﬂﬂﬂ% Ty ul@%jllﬂ (Smith and Puczko, 2009) 1) NTNANDULAZNIT
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ﬁmgj (Relaxation and Regeneration) 2) Tals Tm?"uﬁ’mq YN (Health Promotion) 3) NSINH1
(Cure or Re-Habitation)

msAnytinteufisInguilinnme (Lifestyle Resort Visitor) W11 1Jade
usagalafiddny 18uA (Naylor and Kleiser, 2002: 346) 1) M3Quasnk (Care) 2) MIAUNI
AULDN (Self-Discovery) 3) ANUAUNTUIU (Enjoyment) 4) ﬁmwmﬂé’auﬁ'ﬂa% (Inspiring
Surroundings) 5) §39 Eal (Nature)

msanuleseusagelavenineuiieanguet (Spa Visiton Tutszine
g4 Tﬂﬂwuﬂﬂﬁ]ﬁ&ﬁﬁﬁﬂuj 1@un (Mak, Wong and Chang, 2009: 194) 1) M3HaUARNLAL
AUIFE (Relaxation and Relief) 2) M5HANHIININAIMNIATEA (Escape) 3) N15AUBIROAUID
(Self-Reward and Indulgence) 4) qUAINLAEAIIUIY (Health and Beauty) 5) mmvﬂuﬁmmw
(Friendship and Kinship)

a a

[ 9
AMIANYI uﬂmuﬁmﬂquﬁuvjw UM (Spiritual Retreat Visitor) WU
[} d' ) [ 9 1 . === = g’/
ﬁi]i]il‘l/lﬁ'1ﬂillu laun (Smith and Puczko, 2009) 1) M54 11UBNATI (Renew Myself) 2) N3
Y
WOUAATY (Relax) 3) ﬂamﬁwqummqmﬂuazﬁm% (More Flexible in Body and Mind) 4)
WaN1HINANUATEA (Let Go of Stress from a Busy) 5) FANDIANNAUAAUNIFTIA (Gain a
Sense of Balance)

(%

MIAAY ﬁﬂﬁ@qgﬁﬂaﬂtjﬂﬂﬂz (Yoga) Wﬂ’j1ﬂi]€ﬂwﬂﬁﬁ1ﬂqll 1AuA (Lehto and et
al., 2006: 31) 1) Lﬁiaﬁ’ﬂvimm%miauﬂmﬂ (To Relax) 2) Lﬁaaaﬂmﬂmmjmmuazmmﬁq
wivenluF30)528130 (To Let Go Stress from a Busy Life) 3) 1000083018 (To Exercise)
4) Lﬁ@mmﬂﬁyuﬂﬁuazmmqm (To Remember to be Happy and Grateful) 5) {91311
ﬂé’mﬁ?eiﬁ’u%msa (To Strengthen Muscles)

Y

msAnyINeINuANdBINIIYRRTNouNeNTIgun1y wudetendna
Taua (Horx, 2002: 22-24) 1) rileaunsuAaIsnazlsIAInANMATen (To Need for
Relaxation and to Fight Stress) 2) iN0ANeN9a521I193301)52$17UAUN519710 (The Need
for Work-Life Balance) 3) NOANNAUDIADAINADINITVDIAULDY (The Need to be Pampered
and Spoilt) 4) emuaNnuasyminasaalala (The Need to be Aware and Increase One’s
Senses) 5) NOANVAWNNLAZANNUIAUTD (To Need to Feel Beautiful and Attractive)

=\ = 1 ~ a ~ [ P

unsAnEINITNeuNeNFIguNINNeINuNalse TosUNIT19M (Benefit

v v 9
Sought) vosunnouneIlssmaeeaasiag lagnasa1unneuneIng 3 nay AUAUANYUS

nuanarnu laun nguanualsauuaz i (Beauty Spa) ngulwnmmwg (Lifestyle Resort)
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1 49’ a .. = d' 4 1 d' a
waznguuyanle (Spiritual Retreat) 910Hamsfne (Toanatlse Tosiveanisnounsuyagy
1 @
NIY (Benefit of Wellness Tourism Scale) WU Iwalsz Tesinuaian (Benefit Sought)
o J Ao o Yy 1 . = = o 1
U 6 03nszneuNd ATy 1&un (Voigt, 2009) 1) MIwvanwniluazMswnou (Escape and
. I = A ' o 1 ] = A A
Relaxation) 11lumsazanilyrazanuaunassagmsindeulazHeunaly H9zuAuRaY
N { y ' 1 <
ADUNNDUNYING 3 NQUFINGA 2) ANVAIVGY (Transcendence) 1 UANNAIVUALANVANDE
é S o o % zﬂ' d' v ' ti‘ a . . .
FeazNisdngnganganunguuyanle (Retreat Visitor) 3) gUNIMNIINIENIN (Physical
3 o o Aa v
Health and Appearance) 11/UN1500NMAINIENINIEAIN 1Az TUUTIYATNNINYDIAUIDT
NQUIANIZAND (Lifestyle Resort Visitor) N1HaN19adang 4) Myauoinonuiod (Indulgence)
I o ' < ' .
Aumsimanlaauetaziouaalsauod 5) MU 1UAUEI (Re-establish  Self-
9
0

I a = 1A v o W Aa @ 1 ~
Esteem) LﬂuﬂﬂTNﬂTﬂgMﬂl%ﬂlu@]ulﬂﬁ “l)'\iuliJilufJﬁ'lﬂﬂJuVINﬁ ANUYN 3 NQNUNNDIUNYD 6) N9

A ' o Y a *
WuF MU (Important Other and Novelty) M5NUsEaUMIBl lHNNUAUKTONINTTN Ha N

'
1T A

' { ¥ )
AUNDEVOINT 3 NQUNTIDEYA

ANTUMINUNMIUITTUNTINDINNUIT BNV 0INUTITIHANAUNIING
1 d‘ a td'dQ a 1 < g’/ % 1 A:; 90‘ o
NouUNeNFIgUAITNLINTHaneaNuNane lanazmsaslanduuneuneIs 1uIu 21
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A a A = o o = g o A @
[¥1N Iﬂﬂllﬂ'ﬁla@ﬂﬂ'J']Nfl"llf]\iﬁjllﬂiﬁl,uﬂ'liu’lll']ﬁﬂy1?]5\11! PNU 1) ﬂj']iJﬁjJﬂvimﬂ']\iﬂ'lﬂﬂ']W

de

(Physical Health and Appearance) G?Qflﬂﬂllﬁmﬁ/ﬂ 17 ﬂ’ﬂiﬁ; (McGehee, Loker-Murphy and
Uysal, 1996; Uysal and Jurowski, 1993; Awaritefe, 2004; Yoon and Uysal, 2005; Hallab, 2006;
Mak et al., 2009; Konu and Laukkanen, 2009; Voigt, 2009; ISPA, 2004; Kaufmann, 2002; Naylor
and Kleiser, 2002; Mak, Wong and Chang, 2009; Lam and Hsu, 2006; Lehto, Brown, Chen and
Morrison, 2006; Horx, 2002; Pearce and Lee, 2005; Kim, Sun and Mahoney, 2008) 2) 117 van
wil (Escape) $35AUB19170 15 12708 (Crompton, 1979; McGehee, e al., 1996; Uysal and
Jurowski, 1993; Yoon and Uysal, 2005; Hallab, 2006; Mak et al., 2009; Konu and Laukkanen,
2009; Azman and Chen, 2010; Damijanic and Sergo, 2013; Voigt, 2009; ISPA, 2004; Mak, Wong
and Chang, 2009; Lam and Hsu, 2006; Lehto et al., 2006; Horx, 2002) 3) NITHOUADY
(Relaxation) ‘%Qﬁﬂfﬂhénfhﬁﬁ 11 ﬂ’J”IlIé (Crompton, 1979; Yoon and Uysal, 2005; Mak et al.,
2009; Azman and Chen, 2010; Damijanic and Sergo, 2013; Kaufmann, 2002; Mak, Wong and
Chang, 2009; Lam and Hsu, 2006; Lehto et al., 2006; Horx, 2002; Pearce and Lee, 2005) 4) N1
AUDIABAIDI (Indulgence) FATAMUATIITY 11 A1WE (Heung, Qu and Chu, 2001; Hallab,
2006; Mak et al., 2009; Konu and Laukkanen, 2009; Azman and Chen, 2010; Voigt, 2009; ISPA,

2004; Naylor and Kleiser, 2002; Mak, Wong and Chang, 2009; Horx, 2002; Pearce and Lee,
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2005) 5) N150YIHIIOAUIDI (Transcendence) Faianuamiiy 9o A (Heung et al., 2001;
Awaritefe, 2004; Konu and Laukkanen, 2009; Voigt, 2009; Lam and Hsu, 2006; Lehto and et al.,
2006; Horx, 2002; Pearce and Lee, 2005; Kim, Sun and Mahoney, 2008) 6) 111191 1a Tuauieg
(Self-Esteem) ‘%Qﬁﬂ?mélﬁﬁ/ﬂ 9 mm?; (Crompton, 1979; McGehee, et al., 1996; Yoon and
Uysal, 2005; Mak et al., 2009; Konu and Laukkanen, 2009; Voigt, 2009; ISPA, 2004; Naylor and
Kleiser, 2002; Mak, Wong and Chang, 2009; Kim, Sun and Mahoney, 2008) 7) N13 ‘W‘]JT?'T alny
(Novelty) G?;Qﬁﬂ’nllawhﬁjll 9 ﬂ’ﬂlla (Crompton, 1979; Heung et al., 2001; Yoon and Uysal,
2005; Hallab, 2006; Voigt, 2009; ISPA, 2004; Kaufmann, 2002; Naylor and Kleiser, 2002; Lehto

=K A (Z dal = g).l dy @ A v dy
and et al., 2006) i]\‘ll,ﬁ@ﬂﬁﬂllﬂﬁﬁﬂuiuﬂ1ﬁﬁﬂy1ﬂﬁﬁu ANAIT NN 2.1 mssmllﬂu

3199 2.1 anadsMeINUUTIHENAUNTIMITNOUNINTIFUN 1Y

Author 1 2 3 4 5 6 7 8 9 10 11 12 13
Crompton, 1979 * * * * *
McGehee, et al., * * * *
1996
Uysal and * * * *

Jurowski, 1993

Heung et al., * * * %
2001

Awaritefe, 2004 * * % %

Yoon and Uysal, * * * * * w

2005

Hallab, 2006 * * * * %

Mak et al., 2009 * * * * * * %*
Konu and * * * % %

Laukkanen, 2009

Azman and Chen, * * *
2010

Damijanic and * *

Sergo, 2013

Voigt, 2009 * * * * * *

ISPA, 2004 * * % %

Kaufmann, 2002 * * *

Naylor and * * * * «

Kleiser, 2002
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M3191 2.1 (99)

Author 1 2 3 4 5 6 7 8 9 10 11 12 13
Mak, Wong and * * * * * *
Chang, 2009
Lam and Hsu, * * * * *

2006
Lehto et al., 2006 * * * * * *
Horx, 2002 * * * * * *
Pearce and Lee, * * * *
2005
Kim et al., 2008 * * * *
15 9 17 11 9 9 11 3 3 3 3 3 2
1. Escape 2. Transcendence 3. Physical health & appearance
4. Indulgence 5. Re-establish & Self-Esteem 6. Novelty
7. Relaxation 8. Love & belonging 9. Self - actualization
10. Cultural experience 11. Self-improvement 12. Knowledge
13. Relief

o [ =S g}/ dy Y o d‘ @ 9 [ @ @
dmiumsanuiaiell 1aswunnernuussgalaaiuilatonanan Tagaz
4 { v 1 4
sznoudis 7 oandsznou NliTvazDoaaans lil

1) MINANYI (Escape) MN10DS NISAUNIGNBNANHIHIINTDE

U

[
=

ya o w A a o K 9 o A ~ ' a A
amsuazms 1Fsaalszdriunlng ludaheginsnaz 1dnnssuiuanaisainind e
' Y
duasuguNINNINeY 39 tazaueliauaanINGIU (Uysal and Jorowski, 1993)
2) MIHBUADIY (Relaxation) HMUIHDI MITIAUNIUNONOUAAEY
Aa A A= = Aa o w 9 ' A I~
Men I 3 le tazaues ndanauasealuiinlsza1iu Taglsnisneunenilurunialu
A5AALAZAZANNIATIADDNIINTINNIBLALIA 19 (Azman and Chen, 2010)

3) MI0YNItIoANIBY (Transcendence) HABY NTLAUNIUNDH
Ysranlumsdutiugia eamnsonruguameslitimanauaz ad lumsduiiudia Tasina
9113 IdnunIuaue s i ouMNIALIINAINTTUN1INTHOUNED (Lehto and et al., 2006)

4
4) ANUAVYIUNNNIYNN (Physical Health and Appearance) REGR
a A o ' YA [ (= o A I a 1
mMaaumaiewagunmsemelidanuudase 1iTsane wiodlumsuimisime

i g ' Y
eiuuuimamsynilessaneninIsasen1as (Konu and Laukkanen, 2009)
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5) MIAUBIADAULD (Indulgence) HNIWAY NMTIAUNIAUHDIITIATY
% = ~ ' A v g ~

ANudoIMsvosaues Taglubeaiiousianie 3ale vazaues minuailunsauesiioz
WAIAUOY (Heung, Qu and Chu, 2001)

6) anugilaluauies (Self-Esteem) wieDe MaauMINoduasy

a { ] A { 4 ° a )

Idinannuianidaeaues 1l luianeaifaunazadedsss Taorhldinaanudulalums
o a AAa a d'd 9 1 Y]
aniiudialu Tuiananfmanz audaesunu (Yoon and Uysal, 2005)

2 ] = a d‘ o A d‘ ]
7). MINUFIInN (Novelty) Huedd msaunaneri luaen line

o aa o w I A d A a a
wﬂummﬂimnu 210 YUMINUADIUN WUUTEaUNTY HINUNATNINAINNTLAUNIG

Y
[

' ~ e a A 9 ' a
nouiien nain I ludameiniuanuaugavesitene 3ale tazaues (Kaufmann, 2002)

2422 dehaga

]
v I3

o 1 a Y
938@99@ (Pull Factors) Huede davemeueniduaiursongaliynaa
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~ ) ° 9 Y Ao dal E Y oA
@aesmnuaziung sz 1rdszansu ludsemeaiuionuia lunssennay 8nnagal lena
a L%I @ a 4 v a A 9 U ~ [
lums@umauiniu 2) tTadenngiimeans Tao Adler (1956) 1inIaInet lanaruneany
a g J o A 1= 1 A 9 A
WOANTTNNYBEN NybdnIzuaIINaues lulinazuanaielUnninauduineiivoraise
Tudan Wil Mndeanudiedu 1ana1n1d inveunertiewaunianoaung lldanni
o a P ] A A 9 ~ Ea v A A 1
anvuzgimaasiuanailUvninaues ieissuduaziidszaumsaisunudsfiuanaig
pon 11 Dnnsduneyaeludsnanlull 3) Tasenndenunaziausssy Tasussnagiuey
I o o 1A a [ g‘/ [l < ] <3 ~ =3 Y
dudmmuamienlumsauniesdinuiu egwlsnauiausssunausanzaga lnau
ludsaudumndmiosduvesnula 4) Taden1amaiiod tielszmalalinnuiuniniansiiod
g § A 3 [l < [ gz
awnsoasgaauaniunouliid l1duniu ed1elsiamulevevesnniglulszmeniu
9 Y )
Inatanuuazauasuldlszmvudunielldszmadu lddromusu 5) dademanaTulad
o y & X qgva 2 2 g A
wazmsnau Iassadwiugiuanniowe limaanuazanauien iy nlamsniluds
= Y v o J d' d'd' 9 1A v A d'
asgalaldnuinneaneinnaaiunowdiu 6) misutazmsaaauly las@odrsniasy

AAa A 3/ ~ = Y o 1 ~ v A a A [} 9 s
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[ { 3‘; 1 { 1 I a <3 { (Y] a
Tdnuanndu uadeyanmeunsoon lhiluFaunawnsanldsumlairuadves
o 1 ~ Y
vnneune1a

o [ [ = Lﬂ' 9 1 d' a Lﬂ' [ =
@115017998A999 1WONBIATUNIINDUNSUTIGUAIWNDD I IMUE Tasl)
4 1 U [
AIANEIIA (spa visitor) 1 15 Yszne 1ae ennsaisennedszme (ISPA) Wy Jads
Wanfie115naIgannouiien Ao A961UIGANNATAINYDINITNOUNGUTIFUAIN
. . a @ o & . v
(Wellness Tourism Facility) Taefioenilsznouadil (Research International, 2009) 1) @A1NLLIAQDN
(Environment) 2) U358101# (Atmosphere)
Y
uonInil T99eRega G3auT0duaTuINNINTTUTIGUNIIZ AIWITOUU
Y
Taeatl (Andrijasevic, M. and Jarakic, D., 2005 quoted in Smith and Puczko, 2009) 1) NINTTY
1 9°J 901 [ a
AUNTNINTFITUHIA 15U 11 nzia 1 udsuaa s ayu'lng Tnau 2) Anssudu
MEAN 1Y MIBOAMAINEY MIde 15T M3AY MITURN 3) NIATITNAIUMITAAANNA
1 1 =) % 1 Q %’ %4
IATHA 1FU MIUIA M5 TEAT MITHIUT 4) DINTTUMUMITAYT FU MITamsimin 5)
AINITUMUANNEIBNN 13U MITTARD

@

AMSUMINUNINITIUNTININIUITeNNeITeInUTaT8RIgANIINTS

1 H Y
=\

NouenFIgunzniioninanonnuiane lanaznisaslanduuimeaiiersh 1uau 20

e

e

o4 Tasfimsidenauavednls lumaniundnsadel sl 1) Tussemafiay (Peace
Atmosphere) $5A1UAMITY 12 A8 (Koh et al., 2010; Mak et al, 2009; Azara et al., 2007
quoted in Smith and Puczko, 2009; Cohen, 1996; Voigt, Brown and Howat, 2011; Panchal, 2012;
Kassean and Gassita, 2013; Hallab, 2006; Crompton, 1979; McGehee, et al., 1996; Kozak, 2002;
Jonsson and Devonish, 2008) 2) Tnd%a Yausssuluyuru (Local Culture) Fafinnusmiy 12
ﬂ?TJJ?; (Voigt et al., 2011; Basher and Ahmad, 2010; Panchal, 2012; Kassean and Gassita, 2013;
Mueller and Kaufmann, 2001; Lubbe, 2003; Crompton, 1979; McGehee, et al., 1996; Uysal and
Jurowski, 1993; Kozak, 2002; Jonsson and Devonish, 2008; Yoon and Uysal, 2005) 3) & mu‘ﬁﬁ
mm"l,ﬂamﬂﬁagjmai (Far From Home) 348 UaWY 12 A0E (Mak et al, 2009; Azara et
al., 2007 quoted in Smith and Puczko, 2009; Cohen, 1996; Voigt et al., 2001; Panchal, 2012;
Hallab, 2006; Konu and Laukkanen, 2009; Azman and Chan, 2010; Crompton, 1979; McGehee,
et al., 1996; Uysal and Jurowski, 1993; Yoon and Uysal, 2005) 4) Nlszaumsaisaves e
(Authenticity Experience) c?"ﬁﬁmmﬁwiﬁu 11 mmﬁ (Koh et al., 2010; Mak et al, 2009; Azara
et al., 2007 quoted in Smith and Puczko, 2009; Cohen, 1996; Voigt et al., 2011; Basher and
Ahmad, 2010; Panchal, 2012; Hallab, 2006; Crompton, 1979; Heung et al, 2001; Jonsson and

9 [ 1 v
Devonish, 2008) 5) A4 IUNAINTITUHIA (Natural Setting) FINANWDMINY 9 AWD (Voigt
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et al., 2011; Basher and Ahmad, 2010; Panchal, 2012; Kassean and Gassita, 2013; Hallab, 2006;
Konu and Laukkanen, 2009; Lubbe, 2003; McGehee, et al., 1996; Uysal and Jurowski, 1993;
Yoon and Uysal, 2005) 6) 5179n350Re140 5554317 (Nature Base Activity) #45a2108
9101 8 ﬂﬂma (Voigt et al., 2011; Basher and Ahmad, 2010; Panchal, 2012; Kassean and
Gassita, 2013; Konu and Laukkanen, 2009; McGehee, et al., 1996; Uysal and Jurowski, 1993;
Yoon and Uysal, 2005) 7) ﬁﬂizﬁﬁWGﬁgﬁﬂiﬁuii} (History Significance) "T&Qﬁﬂ’ﬂﬂﬁlﬁﬁjﬂ 8
ﬂ’nifé (Basher and Ahmad, 2010; Panchal, 2012; Kassean and Gassita, 2013; Hallab, 2006;
Lubbe, 2003; McGehee, et al., 1996; Uysal and Jurowski, 1993; Yoon and Uysal, 2005) 9800

(S A:al) = g’/ g v d' v 1 tél
muﬂisgﬂu"l,umiﬁﬂmmqu ANFITIEN 2.2 mma'lﬂu

M3197 2.2 AnaA5INEINUITIAIgANIIMINEUNENTIGUN1IZ

Author 1 2 3 4 5 6 7 8 9 10 11 12 13

Koh et al., 2010 * *

Mak et al, 2009 * * *
Azara et al., * * *
2007 quoted in

Smith and

Puczko, 2009
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1. MIHanui (Escape) Bashar and Ahmad, 2010; Konu H. and 1-3
Lankkanen T., 2009; Van Vuuren and
Slabbert E., 2011; Kim, Lee and
Klenosky, 2003
2. MINOUAAIY (Relaxation) Bashar and Ahmad, 2010; Konu H. and 4-6
Lankkanen T., 2009; Juho P. et al., 2011;
Cornelia V., 2010
3. MIvgmilonuiad Bashar and Ahmad, 2010; Konu H. and 7-10
(Transcendence) Lankkanen T., 2009; Cornelia V., 2010
4, mmﬁmyjﬁaimqmﬂmw Bashar and Ahmad, 2010; Konu H. and 11-13
(Physical Health and Lankkanen T., 2009
Appearance)
5. MTAUDINOAUDY Bashar and Ahmad, 2010; Konu H. and 14-19
(Indulgence) Lankkanen T., 2009; Juho P. et al., 2011
6. ANuMAnilaluauied (Self-  Bashar and Ahmad, 2010 20-22
Esteem)
7. ﬂ”liW‘lJ?fﬂ‘Vill' (Novelty) Bashar and Ahmad, 2010; Mai N. and 23-27
Huynh T, 2014; Konu H. and Lankkanen
T., 2009
adudsgannguanyazvesgatinglaemas
1. mw‘?&agﬁhmmmﬁnma Bashar and Ahmad, 2010; Kim, Lee and 28-30
(Natural Setting) Klenosky, 2003; Cornelia V., 2010;
Catherine K., 2015
2. anulndsatmusssuly Bashar and Ahmad, 2010, Van Vuuren 31-33

PU¥U (Local Culture)

and Slabbert E., 2011; Juho P. et al., 2011,

Konu H. and Lankkanen T., 2009
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fans uMaaINvaIIIEe AN Foi
3. MITiRINTTURBToIMY Cornelia V., 2010; Konu H. and 34-36
FITUHIA (Nature Base Activity) Lankkanen T., 2009
4. miﬁmammﬁﬁﬁw (Peace  Bashar Aref Mohammad Al-Haj 37-39
Atmosphere) Mohammad and Ahmad Puad Mat Som,
2010, Cornelia Voigt, 2010
5. MsiszaumIeisueda Cornelia V., 2010 40-42
MRERN (Authenticity Experience)
6. MItiauARTIALINaN  Bashar and Ahmad, 2010, Cornelia V., 43-45
ﬁeg'm:]i (Far from Home) 2010
7. mstilseasmandfivhauls  Mai N. and Huynh T., 2014 46-48
(History Significance)
anuanelaveaiinieariien
1. aAnwitanelaveainnieuiien  Cronin, Brady and Hult, 2000; Connell, 49-53
2006; Wang, 2012, Mai N. and Huynh T.,
2014
madslonduantoaiiand
1. msaalonduumeufiensh  Cronin, Brady and Hult, 2000; Connell, 54-58

2006; Wang, 2012; Mai N. and Huynh T.,

2014
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4.1 Nﬁﬂ]‘i“ﬂﬂﬁ'E)‘Uﬂ’ﬂN!‘ﬁ@ﬁﬂﬂlﬂﬁl!ﬂﬂﬁ@ﬂﬂ]ﬂ

) v I
dsumInageumaNuFeNUYUUdoUMN Tasmanamduilszansueah
H Y 1

(Alpha Coefficient) ¥indiofmn1uiuInna1 0.7 ¥u 'l aunsoazdldniianuinieneluns
o 9)4‘ 1 (Y v (% v v
wwnvudeunw 114 Fawamsnagevamnsousnamaazals dsznoudieifatenanau
v =K = @ 1 d' g’/ [ 1 d' z = A (%
Taduasga anuawelavewinneuiionr nazmsaslanauumeuiiers Taslisiwazideaaa

Q13199 4.1 a0 111l

15199 4.1 wamiﬁmuuaaumu"lﬂmam“l%’

fals foii Alpha
Coefficient
todamanauainalu
1. Msviannil (Escape) 0.728
1) Place provides feeling about getting away from
daily routine
2) The unfamiliar place fulfill my design
3) I relief from my anxiety in everyday life when I
visit this place
2. MIHDUAAY (Relaxation) 0.784
4) I am refreshed when I visit this place
5) I reduce my stress levels when I visit this place
6) I renew spiritually when I visit this place
3. M3IvgMiloAuId (Transcendence) 0.838

7) Place gives me time and space for my reflection

8) Place provides me about searching my inner self
9) I understand myself better when I visit this place
10) Place provides me with thinking about what life

means
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Coefficient

4. ﬂ?WﬁiJ‘giﬂi‘V]NﬂWfJﬂ1W (Physical Health and Appearance) 0.722

11) Place provides me about self-active
12) Place suitable to provide program about
improving my personal appearances

13) Place enhances health and wellbeing to me

5. MIAUDIADAUIDI (Indulgence) 0.736

6. Anumagilaluauies

7. Mmsnuaelvu (Novelty)

14) 1 spoil myself by doing more mindfulness
meditation when I visit this place
15) I am pampered by participating in meditation
class when I visit this place
16) When I visit this place, I focus on myself about
mindfulness than other things.
17) I am obligated to no one when I visit this place
(Self-Esteem) 0.818
18) I gain more confidence about myself when I visit
this place
19) I feel that this place will help me to recover from
un-pleasure things which sometimes happen in life
0.827
20) I fulfill my curiosity in meditation activity when I
visit this place
21) I discover new experience that different from my
normal lifestyle when I visit this place
22) I learn about how people live in different cultures
when [ visit this place
23) I participate in all new activities when I visit this

place
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Alpha

Coefficient

24) I learn new things about meditation activity and

following new rules when I visit this place

aduhsgannguanyazvesaatinglaems

Y
1. MIADYNINNANTTITNYIA (Natural Setting)

25) The ambient of natural landscape make me feel a
sense of freedom

26) Charmingly or artistically furnished makes me
feel peaceful

27) I am fulfill my spiritual happiness though natural

environment (heating, Wind, Fluid, Solid)

2. A Indadmusssuluguwu (Local Culture)

28) The place provides me with the interact and
exchange with local community

29) When I visit this place, I have experience with
local food

30) I obtain experience with different cultures from

local community

3. MINNINTTUNBIVOINUTITNWA (Nature Base Activity)

31) The place provides activity about cleaning the
surrounding area that makes me feel part of the nature
32) This place has enough green environment that

treat me my body well

4. MIVVTTOMANTIY (Peace Atmosphere)

33) The place makes me feel peaceful with myself
34) The place makes me contemplate what is

important to me

0.824

\0.746

0.766

0.703
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M3190 4.1 (AD)

fals Foii Alpha
Coefficient

35) The place has more silence that give experience
calmness

5. M3dUszaumIeisINed191193 9(Authenticity Experience) 0.929
36) The place provides me with authentic experience
about how to meditate
37) The place gives me with the deepen meditation

6. Matiaouiitanunaainiioga113(Far from Home) 0.723
38) The distance of this place have fulfill my design
to get away from my own home
39) The place makes me solitude in a foreign land
40) This place makes me feel far from my own home
as [ needed

7. ﬂ”liﬁﬂiz’S?]ﬁ”lﬁﬁgﬁlhﬁu%(History Significance) 0.795
41) The historical site of this place is most important
for my visit
42) 1 visit this place because I have someone who I
feel faithful
43) The place is most well known about meditation
center

mwfawelavestinvieadien

1. anwianelaveninveuiion 0.829

44) Travelling to the meditation centers brings me
pleasure.

45) Meditation center makes me feel satisfied.

46) Combining meditation center with tourist

attractions is enjoyable.
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M3190 4.1 (AD)

e
(=]
=).

aals Alpha
Coefficient
47) Overall I am satisfy with this place because it is
international meditation center
L U )\l d' Z
m'im%nauummmmm
Y ' H aol
1. ﬂ15¢]01%ﬂﬁﬂh1ﬂ®\‘llﬁﬂﬂlﬁ]ﬂ 0.818

48) 1 intend to participate at the meditation center in
the future.

49) In the future, I will plan to extend the length of
stay more than this time.

50) I will certainly recommend to others to participate

in spiritual retreat though meditation

) ] 4

NANTNATDUANUAFDN UYLV VEDVIN WU Tagansnldaduilszansuea
¥1 (Alpha Coefficient) 191171 964 Feenusauenauaazaus Uszaeualetfadondnau
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M9ed 4.2 mauduazieoazvesdoyalszmnimanivesdaounuudoUnIw

Yoy UILLAR LD A Souaz
WA (N=400)
1Y 186 46.5
N9 214 53.5
21 (N=400)
#1n11207) 22 5.5
20-307) 236 59
31-401 104 26
41-507) 17 425
51-601 13 3.25
61 Taulal 8 2
AOIUMN (N=400)
Taa 311 77.8
quse 38 9.5
nen 6 1.5
HeNNUY
o9 45 113
MIANH (N=400)
siseudnyImeUR LT oA IN T 14 3.5
WsenAnyIneulaie 78 19.5
UTanas 209 523
Yy In 83 20.8
Usqyayuen 16 4.0
91BN (N=400)
FUTIBNT 6 1.5
gnang 140 35.0
FINVAIUAD 74 18.5
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M3190 4.2 (A1D)

Yoy UILLAR LD A Souaz

Wniseu 91 22.8
ins1mIndeneiy 4 1.0
o9 79 19.8
sela@ed)) (N=400)

$8,000 W3 pAIN M 127 31.8
11NN $8,000 — $12,000 88 22.0
WA $12,000 — $15,000 54 13.5
11NN $15,000 — $20,000 24 6.0
111N $20,000 — $30,000 31 7.8
11NN $30,000 76 19.0

{ 1 1 % [] 1 [N~ a 1
110A15°197 4.2 nu nguaegdIulnaifluwandi (oevaz 53.5) ogsznin
20-30 U Bowaz 59) Tanuzamlan Fooay 77.8) inmsanuluszauliyanas Gooay
] =Y = I
52.3) soeaw laun Ysyann Gosaz 20.8) TasliorFwilugning Gosas 35) uaziisiela

anl1mas i1na1 8,000 avaaranss (Gevaz 31.8)
a d (Y Y
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M3191 4.3 1antITENANAUNIININOAUNSNTIGUA1IE

ﬂﬂ%’ﬂwﬁ'né’umam'i‘vims“?ims%aqsum'sz X S.D. 320U
MInan#il (Escape)
1. Place provides feeling about getting away from daily 3.97 1.035 Wiudae
routine
2. The unfamiliar place fulfill my design 3.74 977 Lﬁu@sﬁﬁl
3. Irelief from my anxiety in everyday life when I visit 3.94 957 Lﬁuﬂﬁﬁl
this place
59 3.8825 84948 iugae
MsWoUAaIE (Relaxation)
4. I am refreshed when I visit this place 4.24 .875 Piudae
5. Treduce my stress levels when I visit this place 4.25 926 Piudae
981984
6. I renew spiritually when I visit this place 4.16 1.051 e
5 42167 85888  1Hudg
81984
M30gIHaAUIB (Transcendence)
7. Place gives me time and space for my reflection 4.35 950 e
8. Place provides me about searching my inner self 4.36 916 e
081984
9. Tunderstand myself better when I visit this place 4.12 .992 Fiudae
10. Place provides me with thinking about what life 4.21 930 Wiudae
means 981984
5 42569 83740  1HuAIw
81984
ﬂ’J1ﬂJ€TﬂJ‘iq.’I‘§ﬂf!‘Vl1\‘iﬂ1Elﬂ1W (Physical Health and
Appearance)
11. Place provides me about self-active 3.71 941 Fiudae
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M351990 4.3 (AD)

ﬂi}%’ﬂwé’nﬁ’umamiﬁm!ﬁmﬁaqmmaz X S.D. 32U
12. Place suitable to provide program about improving 3.38 1.009 T3iuniTo
my personal appearances
13. Place enhances health and wellbeing to me 3.94 937 e
XY 36742 81081  1iudae
ﬂ]iﬁu@ﬂdﬂﬂu!ﬁﬁ (Indulgence)
14. 1 spoil myself by doing more mindfulness 3.70 1.114 e
meditation when I visit this place
15. T am pampered by participating in meditation class 3.55 1.123 e
when I visit this place
16. When I visit this place, I focus on myself about 3.99 902 A
mindfulness than other things.
17. Tam obligated to no one when I visit this place 3.73 1.110 Piudae
59 37419 83888 1fiuAIY
ANuAlaluAY (Self-Esteem)
18. I gain more confidence about myself when I visit 3.84 955 Lﬁuﬁl’m
this place
19. I feel that this place will help me to recover from 4.01 .880 IBUde
un-pleasure things which sometimes happen in life
39U 3.9263  .83857  1iudae
manuaslual (Novelty)
20. I fulfill my curiosity in meditation activity when I 4.08 .934 gﬁuﬁ”gﬁj
visit this place
21. I discover new experience that different from my 4.32 1.007 gﬁuﬁ”gﬁj
normal lifestyle when I visit this place 081984
22. 1learn about how people live in different cultures 4.02 .989 Hiuaae
when I visit this place
23. I participate in all new activities when I visit this 3.97 1.047 e

place
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M351990 4.3 (AD)

YoduranaumMInIsnoune uTIgun 1z X S.D. 361
. .- . <
24. 1 learn new things about meditation activity and 4.35 .888 HuAe
following new rules when I visit this place GIANN
<
53U 41455 82330  1#uMe
v d‘ v [V 1 d‘ a < 9
ﬂ1!ﬂaﬂﬂﬂﬂﬂwaﬂﬂuﬂ1ﬁﬂ1’i‘VIENmEl'J!‘UQquIn'J% 3.9777 70603 IHURNY
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[ o ] Y A
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a A 9 1

k4 1 H
ﬁTuﬂTiW%uTﬂﬁﬂuw‘]%ﬁ’JﬂJﬂﬁm AMUMTHIAURTY (X) LLﬁZﬁ’JUL‘ﬁEJQL‘UUlHﬁiﬂTU (S.D.) A3

uanaluaisnan 4.4

M3197 4.4 1aATITEAIYANIININOUNGATIGUN1IZ

Jadefganansneung uTIgUN1IZ X S.D. 336

msg‘feagjﬁmnmaﬁﬁumﬁ (Natural Setting)

25. The ambient of natural landscape make me feel a 3.97 .898 e
sense of freedom

26. Charmingly or artistically furnished makes me feel 3.71 1.059 Wiudae

peaceful
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M35190 4.4 (71D)

ﬁﬂ%’ﬂﬁag]ﬂmanﬁﬁmsﬁﬂ's@aqﬂmnz X S.D. 320U
27. Tam fulfill my spiritual happiness though natural 3.90 .949 Wiudae
environment (Heating, Wind, Fluid, Solid)
5 38567 83405  1hiusIo
anulnaBa s s53lugawy (Local Culture)
28. The place provides me with the interact and 3.50 1.048 e
exchange with local community
29. When I visit this place, I have experience with local 4.02 .994 Fiudae
food
30. I obtain experience with different cultures from 3.65 1.015 Piudae
local community
XY 37225 86450  1hiusao
MIiiRenI IR ITeIFUEIINIIA (Nature Base
Activity)
31. The place provides activity about cleaning the 341 1.125 Fiudae
surrounding area that makes me feel part of the
nature 3.96 967 Lﬁuﬁl’m
32. This place has enough green environment that treat
me my body well
5 3.6838 91800  1iusI0
miﬁmsmmﬂﬁmu (Peace Atmosphere)
33. The place makes me feel peaceful with myself 4.25 .796 Lﬁuﬁj’;!ﬂ
081954
34. The place makes me contemplate what is important 4.23 910 e
to me 081954
35. The place has more silence that give experience 3.90 1.038 e
calmness
59 41250 78480  1Hiudae
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M35190 4.4 (71D)

adeisgamanisnouieuTigun1z X S.D. 36

m3diszaumsaisIned 1339 (Authenticity Experience)
36. The place provides me with authentic experience 4.19 975 Wiudae
about how to meditate

37. The place gives me with the deepen meditation 4.11 967 e
59 41500 93725  tfiudae

m‘sﬁermuﬁﬁﬁmm‘lnamnﬁag’imas (Far from

Home)

38. The distance of this place have fulfill my design to 3.83 1.106 Fiude

get away from my own home

39. The place makes me solitude in a foreign land 3.72 1.072 e
40. This place makes me feel far from my own home as | 3.59 1.068 e

needed
59 37142 96339 iude

y
msdlsyiAmaniniaule (History Significant)

41. The historical site of this place is most important for 3.12 1.141 Taimila
my visit
42. 1 visit this place because I have someone who I feel 3.19 1.100 T3iuniTe
faithful
43. The place is most well known about meditation 3.67 1.019 Fiudae
center
59U 33267 89210 himily
ﬂ'uﬂéﬂﬂa%’ﬂﬁa@ﬂwNmsﬁmaﬁmﬁaqmmaz 37970 72305 Wiude

~ 1 v K 1 ~ a ] ] < Y
NATNAN 4.4 WU TJI98AIANNMINDINGAFIGUNIE TAYTINOY IUTTAUTHUAY
[ v
Fa3zNoUAI8 AIUNTAIBENINNAIGTINYIA (Natural Setting) AN INdTATAUTTHIU
WU (Local Culture) MINUNINTTUNGIVOINUFITUIIA (Nature Base Activity) M52 UITEIN9AN

E4l ] a
31 (Peace Atmosphere) MINYTLAUNITATINOE1INDT I (Authenticity Experience) AREEY



71

Aaa A ' 1 < =\ =] 1 o 1 ]
anunnlanylnanniiegn1is (Far from Home) 9819 15nauiifade avodluszay luuile

1&un m3tiseiaenansnyauls (History Significant)

a d Y H
4.5 HaMINAIIZHANNNIWlave I NNBUNEN

° = 1 2 Ao s A = =
ﬂ15u1lﬁuﬂwaﬂ15ﬁﬂ1§11uﬁjuu 1139]’[:].ﬂjgﬁﬂﬂl‘waﬁﬂy1?’]']1111/\]\1‘1/‘@‘1{1]511@\1

Y] J A 9 ) dy a Asa g’; [ 1 ~ % Y
‘Llﬂ“l/lﬁ]\?ﬂ/lfJ'J@1'I‘Llﬂ'li‘WGJJ‘L!1ﬂ'li‘V\I‘LlﬂjﬂﬁﬂmmWﬂ!%N@%ﬁWﬁ@ﬂﬂWiﬁﬁiﬁ]ﬂﬁ“].lﬂJ'l“V]E]\iW]fJ'JGIﬂ Iﬂﬂllﬂ

o

o a 4 = Y 1 ~ Y Y dy a A gﬂ
1/11ﬂ15:1miwzwmmwawahmmuﬂﬂmmmmumiwmmmi‘vduvji]mmuaunm Llﬁzﬂﬁﬁ\ﬂ%

) 1 { %l 9 1 H — 1 Y [ {
NELUIMBDANGIT MUMIHIAURAY (X) Az d1UDeuDUINATIIU (S.D.) Aaaadlumsnn 4.5

v [ A
M3197 4.5 naasanuianelaventinneuiedmumsiaunstuyinlgaw

anuflawelavestinnieufien X S.D. 2ol

44. Travelling to the meditation centers brings me pleasure. 3.97 955 HuAe

45. Meditation center makes me feel satisfied 4.11 940 1HUAY

46. Combining meditation center with tourist attractions is 3.81 1.039  1HuAIY
enjoyable

47. Overall I am satisfy with this place because it is 4.01 985 HiuAe

international meditation center

59U 39756 84693 UMY

v 4' = v T ~ 3 9
ﬂuﬂaammwawa%mamnmamm 3.9756 84693 UMY

A J =3 v 1 A ] v I Y
ANATITNN 4.5 NUIN ﬂ’JTNWQW@iﬁ]‘U@\TUﬂﬂ@QLﬂfJ’JIﬂfJi’Jll @giuigﬂﬁlﬁuﬂﬁlﬂ Iﬂﬂ
I~ 4 a aa = A 7 Y 1 I 4 a
mailugudaunsuinmatiauaasgaiga X =4.11) sosawnldun mailugudaus

X =4.01)
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a d g’J [y Y :
4.6 Nﬂﬂ1i?!ﬂi13ﬁﬂ1§ﬂx‘ﬂ%ﬂﬁﬂuﬁ’iﬂﬁlﬁﬂ?°‘lﬂ

' Y 1 H 50}
M3190 4.6 uaaINsadlanavineuneI

ma%ﬂ%né’umﬁmsﬁm% )_( S.D. )1
48. Iintend to participate at the meditation center in the 3.82 969  (FiuAIY
future
49. In the future, I will plan to extend the length of stay 3.70 1.083  1HUAY
more than this time.
50. I will certainly recommend to others to participate in 4.19 976  1HiuAY
spiritual retreat though meditation
59 3.9042 87827 IHud
mmasmsaslonduanneaiions 3.9042 87827 1HiuAY

A 1 H @ ' ~ ¥ ' @ <
INATITNN 4.6 NUN ﬂ?i@\?iﬂﬂﬁﬂﬂ’]‘ﬂ'E]\?W]EJ'JCH']I@EJTJN @§1u§$ﬂﬂlﬂuﬁjﬁﬂ Iﬂﬂfﬂi
a o a a

A & o Yo YA a [ ~ 1 dal a
mﬁﬂmmzuﬂ“ﬂﬂu@mﬂum‘imummmmmmumﬁ/\luV\I"i]mﬂjuilﬁmmﬂmimﬁum i\

Anndoganga (X=4.19) s0saaulaun miaslasznduumeunienshonlueuinn (X=3.82)
a A U [ YY) \l =S % \ c;
4.7 ﬂﬂﬁwamﬂﬂﬂ‘ﬂﬂﬂllﬁﬂwaﬂﬂu ﬂ@ﬂ?]ﬂWQW@iﬂﬂl@QHﬂﬂ@Q!ﬂﬂ?

o = 1 dy d’ [ 4 d’ a a [
MsdugUenNanIsANE IudIul LW@@I@U?@]Qﬂigﬁﬁﬂ (599 answavosavy

v o ' Y J { o a a o a 4
UINIHANAU @]@ﬂ’J”I?JﬁQWi’Jiﬁ]ﬂIBQHﬂTIBQL“ﬁEJTJ Iﬂﬂllﬁ}ﬂ11’?1&@@'%%@@1uﬂﬁ?}ﬂﬂuag’uﬂiwwﬂa

Y
AUANUATIY A91

auuAgIU(H,) 198U INaNAY (Push Motivation) 1ONEWANIILINABANNNINE 19

V9IUANDUNY? (Tourist Satisfaction)

a o g‘/ dy Y o a a (% a A (% [ [
ﬂ'lﬁ'J%EJﬂi\iuulﬂ‘ﬂ'lﬂ'lﬁﬂ@ﬁﬂﬂ@ﬂ‘ﬁwam’ﬂﬂﬁﬂllﬂiﬁﬁiz e ﬂ%ﬁ]ﬂwﬁﬂ@u (Push
. . & Y o ' Y 1 = = 1 .
Motivation) ¥lszneuals 7 auilsges 1dun Msnannil (Escape) NMINDUANTY (Relaxation)

] o
N30 gmﬁa AULDY (Transcendence) ANUANYTUNINNIYNIN (Physical Health and Appearance)
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MIAUDINDAUIBY (Indulgence) AMYN 19 TuaUIBI (Self-Esteem) Nswuaalyi (Novelty) 9
aa A 1 v A =3 o ' A . . . Y aa
HonTnaneamlsay Ao AuNane laveatinneane? (Tourist Satisfaction) lagl¥ananis
. . . a d 4 o [
DADBINY AWM (Multiple Regression  Analysis) Glummmawwﬁ’mga WBAIUINYIAT
r'd
Y] a A a Y] Y4 o a o 1 Aa A 1 [
dulszansaneg lumsesuieanudunusvesdnlsaassuazaudsaunianinaneny
Y = 9 ] o a 4 3 1 I dy
mnieuiisala Taglautamsvinauenamsinizioonily 3 aiu dail
a S @ a Q( [ v 1 (%
1) mMsunsizumaulseansanadunusse e ms
a ST o a Q( 1Y Y 4 4 1 o 4
2) Mm3uaNzRMdNlsEAnTanduRusnEga toMIAISIMIINMTNEINTal
Y [ v W 1 =4 [} 1 d'
voamulsifavenanau aenuNane laveainnoune)
a Ja a 1Y [ [ 1 =
3) ajdwanisuasizrioniwavesifadenanau aoanuiane 19 vea

1nnounen
a d 1 o a Qd [} v d | o
4.7.1 mamnznmaNlszansavannusszrianaauls

$ 1o a £ v o J @ v v
ﬂ1§1\1‘ﬁ 4.7 L!,ﬁ'ﬂilﬂ'l’ﬁhﬂﬁ$ﬁﬂ‘ﬁﬁﬂﬁuwu‘ﬁﬂlﬂﬁﬂfﬂﬂ8§4ﬁﬂ@u

(Xal) (Xa2) (Xa3) (Xa4) (Xa5) (Xa6) (Xa?)

ESCAPE(Xal) 1

RELAXATION(Xa2) J42%%

TRANSCENDENCE(Xa3) .736%*  .823%* |

INDULGENCE(Xa4) GALE 628%x  545%x ]
SELF-ESTEEM(Xa5) 668%F  603%*  699%*  552% |
PHYSICAL HEALTH &  .659%* .649%*  639%*  677%%  609%* |
APPERANCE(Xa6)

NOVELTY(Xa7) 688%*  724%% 72 1kE Q38**F 645%F  647F* ]

HNELYif: **p<0.01

v

{ 1 1w a £ o o 1 (Z o
1NA15 199 4.7 NUNM maudseansandunuineluserineaindsdatenanau

A @ U an

nMamsneufenTaguanzuRazAuliaegiznag 545 - 823 sdneliisdingnieana

g

[
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0.01 Taedadenanaun1amsnoulenTIgun1IzAIL MIvgmiloniod (Transcendence) (Xa3)

' @ o J 1w a £ o o J
HAN1IHOUAATY (Relaxation) (Xa2) NANNANHUTMTgaga Nardulssansanduius
My 823 Tuwmgidunsegiilonutos (Transcendence) (Xa3) 1A N13AUDIADAULDT

o J

(Indulgence) (Xad) Tianuduiusiumiiga Tastisnduilsz@nsanduiusivigy 545

Y 1w a £ v o d ' @ v W v {
131 x‘i‘ﬁ 4.8 U T NsE AN eMaUWUS 521 T WA DAL lﬁgﬂ’ﬂllﬁ e lvesinnesnen

Xal Xa2 Xa3 Xa4 Xa5s Xa6 Xa7 Xa Ya

ESC(Xal) 1
REL(Xa2) J42%% |
TRA(Xa3) J36%*F  823** |

INDUL(Xa4) O41%%  628%%  545%* ]

SELFES(Xa5) .668%* 603** 699** 552% |

PHY(X2a6) 659%%  GA9RE  630%x  GTTEE  609%* |

NOV(Xa7) G88*F  T4RE TIRE 638%E  GASEE  GATEE |

PUSH(Xa) 870 877 875 7927 809 824 857 1
Tourist 7457 771 764 644 682 711 7527 859 1
Satisfaction(Ya)

HNYLK: **p<0.01

'
' ~ [ @ J

INA319N 4.8 WU TITENANAUNNNMINBANGATIGUNITTANUTUNUTAUAY

! o J

1 { 1 7 o U aa 5 1 % a Qo’ U
wanolvweninneuned egriidsdiagniananszay 0.01 Taslimduilse@nsanduius

9 1

1 % 4 ) U 1 1 1 % a Q(
MY 0.859 u,azgﬁaWmimmmﬂﬂmmazmu WU MINDUADY (Xa2) Imduilseans

A

anduiutuIniga (0.771) se9aeu1ie n1segmilonuivd (Xa3) (0.764) nazmsnuaalng

(Xa7) (0.752) 589108180
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]
d =)

J [ $ [YER'Y) o q
472 M3ANHEMANIZANBanaNTUENEYH 1NOHIAIS 1IN TN INTMUVD

alsifadenanau Aennuanelaveatinneaiia?

7 ?

v 4
3199 4.9 LLﬁ’@NmﬁllTJS$ﬁﬂﬁﬁﬂﬁuwuﬁWHﬂmLLUUﬂlu@E}u (Stepwise Multiple Regression

1 =3

Analysis) ¥03@ 2 s93enanaAU aoauNewe lavesinneunen

R R Adjusted R’ SE Durbin-Watson

est

861" 742 738 43377 2.103

HUETA: Predictors: (Constant), RELAXTION, NOVELTY, PHYICAL & APPERANCE,
SELF-ESTEEM, ESCAPE, TRANCENDENCE
Dependent Variable: Tourist Satisfaction

*p<0.05

a 4 ~ 1 LY a a( 4 = [
HAMSAATIZHIINAITNAN 4.9 WU MFulszansmanernsel (RY) Ianoudiega
LY I~} 1 [ YY) 1 { a a A ]
Mn 0.742 uaasliiiu Jadendnaunianisneanendagunnzioninaniauinao
o 1 ~ @ o [ YY) ' 4 a
anuiane lvveninveuined Tasauilsnernsaldatonanaun 19T noUNeNTIGUA1IY
I o A a a [ o 4 = o 1 ~ Y = 9
Audanlshiidsz@nsam eunsosmnunensaianuiawe lvvewuinneuien lageniooas
= a d' a L%' o d‘ [ Y =]
74.2 TaaliAANUAANEIANOINAATUIINATNSINTD! IABRas (SE,,) IN1AD 0.43377 azlinl

Y] X ] ] 1 4 A d a [ Y]
Durbin-Watson 11111 2.103 #30g521HI19 1.5 949 2.5 naasdemanumamasuiiiuddszaeny

d‘ 1 [ v o 1 =< Y 1 A
M3199 4.10 uaasmanuulsdsiudetenanaunennuiane lavestinnesne)

uriasnnunlsdsau SS df Mean F Sig.
Square

Regression 212.255 6 35.376 188.016 .000°

Residual 73.945 393 .188

Total 286.200 399

HNEYie: Predictors: (Constant), RELAXTION, NOVELTY, PHYICAL & APPERANCE,
SELF-ESTEEM, ESCAPE, TRANCENDENCE

Dependent Variable: Tourist Satisfaction
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a d ~ 1 =y a 9 [ [ YY)
HaN1SIATIEHINA15199 4.10 Wud Uawdsaaszluautdetenanaunianis

1 d' a 1 Y % d‘da a 1 = [ 1 d' 1 =
NDUNYIUFIFUNNITDYNUDY 5 auds nuenInanennuiane lavesinneuined eg19ll

'
aaa

9 v
WedAgneananszay 0.01 awiudedzl1dan dadendnauniansveuiensagunizil

ANuduRUSIFuduasInuaNuNane laveninneune)

7 ?

v 4
MI199 4.11 uﬁmﬂmu1J5zamawﬁuwuﬁwu@muumumu (Stepwise Multiple Regression

. % [ % = v J d’
Analysis) voealsiavenanau aonnuiane lvvesinneuine)

Un-standardized Standardized
Model Coefficients Coefficients

B Std. Error Beta(B) t Sig.
(Constant) -.103 124 -.826 409
RELAXATION .209 .050 212 4.200 .000
NOVELTY 210 .043 204 4.830 .000
PHYSICAL & 197 .040 .189 4.985 .000
APPERANCE
SELF-ESTEEM 118 .040 117 2.959 .003
ESCAPE .149 .044 .149 3.376 .001
TRACENDENCE 132 .052 130 2.512 .012

HIYIKA: Dependent variable: Tourist Satisfaction

1115199 4.11 Wennsandulsfiendnaunumsneunendiguaizuaazau
WU Jauls 6 mnlioninanisuanaeanuiiane lavesinneuier eg1elivediangnig
aa 1 ' 2 ' t4
ana (p<0.05) 14N M3skouna1e (Relaxation) MIWuAIn ANWANYIRNIINIGATN AW
2iilaluauies msegimilonuios Tagn1sWouaale (Relaxation) UdNFTWANVINGIgA
] v Y
NA1A0 1WoTIUIUNUIGVBINTHOUAAINLAY 1 Wi2e vzaanalianuiiane laves
@ 1 A A da! 1 s 3 I @ Aaa a A
UnNouNeANVUU 0.212 Wiae (21.2 1Wodigua) arudinllsnuanTnan19wINTeIadu Av
] 1] ' ] Y
msnude vy nanfe Wosmaurileuesmsnua luilnau 1 nile azdananonUNg
v A A 2 ' -T2 Aa Y ' 1
wolavouinnoufionnuiu 0.204 widw (204 wedigua) Tuvmzon 1 dawlswoalud
Wed Ay meana (p>0.05) laun nsguosneaues Wy lulioninaaeanuianeluves

H 9
UNNDUNYI MUAVMNIDADDINYAY AN
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aumMsgUazLuuAY
TSN =-.103 + .209REL + .210NOV +.197PHY + .118SELFES + .149ESC +.132TRA
aumsgUazuuINaIgIu

7= 2127, + 2047, + 1897, + 117Z, .+ 1497, + 130Z .,

NOV

v & = Y1 o v v w A o -

ﬂquuﬁl\iﬁn\l1jﬂﬁ§ﬂllﬂ’ﬂ ﬁjl!ﬂjﬂﬁ]ﬁ]ﬂwaﬂﬂ‘L!V]ﬁnflﬁﬂWﬂTﬂimﬂ31NWQW@1§]m@Q
Y ~ Y A A ' 2 ' t4 a
uﬂﬂ@\uﬂﬂjhl@ﬂﬂq@] D NITHDUAAY ﬂ’]i‘W‘]Jﬁ\?GLWll ﬂ')’lllﬁll‘uuimtﬂ’l\iﬂ'lﬂﬂ'lw ﬂ'J’liJQ?JGI,"ﬂGlu

AUBINIUANUT LaZMIBYIMHRAMIDA

a ia A v v v v = v a
4.7.3 agﬂwamnmm:mﬂﬁwammﬂm&wanﬂu mmmwawa‘lwamnmamm

$ 1o a £ v o g
ﬂ1§1\1‘ﬁ 4.12 L!,ﬁ'ﬂ\‘Iﬂ'lﬁll‘]J5$ﬁﬂ‘ﬁﬁﬂﬁ'ﬂwu‘ﬁw1ﬁiﬂmllﬂﬂﬂ]uﬁ@u (Stepwise Multiple Regression

Analysis) U941Ja3ona AU Aonnuane lavesinneaien

PUSH Tourist satisfaction
B sie R R Adjusted R’ SE,_,
RELAXATION (Xa2) 212,000
NOVELTY (Xa7) 204 000

PHYICAL & APPERANCE (Xa6) .189  .000

SELF-ESTEEM (Xa5) 117 .003
ESCAPE (Xal) .149  .001
TRANCENDENCE (Xa3) 130 .012

INDULGENCE (Xa4) - -

861% 742 738 43377

HAETiA: Predictors: (Constant), RELAXATION, NOVELTY, PHYICAL & APPERANCE,
SELF-ESTEEM, ESCAPE, TRANCENDENCE
Dependent variable: Tourist Satisfaction
*p<0.05

=2 aHa A
- KUY uliJiJ’fJ“Vl‘ﬁWﬁ
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a 2 o { 4 v o o aa
’E'J'lﬂ!.ﬂﬂaﬁu%1ﬂﬂ15WﬂTﬂiﬂ!Iﬂﬂlﬂaﬂ (SE )LﬁfN 0.43377 !Laglﬁﬂﬂﬂﬁﬂﬂuﬂﬁ"lﬂiyﬁjﬁﬂﬁﬂﬁ t

est

g o 1A (3 Aaa A 1 = o 1 A 1 =
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a 1 1 2 1 o
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giilaluauesensvanyil uazmsedimiiloauos  wenvnlan luihiediayniead
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[ g’/ = Y % [ v 1 ~ a d' o
auiuea gl 147 dualstenanaunismsneunensigunz Aawsonensol
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anugi v luaues msnannil wazmseguitlontiod Besnud iy awaaslunini 4.1

Push factors

Relaxation

Novelty

Physical and Appearance

Tourist Satisfaction

Self-Esteem R’=.742%*

Escape

Transcendence

| Indulgence |

\ v

**p<0.01 *p<0.05

d' v v W 1 d‘ a d‘dt: a 1 =<
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a o = . . aHAa A 1 =<
qUUNI U (HB) ﬂﬂﬁ]ﬂuﬁﬁﬂﬂﬂﬂ (Pull Motivation) HaNTNanuINAeANUNINe 19

V9INANDUNY? (Tourist Satisfaction)
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é Y @ ] 9 1 3’, [ a . ya
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Experience) mstaaunnianulnanninedains (Far from Home) M3Nilsgiacaasn

u

' . . . d‘dn a ' (Y A = Y ! A
mﬁu% (Hlstory Slgnlﬁcance) WN@ﬂﬁWﬁ@@@ﬁllﬂi@’lN o ﬂ')’lﬂJW\iW’f]i%ﬂl@\?Hﬂﬂf]\iW]ﬂ')
(Tourist Satisfaction) lagl¥ad aﬂﬁﬂﬂﬂﬁm\lﬂﬂm (Multiple Regression Analysis) 11013
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a d 1 o a Qd v v d v Y
4.8.1 ﬂ1‘§’J!ﬂi1$‘I"lﬂTGTZJ‘]JigﬁﬂﬁﬁﬂﬁNWﬂﬁ§$ﬁ31Qﬂ’J!!ﬂi

a @ o

d‘ ' W £ 4 v KR
M319N 4.13 uaasndulseansan qu‘ﬁﬂlﬂﬂﬂﬂ%ﬂﬂQﬂﬂ

Xb1 Xb2 Xb3 Xb4 Xb5 Xb6 Xb7
NAT(Xb1) 1

LOC(Xb2) 6147 1

PEA(Xb3) 780" 6120 1

NBAC(Xb4) 677 629 706 1

AUTEX(Xb5) 6777 5610 756 5220 1

FAR(Xb6) 596 569 658 621 621 1

HIS(Xb7) 5957 567 550 556 473 580 1

HNELYiN: *#p<0.01
Xbl1=Natural Setting, Xb2=Local Culture, Xb3=Peace Atmosphere, Xb4=Nature
Based Activity, Xb5S=Authenticity Experience, Xb6=Far from Home, Xb7=History

Significant

(2

~ 1 [ a Qd [ Y4 1 =
910015199 4.13 WU mduilszansandunuinieluszridunlsdatenaga
NUMINOUNIATIGUNMIZUAAZAIUTAI0GTZH 19 473 - .780 e 1elBdIAYNI9anan
5201 0.01  Tagdasfgan1an1sneunenFIgqua1IzaIumsiusse1naNaIy (Peace

9

9] v a [ 4

Atmosphere) (Xb3) HaZNTANDYNINNANTITUYIA (Natural Setting) (Xbl) UANUAUNUTNT
= Y] a Q'{ [ o S 1w d'Sl = o P

gaga Nardulssandanduiusiminy 780  luvazgiaiumsilsziamaniniiauls

(History Significance) (Xb7) #az M3z aun1saisInes1auiia34 (Authenticity Experience)

v
o A

~ o o v { T o a £ % v Jd 1w
(Xb5) UANUFUNUTAUMNGA TaelmdulseanFavaunusiminy 473

C)
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4 1w a £ [ o J o
M3190 4.14 yaasmdulsz@nsanduiusszninatlitsfsgauazanuiiane lovea

1innounen

Xb1 Xb2 Xb3 Xb4 Xb5 Xb6 Xb7 Xb Y1

NAT(Xb1) 1

ok

LOC(Xb2) .614 1

ok sk

PEA(Xb3) .780 612 1

ok sk sk
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M5190 1.1 et 10C vouuuaaun1 luauive

STRALEY 10C
todemanauainmelu
M3HanHH (Escape)
Place provides feeling about getting away from daily routine 0.66
The unfamiliar place fulfill my design 0.66
| relief from my anxiety in everyday life when | visit this place 0.66
MIKoUAAIY (Relaxation)
| am refreshed when | visit this place 0.66
| reduce my stress levels when | visit this place 0.66
| renew spiritually when | visit this place 0.66
N30EIMIHOAMIBT (Transcendence)
Place gives me time and space for my reflection 0.66
Place provides me about searching my inner self 0.66
| understand myself better when | visit this place 0.66
Place provides me with thinking about what life means 0.66
mmauymﬁmamamw (Physical health & apperance)
Place provides me about self-active 0.66
Place suitable to provide program about improving my personal 0.66
appearances
Place enhances health and wellbeing to me 0.66
MIAUDINDAUIDY (Indulgence)
I spoil myself by doing more mindfulness meditation when | visit 0.66
this place
I am pampered by participating in meditation class when 1 visit this 0.66
place
When | visit this place, | focus on myself about mindfulness than 0.66
other things.
| feel that | am the only person in the world when | stay in this place 0.33
| feel that | temporary get away from other people when | visit this 0
place
| am obligated to no one when | visit this place 0.66
ANl U (Self-Esteem)
| gain more confidence about myself when | visit this place 0.66
| feel that this place will help me to recover from un-pleasure things 0.66
which sometimes happen in life
| am positive toward myself after | finished this trip 0.33
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Jomou 10C
MInuaalal (Novelty)
| fulfill my curiosity in meditation activity when | visit this place 0.66
I discover new experience that different from my normal lifestyle 0.66
when | visit this place
I learn about how people live in different cultures when 1 visit this 0.66
place
| participate in all new activities when | visit this place 0.66
I learn new things about meditation activity and following new rules 0.66
when | visit this place
Padunsgaaingadnyazvasganinaglaema
PIIAIBENINNAIIBIINTIA (Natural setting)
The ambient of natural landscape make me feel a sense of freedom 1
Charmingly or artistically furnished makes me feel peaceful 1
I am fulfill my spiritual happiness though natural environment 1
(heating, Wind, Fluid, Solid)
anulnd¥a Tnus353l Uy (Local culture)
The place provides me with the interact and exchange with local 1
community
When | visit this place, | have experience with local food 1
I obtain experience with different cultures from local community i
M3ANDNIINNBIVOINUFIINTIA (Nature base activity)
The place provides activity about cleaning the surrounding area that 0.66
makes me feel part of the nature
The place provides meditation activities in cave that make me feel 0.33
more calmness than other place
This place has enough green environment that treat me my body 0.66
well
MINUI5EMANGTIV (Peace atmosphere)
The place makes me feel peaceful with myself 1
The place makes me contemplate what is important to me 1
The place has more silence that give experience calmness 1
msiUszaumsaisInednaiia3e (Authentic experience)
The place provides me with authentic experience about how to 1
meditate
The place gives me with the deepen meditation 0.66
The place provides enjoyable meditation an experience with all my 0.33

Senses
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Jomou 10C
msdaauiniinnlnaniioga13s (Far from home)
The distance of this place have fulfill my design to get away from 0.66
my own home
The place makes me solitude in a foreign land 1
This place makes me feel far from my own home as | needed i
msidsziamansninayla (History significance)
The historical site of this places most important for my visit 1
| visit this place because | have someone who | feel faithful 1
The place is most well known about meditation center 1
anufisnelavesiinneuiiad
Travelling to the meditation centers brings me pleasure. 0.66
Meditation center makes me feel satisfied 0.66
Combining meditation center with tourist attractions is enjoyable 0.66
Overall I am satisfy with this place because it is international 0.66
meditation center
Overall | am satisfy with this place 0
msnslanauinne e
| intend to participate at the meditation center in the future 1
In the future, 1 will plan to extend the length of stay more than this 1
time.
I will certainly recommend to others to participate in spiritual retreat 1
though meditation
In the future, 1 will return to meditation trips 0.33
In the future, 1 will definitely return to this place 0.33
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The participant information and consent form
Title of research project:

WELLNESS TOURISM ON SPIRITUAL RETREAT: ASTUDY OF
MOTIVATION THAT INFLUENCING TOURIST SATISFACTION AND
INTENTION TO REVISIT
IN CHIANGMAI PROVINCE

Dear participants,

This questionnaire is part of research project to investigate the motivation that
influencing tourist satisfaction and intention to revisit. Thank you for taking the time
to participant by filling in this questionnaire.

This questionnaire is divided into 5 parts; part one requires you to state your
opinion about internal motivation that push you travel with meditation center in
Chiangmai province. The second part asks about destination attribute for your visit.
The third part requires you to explain your satisfaction level. The fourth part asks you
about in the future your intention to revisit. The fifth part asks you to provide
information about yourself such as ages, gender and your education background. The
survey should take approximately 10-15 minutes to complete.

Responses to this questionnaire will be strictly confidential. Please do not
attach your name to the questionnaire. The researcher Chuennapha Nilsonthi and my
supervisor Assistant Professor Dr. Suwaree Ashton are the persons who will see the
completed questionnaire, which will remain the property of National Institute of
Development Administration. You can stop answering the questionnaire at any time.
Participants must be over 18 years of age.

This study adheres to the guidelines of NIDA. | would be pleased to discuss
your participation or any query you may have at any time. Please contact me,

Chuennapha Nilsonthi Email: chuennapha.nan@gmail.com

Your sincerely
Chuennapha Nilsonthi
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Sector 1 Internal Motivation that Push you Travel with Meditation Center in

Chiangmai Province

Explanation: Please fill v" in the O by following your opinion

Degree of opinion

ol
N
w
[EEN

Strongly
Agree
Agree

Neutral

Disagree |~

Strongly

disagree

Escape

1) Place provides feeling about getting away

from daily routine

2) The unfamiliar place fulfill my design

3) I relief from my anxiety in everyday life when

| visit this place

Relaxation

4) |1 am refreshed when | visit this place

5) I reduce my stress levels when | visit this

place

6) | renew spiritually when | visit this place

Transcendence

7) Place gives me time and space for my

reflection

8) Place provides me about searching my inner

self

9) I understand myself better when | visit this
place

10) Place provides me with thinking about what

life means

Physical health & appearance

11) Place provides me about self-active
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Degree of opinion

5 4 3 2 1
> — (<] > D
>3 38 © L o 2
cC o — - (@] cC o
o o [=)) ) © O @©
s < L 2| 52
) z Q| "o

12) Place suitable to provide program about

improving my personal appearances

13) Place enhances health and wellbeing to me

Indulgence

14) 1 spoil myself by doing more mindfulness

meditation when 1 visit this place

15) | am pampered by participating in meditation
class when | visit this place

16) When 1 visit this place, | focus on myself

about mindfulness than other things.

17) 1 am obligated to no one when 1 visit this
place

Self-Esteem

18) I gain more confidence about myself when |
visit this place

19) | feel that this place will help me to recover
from un-pleasure things which sometimes

happen in life

Novelty

20) | fulfill my curiosity in meditation activity

when | visit this place

21) I discover new experience that different from

my normal lifestyle when 1 visit this place

22) | learn about how people live in different

cultures when 1 visit this place

23) | participate in all new activities when | visit

this place
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Degree of opinion
5 4 3 2 1
> — o >
53| 8| | |58
C o — + (@) [ e
[oRN =) (=] =} © O ®
s < S | 2| 52
n Z | ol hD
24) | learn new things about meditation activity
and following new rules when 1 visit this place
Sector 2 Destination Attribute for your Visit
Explanation: Please fill v" in the O by following your opinion
Degree of opinion
5 4 3 2 1

Strongly
Agree
Agree

Neutral

Disagree

Strongly

disagree

Natural setting

25) The ambient of natural landscape make me
feel a sense of freedom

26) Charmingly or artistically furnished makes

me feel peaceful

27) 1 am fulfil my spiritual happiness though
natural environment (heating, Wind, Fluid,
Solid)

Local cultural

28) The place provides me with the interact and

exchange with local community

29) When | visit this place, | have experience
with local food

30) I obtain experience with different cultures

from local community
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Degree of opinion

4 3 2 1
> —_ < > O
o 3| 3 o > g
[ — - = (@)] C (@)
o (@] = © o ®
s | < L 2 |5 2
n Z | o |h ©

Nature base activity

31) The place provides activity about cleaning
the surrounding area that makes me feel part of

the nature

32) This place has enough green environment

that treat me my body well

Peace atmosphere

33) The place makes me feel peaceful with

myself

34) The place makes me contemplate what is

important to me

35) The place has more silence that give

experience calmness

Authenticity experience

36) The place provides me with authentic

experience about how to meditate

37) The place gives me with the deepen

meditation

Far from home

38) The distance of this place have fulfill my

design to get away from my own home

39) The place makes me solitude in a foreign

land

40) This place makes me feel far from my own

home as | needed
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Degree of opinion

4 3 2 1
> —_ < > O
o 3| 3 o > g
[ — - = (@)] C (@)
o (@] = © o ®
s | < L 2 |5 2
n Z | o |h ©

History significant

41) The historical site of this place is most

important for my visit

42) 1 visit this place because | have someone
who | feel faithful

43) The place is most well known about

meditation center

Sector 3 Tourist Satisfaction

Explanation: Please fill v in the O by following your opinion

Degree of opinion

5 4 3 2 1
> —_ <> > D
o 3| 3 © S > &
c - - +— o c [@))
[SlN ) [=)] ) @ O ®
s | < 2 2 |5 2
7 Z o | ©

44) Travelling to the meditation centers brings

me pleasure.

45) Meditation center makes me feel satisfied.

46) Combining meditation center with tourist

attractions is enjoyable.

47) Overall I am satisfy with this place because it

is international meditation center
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Sector 4 Intention to Revisit

Explanation: Please fill v' in the O by following your opinion

Degree of opinion

5 4 3 2 1
> —_ <5 > O
o 3 3 © o o &
C o sl +— o [l o))
sl=)) o> > c o &
£ 2| 22|58
) Z | ol ho

48) | intend to participate at the meditation

center in the future.

49) In the future, 1 will plan to extend the length
of stay more than this time.

50) I will certainly recommend to others to

participate in spiritual retreat though meditation

Sector 5 Socio Demographic

Explanation: Please fill v' in the O by following your opinion

51) Genders:

0 1) Male 0 2) Female
52) Ages:
..................................... years
53) Status:
0 1) Single 01 2) Married 0 3) Divorced
1 4) Widowed (1 5) Others (SPECIfY)......ccovevevieiieiecieieeee,
54) Educations:
0 1) Secondary school or below 01 2) High school
0 3) Bachelor’s degree (1 4) Master degree

01 5) Doctoral degree
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55) Occupations:

0 1) Government officer /State Enterprise Employee

01 2) Employee

01 3) Self-Employed

0 4) Trader

[J 5) Student

0 6) Retired Government Official

[17) Others (SPECITY).....coecvivieiieiieieieeeeeeeee e
56) Income (average per year):

07 1) $ 8,000 and less than per year

0 2) More than $ 8,000 - $ 12,000 per year

0 3) More than $ 12,000 - $ 15,000 per year

0 4) More than $ 15,000 — $ 20,000 per year

0 5) More than $ 20,000 - $ 30,000 per year

[0 6) More than $ 30,000 per year
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