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Abstract

J

This study was aimed at 1) Study the influence of service marketing mix, perception of
corporate image and loyalty of customers; 2) Study the influence of service marketing mix
that affects loyalty of customers and 3) Study the influence of service marketing mix and the
perception of the corporate image that affects loyalty of customers of resort and homestay
in phetchaburi province. The research samples were 400 customers selected by using simple
random sampling. The research instrument was a questionnaire. The data were analyzed by
using frequency, percentage, mean, standard deviation and multiple regression analysis. The
research results were as follows: 1) Service marketing mix, the perception of the corporate
image and loyalty of customers was totally a high level. 2) Influence of service marketing mix
including place, price, promotion and process has a positive effect on loyalty of customers
with the level of .01 statistically significance. All of them could predict efficiency of 65.50
percent. and 3) Influence of service marketing mix and corporate image has a positive effect
on loyalty of customers with the level of .01 statistically significance. All of them could predict
efficiency of 71.20 percent

From this research, it was found that the service marketing mix strategy is important
for the resort and homestay, which must be development to be of quality to meet the needs
and satisfaction of customers. And creating a good image of the business to achieve customer

loyalty resulting in frequent re-se of the service.

Keywords: Service marketing mix, Corporate image, Loyalty of customers
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NANSNAHBUANNRFIY
AUNAFIUN 1 BnSwavasdindszaun1InaInuIn1TaINaldaUINAan11NIiNANAYDY
v Y a = ¢ ca W =
anAfulduInsIaemuaslanand T InINgsy3

M19197 4 KARIHANITIATIEAANARATILINANTUIANUMNNLANVDIAUNTOADDLLTINYANVDIFINYT

1A TINUDIAIUUIZAUYNNITAAINUINIT IABNITIATIZRAILID stepwise

Model R R Square Adjust R Std.Error of the

Square Estimate
1 .788° 0.721 0.720 0.35973
2 798° 0.736 0.734 0.35293
3 .800° 0.740 0.737 0.35134
il .803¢ 0.745 0.741 0.34953
5 .803¢ 0.745 0.742 0.34925
6 810" 0.755 0.751 0.34442

f. Predictors: (Constant), #01uIN159A3wNg, 511, MIARETUNTAAN, NTLUIUNITUTNG
d‘ J 0 a Y IS % LY v v A v d' Y a
INANTI 4 Ui fudsdase 4 77 Tannuduiusiuanuasindnivesgna funlduinis
Faosnuazlanamd Taninmysyslagauduiusuesiinlsdasennddsiuiuwiniu 810 way
a1u1snesueAduUszansnssnaulald 75.5 % (Adjust R Square = 0.751) fEAIUARIALATDY

Y9n15UsEUNad 0.34442 (‘mmaﬁqmmﬁmwmmﬁLﬁm%‘umﬂmiwmmaﬂmaLaﬁa)

A157197 5 LEAINANITNTIE0UAILUTAINUTEANNIINITAAIAUS NNSLAREAUNELNTATIUIEAIN

3nAnAvegnm
Model SS df Mean Square F Sig.
Regression 77.852 4 19.463 164.069 .000"*
Residual 40.926 345 0.119
Total 118.779 349

g. Predictors: (Constant), @1U1N159A91%1U"Y, 91A1, NMTAUESUATAAN, NTLUIUAITUSANS

a o (% aad [

** dpdAgnatanszau .01
NMITNN 5 WU dulsEaunensnainuInisiagsiniuauassninavesgne de F
Inegou Ae 164.069 wazAn Sig. LU .000 FallA1 < .01 na1Ife dfuusdriulszaunianisnan

UInsegntiey 1 67 Ndwasienuasininfvesgnan
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A5199 6 LARINAAIALUSEANENITONNBEVDIALUTEILUUTTAUNITNAIAUS NS AU TINNEINARD

ARsnAnNAvesgna lagliismsiiaseinnuanneeidanyan

R ASLLUY

" ASLLUUAU

AuUs UIRTFIUY t Sig.

B SE
Beta

AAsia) 1.012 0.134 7.566 000**
FruanufinsIns e 0.580 0.056 0.712 10.437 .000%*
ANUTIAN 0.222 0.056 0.243 3.997 .000**
ANUNITALASUNITNAN 0.239 0.052 0.249 3.129 .000**
ANUNTZUIUNITUSANS 0.326 0.099 0.305 3.282 .001**

R=0810 R?=0755 AdjustR?= 0.751
F=164.069 SE= 0.344

** TydAun9annNsyeu .01

o

INANTNN 6 NMTAATIVEIUUTTAUNWNTAAIAUINTTAHEABAINTNANAVBIGN AN
ldusnissaesnuarlauanddamiamnesys Ingisnsiasigriniiuanaesidanvaa (Multiple

regression analysis) Men1lEmATAITUINIILUY Stepwise WaNTIATIEYIToYaNUI1 diuUsya

} %

A1AAIAUIANT 4 AU OA AIUFDIUNNITIAINNUIY ATUTIAT AIUNISABASUNITARIN LAZAIU

N3EUIUNITUINNS BanEnanisuindenuasindnivesgnanunlduinistaeivuarlauamddmin

'3
a a '

WYsYS AAdNUTEaANS windu 1.012 wavarunsaneInsalaNasindnavetgnan laseear 75.5

1Y

T,maﬁﬂ'wmwmm@Lﬂ?iaummgmwhﬁ'u + 0.34 %QmmsmLsdusjum“fluaumﬂugmmmzLL‘u‘uﬁU LRl
Yool = 1.012 + 0.580(Xy5) + 0.326(X17) + 0.239(X14) + 0.222(X1,)

AUNAFIUN 2 BVEwavasdIuUsTaNNIIAaIAUINITHAZNITTUIn AN BalaIANTHINALTY

= Y a = 4

uInFaANasIninAvasgnAmunlduInIIaesnuaslanandTaninnysys
TN 7 UERAM AR A0 ATILT RSN AN ZALUNEIN S NNDELT IR TR LUSIRE T

VDI ILUSAUINTIAPUSNIWaNITUI N NYalsAnT InemTIRseiaeds stepwise

Model R R Square Adjust R Std.Error of
Square the Estimate

1 0.771° 0.694 0.693 0.37225

2 0.782° 0.712 0.709 0.36457

a. Predictors: (Constant), @UUsE@un19N1SRANAUSANS

b. Predictors: (Constant), #1uUszauN1aNISAAIAUINIS, MITUININANYaleIANT
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INENTNA 7 WU Fwdsdase 2 i danuduiusiuanuassnindvesgnan Tuildusnis
Jaosnuarlanamd faninnasuslaoauduiusvesdiwdsdaseyndisiuiuindu 0.782 uas
aunsnesuleaduUszansnisdnaulala 71.20 % (Adjust R Square = 0.709) feAIILAAIALAGOU

Y99n15UTEIA 0.36457 (W84 m’mﬁmwmmﬁLﬁm%‘umﬂmswmmaﬂmamﬁa)

M13199 8 UARINANITATIERUMILUTAIUUTZAUNIINTIAINUTNITHAENISTUIAMENYalasAnsT

aU3avUNEANNENINATEIRNAT

Model SS df Mean Square F Sig.
Regression 72.659 2 36.329 273.336 .000%*
Residual 46.120 347 0.133
Total 118.779 349

c. Predictors: (Constant), #uUszaunnN1snaInusnig, n1ssuinnanualosdns

]
aaa

** JydAgyneananszeu .01
NMTNA 8 WU dlszaunansnaInusInskarnssuinmanyalasnsingsauiuany
3e3nfinfvesgnan fien F Aineaeu fle 273.336 uagA1 Sie. 1 .000 FaflAn < .01 na1afie Tuusdin

Usgaunan1seaausmaiasmssuinndnualesdnsetalos 1 fn Ndwmasaniuassndnavesgnen

AN5199 9 LARINAANFUUTEANTN10N008VRINILUSAIUUSLAUNITAANAUS NN LAS AN NEAIBIANT

lngsiuddarasionuasindnavesgna lngldisnsiaseinnuannselenyan

R AZLLUY
. ASLLUUAU
AUT NN t Sig.
B SE Beta
A1ASii(a) 0.363 0.147 2.471 0017
ANUUSTEUYNINMINAIAUS NS 0.614 0.066 0.567 9.282 .000**
ANANWAIDIANT 0.265 0.067 0.243 3.978 .000**

R=0.782 R?=0.712 AdjustR?= 0.709
F=273336 SE= 0.364

T
A v o W aa LY

x* uuammgmqaﬁmmz U .01

NANTNN 9 MTIATIREIUUTEANNITNAIAUSNTUAL NTTUI N NANYala AN TIdINAs D

[

ANNLsNANAvegnATNNlduI M aesniarlauawdTminmesys lnelimaimseianunnney

[

Wanvaas (Multiple regression analysis) A98n1519nATATSUNLYILUY Stepwise NAN1TILATIEN

Joyanuin diuusraun1snainuInITkarnITuINNaNvalasAnsdmanIauINenNaIsnAnaves
v v ¢ ¢ v ) a A W a & W ¢
anAnuinIaesnuarlanamddaminmesys dadudsedns Windu 0.363 wavarusanensal
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