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This research aims to explore the routes and to present several selected routes
to access the tourism culture for discovering the context study which supports the
tourism culture management. It is also used as the presented model for the
development of cultural tourism management to achieve sustainable tourism by
selected a sample case study, Wat Phra That Chom Ping, KoKha district, Lampang
province.

A Qualitative research is used to survey case study and phenomenological
study. The target research is specific selected (Purposive Sampling) from the Moo 8
Bann Phra That Chom Ping villagers community, 15 peoples and the general tourists
15 people also. The research instrument for obtaining the data are surveys,
observations, in-depth personal interviews, and small group discussion. The purposes
of this survey are set for four specific questions as about (1) the history, legends, stories,
beliefs, evidence, archeology activity and cultural traditions which related to Wat Phra
That Chom Ping. 2) the concept, attitude, perception, and the related cultural
inheritance towards Wat Phra That Chom Ping. 3) the overview of the tourist situation
of Wat Phra That Chom Ping from the past to present and (4) the development of Wat
Phra That Chom Ping to be a sustainable cultural tourist attraction. Then, the data will
be analyzed by distinguishing the text message and group the sentence which have
meaning in the same direction together and it will have text coding labeled in all the
keywords to compare the indicator of the tourism standard.

The research conclusion are 1) there are three main routes to access Wat Phra
That Chom Ping’s community which are differently in terms of long distance travel
time and the link to another tourist attractions in the other area nearby as its
convenience, safety to travel as the routes through large urban community and close

to the other famous tourist attraction nearby such as Wat Phra That Lumprang Luang



and Wat Lai Hin, etc. 2) this research found that the context of Wat Phra That Chom
Ping is considered as one of the Buddhist’ cultural site which full of historical links in
arts and architecture culture within the area where most people are elderly and
children age who have main occupation in successive agriculture tradition because
they have mental ties to the temple and always keep continuing inherited their
tradition activities by generation through the next generation in every year. 3) the
“Abbot” idea model of cultural tourism management development of Wat Phra That
Chom Ping which are house, temples, and schools, is mainly to use to promote the
cultural tourism by the community. It can be devised into two main points as 3.1) the
development of community potential and the quality of tourism which used in the
community involvement such as the travel development which has the cooperation
with the external agencies to create the learning process for individuals in the
community, and to create a conscious mind as a tool for development. 3.2) to improve
the efficiency of network linking in tourism development and promotion, in the
collaboration with the education sector, to promote the knowledge management
system in the community. It helps to develop the relationship network with the
government and related networks to develop the cultural tourism marketing under

the cooperation of the private sector and the other tourism hospitality sectors also.



