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Ǹ	�2T�กN9m O�(+*96. (2536). ก��%�	���ก��������ก. ก�
2.67L : ��2J�กB�. 
.6-(*h	( ก-�E*�*6*R. (2544). �����.��"��ก��*	'��. ก�
2.67L : 14̂2:
n	�2ก��R�4	�96(	��(. 
8*9D K+��D*R. (2548). RFID � 	̀*�"	�5%%Y�������$�. [Online]. Available : http://www. 

logisticsdigest.com 

8�*(��O�R VO(D�EกF�O�(. (2545). Michael E. Porter Life on Strategy In Action. ก�
2.67L :     
69,,kl2 7J(6R. 

89D9'7 O(8��O. (2547). ������ก������ก ���ก��� �*���������. ก�
2.67L : M-.7-. U
o% 
+1D*N	�RN. 

8-�(
+ ��]*	T
'KO%. (2548). ���)��� 100 ก������. ก�
2.67L : .*O�P*U
o%+R J9*.DJ�R.*O�P*1*�. 



 

       

139 

 

8
�ก9:%&	 p,�-ก-+^2q .+*J��g.�9ก+�P2D�r2�	%	. (2549). ก���������ก	'���V���. [Online]. 
Available : http://info.www.bangkokbiznews.com. 

*��Dก���/�U.%�tPJ*8
�ก9:. (2549). S*��Dก��� .7tPJ+�&	2�F�%̂	1�E%�	�(�P2(t* SMEs.Y %	�	���

V��, 4*&	 7. 
*989*	 T�-,�E.+�9g. (2544). 108 *	���	( 1009 *	��ก��#��2����5ก�%ก��. ก�
2.67L : 69,,kl2 

7J(6R. 
*9897�]*R +
6898���. (2551). ก����l��ก������ก��/#��#���&����%���ก	'������ก#��(ก���

/�5����/%%(�^��(	�#��V��. �	�+	�ก	��9:�(�+N. , 4*&	 63 
.*	���D*R U
Q79V�. (2539). ����	�ก����ก/%%�����	���� ก��������5%%ก��'�(ก�������

����5�	��	)��. ก�
2.67L : N�U.U9x�N9:9D+R. 
U
Q8��� ก9:,�-N	U�9+
68R. (2546). ���� �ก��*	'�� ก���#��������� ก��*	'��/�5

*	����	����. ก�
2.67L : :	�:
�-K,�N�ก+R. 
1U�*NR.J:. (2545)Y *	3�������ก - *	*�l��$������'�('&������. 1U�*NR.J: .J+.M0*.O-(�. 4*&	 

19 
,ก��R ,�-(	ก�. (2544). ก��*��/2�ก������ /�*�	(/�5/�*����$	���5��ก"�. ก�
2.67L :

.+�	8���. 
,f97� D�x2:�ก���	**6R 1�E8*9ก	*DR �	dET9�	**6R. (2548). Wal Mart ก������ก��/#��#��

�5(�%4�ก. ก�
2.67L : .J0กM.,J�R.*06. 
,�EO	ก� ก	�U�94	��	Oก	�1�Eก	�.�tJกD�x2. (2552). K%�2+�&	2ก	�U�94	��	Oก	�:�24��N

+�
6�+	%�. [Online]. Available : http://www.samutsakhon.com. 
,��OQ	 X^J2)+. (2546). �'�����������ก. ก�
2.67L : .J.J	�R.U9M9.*+ .7�+. 
,�9Q ��กB9D	**6R. (2544). '	"*	���/�5�o"	ก���2��%�	4)�. ก�
2.67L : 69,,kl2 7J(6R .7�+. 
1X*7�]*	.T�Bgก9:1�E+�2%�14̂2O	D9 hU�U6-P 9. (2549). ����.��"��ก����l����

/2���l��� p%�%��! 9. [Online]. Available : http://www.homestaythailand.com. 
7�-.�-(�R��U�tJ%
�D&*6
*U�94	��
(8
�ก9:,z4�	N
. (2548, 8�*�	%�). ����� ��	��� �� $�( �_ก, 

4*&	 7.   
7+
 .NOE�9*6�R. (2544). �������'�กก���������ก��� 	̀%�"	(�*� Balanced Scorecard. 

ก�
2.67L : 14̂2:
n	�2ก��R�4	�96(	��( 



 

       

140 

 

7+
 .NOE�9*6�R. (2548). ก����5$���$	�� 	̀%�"	ก�����ก��"��� !���l��2���&�ก��%�	���     

ก������!��/���. :
n	�2ก��R�4	�96(	��(. .Jก+	�J�N+`	.*	. 
7+
+�*DR ��]*U
QQ	. (2547). #���������ก_q� Trade Marketing. ก�
2.67L : ก
T��(.JNFO�P*. 
7�]*	/-N%�	�+	�	�a)*ก	�1/̂2/�*6	2.T�Bgก9:, +`	*�ก. (2547). ก��%����.��"��ก�����%

4���������.�stก	' (Economic Restructuring). .Jก+	�J�N+`	.*	. 
7�]*	J
D+	4ก���+*�U+*
* ก��+^2.+�9�J
D+	4ก���, +`	*�ก. (2546). ����.��"�������"��� 

�&���"���ก���V������*��4�ก. .Jก+	�J�N+`	.*	. 
7-�E72BR ก9D9.�OK'%	��]*R. (2546). ������� ����#��. ก�
2.67L : .J.J	�R.U9M9.*+.7�+. 
'�6�'� 7�7*	8���. (2549). ก��%�	���ก��������ก/�5ก��������. ก�
2.67L : :
n	�2ก��R

�4	�96(	��(. 
'	�
 �9��	**6R. (2546). ก������ก��'�(ก���*�"ก���������ก	'. ก�
2.67L : +9,��O. 
��. �- i tell. (2549). Distribution Channel ก������'�(ก��$������'�('&������. ก�
2.67L : 

79d.�T 7�9x*6RD9x2 .M0*.DJ�R. 
����9ก	 D&*+J*. (2545). ก��%�	�����ก�����������. ก�
2.67L : .J0กM.,J�R.*06. 
(2(T .ก-(�D9ก
�. (2540). ก��'�(ก��.����ก�5'���	�������4)�%�	4)� : ก�[�._กs�. 

�96(	*97*8R�9T�ก���T	+D��4	U��W9D +	/	�9O	�9T�ก���J
D+	4ก	� '	%�9O	
�9T�ก���J
D+	4ก	� :
n	�2ก��R�4	�96(	��(. 

(
68T�กN9m %�	+��+N9m. (2544, ก�*(	(*). S3 ก�(
68R +F^J�*N�U4*rP2)*J
D+	4ก���(	*(*DR
J	.M-(*.Y *�����������	�ก�������, 12 (9), 4*&	 56 - 60. 

(
68T�กN9m +
'+� 1�E U
B(	 �
]9O	Q. (2540). )���*����ก	'������กV��. �	�+	�+^2.+�9�ก	�
�26
*, 4*&	 42 i 52. 

���%&	,�-ก./&�1/02. (2545). 4���ก��������*���#��/#
����2��������ก�������. ก��ก	�%&	
'	()*. .Jก+	�J�N+`	.*	. 

�8���� ก-�D9JN
�(R. (2539). �����.�stก	'��)��. �	�+	�+^2.+�9�ก	��26
* 7, 1 (�.%. 
2539), 4*&	 28 i 33. 

��	'��R ,	*,�E+2%R. (2543). S'	7���8
�ก9:%&	,�-ก)*,z 2543.Y �.�stก	'��	��.��, 4*&	 4. 
�9O�( ,k(7�]*�2%�. (2547, 7AB'	%�). S8
�ก9:%&	,�-ก1/̂2/�*�
*1�2.Y *�����*	'�����ก	' 

������ก���V��, 8 (30), 4*&	 3. 



 

       

141 

 

�9WF�(R +9�EKO%N-. (2547). SSmart SMEs : D&J2�̂��N&�(O^�(ก�*.Y ����� ��	���2��'�(ก�����*��.

[Online]. Available : http://info.www.manager.co.th. 
�96(U�9ก	��4	�96(	��(�	O'�f*%��	O+-�	, +`	*�ก. (2003). 4�ก�)	*�"������.�stก	'ก�%

กv����ก��/#��#�����ก���������5��.V��. g	*/&J�F�กC4�	(. .Jก+	�                  
J�N+`	.*	. 

�96��+ �
^2.�tJ2X� (2546). ก������ก��"��(/%%��ก"����ก Buzz Marketing. ก�
2.67L : 
.89�RN.�c .J0NNF.%O�P*. 

�9*+KD�R Kh�4*&	)4�^8
�ก9:%&	,�-กV6(. (2542). �	"����2��'�(ก��. [Online]. Available : 
http://www.gotomanager.com. 

�9��D*R 1+26J2%̀	 1�E%�E. (2548). The Executive Role Model. ก�
2.67L : DE��*JJก. 
�9K�:*R +	���D*E. (2543). /2������.��"������ก��. ก�
2.67L : J�กB�	797�]*R. 
�9�.�-P(� J-. V{.*%ก-x. (2544). �3��/ก�� �4��. ก�
2.67L : VN.�0% �-.N-( ก�
o,. 
�9+
689m  :9�	89(
D. (2549). �	.�����"���ก���V��������" ��ก._กs�'5"������%"�*

�����V�?. +a	U�*.79P�/-N%�	�+	�	�a�*
B(R +'	J
D+	4ก���14̂2,�E.6TV6(. 
T�O�( :	D9ก��9O 1�E,�E+9689mO�( �-�(
68�9V�. (2549). ก��������� �2���&�. ก�
2.67L : M-.J0N

(F.%O�P*. 
T�-8*	 U
QQ.T�BgR 1�E:��(	 AกBRT9�9+
/. (2547). ก��'�(ก����*�4Y�������/�5�������

��������. ก�
2.67L : �4	�96(	��(+
K/6�(8���	89�	O. 
T�-,6
�, �4	�96(	��(. (2548). ก��*���5%%��������.��"��ก��������ก. ก�
2.67L :                

ก��ก	�%&	'	()* ก�E6��27	�9O(R. 
T�-+
'	 +4O�(.+�-. (2544). ก��"��(������.�stก	'���� : /�*�	(/�5�osv�. ก�
2.67L :

.4�-(QU
Qก	�79�7R (1988). 
T��(	 J�กB���D. (2544). )����กs[�#���&���ก����[5ก���ก��������	�ก���������

��.�5#���	�	"��ก._กs����3�%����(�._กs��#"ก������������. �96(	*97*8R 
�	�+	�T	+D��4	U��W9D %�E�	�+	�T	+D�R1�E+tPJ+	����O* �4	�96(	��( 
8���T	+D�R. 

T9�9���� .+�-��D*R 1�E%�E. (2546). ก��%�	���ก��������ก. ก�
2.67L : 8���+	�. 
T9�9���� .+�-��D*R. (2549). ก�����������̂&�������. ก�
2.67L : .*O�P*U
o% J9*.DJ�R.*O�P*1*�. 



 

       

142 

 

TF*(R�9:�(ก+9ก�V6(. (2545, D
�	%�). 4$*��*��������. [Online]. Available : http://www. 
kasikornresearch.com. 

TF*(R�9:�(7AD9ก���XF&U�9K'%. (2549). �����%����%�o"	ก���2��%�	4)���ก��Y ^��	����

�5�*�������������ก/%%4��(	������(ก�%����������ก/%%(�^��(	�. 1U�*.J: .J+.M&*
.O-(�. 1 (.�.(. 2549), 4*&	 177. 

+a	*-K6�6�T*R.7tPJ.T�Bgก9:1�Eก	��26
* 24 O�P�K�2. (2549, .�B	(* 9). ��ก$�������t 

�%�*� �.�.%. ������ก. [Online]. Available : http://www.moneychannel.co.th. 
+a	U�*.79P�X�X�9D14̂2O	D9. (2547). �*�������3��ก��/#��#��#����5��.. [Online]. 

Available : http//www.ftpi.or.th. 
+a	U�*�9:�(.7tPJก	�7�]*	,�E.6TV6(. (2549). ก��������������กV��. K%�2ก	�1X*1�^U6

ก�E6��27	�9O(R 7.T. 2540 i 2549. .Jก+	�J�N+`	.*	. 
+�): �9�9(EU��W9Dก
�. (2533). ����l�� 4"/��*/"ก/�5/"ก/��*4". ก�
2.67L : XF&:�Nก	�. 
+�O	( '%'	+*R�9��]*R. (2540). ก��%�	����$	�ก������. (2547). ก�
2.67L : J��9*6�R7�9x*D9x2

1J*NR7�U�9OO9P2. 
+�O	( 49��Qก9DD9. (2542). ก��%�	������ก	'#��(����.  ก�
2.67L : 8-�Eck�R�1�EVM.60กMR. 
+�,�	�a*	 %�&	(�9.O-(� 1�E%�E. (2543). ���.'�������ก	' �Y�*�� ����\�*��. ก�
2.67L : 

�D9O*. 
+�72BR +
����:9Dก
�. (2545). ����ก���"5. ก�
2.67L : *̀	J�กB�ก	�79�7R. 
+�	%�XF&%&	,�-กV6(. (2548, �ก�	%�). ��5*�"	.��"��ก��������ก/(�����. [Online]. 

Available : http://www.bangkaew.com/wai/article.php?story=20050816083110323. 
��������� 	
�.�
.�
. (2551). ��������ก	
���ก��
��� ��ก�����������
����� 2551. 

������ ��������� 	
�.�
.�
. ���ก�� 

+	%� +
/T�-�2TR. (2550). ก��'�(ก�� : '�ก��������ก%�	���. ก�
2.67L : :-.7-. VM.UJ�R7�9x*6R. 
+	89D 7E.*-(26J2. (2548). Supply Chain Strategy : ก��'�(ก��4Y��������$	�ก������. 

ก�
2.67L : M-.J0N(F.%O�P*. 
�������� ��������
����. (2547). ก�����ก��ก����� Collabative Planning, Forecasting and 

Replenishment ����
����	�ก�. ก��$��%������&�	%����%�ก��$�����$'�(�&ก��
���ก���)�
�$��&*+��+���,�ก�� ���-��
. 4. 	�(&����/�����	$0&	+��1&ก�����ก���+���,�ก��

*+��)�
�$��& 19 - 20 ���6��� 2547. 	
ก���
�����	&�. 



 

       

143 

 

+
�9+	 �9��(��กBR 1�E+
,}QQ	 VO(O	Q. (2537). ���กก��"��(. ก�
2.67L : 7-..J. �-c�9P2. 
+
689O	D9 :9�	89��]*R. (2540). ��5�)�#�����ก	'������ก. ,�EO	O	D98
�ก9:, 4*&	 37 
+
.67 .O	��9D. (2548). ��ก%�	����������. ก�
2.67L : .+�	8���. 
+
8- 6
�9��D*R. (2549). IT Infrastructure for Competitive Advantage. ก�
2.67L : 14̂2:
n	�2ก��R

�4	�96(	��(. 
+
7	N	 +9�9ก
DD	. (2545). ก��%��$��� !�ก��'�(ก��. ก�
2.67L : VN�J* J9* U9++9.*0D .�9�RN. 
+
'	2%R :�*6�	*9O. (2546). ก��*	����5��#�������ก��*	'���$	���[)��. ก�
2.67L : 

:
n	�2ก��R�4	�96(	��(. 
+
�*	 J(F^K789m. (2540). "��(%�	ก��. ก�
2.67L : �4	�96(	��(8���T	+D�R. 
+
�96(R .�B9*6�-(R. (2548). Thailand Stand { up. ก�
2.67L : 79d.�T 7�9x*6RD9x2 .M0*.DJ�R. 
.+�- �2BR��W	, +
/
� .h�(6��7(R 1�EO
B�E .DO%�	. (2550). Active Leader 2���&� 360~. 

ก�
2.67L : g	*ก	�79�7R. 
.+-(2:	ก+'	J
D+	4ก���L ar2 6�กB9� :-* - J9*.N-( ,�EกU S1M*NR�9OY V6(. (2548, .�B	(*). 

��5$�$�"	���ก	', 28 (3678), 4*&	 11. 
V+� U
Q�	. (2550). ก5��)	*�l��. ก�
2.67L : KJ& 7�E.:&	 7�U�9OO9P2. 
J*
��]*R 6��7(R7tOX�. (2546). 4��(�ก��'�(ก��/���."*��s��! 21 ��� !��� �/�5*	��            

ก��'�(ก���� !��*���&���
'#�����ก	'. ก�
2.67L : .J.J	�R.U9M9.*+ .7�+. 
J'9*�*6�R +F^,�E.+�9g. (2549). SX�/J2ก	�/(	(+	/	/J28
�ก9:%&	,�-ก/*	N)4Q^D̂J�&	*                 

KO�4̂�(.Y ���*	'�����ก	' ������ก���V��, 4*&	 6. 
J'9��g D�x2ก�E:^	2. (2545). �.�st.��"����)��. ก�
2.67L : VN�J* U9++9.*06 .�9�RN. 
J�:h�	 :�*6�Rh	(. (2549). ����*��������	.������ก	' ���� �ก��*��/2�/�5ก��'�(�&� BSC. 

ก�
2.67L : 14̂2:
n	�2ก��R�4	�96(	��(. 
J
V����� 1(&�*9(�. (2547). ก��'�(ก����*�4Y�������/�5��������������� Modern Trade 

and Supply Chain Management. ก�
2.67L : �4	�96(	��(+
K/6�(8���	89�	O. 
 . (2544). ก��������ก. ก�
2.67L : �4	�96(	��(8���T	+D�R. 
 . (2545). �	(����ก��"��(. ก�
2.67L : XF&:�Nก	�. 
 . (2546). ก������������ก��'�(ก��. ก�
2.67L : XF&:�Nก	�. 
 . (2546). ก��%�	���ก��"��(�������. ก�
2.67L : 8���+	�. 
 . (2546). ������5%% �����ก&�V�. ก�
2.67L : .J.J	�R.U9M9.*+.7�+. 



 

       

144 

 

 . (2546). 4*rP2)*%�	�4̂�2)(:	ก'	%��g 6-P�-D̂J8
�ก9:%&	,�-ก. ��ก�����'���*�(

��(�����. [Online]. Available : http:// www.udonechamber.com. 
 . (2547). Strategy Maps /2���!����.��"��. ก�
2.67L : M-.J0N(F.%O�P*. 
 . (2547). *	��ก��*	'���$	���[)��. ก�
2.67L : 14̂2:
n	�2ก��R�4	�96(	��(. 
 . (2548). Sก	�+�&	2%�	�VN&.,�-(U)*ก	�1/̂2/�* (Competitive Advantage) )*�9D9    
N&	**��Dก��� (Innovation).Y *����� W��ก%�	���X ���*	������ก������, 4*&	 8. 
 . (2548). The Underdog Advantage. ก�
2.67L : *̀	J�กB�ก	�79�7R. 
 . (2548). ก��'�(ก��ก������!��/���. ก�
2.67L : .+�	8���. 
 . (2548). �'��#�������5(*กY ^�. ก�
2.67L : M-.J0N(F.%O�P*. 
 . (2549). Kellogg ��(��(ก������ /�*�	( �osv� ��� !��� � /�5*	��ก����!�&����

�&����%��ก� 	̀%�"	. ก�
2.67L : .J0กMR.,J�R.*06. 
 . (2549). �[5�&����/ก�V# ก�. ������ก �"��������#���������(�������. [Online]. 
Available : http://www.moneychannel. co.th. 
 . (2549, 8�*�	%�). �[5�&����/ก�V# ก�. ������ก �"��������#���������(���

����. [Online]. Available : http://www. moneychannel.co.th. 
 . (2550, .�B	(*). ��� � �.�.%. ������ก - ������ ��ก��% 23 ��.�. ��^. [Online]. 
Available :http://www.moneychannel.co.th. 

Al - Mashari, Majed and Zairi, Mohamed. (1999). SBPR Implementation Process : an 
Analysis of Key Success and Failure Factors.Y Business Management Journal,  5 
(1), p. 87. 

Andrews, K. (1971). The Concept of Corporate Strategy. Home Wood, IL : Richard D. 
Irwin. 

Arens, F. William. (2002). Contemporary Advertising. 8thed. New York : McGraw - Hill. 
Armstrong, Gary and Philip, Kotler. (2003). Marketing and Introduction. 6thed.                     

New Jersey : Pearson Education. 
Barney, J. B. (1991). SFirm Resources and Sustained Competitive Advantage.Y Journal 

of Management, 2 (3), p. 62. 
Batol, K., Martin, D., Tein, M. (1998). Management : A Pacific Rim Focus.2nd ed. 

RosevilleNSW. : McGraw - Hill. 



 

       

145 

 

Belch, George E. and Micheal A. Belch. (2001). Advertising and promotion. New York : 
McGraw - Hill. 

Bergdahl, M. (2004).  What I Learned From Sam Walton : How to Compete and Thrive 

in a Wal-Mart World. New Delhi : John Wiley and Sons. 
Blanchard, B. S. (1992). Logistics Engineering and Management. New Jersey :    

Prentice - Hall. 
Boedeker, Mika. (1995). SNew - type and Traditional Shoppers: A Comparison of Two 

Major Consumer Groups.Y Journal of Retail & Distribution Management, 23 (3), 
pp. 17 - 26. 

Boone, Louis E. and David, L. Kurtz. (1990). Marketing. 6thed. Florida : The Dryden 
Press. 

Building Brands. (2005). Did You Know? The 7S McKinsey Model. [Online]. Available : 
http://www.buildingbrands.com. 

Burns, David J. (1992). SImage Transference and Retail Site Selection.Y  Journal of 

Retail & Distribution Management, 20 (5), pp. 38 - 43. 
Carlisel, Elliot. (2005). SSmall Business Survival in China : Guanxi, Legitimacy, and 

Social Capital.Y Journal of Developmental Entrepreneurship, 10 (1), pp. 79 - 96.  
Chan, K. W. and Mauborgne, R. (2005). Blue Ocean Strategy. Boston : Harvard 

Business School Press. 
Christopher. (2005). Logistics and Supply Chain Management : Creating Value-Adding 

Networks. 3 rded. New Jersey : Prentice - Hall.  
Clausewitz, C. V. (1782 i 1831). On War, Volume 1. London : Kegan Paul. 
Cocks, M. (2000, September). Out i of - home sales for FMCG companies : An 

opportunity or a problem?. The Journal of Brand Management, 8 (1), pp. 41 - 53. 
Davies, Warnock. (2000). SUnderstanding Strategy : Technical Paper.Y Strategy & 

Leadership, 28 (5), pp. 25 - 30. 
Davis, E. R. (2006). The Role of Logistics Service Quality in Creating Customer Loyalty.    

International Journal of Retail & Distribution Management, 28 (8), pp. 357 - 367.   



 

       

146 

 

Decker, L. C. (2003).Winning with the P & G 99 : 99 Principles and Practice of Procter 

& Gamble~s Success. New York, N.Y. : Simon and Schuster. 
Donnelly, J. H., Gibson, J. L., Ivancevich, J. M. (1984). Fundamental of Management. 

5thed. Texas : Business. 
Early, M. E. (1943). Ed., Maker of Modern Strategy. Princeton, NJ : Princeton University 

Press. 
Edmund, J. M. (2006). An Investigation into the Nature of the Relationship of Corporate 

Culture to Logistics Outsourcing Decisions. Ph.D., The University of Tennessee. 
412 pages; AAT 3235500. [Online]. Available : http://proquest.umi.com. 

Etzel, Michael J.,Bruce J. Walker and William J. Stantion. Marketing. 12th ed. New York : 
McGraw-Hill Inc., 2001 

Fry, M. J., Kapucinski, R. and Olsed, T. L. (2001). SCoordinating Production and Delivery  

Gray, Robert. (2003, November). WA Relationship to Recommend.Y The Journal of Brand 
Management, 8, (1), pp. 41 - 53. 

Hamel, G. and C, K. Praharad. (2003). Core Competency. Boston : Harvard Business 
School Publishing.  

Hellriegel, D. and Slocum, J. W. (1982). Management. Sydney : Addison - Wesley. 
Hernández, Tony and Bennison, David. (2000). SThe Art and Science of Retail Location 

Decisions. Research paper.Y International Journal of Retail & Distribution 
Management, 28 (8), pp. 357 - 367.  

Hill, Micheal A., Ireland, R. Duane and Hoskisson, Robert E. (2005). Strategic 

Management Competitiveness and Globalization. South - Wewtern College 
Publishing. 

Holmström, J., Främling, K., Kaipia, R. and Saranen, J. (2002). SCollaborative Planning 
Forecasting and Replenishment : New Solutions Needed for Mass 
Collaboration.Y Supply Chain Management. An International Journal, 7 (3),                     
pp. 136 - 145. 



 

       

147 

 

Innis, D. E. and La Londe, B. J. (1994). SCustomer Service : The Key to Customer 
Satisfaction, Customer Royalty and Market Share.Y Journal of Business Logistics, 
pp. 56 - 58. 

Jackson, C. G., Stoltman. J. J., Taylor. A. (1994). SMoving Beyond Trade - offs.Y 
International Journal of Physical Distribution & Logistics Management, 24 (1), pp. 
4 - 10.  

Jones, Peter. and Hillier, David. (2000). SChanging the balance - the "ins and outs" of 

retail development.Y Property Management, 18 (2), pp.114 - 126. 
Kaplan, Robert S. and Norton, David P. Strategy Map. Boston : Harvard Business 

School Press.  
Koontz, H., OqDonnelly, C. and Weihrich, H. (1986). Essential of Management. 4thed.                    

New York : McGraw - Hill. 
Kotler, Philip. (1997). Marketing : an introduction. Upper Saddle River, N.J. : Prentice -

Hall International. 
Laarhoven, P. V., Berglund, M., and Peters, M. (2000). SThird-party logistics in Europe { 

Five Years Later.Y International Journal of Physical Distribution & Logistics 
Management, 30 (5), pp. 425 - 442. 

Lamb, Kimberly. (2003). SAs the Retail World Turns.Y Journal of Property Management, 
68 (5), p. 68. 

Lamba, A. J. (2003). The Art of Retailing. New Delhi : Tata McGraw - Hill. 
Levy, Micheal and Weitz, Barton A. (2001). Retailing Management. New York : McGraw -

Hill.  
Lorange, P. and Rooks J. (1993). Strategic Alliance : Formation, Implementation and 

Evaluation. Massachusetts : Blackwell.  
Luecke, Richard and David J. Collis. (2005). Strategy : Creating and Implementing. 

Boston : Harvard Business School. 
Massie, J. L., Douglas, J. (1981). Management : A Contemporary Introduction. 3rded. 

New Jersey : Engle Wood Cliffs. 
Nadler, D. (1998).  Champion of Change. Sanfrancisco : Jossey - Bass Publisher. 



 

       

148 

 

Newman, Andrew J. and Cullen, Peter. (2002). Retailing Environment & Operation. 
Australia : Saxon Graphics. 

Pain, F. T. and Numes, W. (1975). Organization Strategy & Politic. Philadelphia : 
Saunders. 

Pal, W. John. (2003). SThe five Ss of retail operations: a model and tool for 

improvement. Research Paper.Y International Journal of Retail & Distribution 
Management, 31 (10), pp. 518 - 528. 

Pohlen, L. T. and Goldsby. J. T. (2003). SVMI and SMI programs How economic value 

added can help sell the change.Y International Journal of Physical Distribution & 
Logistics Management, 33 (7), pp. 565 - 581.  

Porter, E. M. (1980). Competitive Strategy. New York : The Free Press. 
Porter, E. M. (1996). What Is Strategy. Boston : Harvard Business School. 
Robbins, S. T. (1985). The Administrative Process. 2nded. New Delphi : Prentice - Hall. 
Schellhase, R., Hardock P., and Ohlwein, M. (1999). SCustomer satisfaction in business 

- to - business Marketing : the Case of Retail Organizations and their 
Suppliers.Y  The Journal of Business & Industrial Marketing, 14 (5/6), pp. 416 - 
432. 

Sheu, C.,Yen H.R., and Chae B. (2006). SDeterminants of supplier - retailer collaboration 

: evidence from an international study.Y International Journal of Operations & 
Production Management, 26 (1) pp. 24 - 49.  

Sink, H. L., Langley, Jr C. J., and Gibson, B. J. (1996). SBuyer observations of the US 

third - party Logistics Market.Y International Journal of Physical Distribution & 
Logistics Management, 26 (3), pp 38 - 46. 

Tibben - Lembke, R. S. and Rogers, D. S. (2002). SDifferences between Forward and 

Reverse Logistics in a Retail Environment.Y Supply Chain Management :               
An International Journal, 7 (5), pp. 271 - 282. 

Todeva, E., Knoke. D. (2005). SStrategic alliances and models of collaboration.Y 
Management Decision, 43 (1), pp. 123 - 148.  



 

       

149 

 

Under a (z, Z)-Type SVendor-Managed Inventory Contract.Y Manufacturing & Service 
Operations Management, 3 (2), pp. 151 - 173. 

Voluntary Inter - industry Commerce Standards (VICS) Association. (1999).                           
The Roadmap to CPFR: the case studies. [Online]. Available : http://www. 
cpfr.org. 

Wallace, D. W. (2004). SMultiple Channels Strategy Implementation : The Role of 

Channel Alignment Capabilities. Ph.D., Washington State University. 154 pages; 
AAT 3147885. [Online]. Available : http://proquest.umi.com. 

Wernerfelt, B. (1995). SThe Resource-Based View of The FirmX : Ten Year Later.Y 
Strategic Management Journal, pp. 63 - 65. 

Wikipedia. (2006).Y The Free EncyclopediaX. [Online]. Available : http://info. www.wikipedia. 
org.com. 

Witt, L. (2005). WFMCG : The Biggest Industries You~ve Have never HeardX . [Online]. 
Available : http://info.www.staffwell.com. 
 . (2003). WThailand~s Competitiveness : Creating the Foundations for Higher 

ProductivityX. Bangkok : Sasin Graduate School of Business. 
 


