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ABSTRACT

The objectives aimed at searching, establishing the information where the
communities are able to manage with tourism-field study in various areas; namely,
knowledge findings, understanding related to the concept of the development on future
tourism market, inclusive the recognition on the attitude of that tourism-market
development and their expansion. In essence, search for skills on tourism development,
both in commodities markets and services throughout the mutual-working capabilities for
the most beneficial results provided to all people in communities might be simultaneously
made. Moreover, further studies must be performed for the developmental requirements,
conservation, rehabilitation, as well as the tourism markets promotion of both Ayutthaya
and Pathum-thani provinces, operated by all people in communities as the activities-

learning arrangement, that is - (Community-based Tourism).

The results have been exposed that the success of tourism markets
development should be attained by the completely-integrated model by utilizing the whole
of modern business administration theories, tourism, brand-new knowledge bases,
contemporary or progressive techniques, tourism innovations concurrently combined with
the possibilities of the communities’ ways of living. In order to stimulate whole of tourists,
vacationers, as well as people in communities themselves, to improve modern
administrative laws, rules & regulations all at once; otherwise, to construct or to invent the
“participation of people in communities”, to become potential or effective or efficient, as
well as potentiality in all aspects of absolutely popular management, ones must

manipulate and operate the root or essence of Thai Culture permanency. Otherwise, the



existing local cultural heritage should become leading factors in “Thai Cultural Sale
Promotions” to the World Societies. These actions should be intelligently converted into
“Vitalized or Invigorated Factors” for tourism in Thailand, marvelously draw much income
into communities. As a result, new career invention should likely emerge to all people in
communities led by the public relations as the foremost factors as the Tourism Authority of

Thailand (TAT) hadalready performed as usual.

Key words: Community-based Tourism, contemporary or progressive techniques,

tourism innovations



