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The research on “A Linkage of News Media Exposure, Knowledge, Awareness
and Participation in Global Warming Reduction Behavior of Rajabhat University Students
in Bangkok Metropolitan” has the objectives of studying and analyzing the relationships
between exposure to news, knowledge, awareness and participation in global warming
reduction behavior of Rajabhat University students in Bangkok Metropolitan Area (BMA).

This is a survey research that seeks to establish relationships among various
variables, using one-shot descriptive study and questionnaires as data collection tools.
The sampling method is stratified random sampling. The population used in the research
is 398 undergraduate students enrolled in regular programs of Rajabhat Universities in the BMA.

The research employs descriptive statistics, using frequency and percentages to
explain data on exposure to news, knowledge, awareness and participation in global
- warming reduction behavior. Chi-Square is used in the hypothesis testing.

Key findings of the research are:

The news thét most students in the sample are most interested in is preventive
measures and solutions to global warming, followed by promotion news on various
campaign events related to global warming, the causes and impacts of global warming,

and the current situation of global warming around the world, respectively.
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In assessing the level of overall knowledge on global warming; most students in
the sample have a "high” level of knowledge. The question group that was answered
correctly the most is the understanding that the burning of fuels from vehicles in
commuting and transport emits carbon dioxide, which causes global warming. On the
other hand, the question group that most students in the sample answered correctly the
least or have little knowledge in is that the world's rising temperatures would enable
germs to grow more quickly and there would be outbreaks of contagious diseases.

In assessing the level of awareness in global warming issues, most students in the
sample generally have a “high” level of awareness in tackling global warming. They most
agree on the statement that the problem of global warming is caused primarily by human
actions. To a lesser extent, they agree on the statement that awareness campaigns on
global warming targeted at every citizen are necessary and should be constantly
undertaken, followed by the statement that people should plant trees in buildings and
various places to preserve the environment.

Regarding the sample’s participation in global warming reduction behavior in
general, most students in the sample are “frequently” involved in mitigating global
warming. This is done especially through changing their behavior in everyday life in order
to help mitigate global warming. Examples of these behavioral changes are the use of
stairs instead of the elevators, the use of cloth bags instead of plastic bags and a more
economical water use. These are followed by finding additional information on the causes
and impacts of global warming, and organizing student activities in the university to help
-mitigate global warming.

In assessing the relationships among exposure to news, knowledge, awareness
and participation in giobal warming reduction behavior, the research finds that:

Exposure to news on global warming from the mass media and activity media is
correlated with knowledge on the issue.

Exposure to news on global warming from the print media, internet media and
activity media is correlated with awareness in mitigating global warming.

Knowledge in global warming is correlated with awareness in lmitigating global
warming.

Awareness in mitigating global warming is correlated with participation in global

warming reduction behavior.





