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Abstract

Project Code: TG5880099
Project Title: Promoting the spatial identity of Keng Tung Market affected

by dynamic change in Tai cultural economic zone

Investigator: Pandin Ounchanum, Faculty of Architecture, Chiang Mai University
E-mail Address: pandin.oun@cmu.ac.th

Project Period: 1 July 2015 to 29 December 2017

Keywords: Kengtung, Kengtung market, Kentung Five-day market,

Spatial organization, Spatial relationship

This research investigates the spatial identity of Kengtung market which is the central of
commercialization in southern of Shan state, Myanmar affected by dynamic change in Tai cultural economic
zone. The purposes are to study market in anthropology and architectural field that represent identity of
market in four layer which are 1) physical space; can divide in two scale which are grid line market planning
for conveniently in circulation and product zone management and the selling space of shops inside the
market which can separate selling space in three groups; place the products full in front of shops, open
space for walk and sit into shops, walk all around shops 2) Sociocultural space; are ethnic diversity of sellers
and buyers in the market who live in Kengtung and surrounding and mostly are Shan and Tai Khuen. The
sellers can divide in three groups by domicile; central of Kengtung sellers sell dried and fresh food and
general products for every life, rural sellers sell local products and craftsmanship products such as pottery,
basketwork and Tai doi from the mountain sell agriculture products which produce by themselves 3) Trade
management system; manage the strict opening time for inside the market but the outside around the market
start temporary market from early morning and 4) The connection of Kengtung market with Kengtung flea
markets; are cycle flea markets which circulate one loop in five days for distribute the trade community on the

rural villages around Kengtung.



