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The objectives of research were 1) to study a causal relationship model
development of infrastructure and business strategies for hotel industries’ growth in
Thailand 2) to study the obstacles and solution of the hotel industry in Thailand, and 3) to
present the development model of infrastructure and business strategies for hotel
industries” growth in Thailand. The research methodology combined between qualitative
and quantitative were carried out by using snowball sampling technique and One-Short
study survey research with the ranking levels at 4 star and 5 star hotel located in Thailand,
as member of the Association of Thailand 2011. The total data collected included 124
hotels. The test for accuracy and quality of tools according to content (Content Validity)
and ltem Objective Congruent (I0C) by 5 professionals, showed that the Content Validity
index was over .05 and the average reliability of the research tool, Alpha Coefficient was
0.9018. The qualitative data research analyzed by the application of the international
competitive advantage strategy (Diamond Model), and the quantitative data research
analyzed by statistical analysis as follows: percentages, frequency, mean, and standard
deviation, as well as structural equation modeling (SEM). Forthermore, the result of the
model developement of business strategies was verifying with 10 experts or entrepreneur
of hotel industry.

The research findings indicated that 1) Infranstucture of business including; value
investment, a number of staff, a period of business and the strategy of business
management such as total quality management, service marketing and information
technology was correlated with hotel industries’ growth in Thailand, at a statistical
significance of 0.05. 2) The developed causal relationship model of business strategies for
hotel industries' growth in Thailand was created consistently with empirical data and had
an ability to predict at good level, the correlation was 75.8%, which it was accepted more
than 40% and 3) The problem of political chaos and conflicts were the considerable

matters to hotel industry in Thailand which requires the problem-solving urgently.



