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Abstract

This research has the objective of studying factors of technology acceptance consisting of the
factors of attitude toward behavior, perceived usefulness, perceived ease of use, and social factors that
affect purchase intention through the advertising of the story feature on the Instagram application.
Data were collected from an online questionnaire through a sample group of Generation Z consumers
that spanned Aged between 18-26 years, residing in Chonburi province, numbering 450 people.
Statistics used in the research analysis include percentages, means, standard deviations, multiple
regression analysis statistics. The research results found that the factors of attitude towards behavior,
perceived ease of use and social factors positively influencing on product purchase intention through
the advertising of the story feature on the Instagram application at a statistical significance of 0.05 ,
while the benefit perception factor had no influence on purchase intention through the advertising of
the story feature on the Instagram application, where all independent variables included the predicted

variable were equal to 61.5 percent (Ade2 = 0.615).
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