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The purpose of this research is to study relation factor between personal behavior
and marketing mix factor in the consumer buying decision of Japanese sedan cars
limited 2,000 CC. engines in Bangkok metropolitan. The objectives are to study demography
characteristic, study relation factor between personal behavior and marketing mix factor in
the consumer buying decision of Japanese sedan cars limited 2,000 CC. engines, study
consumer behavior buying decision of Japanese sedan cars limited 2,000 CC. engines
and collect consumer suggestion of Japanese sedan cars limited 2,000 CC. engines in
Bangkok metropolitan. The survey research used questionnaires to collect data from a
sample of 400 people in Bangkok metropolitan area.

Resuits of the research are as follows : Almost of the consumers that answer
the questionnaire are mails, age between 31 - 40 years, graduated in bachelor's degree.
Almost of samples are private company staffs and their incomes length between 10,000 -
30,000 Baht. The result from behavior in choosing Japanese sedan cars limited 2,000 CC.
engines shown that almost of the consumers that answer the questionnaire don't have
their own cars, almost of them would like to buy a personal cars in the next 3 - 6
months. The price of the cars that samples people preferred should between 600,000 -
900,000 Baht. Sources of capital that use to buy cars come from own saving or financial
institution. The engine 1,800 CC. sedan cars are most preferred and the Japanese cars
brand name is TOYOTA. Almost of the consumers give precedence to engine technology
in fuel saving and interior design of the cars that more width and high of cabin space.
The cars color that most loved are bronze/grey. Exterior bodies of the cars that impress
almost of the consumers that answer the questionnaire are high class, elegant and

luxurious in design. The most important thing of cars safety is A.B.S brake and air bag.





