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ABSTRACT

Introduction: In today’s digital era, the Thai government has developed a digital lottery system through
the “Pao Tang” application to address the problem of overpriced lottery tickets and create transparency in the
distribution system. This study aims to analyze key factors influencing the intention to purchase digital lottery
tickets issued by the Government Lottery Office, focusing on the influence of technology acceptance, reference
groups, and perceived risk on citizens’ behavior toward digital government services in the Thai social context.
Research Objectives: 1) To assess the levels of technology acceptance, conformity to reference groups, perceived
risk, and purchase intention of digital lottery tickets via the Pao Tang app; 2) To analyze the influence of these
factors on user intention; and 3) To propose direct influence pathways affecting usage intention. Methodology:
A mixed-methods approach was employed. Data were collected from 384 individuals who had previously pur-
chased digital lottery tickets through the Pao Tang app, using purposive sampling. Questionnaires and in-depth
interviews were used as research tools. Quantitative data were analyzed using Structural Equation Modeling
(SEM) through Smart PLS 3.0. Research Findings: The average scores of the four variables were at a high level:
technology acceptance (3.84), reference groups (3.63), perceived risk (3.58), and usage intention (3.52). All three
independent factors had a statistically significant direct influence on usage intention, with path coefficients of
0.483, 0.524, and 0.637, respectively. The in-depth interview findings supported these results. Conclusion: Tech-
nology acceptance, reference groups, and perceived risk play crucial roles in shaping users’ intention to purchase

digital lottery tickets via the Pao Tang application.

Keywords: technology acceptance; subjective norm; risk perception; intention to use; digital lottery
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3. NTINUNIUATIUNTIY

3.1. wunAnuAznqufiafunissaniumalulad

noufinseenumalulad (Technology Acceptance Model) vi3efifisanFentiuin TAM iy neuii# (Davis, F. D.,
Bagozzi, R. P., & Warshaw, P. R., 1989) laifinnsiaiununannvgufnisvinanumaniveuasnaved (Ajzen & Fishbein, 1975)
Fanquiniseenumaluladazsiuianmsfnsuieaiutlade fuademssensuvieitunsinduladenldinalulaivie
winnssulvial luvauedt (Chaweesuk & Wongchaturaphat, 2012) nanadedesnissensumalulad Jnduniseduiefiodn
nsuaziAraveslfazyAraluFosntseeusumalulad iloaunsoneinsainginssuyanalunssouiumealuladuas
doansaumaiithlugnislridesuneuazainsnninlaludvinavesdadeineliinnseeuiumalulad

3.2. wunAnuAzNgEfiRafunsadesnunguEeds

nsadessunguE19ds (Subjective Norm) vinefis sefuaruderesyanaiiiunduienaiidauiundie
munguyaraidoiyanaiumslimalulad oraRannmsgnenaniadeussgdannnguyanaiidvinadonuidenie
AwdnUszneusne Svsnaanaseunia oy uagiiiaviwansmnudn Wy teusmauAnimslinuiumalulad
waratuayulilinuiumelulad mslinueliiinusenuanansafistuuaselfesdnsiinmdnualiiuas Husy
nsadosmunausnidsiadussiunsiuiiutasyanaiuiyanaduiiddydeinnnsliazuu (Venkatesh et al, 2003)
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Aeaiuausmseusnislusssuinnaziinanulauduouludsauluvasd (Kim, Ferrin & Rao, 2008) na1vinsuiag
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3.4. wuaRauaznguifeatuaruaslavasdldoy

arwsslalunislinalulad (Behavior Intention) Wun1suansnamdondtarlfinalulad uasdanudesnisiiay
Tnallafogauiass wdoniadesuimallatduannsadhemdolumsufiinuldase wWisuaioududeddy
viaawdudumilslunsiiau (Davis, Bagozzi & Warshaw, 1989) nanin ausslalunnsldien (Behavioral Intention)
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slumelulagtiunas (Kaewtan, 2014) nanin anusslald maneda ﬂ’]iLLﬁﬂ\‘1E]@ﬂs[,‘umi%UiLﬁEJ’JﬁUﬂT]@JW%@EJ‘U@&
yanafiaznszrh naaes vieanuitlafiesdenldenudilalumsuansgingsy e eundeuesyaaalumsuans
woingsy duludafeiiAstudeunafengfingss (Aizen, 2002) mnuddha wie W Ao eudoams anudululy
ATAMENENN MTeNTTNuRUTRsyARaTIasT NG RNTIIMEeY mauaRsvguingRnssumuuny anudtadudyiune
NEANTIU Lf‘iaﬂmﬂLﬂuﬁﬁ}%mmw%amamﬂﬂaiumiﬁ%ﬂizv‘hwqﬁﬂssmLLasLi‘]‘uﬁﬁLLUsﬁﬁ@w%wa‘lmammawqamm
arusslafntuannisldsudvinanniade 3 As ldud Vieuaddddengingsy nisadosmunduynnadnds uaznis
FuianuanansalunisauaungAngsy Ferthmtnenuddresdadviuneusasidrsdu aruiedestunginssy
uazdsznsfiaulafinen egndlsfinnunisadslaifievaldvhuengfnssuvesyanainyaaavhvidolivimgfinssudu 1
annsavihunenginssuvemneuldiauely eannaaunannsnvdsuutaddnasnna Inefudsifnaseiadosnimaes
weundivaned 1iuA srogarserimsiaeauniunisiangAngsy wannglddeuly wauvesnguau fuusdus 7
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auNAgIUNITITY (Hypothesis) FuuszAvdiduma A NAANS
(Coef.) t-test

H1 nMsveniumAlulaB7ifiavEwananssie 0.483*** 7.872 aluayu
Auddlaveslday
H2 mspdeunungunedeiidvinammswio  0.524% 5.215 afuayy
Audslavesldany
H3 mMsfudrnudediddvenamenssienn 0.637%% 14.124 anfuayy
flavosglnu

mngwme): * Mg pvalue < 0.10 ¥30 AN t > 1.65

** MBI p-value < 0.05 30 At > 1.96

wxx MIER p-value < 0.01 58 A1 t > 2.58
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: Qualitative and Quantitative Research Design) Tuguuuun1s3deuuunsauru (Convergent Parallel Design)( #338ls
fuanguUTE AN TaENENGI0Es 2 daussil

1) MTIATeRuUN™ (Qualitative Research)
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MsimunmAnguiieg1 (Sample) dmiudeyauazuvastoyaililunisinu Wdoyauuutoyaugungi (Primary Data)
BrsiusunateyannnguiegaiiondlumansuymuunsuazUiuuma fe Qﬁ%@amﬂaﬁﬁamaaﬁ’]ﬁmmamnﬁu
wussguarukeundedudnds Inenisivunvuanguiiegns (Sample) dmsuldlumsiinseiduuvaunislassasa
(Structural Equation Modeling: SEM) msfinwiwunfanguiiieafumsivussunnnausaegnaieildngusegisiiiu
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999 (Cochran, 1953) fiflsysunnuibesiu 95% LﬁaiﬁmaﬁlﬁﬁmmLszusJ’fLumﬁmswﬁamaﬁmﬁmwmmmLﬂﬁau +5%
fansaunslunisdundel

Ivnanguietsiideaiiudeya fe 384 518 ilennuazmnlunTinszsing wdazvhnmsduigisuuuny
AAEAINHadNsINATAIMALY nuth wunefegn
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aanfdviavesdinuaaIniukuesTuIas UL NGt UL NG
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3. in3eaflaflilun1sise

Tunsinuadedli3dedidelfidonls38msAsuununan (Mixed method research) I n153de@anaunm (Qual-
itative Research) wagn1333e\deUsuna (Quantitative Research) Taemsiiusausaudeya Uszneusmelduuuaeuniy
(Questionnaires) Ingas1auuuaNAELUsTANAAT 5 586U (Likert Scale) uazileliwuvasuaniilafinanionsa 1o
wasgiusaziinanw tnefiduazueniiu 2 Ussiam fe 1iasesdefldlun1sidudennnin (Qualitative Research) 2.1A30s
foililuns39eiBsUsun (Quantitative Researchifleduaunnudniiuveangusogwiofuysa s e (1) ms
gausumelulad (2) nmsndesmungusnsds (3) msdufmnmdes uay (@) mudalavesldonu nefidevnamuamaes
wugeuaalnsnsmaaissnss (Validity) Insdslignssnandiuasdesmnaidanudadlaluamesu s1uu
5 v snumadia Item Objective Congruence (100) Tagdiadinuiia 10C 11nnd1 0.60 yndetisnmagoumudede
14 (Reliability) Tngnmaasld (Try-out) funguiiidnuazadeadsiunguiiogns S1uu 30 au litenmaaeumduussas
woatiwasmeuUIn (Conbach’s Alpha Coefficient—a coefficient) SernduUszansvesmudesiufiduamnndt 0.8
wanslauadesilenuuasunuiiauudeiie (Cronbach, 1990, as cited in Vanichbuncha, 2009)
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itative Research) warn15398isU3una) (Quantitative Research) lnanisiiusiusandeya Inefidevhmisdeverusy
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\Renfumsdmiheaannddia d1uu 15 918 Fauszneunsviediermapieniuns Ineidendudsaussiaunslg)
lungammawasUsunma Tagdrsanununassmeaanniiddey 'mﬂLma'aﬁﬁﬂnaﬁﬁﬂﬂmﬁumﬂé’msﬁwmuum wartuthe
IgaaINAIavesEinuAuLwesiuIa GLO waskaundindu wWhds Inevinisdumyndimiig lu GLO Official
Sellersiftavemusmilonnguimsiidunguietns lumsvesugaindunival Tnsazidunsduaaluuuidedn ey
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LAz UUAUNT¥INIATIERTIN AU USINalneinilsdevenueuAT RN UndinIne 1§ unInende
WgaAd WievenusyATzinguietslun1sneuwuuaeunulaedndsuuuasuauludomning 4 Fafideay
wanwuuaeuauiusInuiidens Weilunsdesiusuuaeuauiiliauysaluazagyme uwaziiielingusegsasuny
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mMnszitoyauarafifflilunisid Uszneudie adfidanssaun (Descriptive Statistics) léun n1suanuas
Al Anfesay MsinAnaniwesteya warduidouuunnsgiu waradfldeeysnu (nferential Statistics) e ms
ApTzeIAUszNoUBudu (Confirmatory Factor Analysis: CFA) wagn19ilasziluinaaunislaseasns (Structural

equation model: SEM)

7. NAN15798

HanFleTwideyadnuuzduuanavesneuwuvaeuauluaisll fiduldfufeyasnnquitedisiiudiide

Y 9 Y

danAdviavesdtinauAuwlasgutaukeundndudiddulssmelng nsivusvwianguiiegns (Sample) fmun
YUNANFUFIBENAULWIAAYDY (Cochran, 1953) UIUFROUKUUABUAT 384 518 IIWUAAY LA 818 HATUAINATT
ausa syaunsAnwgean elarabieu wavedwmen

A157199 2

'
v aaa o (Y

wamsfinwIURdeIianEWasan11uA 9TeaaINA A YEITINNIINFA INAULUNTTU I UM UNER T 417619

Uaduiidemaneglday x S.D. JEAU
AsyeaNsuwmAlulad 3.84 0.770 N
NNIARBYAUNGNENB 3.63 0.683 wn
nssuimmude 3.58 0.683 N
mmc??a'lwaaé‘l‘ﬁ'mu 3.52 0.780 N

\ady 360 0.729 un

91N913199 1 ALedslazd Ut uunInsgIUiLUIINUNToURNAN 4 asdausznau dudldun (1) nseeusy
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a

wielulad (2) msndosmungudads (3) Ms¥uiemnudes uag (@) muddavesilian Tnes egluseduun faad
360 Wefinsanneunuimnduiissduanudadfiuegluszdunnn Sesnanadennnlumieslésd dulnydena
Anwiuinnseeniumaluladeglusyduunn Jende 3.8¢ sesasnie msndesmungusnida fiiuades 3.63 uazn1siu
Yamndes feiads 3.58 uazmudalavesdldon faneds 3,52 mudd

asUnaMIIATEszduresnsonsumalulad mandosmundudneds masuiarundes uazanuddlavesld
1 amnsnagUnamside sl

1) msseusuimalulad nuin mssensuimaluladransdisavenguiiesndaduddeaanidviavesdrina
aannAuudssguraruweundiduids Tunmsamegluseduann iefinsanesduszneunedeFosmudfuaziuuain
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