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This study attempted to analyse and carry out a comparative study of the
destination image of Phuket, Krabi and Phang Nga in every tourism product that
included attractions, accessibility, accommodation, activity, and destination facilities
and amenity. Destination image is considered as one of the important mechanisms in
tourism planning and marketing, as it is one of the important and highly influential factors

In tourist-decision making process.

This study revealed many similarities and differences between destination
images of these three provinces. Phuket is seen favourably in terms of its variety of
tourism products offered to tourists. On the other hand, it is not seen positively as a
relaxing and peaceful destination and suitable for all people, and many tourists voiced
their concern over its environmental conditions. The favourable images of Krabi,
however, included the beauty of natural sceneries, the relaxing atmosphere and the

frendliness of local people, while tourists viewed Krabi negatively in the cleanliness of
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tourist attraction aspect. Similarly, Phang Nga is viewed favourably as a relaxing and
péaceful destination, while its negative images are the readiness and availability of
destination amenity and activity. In addition, the study also revealed that all three
destinations shared the same negative images in the aspects of accessibility and
destination amenity. Based on these resuits, several recommendations were thus made
for all stakeholders involved in tourism planning of Phuket, Krabi and Phang Nga with

regard to the positioning of three provinces as well as the planning implications.

Keywords: tourism product, tourist, tourist destination image, attraction,
accessibility, accommodation, activity, destination facility and amenity,

Phuket, Phang-Nga, Krabi, host, destination positioning





