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ABSTRACT

Front office service is key element for hotel operation. They are especially represen-
tative or facilitator of services to guest. This is not general product but it is first impression on
services by intangibility. Moreover, the value of service is occurrence of guests’ satisfaction and
trust in the purchase of hotel products. However, when a guest is very satisfied with a hotel, they
will tend to be loyal and keep coming back and share the information with friends or family. It
can also include referring new guest as well However. service and Image building can be used in
the front office before being forwarded to another department within the hotel. Therefore, Servi-

ce mind is the first important things to improve the quality
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of service and satisfaction for customers. As the results, image building with the front office is
channel of service to make customers aware of the experience of good service. It has advantage

of the front office to achieve high performance in service for the hotel.

Keyword: Image Building, Hotel, Front Office Service
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