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1 Brunsi Darussalam® 157,464 214,290 36.09
2 Cambodia 2,161,577 2,508,289 16.04
3 Indonesia 6,323,730 7,002,944 10.74
4 Lao PDR 2,008,363 2,513,028 25.13
5 Malaysia 23,646,191 24,577,196 3.94
B Myanmar 762,547 791,505 3.80
7 Philippines 3,017,009 3,520,471 16.68
B Singapore 8,681,259 11,638,663 20.22
9 | Thailand 14,143,841 15,836,400 12.63
10 | Viet Nam 3,772,258 5,049,855 33.87

TOTAL 65,680,330 73,752,641 12.29

* Oniby numiber of intemeational armivals by air

‘1'71Im ASEAN Tourism marketing strategy 2012-2015 (p, 12)
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fi1n ASEAN Tourism marketing strategy 2012-2015 (p, 13)
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ASIA (Excl. ASEAN)
25.7%

AMERICA
45%

AFRICA
0.4%

EUROPE

12.0%
OCEANIA
52%
472% OTHER/UNSPECIFIED
51%

AN 1.3 NNV wNeIMAUNIuLAg I U

7111 ASEAN Tourism marketing strategy 2012-2015 (p, 13)
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uutinviswigIniign 10 duduwsn Usenaume unade 3u guu Jade

Nnd Bulfie a1 epdawside ans1veIdng uaranizowind tneddiuiuiiady
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Rank Country of Nationality 5
2007 2008 2009 2010 2011 o
1 Malaysia Malaysia Malaysia Malaysia Malaysia oo 4284 e
2 Japan Japan Japan China China 0%
3 Korea Korea UK Japan Japan 0% B
4 China China China UK Russia a0%
5 UK UK Laos Korea Korea 40%
6 USA Australia  Australia India India 30% 57 38 50.60
7 Australia USA USA Laos Laos 20,
8  Singapore Laos Korea  Australia  aysiralia 10%
9 Germany Singapore India Russia UK -
10 India Germany Germany USA USA 007 2008 2008 2010 2011
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WHUY gnsAtaninlsadyadinnazaulfiuieulunisudetuvenisvisaiilen
ian1s3eufiieauetmisinglugfininendeu
1n5398UUUYsNTT (Integrated research approaches) is1uazi8yn ol
1) duasginanisiteainlasenstesd 1 - 3
2) dnUsyyuseaNaNas (Focus group) :ﬁmsﬁu%’azﬂaL%qumWL,ﬁa%’mﬁ'anu
gMsmansnMsveaisnfionsouiifeiuems

3) danudunuinaamanisive dnnsiudeyadaUinnaniioUszdiunsdnau

GHELT!

Tasenisgaedi 1 d157angRnssunisuilaauasiiauafvesinvouiisafifinearnis

vissdulugiiniredeu
fnszviumaifodeuiinauazaunmiinsfviuuasuniuuagnsdunivel
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