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Abstract

This research aims to study and synthesize the components of the ideas related to resource-
based view through systematic literature reviews for electronic commerce presented in research works,
academic articles, or various academic documents. It was found that there are a total of 40 articles
that study the results of the Resource-Based View concept in the context of electronic commerce
businesses. These articles were published in the online database "Academy of Management Annals"
over a period of 10 years, from 2013 to 2023. The study results revealed that the concept of resource-
based view for electronic commerce can be divided into two dimensions. The first dimension is
tangible resources, which includes four components: 1.1) Current assets, 1.2) Physical assets, 1.3)
Technological assets, and 1.4) Organizational system management. The second dimension is intangible
resources, which includes four components: 2.1) Human capital, 2.2) Innovation, 2.3) Governance, and

2.4) Capabilities.
Keywords: Systematic review, Resource-Based View, RBV, E-commerce
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yiwensTvihliAnewannsafiuanssesnly

22 uinnssy Wunszuwmslumsdwandusiuazuinislmiifaueesngaan feinduilade
ddnuszmavileiiimunmudielusuenvessdng :nuansIdeues Okorie, et al. (2023) lfUszgndlinseu

o

VRIO Anaanansavaniildinalulagfdviassyinluguuuuveadwnsmudsiuinfullddmsv vsenindnd

@ aa o

o o L4 U 6V A [ 6 L4 aa o aaa 1
Mgy myiliaseitwseunsyanilugud(Netzero) uagajlantumsnivesismsdinaluladddsia wuii
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Y o A o & = 3 o % a o "o
ANNITNINYINTNEN iUUL‘Uu&’mﬁu&%mﬂﬁq%ﬁmiW@uuq Iﬂ&ﬂ:‘d RBVIumiﬂiaﬁmuﬂﬂEJﬂ’]WI‘Hﬂ’]SLL‘UQ‘UH‘UBQIMQMS
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o aa a

23 UsT¥NAUIE NMsUsMsTaNsUSEnTUsyavanm Wida asaaeuls warendsdeddnlide

Nne e MIUGURMULLININSATUUWARINTSAR Andiunisiagusenussamsusulsmalssavsnmlaensly

1 = a

NSNUINTBY1HUTLAVDN N Nan1sANwI8d (Sancha, C., et al,, 2023; Chairina, C., & Tjahjadi, B., 2023) Flrdiuan

va v 9 ° oA

msUfiRgunsianmsduiumsidduiuisiduievsquadnimadinuardanadouiinaunnmauims
Tneuiuunumddmeusunmsdansdudumslunsussg inussasdmeinuardsdy

24 $ueuaInsn Usznause amnmasnsalaa’in (Nasution, et el, 2021) Wuvinugszdugad
AvupeNLaNsavesenslunsseylonalng, niskaunay, nsaiiuariuwiminensangluiaznieuen
iefaziuilesoanminadeussianivdsundasedisingi danuddylunsinnanaliivisuresesdns g
ansoiurlfifudetenddmsumsiaunagnsesdns defiimavingsiaseulatitlugenmdsmaiiuniu
waznInauauaakdstuiinnE Nty uaseuannsalumsuImmnensuyes Gunsiiliyaansd
FnenmvderuaninsnlunsufiRnuiuiaveu nansideves Haque, A, (2023) wuin 9naaunsnilsa
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58019 COVID-19 Msuimsvsnennsuyud \Wumhonuiiduayhlindnoulinadnwsainu sudamsnseduanaiia
walaluu wazaudanguvetatAns(Orsanizational resilience) aonndasiunan1sAne1vas Bohmer, N, &
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o fa
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N v
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q
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a s
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v
o 1y

Management Annals Tuggszeziian 10 U Asuet) 2013 §3 2023 w30 W.A.2556 09 2566
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v @

Usznauseddsyneuddaysied ARdunswensiidudedls (Tangible Resources) Usgnausae & ssiusznau
1w 1.1) Aunindvyuieu (Current Assets) 1.2) Guningn1an1en1n (Physical Assets) 1.3) Aunsngmanalulag
(Technological Assets) 1.4) A159AN155UVIRNS (Organizational Systern Management) wazdifiduninensi
Judadlailyl (intangible Resources) Usgnausiy 4 aadusznau lawn 2.1) uuywe (Huran Capital) 2.2) winnssy

(Innovation) 2.3) MsAugua (Governance) Uy 2.4) AXEN5H (Capabilities)
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