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Abstract
The mixed method research aims to study about levels of
management, g¢reen marketing, service quality, and competitive
advantages of Green Hotel in Thailand, and creating and affirming the
green hotel management model to build up the competitive
advantages in Thailand. The result of the research shows that 1) the
level of the green hotel management received a high average. The
factor with the highest average score was the environmental friendly
service 2) the green marketing level received a very high average. The
factor with the highest average score was distribution 3) the level of
service quality received a high average. The factor with the highest
average score was reliability. 4) the level of competitive advantage
received a high average. The factor with the highest average score was
leadership in the market. 5) the creation of the green hotel
management model to build up the competitive advantages in
Thailand through the consideration of the independent and dependent
variables that contribute to the competitive advantages of the green
hotel management can be categorized into 2 groups; main factors and
secondary factors. The main factors were price, procurement, and the
environmental and energy management. The secondary factor were
community participation, products, public relation, distribution and

service.

Keywords : Management; Green Hotel; Competitive Advantage
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vhaulsnad Jsdududesliindesiiosuiomsynviaifoguazyinlmanns
Y¥nas1Bie Tusuvesnissmanianizd kaannFIdenuin gnAngs
gl5U 9171 uavaLnuAdsiuvieniisalulssimalnsazasslsaususiu
wigih (Agent) nauiaidenlsausuildsunmssuseduduanndounon
Lsu'mamﬁ’uﬁ’uﬁfﬂﬁaqLﬁ?‘immju3'1alﬁﬁaviﬁuaﬁwLﬁuﬁ’uiimmau%’mé
aonAnedfuLauIe Al (2560) Aisrydn n1sasnatnanizdIu (Market
Focus) umsademulfiuisumedunsudedustrmis nsvouind
uAu (Narrowly defined) wisatdudiunainvuindn (Niche segment) azidu
fuguiifinadenuanunsvesuidvlunsadeenuldiusunsmausedu
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5. sUuuunsIanslsawsuddeaiionnulassunanisuaatulu
Ussinalng 91nn1533enud1 §5A9LssuATeITINITUTIMTNUHINUSNIA
Judasiudsanden weanulduseunisnisudaduludszsmealng au

Tnguszasduazidimungvesgsialswusuasyszaunadusald guims vie
H9an13 Azdedldnisuimisianisuaznsnaindided lagefenisuinisg

e

o

Janmaudusaduiedeulunisuimsnuitonnaldudsunsnisudedulu
Uszindlve Tusunisiludinlusnain anuuanene nmsgdwmaiaanizeau
WAZNINOUAUDIDENNTINGT danARBINULUATEUDY FATUN nesan (2556,
w. 199) nud gusgnaunmsiisluuunsaniugsialussvuaseuniionde
Uszaun1sain1sieuiannn1svingsia Insimundnenimuazauaunsaty
nslivsnisednasniial uaglusuausuRageunsdenugUsenaunis
Promdedealuiiuduwinden qurulazianssunigusnirufuiiieaing
amdnwal ielvinisigsiauasyuvuamnsaegld femsiiiudneniwiie
wwamdlunmsiannagns meiunmsnaiaiitesgatinvieadiss fanedu
ALLNAY NMSUsEENRUGLAZANUABANY karaRRAdoInUMUITEVRY NUN
93 99UITDY UagAY (2556, U. 151) WU HUTMIsgInalsaususesly
mwdndyiunagndnisinnisesdnsaiolml TaensedunisSeusiteaiuns
a$anagniiiievrddmi q luiawfulgeasliasnsouiledgmiuay
guassaflAnINanmwIndounsgsRaTiuasunlasedinnia wagilld
Tunsuimsnuldednasiniuazgnies eunuimslunisadisny
IoSeumensudedu wazdufihnesiugsiasely

Forduasuziiotnadselule
1. Sadeiimsendsddunsdanslsausudifolulssmalnoiiols
Wnaulaluseun1en1swdadu gusenaunisnasanfiads srefianzanlyl
mwumwmwmmﬂmmﬂmst"LU maLLmumsamamUﬁmamLLaJLuﬂs ¥NU
Fwndou ammiammaamLLavwmmulﬂm Foanstuntnaunay anAdia
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ulsnediTeredisioides uasairsmsmseminfuasuuiiaundudwiinmumn
szavlueaAns

2. Uadusesiiffusznounismsasewiin Ae nisildrusufuumy
Ingianizn1sdenuiaziningAvluguaudiungnssuiun1snanusnig
wanSasilusnuresenmsanuiidesiiiondnuaiisuenariidulsusudiden
finsussrdutusitlusaruentsusy shaiitadesaznnidiieine wagns
Uimsiilsanmsgiuaninsaaiiannulindeuasamnuiideiedugnanle

AAnssuUsENA

muATeElFsuugnnyunsinAenssudaasuuasatuayunide
Uszmnuindindney 3nddnauanenssunITeuiend Usednd 2561
feinendnudatuiarduuaranysallulilddldldsuduinmuazany
N3041910 5.3 358ARR Landu 191387UTnwImdnTIufens.nvsa 23R
9191567132 Se.a5.aA A3tlnn1 Usesrunssunsaeuinerinug
sA.ns.aww welsas nssun1sinssnand Anganlviduinuuazuusii uas
doRnutusne aushliimeninusatiuiiatoauysol {isvveveunszaandy
oehegald au fitisne

1ONE1981489

nsudaASAuAAIRdeY. (2559). lenanslasinsdaadunsiidausy
vasaauUsznaunmslunisusnsiiduiinsiudwandeuussam
Tsausu (Green Hotel). N3aw= : NSy aRHAAN WAL NGB,

v¥yni Tefivumiied. (2555). SndadadneiilufinsdeRauandan. uun -
psAnsgsRaLiten o by,

SRt nesana (2556). nagnsaalalaumeanisutsuuaznsaiiy
fanTsuAATURAYRUNNNETIANARRUTENaUN5INA TaRsnanna
wAINTZIU T TANYTYS. Inenlnusuimisgsiaum Undin
wnIngauAaling.
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