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ABSTRACT

Title of Thesis The Study of Marketing Communication Strategy: Attitude and
Consumer Behavior Toward Advertising Spam of Fashion

Retailers on Celebrity Instagram Account

Author Miss Sirana Buathoeng
Degree Master of Arts (Communication Arts and Innovation)
Year 2015

This study aims to examine the marketing communication strategy of spam on
celebrity’s Instagram accounts, fashion consumers’ using behavior, attitude and
purchasing behavior of consumers of fashion retailers that employ such strategy. The
mixed method research employed an In-depth interview of five fashion retailers for the
qualitative method, and an online survey of 400 samples for the quantitative method.
The survey samples were Instagram users who also “follow” celebrity’'s Instagram
accounts.

The In-depth interview results show that fashion retailers use short and simple
messages and limit the period of time and the number of times they post an advertising
spam on a celebrity’s Instagram each day. It is found that using spam strategy on
celebrity’s Instagram increases the number of followers and sales of fashion products.
The quantitative research findings show that 1) Gender and occupation are not
associated with Instagram using behavior; while age, educational level, and income are
associated with Instagram using behavior at a statistically significant level 0.05; 2)
Instagram using behavior is positively associated with the consumers’ attitude toward
spam marketing communication strategy that the fashion retailers use on celebrity’s
Instagram; and 3) Consumers’ attitude toward spam marketing communication strategy
is positively associated with the purchasing behavior of customers of the fashion

retailers that employ the strategy.
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PURCHASE DECISION PURCHASE DECISION

DECISION MAKING | COMPLEX LIMITED

(Information search, | DECISION MAKING DECISION MAKING

consideration of | (autos, electronics (adult cereals, snack foods)

brand altematives) | photography systems)

HABIT | BRAND ROYALTY INERTIA
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consideration of only
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2NN 2.1 msﬁ@ﬁulﬁnladé’uﬁnﬂ (Consumer Decision Making)

unasfinn: Assael, 1995, p.19.
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A & o ] va
wend S dTaveslmBuausid (2557) wodr Sgltauaaunsuludzinalng
FAWIUNIAY 1,918,621 A ;jﬁﬁ'ﬂﬁavlﬁﬁwﬁu@muﬂmmaamjmﬁaﬂ'ﬁﬂ@ﬂ%mmwfﬂﬁ
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3.2 NM139LIBIAMAN (Qualitative Research)
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1) 7% Fashion1 Shop (@fashion1_1shop) fuaan1sfaau (Follow)
§1UI% 7,276 A% ANWATWT 3.1

&« FASHION1_1SHOP

9847 7276 4763

..
¥ ¥ e

\dodungy insarIn
YAFIBIGA LATANIDINITDNE
dadudmnaLineladt aof oa
:dEms50 amaiisu30
dwaamniu wlanasnd:
wiv laguuasliiiuuzas

mwﬁ 3.1 9% Fashion1 Shop (@fashion1_1shop)

UWARINNT: DURALNTH fashion1_1shop, 2558.

2) % Lady2sis Shop (@lady2sis_shop) Juaanisdaanu (Follow)
$1UI% 7,233 A% AU 3.2

& LADY2SIS_SHOP s

10k 7233 7501

v FOLLOWING ﬂ

EYLADY2SIS SHOPKY
& qudsnndodugudmsuanmans &

& varpalad vanssan, wisuds (Fudowan
nniu)

@Line: Lady2sis [ aauis 24,

B amauiisuwi/EMS30
line.me/ti/p/ZhSv1LJSDL

Inwﬁ 3.2 M Lady2sis Shop (@lady2sis_shop)

UWARINNN: DURALNTH lady2sis_shop, 2558.
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3) 3% Rafa Accessories (@rafa_accessories) Jopanisfiaay (Follow)

INUIW 6,569 A AU 3.3

& RAFA_ACCESSORIES soe

g

3477 6569 1101

[ ome 1]

rafa_accessories
All about accessories %

B line:rafa_accessories
L, +6681-491-9444
www.facebook.com/rafaaccessories

ANN 3.3 91U Rafa Accessories (@rafa_accessories)

LARINNN: BURALNTH rafa_accessories, 2558.

4) 3% About Dress up (@about_dressup) Juaan13aaay (Follow)

WU 1,120 Al AUNTNT 3.4

& ABOUT_DRESSUP see
L 2616 1120 577
[ rouome [

A sminsdadundnining §

A T swminadadunduninsnpinmsud s1en
w9z @line : cenn2534 @@ facebook :
About dress up [ ems 50 B

AN 3.4 1% About Dress up (@about_dressup)
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