
  

FOOD CONTENT ANALYSIS IN MOH-CHAO-BAAN MAGAZINE 

 

 

 

 

 

 

 

JENJIRA SRIPETCHARAPORN 

 

 

 

 

 

 

 

A THESIS SUBMITTED IN PARTIAL FULFILLMENT OF 

THE REQUIREMENTS FOR  

THE DEGREE OF MASTER OF ARTS 

(LANGUAGE AND CULTURE FOR 

COMMUNICATION AND DEVELOPMENT) 

FACULTY OF GRADUATE STUDIES 

MAHIDOL UNIVERSITY 

2007 

 

COPYRIGHT OF MAHIDOL UNIVERSITY



 

 

 

Thesis 
entitled 

 
FOOD CONTENT ANALYSIS IN MOH-CHAO-BAAN MAGAZINE 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
………………………………..……….. 
Prof. M.R. Jisnuson Svasti,              
Ph.D. 
Dean  
Faculty of Graduate Studies 
 
 
 

 
 
 
 

 
 
 
………………………………………….. 
Miss Jenjira Sripetcharaporn, 
Candidate 
 
 
 
………………………………………….. 
Assoc. Prof. Duangporn Kamnoonwatana, 
M.A. 
Major-Advisor 
 
 
 
………………………………………….. 
Assoc. Prof. Saowapa Pornsiripongse, 
M.A.  
Co-Advisor 
 
 
 
………………………………………….. 
Lect. Sunida Siwapathomchai,            
M.A. 
Co-Advisor 

 
 
 
………………………………………….. 
Assoc. Prof. Duangporn Kamnoonwatana, 
M.A.  
Chair 
Master of Arts  
Programme in Language and Culture for 
Communication and Development 
Institute of Language and Culture for 
Rural Development



 

 

 

Thesis 
entitled 

 
FOOD CONTENT ANALYSIS IN MOH-CHAO-BAAN MAGAZINE 

was submitted to the Faculty of Graduate Studies, Mahidol University for 
the degree of Master of Arts  

(Language and Culture for Communication and Development) 
On  

18th May, 2007 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
…………………………………….. 
Lect. Sunida Siwapathomchai,         
M.A. 
Member 
 
 
 
……………………………………… 
Asst. Prof. Porntip Yenjabok,          
Ph.D. 
Member 
 
 
 
…………………………………..….. 
Prof. M.R. Jisnuson Svasti,              
Ph.D. 
Dean  
Faculty of Graduate Studies 
Mahidol University 
 

 
 
………………………………………….... 
Miss Jenjira Sripetcharaporn, 
Candidate 
 
 
 
………………………………………..….. 
Assoc. Prof. Wasana Junsawang,         
M.A. 
Chair 
 
 
 
…………………………………………… 
Assoc. Prof. Duangporn Kamnoonwatana, 
M.A.  
Member 
 
 
 
…………………………………………… 
Assoc. Prof. Saowapa Pornsiripongse, 
M.A.  
Member 
 
 
 
…………………………………………… 
Assoc. Prof. Sophana Srichampa,         
Ph.D.  
Director  
Institute of Language and Culture for 
Rural Development  
Mahidol University



 

 

 

ACKNOWLEDGEMENTS 
 

 First of all, I would like to reiterate my hearty gratitude to my major advisor—

Associate Professor Duangporn Kamnoonwatana—for her guidance, invaluable 

advice, supervision, and encouragement throughout. Secondly, I am profoundly 

grateful to my co-advisor—Associate Professor Saowapa Pornsiripongse and Lecturer 

Sunida Siwapathomchai—for their suggestions and support. Also, I would like to 

express my deepest gratitude to Associate Professor Wasana Junsawang and Assistant 

Professor Dr. Porntip Yenjabok—my thesis examiners—for their valuable comments 

on this thesis. My gratefulness extends to Mr. Komsthanont Sukutjasakul, the 

managing editor of Moh-Chao-Baan magazine, who provides information on Moh-

Chao-Baan magazine. Words of thankfulness are extended to all lecturers and staffs at 

the Institute of Language and Culture for Rural Development, and the Faculty of 

Graduate Studies, Mahidol University, for their generous assistance. Furthermore, my 

special appreciation is extended to Auruja—my friend indeed—for her valuable 

friendship and care. Also, I thank my lovely friends—P’taew, Ann, Noei, Korn, Jan, 

Pukpui, Ae, P’Bua, P’ning, P’Oh, N’Ae, and etc.—for their best friendship. Finally, I 

appreciate my family for their concern and support throughout.  

 

Jenjira Sripetcharaporn 

 



Fac. Of Grad. Studies, Mahidol Univ.                                                                                          Thesis /iv 

FOOD CONTENT ANALYSIS IN MOH-CHAO-BAAN MAGAZINE. 
 
JENJIRA SRIPETCHARAPORN 4536059 LCCD/M 
 
M.A. (LANGUAGE AND CULTURE FOR COMMUNICATION AND 
DEVELOPMENT)  
 
THESIS ADVISOR: DUANGPORN KAMNOONWATTANA, M.A. 
(COMMUNICATION), SAOWAPA PORNSIRIPONGSE, M.A. (SOCIOLOGY), 
SUNIDA SIWAPATHOMCHAI M.A. (LANGUAGE AND CULTURE FOR 
COMMUNICATION AND DEVELOPMENT) 
 

ABSTRACT 
 

This documentary research is a food content analysis of Moh-Chao-Baan 
magazine, which is a well-known health magazine in Thailand. Its objectives are to 
study food content, content format presentation, and health communication objectives. 
This study uses the analysis of fifty-one items, showing food content in twelve editions 
of Moh-Chao-Baan magazine—Issue 288 to Issue 299—and the interview with the 
managing editor of Moh-Chao-Baan magazine. 

 
Firstly, the study of food content disclosed that consumer eating and drinking 

topic is presented more than other topics—food preparation, food selection, and food 
storage. Overall, the production team of Moh-Chao-Baan magazine gives advice on 
consumer food behavior—food safety; whole food; healthy and nutritious food 
choices; the right sorts of food; variety of foods; balanced diet; and medicinal food. 
Secondly, the study of content format presentation revealed that most contents are 
illustrated. Three format presentations—illustrated articles; illustrated and 
unillustrated news; and illustrated and unillustrated letters—are found during this 
study. Illustrated articles are the most popular content format. Finally, the study of 
health communication objectives unfolded that the important objectives during this 
study are disease prevention, health promotion, treatment, and rehabilitation, 
respectively.  

This content analysis presented that most of results in this study correspond 
with relevant concepts and research’s results. In addition, Moh-Chao-Baan has a role 
in food safety communication because the food safety advice found during this study 
is when a Food Safety Campaign is in operation. Three effective ways of 
communication found during this study are credibility, clarity, and continuity.  

The study of the overall communication process is an interesting issue because 
the outcome of this study shows positive and negative factors in the communication 
process. The results encourage the development of an effective communication 
process in media. 
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CHAPTER I 

INTRODUCTION 

 

1.1 Rationale    

Food, what people eat or drink to maintain life, provides all the nutrition a 

human body needs. Five nutrients for growth are carbohydrate, protein, vitamins, 

minerals, and fat. Each nutrient has a different importance to the body. For example, 

carbohydrate in starch and sugar generates the energy, used in daily activities. Protein 

in meats, eggs, and peas builds up and repairs tissues. Vitamins and minerals in 

vegetables and fruits regulate metabolism. Fat in meat oil or vegetable oil keeps body 

temperature. In addition to five nutrients, water facilitates normal functions of the 

body. Both eating a balanced diet and drinking sufficient water produce good health.  

Unlike a balanced diet, an unbalanced diet causes health problems. An 

example of health problems, caused by an unbalanced diet, is malnutrition. Consumers 

risk deficiency diseases when they eat insufficient food. Eating not enough seafood 

can cause iodine deficiency. Iodine deficiency causes the swelling of thyroid gland 

and the difficulty in swallowing and breathing. Another health problem is obesity. 

Obesity is one of Thai people’s health problems, caused by an unbalanced diet. Suwit 

Wiboonponprasert et al. (2001-2004: 124) reported, according to the third survey in 

1986 and the fourth survey in 1995 on food and nutrition in Thailand, the percentage 

of Thai people with obesity has increased for every age. Thai people of today, 

especially children still risk obesity. Furthermore, obese consumers risk hypertension, 

heart disease, and vascular disease as well. A way to prevent health problems, caused 

by an unbalanced diet is to pay attention to eating and drinking properly. 

Not only eating and drinking properly is important but also food selection, 

food preparation, and food storage properly. According to World Health Organization
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(http://www.who.int/mediacentre/news/releases/2004/pr71/en/: August 12, 2006), 

threats to the food consumers eat can come from many sources—primary production; 

improper handling and storage; improper preparation; and cooking in home or in other 

places where food is consumed. Also, food services without cleanliness standard cause 

food contamination. Food contamination is one of the problems, connected with 

consumer lifestyle. Thai consumers of today have faced with food contamination 

because their food behavior has changed in accordance with their lifestyle. Suwit 

Wiboonponprasert et al. (2001-2004: 122) revealed that Thai people both in urban and 

rural areas consume more ready-to-eat food or instant food because of rush lifestyle. 

Consumers can consume ready-to-eat food or instant food at the point of food 

services. The non-standard and unclean food, contaminated with chemicals and germs, 

causes health problems. For example, Borax—one of the chemical contaminants in 

meatballs and preserved fruits—is a danger to digestive system, whereas Alflatoxin in 

nuts creates cancer. To avoid food contaminants, consumers need accurate knowledge 

of food behavior.    

In 2003, the Ministry of Public Health realized likewise consumer necessity to 

have food safety knowledge. For this reason, the Ministry began disseminating 

accurate knowledge of consumer food behavior to the public in Food Safety 

Campaign to develop consumer awareness. The Ministry of Public Health publicized 

in the website (http://elib.fda.moph.go.th/library/Planweb/Doc/totolsafe_46_47.pdf: 

August 12, 2006) that Food Safety Campaign was in operation from 1st April 2003 to 

30th September 2004. The development of consumer awareness was one of the 

operational strategies in this campaign. The Ministry of Public Health used many 

ways to inform the public about accurate food behavior. A method was the public 

relation by mass media as Piriyaporn Waewjinda (2004) studied the public relation 

strategies and effectiveness of Food Safety Campaign, announced by Ministry of 

Public Health. She found that one of the principal strategies for public relations in 

Food Safety Campaign is mass media—television, newspapers and radio. Although 

this study of Piriyaporn Waewjinda (2004) has no information to support that 

magazines are mass media for public relations in Food Safety Campaign, I—the 

researcher—assume that the food content in magazines, especially in health magazines 
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is in tune with Food Safety Campaign. The reason is that Food Safety Campaign is an 

agenda in social trends and magazines present the content most in tune with social 

trends as well. 

The survey of health magazines started in June 2004. Six bookstores—Dokya, 

Naiin, SE-ED Book Center, Asia Books, Bookazine, and B2S—are observed and 

studied. The survey disclosed that there are fifteen health magazines, sold in these 

bookstores. Four out of fifteen health magazines—Klai-Moh, Mae-Lae-Dek, Moh-

Chao-Baan, and Ruk-Luke—are over twenty years. Moh-Chao-Baan magazine differs 

from other health magazines in that its objective is for public benefit. The production 

team of Moh-Chao-Baan magazine focuses on health information or knowledge 

dissemination to the public and does not take any wage. In addition to the creation of 

health information or knowledge, information in the website (http: //www. 

doctor.or.th/zone_about/index.htm: August 12, 2006) indicated that the production 

team of Moh-Chao-Baan magazine promotes people self-care as well. Considering the 

data above, the production team of this health magazine gives regard to public benefit 

as a main issue. Moreover, the production team focuses self-care knowledge 

dissemination for the development of consumer awareness. This knowledge 

development is one of the operational strategies in Food Safety Campaign as well. As 

a result, the objective of Moh-Chao-Baan magazine and the operational strategy in 

Food Safety Campaign correspond. I—the researcher—assume that the content of 

Moh-Chao-Baan magazine during the period of Food Safety Campaign should show a 

food safety issue. Also, this health magazine should have a role in food safety 

communication during this campaign period.    

 

1.2 Objectives 

 1.2.1 To study food content 

  1.2.2 To study content format presentation  

 1.2.3 To study health communication objectives 
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1.3 Benefits 

Overall, the results of this study make readers known about accurate food 

behavior, content format presentation, and health communication objectives of Moh-

Chao-Baan magazine. For good health, readers can follow accurate food behavior. In 

addition, the results of this study help the magazine production team to know his role 

in health communication and to develop effective communication. Finally, the results 

of this study are as a reference for relevant researches as well. 

 

1.4 Terms of Reference 

1.4.1 Food includes five food groups; medicinal vegetables or fruits; drinking 

water; aerated water; fruit juice; coffee or tea; milk; and alcoholic beverages. 

Sukhothai Thammathirat Open University, School of Home Economics (1988) 

pointed out that five food groups are as follows:  

1) All meats such as buffalo meat, pork, beef, fowls, fish, and crustaceans; 

animal entrails such as liver, kidney, lung, and heart; eggs such as duck eggs, chicken 

eggs, bird eggs, and tortoise eggs; milk; peas such as peanut, soya beans, and red or 

green beans; products made from peas such as soya bean curd and soya paste.  

2) Rice such as glutinous rice, and maize; all kinds of potatoes and taros; flour 

such as rice flour, glutinous rice flour, potato flour, and maize flour; flour products 

such as bread, a sponge cake, and noodles; all kinds of sugar such as cane sugar, 

coconut-palm sugar, and honey. 

3) Green vegetables such as aquatic morning glory, cabbage, lettuce, parsley, 

young leaves of genus cassia, and sweet basil; vegetable flowers such as cauliflower; 

vegetable roots such as ginger, beet, and carrot; vegetable pods such as assorted peas; 

pumpkins; tomatoes; bitter melons; sponge gourds.  

4) All sorts of local fruits such as bananas, ripe papayas, oranges, mangoes, 

guavas, tamarinds, pineapples, mangosteens, longans, jackfruits, durians, and custard 

apples.  
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5) Meat fat such as pig fat, cattle fat, fish fat, and shell fat; vegetable fat such 

as coconut-palm oil, sesame oil, peanut oil, rice-bran oil, lotus-seed oil, and coconut 

milk. 

Furthermore, the article in the website (www.tigerdragon.in.th/ thai%20herb-

def.htm: August 12, 2006) disclosed that some types of food are herbs. Therefore, 

food includes medicinal vegetables or spices (for example, garlic, ginger, and 

lemongrass) and medicinal fruits (for example, prunes, pineapples, and bananas). 

1.4.2 Food content includes consumer’s eating and drinking, food preparation, 

food selection, and food storage. 

1.4.3 Content format presentation is articles, news or letters. The content is or 

is not illustrated.  

1.4.4 Articles are prose to transmit all information, facts, proof, experience, 

knowledge, and writer suggestions to readers.       

1.4.5 News is a report on facts, interesting public information, new 

discoveries, and credible institution’s suggestions. News reporters collect data and 

write concisely.  

1.4.6 Letters are the question-answer content between magazine readers and 

health professionals.    

1.4.7 Illustrations are photographs, drawings, and cartoons, referring to the 

content. 

1.4.8 Health communication objectives include disease prevention, health 

promotion, treatment, and rehabilitation. 

1.4.9 Disease prevention is suggestions on how to protect people against 

diseases or how to lower health risks.  

1.4.10 Health promotion is health information about how to maintain good 

health.  
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1.4.11 Treatment is suggestions on a cure for diseases, and a decrease in risks 

of intervening diseases. 

1.4.12 Rehabilitation is recovery of patients. Suggestions are about patient care 

after a cure for diseases, and how to restore to normal health as soon as possible. 

 

1.5 Research Methodology 

There are six steps in this content analysis as follows: 

1) Review of literature and relevant researches 

2) Selection of the representative sample of population and units of analysis 

3) Data gathering  

4) Creation of tools  

5) Analysis 

6) Conclusion 

The details of each step will be restated in the third chapter, research methodology.  
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CHAPTER II 

LITERATURE REVIEW 

 

This study is the documentary research of food content in Moh-Chao-Baan 

magazine by using content analysis. This documentary research relates to food 

behavior and the health communication of mass media. Consequently, five concepts 

used in this study refer to communication, health communication, consumer guide to 

food sanitation, magazines, and content analysis, respectively. In addition to five 

concepts, there are six relevant researches on food behavior and the health 

communication of mass media. The following presentation is of the details of each 

relevant concept and research. 

 

2.1 Communication Concepts 

Communication is the process of transmitting and sharing information in a 

communication context. A pair of communication interprets information and creates 

the mutual understanding of meaning. The information may be distorted and incorrect 

when the communication process is disturbed by noise. Channels of communication 

are various. Mass media, the focus of this study, is one of the channels to 

communicate the information to the public. In this study, three concepts of 

communication concerning mass media are applied. They are the agenda setting, 

objectives of communication, and effective ways of communication. The next 

presentation is of the details of each concept. 
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 2.1.1 Agenda setting 

The agenda setting reflects the influence of mass media on the public. Mass 

media as a gatekeeper either report various issues or overlook some issues, whereas 

mass media as an agenda setter set issues or sustain the agenda as long as the mass 

media required. People perceive the agenda which get media attention. Also, they 

follow those issues. According to this concept, mass media has influence on public 

opinion. Mcquail Denis & Windahl Sven (1981: 62-63) described the agenda setting 

as amongst a given range of issues or topics. Those which get more media attention 

will grow in their familiarity and perceived importance over a period of time. On the 

other hand, those which get less will decline correspondingly as shown in the agenda 

setting model (diagram 1). 

Issues    Differential   Consequent public 

    media attention  perception of issues  

X1          X1 

X2          X2 

X3          X3  

X4          X4 

X5           X5 

X6          X6 

Diagram 1: Agenda setting model 

Mcquail Denis & Windahl Sven (1981: 62-63) revealed that it should be 

possible to test this expectation by comparing the results of quantitative media content 

analysis with changes in public opinion as measured by surveys at two or more point 

in time. However, the detailed evidence from McCombs and Shaw’s research (1976) 
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has not always confirmed the existence of a powerful agenda-setting process. 

McCombs and Shaw (1976) report some confirmatory evidence, whereas others (e.g. 

McLeod et al. 1974) warn against an “uncritical acceptance of agenda-setting as a 

broad and unqualified media effect.” 

2.1.2 Objectives of communication 

As stated above, communication is the process of transmitting and sharing 

information between a sender and a receiver. The pair of communication in this study 

is mass media and a large anonymous number of receivers. In general, sender’s 

objectives of communication are diverse. This diversity causes different effects on 

their receiver. Patchanee Cheyjunya, Mettha Wiwattananukul, and Thiranan 

Anawatsiriwong (1998: 53-55) informed that communication whether with or without 

intention always creates effects of communication. Due to various objectives of 

communication, effects of communication are varied as shown in Table 1. 

Table 1: Objectives and effects of communication 

Objectives of communication Effects of communication 

To inform, to explain, and to 

educate 

To get information or knowledge, and to 

understand the meaning 

To persuade To agree with sender opinion, and to change 

the attitude, belief, value and behavior of 

receivers 

To inspire To agree with sender opinion, and to admire 

To entertain To enjoy and to relax 

 Effects of communication are the cognitive or intellectual effect, the affective 

effect, and the behavioral effect. The communication causes either latent or manifest 

effects. Effects of communication may be long term or short term effects. In addition, 

these effects, the production of receiver’s interpretation, show how much the pair of 
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communication creates mutual understanding. If sender’s objectives and effects of 

communication are compatible, the communication process will succeed. 

2.1.3 Effective ways of communication 

The communication process is a composite of a pair of communication; 

message; encoding and decoding process; communication noise; a channel of 

communication; communication context; effects of communication; and feedback. 

The more efficient communication elements are, the more successful the 

communication process is. To create effective communication tools, Wasana 

Junsawang (1990: 12-13) introduced seven ways as follows: 

1) Credibility: the sender should be a reliable person. Also, messages are 

accurate in the receiver’s point of view. 

2) Content: The content should be the essential issue. Most contents should fit 

the opinion, belief, attitude, and value of receivers. As a result, receivers understand 

and follow the content. 

3) Clarity: Messages should be explicit or not ambiguous, and easy.  

4) Context: The content should fit space and time; culture; surroundings; and 

people. 

5) Continuity and consistency: Although the continuous and consistent sending 

will remind receiver memories, the communicator should beware of the uninteresting 

and repetitive communication. 

6) Channel: The medium should fit receivers and the communication context. 

7) Capability of receivers: The sender should consider the cognitive, and 

physical or mental capability of receivers. The receiver capability will determine the 

mentioned six approaches. Without the realization on the receiver capability, the 

communicator can’t designate proper channels and effective contents. 
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2.2 Health Communication Concepts 

Many health academics have defined health communication. For example, 

World Health Organization (http://whqlibdoc.who.int/hq/1998/WHO_HPR_ 

HEP_98.1.pdf: August 12, 2006) defines “health communication” as a key strategy to 

inform the public about health concerns and to maintain important health issues on the 

public agenda. The use of mass and multi media and other technological innovations 

to disseminate useful health information to the public, increases the awareness of 

specific aspects of individual and collective health as well as the importance of health 

in development.  

Ratzan, S.C. (1994 in http://www.healthypeople.gov/document/HTML/ 

Volume1/11HealthCom.htm#_ednref54: August 12, 2006) defines “health 

communication” as the art and technique of informing, influencing, and motivating 

individual, institutional, and public audiences about important health issues. The scope 

of health communication includes disease prevention, health promotion, health care 

policy, and the business of health care as well as enhancement of the quality of life 

and health of individuals within the community.  

Wasana Junsawang (2005.: 31-32) defines “health communication” as the 

education and use of strategies to present health issues through media for arousing the 

receiver’s attention or awareness of health issues. The successful health 

communication, contributing to the development of health literacy, emphasizes the 

effective communication process according to objectives of communication—to 

inform, to educate, to entertain, and to persuade. 

These definitions implied that health communication relates to many fields of 

health study (for example, health promotion, health education, and effective 

communication science). Effective ways of communication, the key to produce 

efficient communication tools, are essential to health communication. The successful 

health communication counts on many elements for effective communication. 
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2.2.1 Elements of health communication 

Ratzan et al, (1994) referred to by Kamolrat Intaratat (no. date: 11-12) stated 

that health communication includes various actions, linked up mutually to respond to 

healthy state of different target receivers (social targets, group targets, and individual 

targets). The action on health communication often comprises the following elements. 

1) Health education is activities which promote healthy behavior by informing 

and educating an individual through media and many activities  

2) Social marketing, the communication for social movement, is activities on 

health promotion or the creation of health-enhancing behavior by reinforcing 

marketing strategies with mass media. 

3) Advocacy is often activities of mass media to support policies, regulations, 

and many health promotion projects. 

4) Risk communication is often health activities for a specific group which the 

communicator should consider circumstances and risk management strategies such as 

individual counseling. 

5) Patient communication is health information concerning treatment, given to 

patients. The knowledge and understanding are given in many ways such as provider-

patient communication, and peer-to-peer communication—the well-received means of 

communication. 

6) The presentation of health information for consumers includes health 

insurance, disease prevention, and self-care. The health information for consumers 

helps persons to understand their self-health, and to make up their mind on their self-

health and their family health.  

7) New media include many communication technologies. The use of online 

media—internet websites—reinforces the old but popular communication—mass 
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communication and interpersonal communication—to thoroughly diffuse concepts and 

means of health communication.  

2.2.2 Health promotion 

Health promotion is an important objective of health communication. Many 

health academics offer definitions for this term. For instance, World Health 

Organization (http://whqlibdoc.who.int/hq/1998/WHO_HPR_HEP_98.1.pdf: August 

12, 2006) defines “health promotion” as the process of enabling people to increase 

control over, and to improve their health.  

The American Journal of Health promotion (1989: 3, 3, 5 in http:// www. 

healthpromotionjournal.com: August 12, 2006) defines “health promotion” as “the 

science and art of helping people change their lifestyle to move toward a state of 

optimal health.” Optimal health is a balance of physical, emotional, social, spiritual, 

and intellectual health.  Lifestyle changes can be facilitated through a combination of 

efforts to enhance awareness, change behavior and create environments that support 

good health practices. Of the three, supportive environments will probably have the 

greatest impact in producing lasting change.  

Praves Vasee (2003: 50) defines “health promotion” as the promotion of all 

healthy aspects—individual, society, environment, and public health policy. Examples 

of health promotion are the following five topics, covering physical health, mental 

health, society, environment, and policies. 

1) Healthy behavior is exercise, healthy eating, cessation of drugs, Drink Don’t 

Drive, etc. 

2) The mental health promotion is skill promotion for preventing or reducing 

tensions and encouraging healthy mind. 

3) The healthy environment promotion is the preservation or promotion of 

healthy environment and the decrease in unhealthy environment. 
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4) The healthy social promotion within family, community, country, and at the 

global level is the creation of sufficiency economy, healthy environments, good 

learning, and good society. A good society is one with a respect for human dignity and 

the ability to solve conflicts in peace for the good of people in society. 

5) Academics should take part in determining public policies for a healthy 

society because they have both positive and negative effects on society. The policies, 

determined by a powerful minority of people may have negative effects on the healthy 

state of the majority. 

In addition to the mentioned definitions, Duangjai Rattanathanya (2002: 153) 

disclosed that health promotion, caused by healthy lifestyle has a role in health 

education; and social, political, economic or environmental support. Health promotion 

overlaps with health education, health prevention, and health protection. In 

consideration of the overlap among three actions, J. Thomas Butler (2001: 30-31) 

claimed that the relationship among the triad of health promotion should be viewed as 

interlocking spheres of activity. Diagram 2 shows three interlocking spheres and seven 

domains of each, according to Tannahill (1985). 

 

 

 

 

 

 

 

Diagram 2: Three interlocking spheres and seven domains 
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Numbered in Diagram 2, seven domains are as follows: 

1) Prevention 

This domain includes primary preventive measures such as immunization and 

exercise programs, and secondary preventive measures such as Pap smears, 

hypertension case-finding, and smoking cessation programs. 

2) Lifestyle 

This includes educational efforts to influence lifestyle to prevent health-related 

problems and to encourage the uptake of preventive services. 

3) Preventive policies 

This sphere represents preventive health protection, including fluoridation of 

public water supplies and inspections of restaurants. It can be viewed as a policy 

commitment to the provision of preventive services such as those described under the 

first domain. 

4) Policy maker education 

Given that health protection measures do not emerge spontaneously, the 

education of policy makers is important. An example of this is the lobbying by safety-

conscious groups to encourage mandated use of automobile seat belts in the face of 

much public apathy. Efforts to stimulate a social environment that demands or accepts 

preventive health protection measures are also part of this domain (Downie, Tannahill, 

1996), as is a policy commitment to preventive health education. 

5) Health education 

This domain comprises all aspects of positive health education, including 

influencing behavior by helping individuals, groups, or whole communities develop 

the positive health attributes such as life skills and self-esteem. 
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6) Health protection 

This domain includes implementation of a workplace policy forbidding 

smoking, graduated driver licenses, and commitment of public funds to provide safe 

walking areas and bicycle paths. 

7) Policy support 

This domain embraces raising awareness of, and securing support for, positive 

health protection measures among the public and policy makers. It includes a policy 

commitment to positive health. 

2.2.3 Health education 

As shown in the interlocking spheres on page 14, health education is related to 

health promotion. Both health education and health promotion are the essential 

domains of health communication. Many health academics have defined in regard to 

health education. For instance, 1990 Joint Committee on Health Education 

Terminology (1991 in Butler J. Thomas, 2001: 44) defines the “health education” as 

the continuum of learning which enables people as individuals, and as members of 

social structures to voluntarily make decisions, to modify behavior, and to change 

social conditions in ways which are health enhancing.  

Wasana Junsawang (2005: 32-33) defines the term “health education” as the 

health communication on the part of education in accordance with an objective of 

communication (to educate health education). The term “health education” derives 

from the term “health” and “education.” Health education is interpreted as the total of 

experiences, education, and learning which are planned to promote healthy action. 

This action may be in individual level in order to prevent and to promote his/her self 

health and his/her family health. At the organization or community level, this action 

contributes to a change to healthier environment. The process of changing 

surroundings includes education by using ways of communication to educate people.  
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World Health Organization (http://whqlibdoc.who.int/hq/1998/WHO_HPR_ 

HEP_98.1.pdf: August 12, 2006) stated that health education comprises consciously 

constructed opportunities for learning involving some form of communication 

designed to improve health literacy, including improving knowledge, and developing 

life skills which are conducive to individual and community health. 

Mostly, health education emphasizes the creation of health knowledge and 

helps people to understand health information, and to develop health-enhancing 

behavior. Duangjai Rattanathanya (2002: 10) noted that health education is an 

important tool for promoting health and solving health problems. Health education 

plays a key role in creating proper knowledge, understanding, and belief in health 

issues. To solve health problems, health education should rely on the development of 

knowledge about health education and health behavior; the use of multi-disciplinary 

knowledge; and the co-operation of relevant organizations. The right health behavior 

creates a healthy condition. People should learn healthy actions continuously 

according to the change in conditions. Therefore, health education is essential to 

individuals, families, communities, and countries. Furthermore, Karen Glanz, Barbara 

K.Rimer and Frances Marcus Lewis (2002: 9) discovered that health education is 

delivered in almost every conceivable setting and covers the continuum from disease 

prevention and promotion of optimal health to the detection of illness to treatment, 

rehabilitation, and long-term care. 

In consideration of objectives of health education, Apiwan Kaowwannarat 

(2002:2, 16-17) claimed that health education comprises three main objectives. The 

first objective is in regard to health knowledge. Accurate health education is useful for 

self-care and community-care. The second objective is in accordance with health 

attitude. Public education aims to form the positive attitude to health issues. The last 

objective is about health practice. Public education is to support suitable health 

practices. Moreover, when determined according to public health services, health 

education is divided into four parts. 
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1) Health promotion is the education to promote persons to be healthy, or not 

to have risks of illness. 

2) Disease prevention is health education on disease and sickness prevention. 

3) Treatment is health education for patients. Patients should follow 

suggestions to prevent other intervening diseases and not to be sick again. 

4) Rehabilitation is health education for patients who are recovered from their 

sickness. Patients should follow suggestions so that they may physically or mentally 

recover as soon as possible.  

 

2.3 Consumer Guide to Food Sanitation 

Health communication on consumer food behavior is a topic of this study. The 

consumer food behavior is divided into four categories: eating and drinking, food 

preparation, food selection, and food storage respectively. Nutrition Division, 

Department of Health, Ministry of Public Health guided consumer food behavior. The 

following part is consumer guides to food sanitation. 

2.3.1 Eating and drinking practices 

For good health, Nutrition Division, Department of Health, Ministry of Public 

Health (2003) suggested Food Based Dietary Guideline for Thai as follows: 

1) Eat a variety of foods from each of five food groups, and maintain proper 

weight. 

2) Eat adequate amount of rice or alterative carbohydrate sources. 

3) Eat plenty of vegetables and fruits regularly. 

4) Eat fish, lean meat, eggs, legumes, and pulses regularly. 



Fac. of Grad Studies, Mahidol Univ. 

   

M.A. (Lang. & Cul. for Commun. & Dev.) / 19 

5) Drink milk in appropriate quality and quantity for one’s age. 

6) Eat a diet containing appropriate amounts of fat. 

7) Avoid sweet and salty foods. 

8) Eat clean and safe food. 

9) Avoid or reduce the consumption of alcoholic beverages. 

Also, drinking sufficient water is necessary. Nutrition Division, Department of 

Health, Ministry of Public Health recommended in the website (http://nutrition. 

anamai.moph.go.th/1675/new1675/Html/nmenu12/nm1215.html: August 12, 2006) 

that drinking water is essential to life. Persons should drink at least six to eight glasses 

of water a day. Water carries nutrients and oxygen to cells and it carries metabolic 

waste product out of cells as well. However, persons should beware of drinking 

contaminated water as well because it may bring contagious diseases into a body. 

Then, it results in sickness such as cholera, typhoid, etc. 

In addition to Food Based Dietary Guideline, Nutrition Division, Department 

of Health, Ministry of Public Health (no date) added that food is essential to persons 

of every age from unborn babies, babies, children, grown-up people, and elderly 

people. They need different nutrition according to their age. Recommendations on 

how to eat to meet one’s needs are as follows: 

1) Pregnant or breastfeeding mothers 

Pregnant or breastfeeding mothers risk iron deficiency anemia and a lower-

standard weight. They should get early prenatal care. Later four to six weeks after 

giving birth, they should check postnatal health. Also, they should eat complete 

variety of foods from all five food groups, and iron rich food such as liver, blood, 

heart, and red meat. On the other hand, they should avoid pickles, highly seasoned 

food, and food containing monosodium glutamate or chemical additives. They should 
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drink fresh milk, but they should avoid alcoholic beverages, tea, or coffee. In addition, 

they should not be tense, but they should exercise lightly, relax, and take care of their 

dental health.  

2) Babies in the 0-12 month age-bracket 

Babies in the 0-12 month age-bracket risk protein deficiency, energy 

deficiency, iodine deficiency, vitamin A deficiency, and vitamin B1 deficiency. The 

mother should prepare food sanitarily and properly for baby’s digestive system. Only 

breast-milk should be given to 0-4 month old infants, while water or other foods 

should not. When the baby is over four months, the mother should start to feed solid 

food according to the baby’s age. When babies are over six months, the baby should 

be fed with a variety of foods from all five food groups. The baby should be gradually 

fed from liquid paste or soft, to easily chewed food. Moreover, the mother should 

avoid giving colored food, and food containing monosodium glutamate or preservative 

to the baby.  

3) Preschool children in the 1-5 age-bracket 

Preschool children in the 1-5 age-bracket risk protein deficiency, energy 

deficiency, iodine deficiency, vitamin A deficiency, and vitamin B2 deficiency. They 

should be practiced to eat assorted Thai dishes, as well as good manners and healthy 

eating habits. Preschool children should eat complete variety of foods from all five 

food groups, especially orange and dark green vegetables and orange-yellow fruits. On 

the other hand, they should not eat snacks and sweet. Furthermore, they should avoid 

drinking sweetened drink, and carbonated soft drink. 

4) School aged children in the 6-19 age-bracket and young adults in the 10-24 

age-bracket 

School aged children in the 6-19 age-bracket and young adults in the 10-24 

age-bracket risk iron deficiency, iodine deficiency, protein deficiency, energy 

deficiency, and overweight. At this age, they should eat three full meals a day. They 

should not neglect breakfast. In addition, they should eat a variety of foods from all 
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five food groups especially iron rich food such as liver, blood, and red meat. Iodine 

salt should be added in all dishes of this age group. On the other hand, the school aged 

children and young adults should avoid eating snacks, western fast food, as well as 

sweet, salty and spicy food. Furthermore, they should avoid drinking carbonated soft 

drinks, but they should drink milk everyday. Over-weight children should drink low-

fat milk. Finally, getting regular exercise and enough rest is also important for this age 

group. 

5) Working age people in the 15-59 age-bracket, menopausal men in the 40-59 

age-bracket, and menopausal women in the 45-59 age-bracket 

Persons in this age group risk iron deficiency anemia, over-weight, diabetes, 

hypertension, heart and vascular disease, gout, osteoporosis, and cancer. They should 

eat a variety of foods of all five food groups, especially calcium-rich food such as 

dried prawn, small fish, and shrimps. They should cook food with vegetable oil, 

excluding palm oil and coconut oil. However, they should avoid eating over grilled 

food, fried food, fatty meat, coconut milk, and highly seasoned food such as sweet 

food, salty food, and spicy food. They should drink low-fat milk. Finally, they should 

regularly check their dental health, get exercise, control weight, and get enough rest. 

6) Elderly people over sixty years 

Elderly people over sixty years risk iron deficiency anemia; protein or energy 

deficiency; heart and vascular disease; hypertension; and diabetes. This group should 

avoid eating fried food, fatty meat, and highly seasoned food such as sweet food and 

salty food. They also should keep off foods which use coconut milk and butter as main 

ingredients. On the other hand, they should eat an adequate variety of foods from all 

five food groups as specified in the Thailand nutrition flag, especially easy-to-digest 

foods and calcium-rich foods such as milk. Overweight elderly people should drink 

low-fat milk. Vegetable oil, excluding palm oil, and coconut oil should be selected for 

cooking. Furthermore, elderly people should drink six to eight glasses of drinking 

water a day. However, they should abstain from alcohol, tea, or coffee. They should 
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get regular exercise which is appropriate for their physical condition. Finally, they 

should check their dental health, relax, and get enough rest. 

2.3.2 Food preparation practices 

Nutrition Division, Department of Health, Ministry of Public Health 

recommended on the website (http://nutrition.anamai.moph.go.th/1675/new1675/ 

Html/nmenu12/nm1202.html: August 12, 2006) that consumers should give regard to 

three food preparation guidelines—nutrient preservation, food cookery, and safety. 

1) Prepare food by retaining maximum nutrients.  

2) Always cook food thoroughly to wipe out contaminated diseases.  

3) Prepare food with cleanliness and safety. Examine the quality and standard 

of produce, seasoning, and kitchen utensils before buying, by checking certificate of 

Food and Drug Administration, as well as keep clean and safe cookery process.  

2.3.3 Food selection practices 

Nutrition Division, Department of Health, Ministry of Public Health 

recommended on the website (http://nutrition.anamai.moph.go.th/1675/new1675/ 

Html/nmenu12/nm1201.html: August 12, 2006) that it is essential to pay attention to 

food selection whether it is fresh produce, dried food, canned food, ready-to-eat food, 

milk, or food additives today. Three food selection guidelines—safety, sufficient 

nutrition, and saving—should be followed.   

1) Select food with the safety standard, buy food from credible sources and 

note GMP (Good Manufacturing Practice) or FDA (Food and Drug Administration) 

marks before buying. 

2) Select a variety of foods which contains adequate nutritional value for all 

members of the family. 

3) Select local and seasonal food. 
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2.3.4 Food storage practices 

Nutrition Division, Department of Health, Ministry of Public Health 

recommended three food storage guidelines to food safety—particular proportion, 

proper surroundings, and safety—on the website (http://nutrition.anamai.moph.go.th/ 

1675/new1675/Html/nmenu12/nm1203.html: August 12, 2006). 

1) Keep each food item separately. 

2) Store food at the proper temperature and moisture. 

3) Always clean the storage place and keep food in a clean and safe container. 

 

2.4 Magazines 

Many academics have defined the word “magazine” similarly. For instance, 

Sukhothai Thammathirat Open University, School of Communication Arts (1989) 

defines “magazine” as a periodical, usually weekly, fortnightly or monthly, with a 

magazine page layout, color illustrations, and various columns. A.P Cowie (1994: 

749) defines “magazine” as a paper-covered periodical, usually weekly or monthly, 

with articles, stories, etc., written by various writers. Ubolrat Siriyuwasak et al. (2004: 

246) defines the “magazine” as a periodical, weekly, fortnightly, monthly, bimonthly, 

trimonthly, yearly, etc., with a certain name. It consists of articles, giving knowledge 

and opinion; present-time stories; short stories or fictions; documentaries; fashion; 

advertisements; and many services in each column by many writers. Each magazine 

production staff—owner, director, editor or art director, etc—has his/her own 

responsibility for magazine production. 

2.4.1 Categories of magazines 

Magazines can be divided into many types with typical features. Darunee 

Hiranruk (1987: 8-11) claimed that the category of magazine depends on grouping 
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objectives. For example, Click & Baird divides magazines into two main types: 

consumer magazines and specialized magazines. 

1) Consumer magazines or mass magazines  

Consumer magazines or mass magazines have content which is suitable for 

everyone (Roland E. Wolseley 1955: 6). These magazines target at a large number of 

readers. Most contents appeal to reader’s feelings on a specific topic of written work 

such as sport, women, housework, and housekeeping. Mass magazines comprise ten 

sub-types as follows:  

1.1) News magazines: The content of news magazines and newspapers has 

something in common, but the writing style is different. The news in newspapers is 

presented in the inverted pyramid-style. On the other hand, the news in news 

magazines is presented in the upright pyramid-style. News magazines give more 

details of an issue than newspapers. Certain kind of magazines emphasizes politics, 

economy, society, and general education issues. The explanation, conclusion, and 

critique of news in news magazines add to reader knowledge and understanding of the 

issue.  

1.2) Picture magazines: In picture magazines, illustrations are used to depict 

stories or events more than the documentary writing. Illustrations are important to 

picture magazines because they communicate better than text. A well-known example 

of picture magazines is Life Magazine. 

1.3) Digest magazines: The size of digest magazines is mostly small. Digest 

magazines present a summary of specific stories or important events, former published 

in books or other magazines. This kind of magazine saves time for readers who have 

little time for reading by providing summaries and brief extracts. “Reader’s Digest” is 

a world-renowned digest magazine. 

1.4) Confession magazines: Most of these magazines publish issues on public 

agenda to gain reader attention. This kind of magazine offers facts and discloses the 
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hidden truth on specific issues such as crime, love affairs, celebrities, politics, health, 

beauty, etc. 

1.5) Fan magazines: The content of fan magazines is similar to that of 

confession magazines in that these magazines present the hidden truth to readers. 

However, the content of fan magazines focuses on the information and hidden truth of 

entertainment circles such as movie, music, radio, television, etc. 

1.6) Sport magazines: The content of sport magazines is in regard to all types 

of sport. Some magazines publish all types of sport in the same issue of a magazine, 

while other magazines are specific to one sport types such as boxing magazines, tennis 

magazines, and football magazines.   

1.7) Personal magazines: The content of personal magazines provides stories 

about celebrities from various circles. 

1.8) Men or women magazines: The content of men or women magazines is 

general information for men or women. Men magazines present various items of 

information for men on fashion, adventures, body building, etc. On the other hand, 

women magazines present various items of information for women on fashion, beauty, 

housekeeping, families, babies, etc. 

1.9) Academic magazines: The content of academic magazines is academic 

knowledge of a particular subject. Examples of academic magazines are science 

magazines, mathematics magazines, etc. 

1.10) Cartoon magazines: An illustration of cartoon magazines is Khai-Hau-

Roh magazine. 

2) Specialized magazines  

Specialized magazines target at a number of readers who are interested in one 

specific issue. The content of specialized magazines is an expression of opinion, 
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discussion, suggestions, conflicts, explanation, and interpretation. Specialized 

magazines comprise seven sub-types as follows:  

2.1) Business publications: The content of business publications concerns 

business transactions, industry, economy, or particular professions. The difference of 

content and objectives depends on the magazine editor or production staffs. 

2.2) Association magazines: The content of association magazines is a report 

of association’s activities. These magazines have a limited distribution. Readers of 

these magazines are members only.  

2.3) Public relation magazines: Public relation magazines target at readers in 

their own organizations such as employees, clients, shareholders, dealers, and 

consumers. Organizations include governmental institutions, private companies, and 

private enterprises. The content of public relation magazines is explanations of 

organization’s policies, goals, and progress reports. 

2.4) One-shot magazines: One-shot magazines are published once on special 

occasions. The content of one-shot magazines emphasizes on what is happening or 

special events. One-shot magazines are similar to picture magazines in that 

illustrations are mostly used. 

2.5) Religious magazines: The content of religious magazines is about religion 

and focuses on religious doctrine or supernatural power (Vitsanu Suwanperm, 1984: 

59). 

2.6) Scholarly magazines:  Scholarly magazines are to give knowledge in 

various subjects. 

2.7) Literary magazines: Some literary magazines are written in prose, but 

some are written in verse. 
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2.4.2 Content of magazines 

As mentioned, the magazine can be grouped as many types with typical 

features. One of the typical features is the different content of each magazine. 

Chawarat Cherdchai (1977: 360-362, 375-379) explained that every magazine 

contains different contents, known as “formula”. Each magazine editor sets the 

formula and produces the magazine according to the specified formula or plan. As a 

result, every magazine has its own character. In general, the content of a magazine 

comprises the following items: 

1) Articles: Articles are the important content of most magazines. The 

magazine editor selects various articles. For example, humorous stories, individual 

stories, and interviews. 

2) Works of fictions: Although most business publications do not publish 

fiction, articles, and documentaries, most news is presented in these business 

publications. Some magazines focus primarily on fiction and documentaries. Articles 

are secondarily emphasized. Examples of fictions are short stories and serials. 

3) Illustrations: Artwork, photographs and drawings are essential elements of 

every magazine. The artwork in magazines is more attractive to readers than that in 

newspapers. The more progressive the printing technology is; the more beautiful and 

important the artwork becomes. Functions of artwork in magazines are divided as 

follows: 

3.1) Catching reader attention: The magazine editor attracts reader attention by 

placing large color pictures on the center spread. Readers are first attracted to the 

picture on the front cover. Besides that, there is the title illustration. It is a composite 

of the picture with one or a few words as the title of an article. 

3.2) Content supplement: Illustrations are essential to describe the content. The 

magazine editor must select most suitable illustrations for effective communication. 

Illustrations may be photographs, drawing, paintings, maps, and statistical indication. 
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3.3) Content explanation: A picture story page is a composite of a number of 

pictures and a minimum of text to describe a story or events. The picture story page is 

found in picture magazines. In addition, the magazine editor may place a picture or 

pictures to explain the content about science experiment, invention, decoration, public 

relations, and tourism in almost every type of magazines. 

3.4) Meaning communicator: There is some pictures with few or no words 

such as a picture of a beggar or a car accident which can communicate meanings to 

readers by themselves. Although the picture can communicate meaning by itself, the 

magazine editor should give readers an additional explanation for more effective 

communication. 

3.5) Making up magazine layout: The magazine page without illustrations is 

uninteresting. The magazine editor reduces the dense lettering and catches reader 

interest by supplementing the page with illustrations. 

4) News: News, including news criticism, is the important part of news 

magazines. However, every magazine may comprises news. The magazine editor can 

particularly set the news column at the beginning or the end of each magazine. 

5) Columns: Most magazines comprise columns as an important component of 

every issue. Owing to the fact that readers are interested in different contents, the 

magazine editor divides the content into various columns such as news, letters to 

editor, food, fashion, song, etc. So readers are familiar with columns. 

6) Editorials: As with the newspaper editor, the magazine editor can voice 

his/her opinion. The editorial, either with or without the writer’s name, is existed in 

almost every magazine. The editorial is the important column in association 

magazines, business publications, and opinion magazines. 

7) Verse: Poetry magazines are launched because verse partly expresses 

feelings, emotion, and thought of person in the same culture. A short verse can be 

found in almost every magazine for ethical teaching.  
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8) Cartoons and funny stories: Cartoons and funny stories can be found in 

almost every kind of magazine such as business publications, academic magazines, 

scholarly magazines, and news magazines. Cartoons and funny stories are in 

accordance with attributes of each magazine. For example, political cartoons are the 

important component of news magazines. 

9) Miscellaneous columns: Every magazine may comprise the content of 

miscellaneous columns. The magazine editor may complete the magazine page with 

miscellaneous items such as puzzles, games, quizzes, and various tips. 

All items in a magazine are from many sources. Chawarat Cherdchai (1977: 

364-366) revealed that sources of magazine content can be divided into two main 

sources as follows: 

1) Editorial department: Editorial staffs write most of magazine contents 

according their writing proficiency. One staff in a large organization will be 

responsible for one particular issue. On the other hand, one staff in a small 

organization may be responsible for many issues because of the lack of personnel. The 

editorial staff is proficient at writing policies of magazines, editorials, plans, people, 

and themes. 

2) Outside writers: Outside writers are writers who are not editorial staff such 

as readers, academics or officers of organizations; staffs of relevant institutes; 

independent writers, etc. 

2.1) Readers: Readers may send letters, articles, travel documentaries, special 

issues, verse, cartoons, academic writings, etc to the editorial department for 

publication. This activity reflects reader interest to magazines. 

2.2) Academics or officers of relevant organizations: Not necessary to be a 

professional writer, academics or officers of organizations are skilled writers who can 

write about their organizations, especially their company and university academic 

journals, better than outside writers do. 
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2.3) Staffs of relevant institutes: The magazine editor may acquire an article 

from staffs of relevant institutes who are responsible for the same field. For instance, 

the magazine editor of a political science journal of the Faculty of Political Science, 

Thammasat University, may ask a professor of the Faculty of Political Science, 

Chulalongkorn University or he/she may ask any officer of the Ministry of Interior to 

write an article under particular contract. 

2.4) Independent writers: Independent writers may be amateur or professional 

writers who are not in charge of any magazine. Most works of independent writers are 

for sale. Sometimes, the magazine editor may sign a contract which specifies subject, 

length, wage, and the due date for submitting the written work, with an independent 

writer. 

2.5) Others: The content of a magazine may be acquired from other sources; 

for example, contestants, writing contest, etc. The magazine editor may ask the 

relevant ministry, embassy, and non-profit organizations to submit an article to 

him/her in special occasions. 

2.4.3 Functions of magazines 

Owing to the fact that magazines are part of mass media, functions of 

magazines and those of other mass media correspond. Ubolrat Siriyuwasak et al. 

(2004: 8, 249) said that mass media as an informant have their own power and 

influence in society. Mass media have their responsibilities as a gatekeeper, agenda 

setter, and public watchdog.  

1) Gatekeeper: Mass media as a gatekeeper direct the information flow. 

2) Agenda setter: Mass media as an agenda setter set and disseminate the 

agenda to the public. Also they determine the importance of the agenda on politics and 

society. 

3) Public watchdog: Mass media as a public watchdog criticize and balance the 

administrative authority of the government. 
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Today, functions of magazines have changed from the role of informant and 

educator to entertainer and advertiser. Although magazines can not avoid a role as 

advertiser, magazine production staffs should keep a balance between the role of 

stimulating consumerism, and educating by providing readers with accurate 

information; or the role as a friend who gives useful advice; or the role as a medium 

for  public opinion. 

 

2.5 Content Analysis 

Content analysis is a methodology of communication science. The word 

“content analysis” was defined by many academics in this field. For example, 

Parichard Stapitanon (2002: 234) defines “content analysis” as the methodology 

directly concerns messages. The content analysis emphasizes the research for the 

conclusion of a study; the characteristic interpretation of messages, senders, receivers, 

communication context, effects of communication, social behaviors reflecting on 

message; and the hypothesis test mentioned in a theory.  

Patchanee Cheyjunya, Mettha Wiwattananukul and Thiranan Anawatsiriwong 

(1998: 237) indicated that the content analysis according to Barelson is a neutral, 

objective, and systematic methodology. It is the quantitative description of manifest 

communication content. In addition, Danielson shows four important parts of this 

technique—a neutral and objective technique—a systematic method; the possibility of 

showing statistics; and manifest contents. A researcher analyzes manifest contents 

systematically and explains quantitative results with statistics such as frequencies and 

a percentage. No matter how often a researcher does the content analysis, it shows the 

same conclusion every time.  

Richard W. Budd, Robert K.Thorp, and Lewis Donohew (1967: 2) define the 

“content analysis” as a systematic technique for analyzing the message content and 

message handling. It is a tool for observing and analyzing the overt communication 

behavior of selected communication. 
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2.5.1 Media content analysis  

The content analysis of food communication in a health magazine is the study 

of media content. Kanchana Kaewthep (2002: 331-332) explained the study of media 

content according to communication science that the researcher can analyze the media 

content according to the information theory. There are four essential concepts. Firstly, 

communication is the information transmission from a sender to a receiver. Secondly, 

media content is the information. Thirdly, the information has the quality of reducing 

uncertainty. Fourthly, qualities and characteristics of information are measurable. Four 

examples of the application of information theory with media content analysis are as 

follows:  

2.5.1.1 Informativeness: There are many methods by which to measure the 

quality of information. The first example is counting a number or quantity of fact in 

the content. This method “fact” should be defined and be enumerated the number in 

the content. Another example is measuring the proportion of issues, connected with 

the study in view of the density. The next method is comparing the real number of 

issues with the possible proportion of issues in order to measure the breath of the 

content (How many issues possibly exist in one page of news? How many issues are 

there actually? What is the proportion of them?). The last example is measuring a 

number or quantity of fact which contributes to the understanding of issues in view of 

the depth. 

2.5.1.2 Readability: Readability is a qualitative dimension. This concept is that 

less information is easily readable and understandable. Therefore, the readable news is 

the repetitive news. 

2.5.1.3 Diversity: It is easy to measure the diversity of news contents, reported. 

The news content should be examined whether it gives an opportunity to both pros 

and cons to express their opinion. In addition, some researchers apply the method of 

calculating the proportion of issues to the frequency of presentation. 

2.5.1.4 Information flow: There are many objectives and many ways to study 

the information flow. For instance, a researcher examines what information goes to 
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receivers and whether the information flow is one-step flow or two-step flow. A prefer 

method is using words as a unit of measurement. An example is determining the word 

“democracy”, “diligence”, “honesty”, etc. to measure the information in media—

news, documentaries, song, soap opera, game show, etc. 

2.5.2 Process of content analysis 

According to Parichard Stapitanon (2002: 236-241), six steps of content 

analysis according to communication science are as follows: 

1) Determine the question of the study: The question of the study should be 

determined after reviewing relevant literatures and setting the scope of the study. 

Often, the question of content analysis is about messages or characteristics of 

messages. 

2) Define the population and specify the criteria to draw the population: Often, 

the population of content analysis is the information about the topic of study. It may 

be printed material, cartoons, song, cinema, etc. To know the scope of the study, the 

researcher should clearly define which information is or is not the population, studied. 

3) Set units of data analysis: Content analysis is connected with information 

categorization. The researcher should set units of analysis or characteristics of the 

content, connected with a study before beginning the study. The unit of analysis 

should correspond with the question of the study and hypotheses. Five units of 

analysis according to Barelson (1952) are word or symbol; theme; character; time or 

space; and item. The researcher can set over more than two units of analysis for 

his/her research. The details of each unit of analysis are as follows: 

3.1) Word or symbol: The smallest unit of analysis is word or symbol (for 

example, the personal name, the place name, and vocabularies, connected with the 

topic of study). 
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3.2) Theme: Theme is thoughts, concepts, or thesis statement. Often, the theme 

analysis is the qualitative analysis more than the quantitative analysis. This analysis 

emphasizes the analysis of latent meaning more than that of manifest meaning. 

3.3) Character: The population of the study must be clearly identified. The 

study of character may either classify the population according to the physical 

character (for example, female or male; and white or black persons) or classify 

according to the role of the population in a group. 

3.4) Time and space: examples of this unit are the period of broadcasting; the 

size of pictures; a number of inch columns in an item; and the page number, displayed. 

3.5) Item: examples of this unit are news, articles, and television programs. 

4) Create the tool for classifying the content: The tool is tally sheets. This step 

is based on theories, hypotheses, definitions of terms, and the actual state of data. The 

data classification should be carefully done as well as all characteristics, referring to 

the data should be clearly studied and understood to create the exclusive tally sheet 

and to avoid using the other’s criteria for the study. 

5) Set the criteria for data codification: This step is enable the researcher to 

find the right unit of analysis easily and correctly. The criteria for data codification are 

specified in the following measurement system: 

5.1) Nominal measurement: The coder classifies the unit of analysis (for 

example, the gender is classified to female or male), enumerates each sub-group, and 

concludes the total number of the group. 

5.2) Ordinal measurement:  The coder decides the rule of data ranking. For 

instance, the news, reported in a day is ranked according to its important order. 

5.3) Interval measurement: The coder sets the data rating. An example is that 

the poster analysis to examine that the poster promotes or rejects the environmental 

conservation. 
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5.4) Ratio measurement: The coder measures the period of time or the size of 

areas as square inch. 

6) Evaluate data validity and reliability: The validity and reliability of content 

analysis depends on many proper elements—the intercoder reliability. The data is 

highly valid if all coders analyze, classify, and interpret the data, accordingly. 

Furthermore, the data validity is connected with characteristics of content; clearly 

defined definitions; proper units of analysis, and the effectiveness of the tool (tally 

sheet). 

 

2.6 Review of Relevant Researches 

The study of food content in a health magazine is relevant to six researches on 

food behavior and the health communication in mass media. Six researches are as 

follows: 

2.6.1 The report on Thai public health 2001-2004 is written by Suwit 

Wiboonpolprasert et al (2001-2004: 122, 124). This report revealed results connected 

with public health of Thai people during 2001-2004 as follows:  

- Important risks of diseases are unsafe sex; smoking, drinking alcohol; 

hypertension; driving motorcycle without helmet; obesity, malnutrition; high blood 

cholesterol; eating not enough vegetables and fruits; and lack of exercise.  

- Thai people’s food consumption has changed according to their lifestyle. Due 

to rush lifestyle, people both in urban and rural areas eat more ready to eat food or 

instant food.  

- The survey of the national statistics office in 2001 disclosed that sixty percent 

of Thai people selected food by taking cleanliness and deliciousness into 

consideration.  
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- The third survey in 1986 and the fourth survey in 1995 on food and nutrition 

in Thailand pointed out that the percentage of obesity of Thai people increased at 

every age. 

2.6.2 The content analysis of health in health magazines—Klai-Moh, Che-Va-

Jit and Moh-Chao-Baan. Tatinut Luxchaigul (2001) did this content analysis and 

disclosed the results, connected with this case study as follows: 

- Most health contents are about self-care. The concepts of health promotion in 

health magazines are for disease prevention; disease control; treatment; and physical 

or mental rehabilitation. 

- Most of the content format presentations in three magazines comprise general 

articles, semi-academic articles, illustrations, and cartoons. Content formats are more 

general articles and fewer entertaining documentaries. 

- The essential writer is the doctor because the presentation of medical content 

still requires a person who has the professional knowledge in that field. 

- A role of health magazines is health promotion. Both normal people and 

patients should take care of their health. 

2.6.3 The content analysis on the nutrition knowledge in Thai newspapers 

(Thai-Rath, Dailynews, Kom-Chad-Luek, and Khao-Sot) and Thai magazines (Brand 

Health, Health and Cuisine, Mae-Lae-Dek, Che-Va-Jit, and Moh-Chao-Baan). Nut 

Nakasuwan (2004) described relevant results as follows: 

- Thai newspapers as well as Thai magazines mostly publish nutrition 

knowledge in articles. 

- Nut Nakasuwan pointed out that the nutrition knowledge published in Thai 

newspapers and Thai magazines does not correspond with "Food Based Dietary 

Guideline for Thai" announced by Ministry of Public Health due to two main reasons. 

The first reason is that Thai newspapers and Thai magazines publish some topics 
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about nutrition knowledge as "Food Based Dietary Guideline for Thai". The second 

reason is that Thai newspapers and Thai magazines focus on other nutrition 

knowledge—supplementary diet and usefulness of herbs—more than "Food Based 

Dietary Guideline for Thai". 

2.6.4 The content analysis on health in Thai newspapers—Thai-Rath, 

Dailynews, Khao-Sot, and Ma-Ti-Chon. Tanawan Kummarnjesadakul (2004) 

presented relevant results as follows: 

- Four Thai daily newspapers mostly present health contents on the prevention 

of risks of diseases.  

- Four Thai daily newspapers mostly publish health contents in news, daily 

columns, and articles, respectively. 

- Sources of health contents are health experts and other sources which give 

the information. Most health contents are from three sources—Ministry of Public 

Health; individuals; and governmental or private hospitals, respectively. 

- Most functions of four Thai daily newspapers are to inform and to give health 

knowledge to their readers; or at least to voice their critical opinion and support. 

2.6.5 Piriyaporn Waewjinda (2004) studied the public relation strategies and 

effectiveness of Food Safety Campaign announced by Ministry of Public Health. The 

relevant result is as follows: 

- One of the principal strategies for public relations in Food Safety Campaign 

is mass media—television, newspapers, and radio, respectively. 

2.6.6 Duangdao Panpikul (2001) studied health education on the national 

health recommendations in television programs and presented results, connected with 

this case study as follows: 
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- Most contents of government organizations or private sectors focus on 

subjects of "consume cooked and clean food, and avoid food, contaminated with 

dangerous chemicals; highly seasoned food; and colored food." 

- Most of the health concepts are knowledge about prevention and disease 

control, whereas concepts of treatment and rehabilitation are shown more in health 

programs of private sector than those of public sector. 
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CHAPTER III 

RESEARCH METHODOLOGY 

 

The content analysis comprises six steps. The first step is to review relevant 

literatures. The second step is to select the representative sample of population and to 

set units of analysis. The third step is data gathering. The fourth step is to create tools. 

The fifth step is analysis and the final step is conclusion. The next presentation is of 

the details of each step. 

 

3.1 Literature Review      

The literature review on communication, health communication, consumer 

food sanitation, magazines, and content analysis is started at the first step. The 

literature is from many sources—books; theses; researches; magazines; printouts of 

the information from websites; and a few leaflets on nutrition, published by the 

Nutrition Division, Department of Health, Ministry of Public health. The following 

part is the list of libraries and websites 

The list of libraries comprises six locations as follows: 

1) The Central Library, Chulalongkorn University 

2) The Pridi Banomyong Library, Thammasat University 

3) The library at Faculty of Journalism and Mass Communication, Thammasat 

University 

4) The library at Faculty of Medicine, Siriraj Hospital, Mahidol University 

  5) The library at Faculty of Nursing, Mahidol University
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6) The library at the Institute of Language and Culture for Rural Development, 

Mahidol University 

Whereas the list of websites comprises eleven URL addresses as follows: 

1) http://www.mahidol.ac.th 

2) http://www.chula.ac.th 

3) http://www.tu.ac.th 

4) http://www.doctor.or.th 

5) http://nutrition.anamai.moph.go.th 

6) http://elib.fda.moph.go.th 

7) http://www.who.int/mediacentre/news/releases/2004 

8) http://whqlibdoc.who.int 

9) http://www.healthpromotion journal.com 

10) http://www.healthypeople.gov 

11) http://www.Tigerdragon.in.th/thai%20herb-def.htm 

 After reviewing all relevant literatures, the next step is to select the 

representative sample of population and to set units of analysis.  

 

3.2 Population, Sampling, and Selection of Units of Analysis 

The description of this step comprises three parts. Firstly, the population will 

be described. Secondly, the sampling will be explained. Thirdly, units of analysis will 

be introduced. The next presentation is of the details of each part. 
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3.2.1 Population 

As this thesis is the study of food content, content format presentation, and 

health communication objectives, the population in this study is the food content in a 

health magazine. In June 2004, the survey of health magazines was started by the 

observation and the enquiry in six bookstores—Dokya, Naiin, SE-ED Book Center, 

Asia Books, Bookazine, and B2S. The survey revealed that there are fifteen health 

magazines in these bookstores—Klai-Moh, Mae-Lae-Dek, Moh-Chao-Baan, Ruk-

Luke, Buntuke-Khun-Mae, Duang-Jai-Por-Mae, Kid and Family, Che-Va-Jit, 

Healthtoday, Health & Cuisine, Phet-Taang-Lerk, Herbs for Health, Brand Health, 

Baby’s Digest, and Good Health Thailand. The age of health magazines is shown in 

Table 2. 

Table 2: Age of health magazines 

Edition Title (edition) Age 

1 KLAI-MOH 27 

2 MAE-LAE-DEK 27 

3 MOH-CHAO-BAAN 25 

4 RUK-LUKE 22 

5 BUNTUKE-KHUN-MAE 10 

6 DUANGJAI-POR-MAE 9 

7 KID AND FAMILY 9 

8 CHE-VA-JIT 6 

9 HEALTHTODAY 4 

10 HEALTH&CUISINE 4 
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Table 2: Age of health magazines (continued) 

Edition Title (edition) Age 

11 PHET-TAANG-LERK 4 

12 HERBS FOR HEALTH 4 

13 BRAND HEALTH 3 

14 BABY’S DIGEST 2 

15 GOOD HEALTH THAILAND 2 

 

3.2.2 Sampling 

Health magazines over twenty years—Klai-Moh, Mae-Lae-Dek, Moh-Chao-

Baan, and Ruk-Luke—are in focus because they present the well-organized content 

with the stable format presentation. Considering the character of four health 

magazines, Moh-Chao-Baan magazine differs from other health magazines in that it 

contributes the net income to Moh-Chao-Baan Foundation—a nonprofit organization. 

Therefore, the objective of Moh-Chao-Baan magazine is for public benefit. In 

addition, the information in the website (http://www.doctor.or.th/zone_about/index. 

htm: August 12, 2006) indicated that the production team of Moh-Chao-Baan 

magazine promotes people self-care as well. Considering the data above, the 

production team of this health magazine gives regard to public benefit as a main issue. 

The production team focuses on self-care knowledge dissemination for the 

development of consumer awareness. This development of knowledge is one of the 

operational strategies in Food Safety Campaign as well. As a result, the objective of 

Moh-Chao-Baan magazine and the operational strategy in Food Safety Campaign 

correspond. The researcher assumes that Moh-Chao-Baan magazine during the Food 

Safety Campaign period should present a food safety issue.  

As Food Safety Campaign was in action from 1st April 2003 to 30th September 

2004, twelve issues of Moh-Chao-Baan magazine during this campaign period 
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(Volume 24 Issue 288 April 2003 to Volume 25 Issue 299 March 2004) are selected as 

the representative sample of population in this study. The food content of twelve 

issues of Moh-Chao-Baan magazine is enough to discern food content, content format 

presentation, and health communication objectives.  

3.2.3 Units of analysis 

In this content analysis, two units of analysis—theme (main ideas) and items—

are used. Titles and topics on food and food behavior in twelve issues of Moh-Chao-

Baan magazine—Issue 288 April 2003 to Issue 299 March 2004—are observed to fix 

a number of items as the representative sample of population in this study. The survey 

disclosed that twelve issues of this health magazine contain fifty-one items showing 

food content as shown in Table 3. 

Table 3: Number of items showing food content  

Issue Month/Year Number of items 

288 April/2003 6 

289 May/2003 8 

290 June/2003 5 

291 July/2003 4 

292 August/2003 5 

293 September/2003 3 

294 October/2003 3 

295 November/2003 5 

296 December/2003 4 

297 January/2004 3 
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Table 3: Number of items showing food content (continued) 
 

Issue Month/Year Number of items 

298 February/2004 1 

299 March/2004 4 

Total number of items 51 

Fifty-one items will be analyzed. The use of two units of analysis is restated at 

the next step, data gathering. 

 

3.3 Data Gathering 

The data gathering is divided into two main parts. The first part is the food 

content, content format presentation, and health communication objectives of Moh-

Chao-Baan magazine. The second part is the interview with the managing editor of 

Moh-Chao-Baan magazine. The next presentation is of the details of each part. 

3.3.1 Food content, content format presentation and health communication 

objectives of Moh-Chao-Baan magazine 

Overall, clear definitions of terms used in this study are given. Main ideas of 

food content and relevant data are collected. The data codification is a nominal 

measurement. All data are recorded in four information sheets. A number of items and 

information pieces showing food content are counted. At last, the quantitative data are 

concluded. The details are as follows: 

3.3.1.1 Food content  

Food content includes consumer’s eating and drinking, food preparation, food 

selection, and food storage. The food content in each item is read. Main ideas are 

recorded in the information sheet 3.4.1.1. Then, a number of information pieces are 

counted. The quantitative data are recorded in the information sheet 3.4.1.4. It is 
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acceptable in this study to find either a single piece of information or many pieces of 

information in one item.  

3.3.1.2 Content format presentation 

Content formats and features of illustrations, referring to the content are 

recorded in the information sheet 3.4.1.2. In addition, the information sheet 3.4.1.2 

shows that articles, news, and letters are in regular or irregular column. A number of 

articles, news, letters, and illustrations are counted. Then, a number of items are 

recorded in the information sheet 3.4.1.4. 

 3.3.1.3 Health communication objectives 

Health communication objectives include disease prevention, health 

promotion, treatment, and rehabilitation. Features of content, showing health 

communication objectives are recorded in the information sheet 3.4.1.3. Then, a 

number of items, showing each objective are counted. At last, the quantitative data are 

written down in the information sheet 3.4.1.4. 

 3.3.2 Interview with the managing editor of Moh-Chao-Baan magazine 

The data are collected by interviewing with Mr. Komsthanont Sukutjasakul, 

the managing editor of Moh-Chao-Baan magazine. All interview questions are set up 

beforehand. The data collected for this study are about general data, readers, content, 

writers, and roles to readers or society.  

 

3.4 Tools 

Tools are divided into two types. The first tool is information sheets, collecting 

the food content, content format presentation, and health communication objectives of 

Moh-Chao-Baan magazine. The second tool is an interview form. The next 

presentation is of the details of each part. 
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 3.4.1 Information sheet 

Overall, relevant data are recorded in five information sheets. The information 

sheet 3.4.1.1 contains food content. The information sheet 3.4.1.2 shows content 

formats and illustrations. The information sheet 3.4.1.3 shows health communication 

objectives. The information sheet 3.4.1.4 shows all quantitative data. The following 

presentation is of features of each sheet. 

3.4.1.1 Food content  

 The information sheet 3.4.1.1 contains consumer’s eating and drinking, food 

preparation, food selection, and food storage. In addition, this information sheet 

contains other interesting contents. The feature of this sheet is shown below.  

Food content Format Col. Title P. 

1 2 3 4 

Topic Consumer food behavior 

          

3.4.1.2 Content formats and the illustrations, referring to the content 

 The information sheet 3.4.1.2 shows content formats—articles, news, and 

letters—and features of illustrations, referring to the content. The feature of this sheet 

is shown below. 

Food 

content 

Illus. Format Col. Title P. 

1 2 3 4 Yes No 

Description of illus. Content  

            

3.4.1.3 Health communication objectives 

 The information sheet 3.4.1.3 contains the content, showing health 

communication objectives. The feature of this sheet is shown below. 

Food content Illus. Objective Format Col. Title P. 

1 2 3 4 Yes No 

Writer 

 1 2 3 4 

Content 
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3.4.1.4 Quantitative data  

 The information sheet 3.4.1.4 contains all quantitative data. The quantitative 

data is about food content; content formats; illustrations, referring to the content; and 

health communication objectives. The feature of this sheet is shown below. 

Food content Content formats Illus. Objectives Series Vol. 

1 2 3 4 1 2 3 Yes No 1 2 3 4 

               

Total number              

Percentage              

 

3.4.2 Interview form 

There are twenty-three questions in the interview form. The interview 

questions are about general data, readers, content, writers, and roles to readers or 

society.  

 

3.5 Analysis 

The analysis comprises three parts according to objectives of this study. The 

first part is food content. The second part is content format presentation. The third part 

is health communication objectives. The analysis shows what are used for analyzing 

and answering each question of this study. 

3.5.1 Food content  

Consumer guide to food sanitation is used for studying food content. The 

Nutrition Division, Department of Health, Ministry of Public Health recommends 

healthy eating and drinking, food preparation, food selection, and food storage. 
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3.5.2 Content format presentation  

Concepts of magazines are applied to analyze content formats and illustrations, 

referring to the content. These concepts explain content format presentation and the 

use of illustrations in magazines. Furthermore, concepts of communication are used 

for studying effective ways of communication in Moh-Chao-Baan magazine.  

 3.5.3 Health communication objectives  

     Concepts of communication and health communication are used for analyzing 

health communication objectives. These concepts explain health communication, 

health promotion, and health education. 

 

3.6 Conclusion 

The final part is conclusion. The conclusion comprises three main parts. The 

first part is the conclusion of results and analysis. The second part is discussion. The 

final part is recommendations. The details of each part will be restated in the sixth 

chapter. 
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CHAPTER IV 

RESULTS 

 

The results of this content analysis comprise four main parts. The first part is 

the background of Moh-Chao-Baan magazine. The second part is food content. The 

third part is content format presentation. The final part is health communication 

objectives. The details of results are put in order according to the quantitative data. 

The following part is the details. 

 

4.1 Background of Moh-Chao-Baan Magazine  

The interview with Mr. Komsthanont Sukutjasakul, the managing editor of 

Moh-Chao-Baan magazine was set up on 27th March 2007. Mr. Komsthanont 

disclosed that Moh-Chao-Baan magazine was first launched in May 1979 and has 

been published continuously for twenty-eight years. Its objective is to disseminate 

knowledge of life, health, and environment; self-prevention; and self-care. Production 

staffs comprise Copy Department; Art Department; regular and irregular writers out of 

Moh-Chao-Baan office; and an executive team. Most of production staffs are health 

professionals such as doctors, pharmacists, nurses, physical therapists, and instructors 

of medical schools at Mahidol, Chulalongkorn, Thammasat, Chiang Mai, and 

Konkaen University. Overall, health professionals work for the following positions.  

1) Professor Emeritus Dr. Pravet Vasee, Editor, Publisher and Advertiser 

2) Professor Emeritus Dr. Sant Hatthirat, Director-editor
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 3) Associate Professor Dr. Surakiat Archananuparp, Executive editor 

 4) Executive team and regular writers—most of them are public health and 

medical personnel at medical schools in many universities. 

The production staff intends to create Moh-Chao-Baan magazine as an 

inexpensive publication for disseminating health knowledge to the public. Moh-Chao-

Baan magazine is distributed all around Thailand. This health magazine catches most 

of all types of readers—men and women of all ages, education levels, and occupation. 

The production staff expected that there will be readers all around Thailand. Most 

readers will live in upcountry. They will be interested in their health and their 

neighbor health.  

In fact, the expected readership is current Moh-Chao-Baan magazine readers. 

Most readers are local buyers more than regular members. Most members are middle-

age women who live in upcountry more than those who live in Bangkok. They 

graduated and have been employees in government or government enterprises. Their 

income is more than ten thousand Baht. Although the managing editor of Moh-Chao-

Baan magazine did not expect that school boys, teen-age boys, and young men read 

Moh-Chao-Baan magazine. However, these groups are Moh-Chao-Baan magazine 

readers. They live in Bangkok and suburban areas. Most of them finished high school 

and worked for private companies. Their income is more than ten thousand Baht. The 

managing editor of Moh-Chao-Baan magazine further disclosed that young and 

working age readers pay more attention to health issues. 

Concerning the content presentation in Moh-Chao-Baan magazine, content 

issues are set up by the Copy Department, the Executive editor, and executive team. 

They select shared content issues in each issue of Moh-Chao-Baan magazine. Content 

issues are from interviews with specialists; the executive editor and executive team’s 

advice; and news in mass media. Factors that influence the content setting in Moh-

Chao-Baan magazine are social trends, current health problems, public health 

personnel advice, reader needs, new issues, and research results that affect health, 

quality of life, and lifestyle of people or target readers.  
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Now the production staff focuses on a reduction of important health problems, 

food, mental health, community environmental management, and exercise, 

respectively. The objectives of production staffs are to offer readers the right 

knowledge, attitude, and health behavior for prevention, health promotion, treatment, 

and rehabilitation. Furthermore, the managing editor of Moh-Chao-Baan magazine 

indicated that the content presentation in Moh-Chao-Baan magazine should be 

balanced. However, the production staff has to share content presentation because 

paper space is limited. All content issues can not be put into one issue of Moh-Chao-

Baan magazine. Content writers of this health magazine comprise editorial staffs and 

outside writers. Outside writers are regular writers who have a writing contract with 

Moh-Chao-Baan magazine, and writers who send interesting articles to the production 

staff. Overall, content writers are doctors; pharmacists, nurses; nutrition and public 

health academics; and lawyers from the law office of Thongbai Thongpao.  

 The managing editor is very satisfied with the result of his work. He informed 

that Moh-Chao-Baan magazine has been published continuously for a long time 

because this health magazine is an inexpensive intellectual medium, supported by 

professors and has a presentation of familiar and easily understandable content. This 

health magazine has a role in knowledge dissemination to the public; consumer 

protection; exercise promotion for disease prevention; and a campaign to create a 

social trend.  Examples of the campaign in the past were Don’t Drink campaign and 

Non-Smoking Campaign.  

 

4.2 Food Content 

The term “food” in this study means food and beverages. Food content 

includes consumer’s eating and drinking, food preparation, food selection, and food 

storage. An item in Moh-Chao-Baan magazine shows either multiple pieces of 

information or a single piece of information. Considering the comparison of number 

of items showing multiple pieces of information and a single piece of information, 
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there is no meaningful difference between two features of food content because the 

quantitative data shown in Diagram 3 are close. 

26 items, 51% 49%, 25 items

Items showing a single piece of information

Items showing multiple pieces of information

Diagram 3: Proportion of two content features 

The qualitative results show that the production staff of Moh-Chao-Baan 

magazine presents consumer eating and drinking topic more than other topics in 

proportion to all the pieces of information.  

7 pieces, 14%
10 pieces, 20%
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Diagram 4: Food content 
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According to Diagram 4, of fifty-one items showing food content, forty-eight 

pieces of information refer to consumer eating and drinking. Twenty-five pieces of 

information refer to consumer food preparation. Ten pieces of information refer to 

consumer food selection, while seven pieces of information refer to consumer food 

storage.  

Considering the monthly presentation of food content, the production staff 

presents consumer’s eating and drinking, and food preparation in every issue of Moh-

Chao-Baan magazine—Issue 288 April 2003 to Issue 299 March 2004. Consumer’s 

food selection and food storage are presented in some issues of this health magazine. 

Consumer food selection and food storage topic are presented between one and two 

pieces of information a month, while consumer food preparation topic is presented 

between one and four pieces of information a month. The production staff of Moh-

Chao-Baan magazine presents consumer eating and drinking topic more than other 

topics almost monthly. The presentation of consumer eating and drinking topic are 

between one and seven pieces of information a month as exhibited in Diagram 5 on 

the next page.  
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In addition, the qualitative results show that the content writer of Moh-Chao-

Baan magazine gives advice on consumer food behavior. The advice comprises four 

parts. The first presentation is of consumer eating and drinking. The second 

presentation is of consumer food preparation. The third presentation is of consumer 

food selection and the last presentation is of consumer food storage.  

4.2.1 Consumer eating and drinking 

Consumer eating and drinking is the most published topic during this study. 

Features of food content are seven topics of healthy eating and drinking advice for 

consumers—food safety; whole food; healthy and nutritious food choices; right sorts 

of food; a variety of foods; balanced diet; and medicinal food—as shown in Table 4.  

Table 4: Healthy eating and drinking advice  

Order Topic Main ideas of advice  

1) Food safety Eat cooked, clean and uncontaminated food. 

2) Whole foods  Eat foods that are unprocessed and unrefined, or processed 

and of course refined as little as possible before being 

consumed. An example of whole food is garden-grown 

vegetables, brown sugar and meat from our own farm 

animals  

3) Healthy and 

nutritious food 

choices 

Eat food which give high nutritional benefit and avoid 

unhealthy food such as alcoholic drink.   

4) Right sorts of 

food  

Both consumers of different age groups and patients with 

different diseases need different sorts of food. Eating the 

right sorts of food produces good health.   

5) A variety of 

foods 

Eat a variety of foods from each of five food groups. A 

variety of foods provide all the many different nutrients we 

need. 
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Table 4: Healthy eating and drinking advice (continued) 

Order Topic Main ideas of advice 

6) Balanced 

diet 

Eat the right amount of food from each of food groups.  

7) Medicinal 

food 

If possible, eat vegetables, fruits, or other foods which contain 

medicinal substances instead of taking medicine or 

supplementary diet.   

4.2.2 Consumer food preparation  

Almost fifty percent of food content refers to consumer food preparation. 

Features of food content consist of three topics of healthy food preparation advice for 

consumers—food safety; nutritious and healthy food choices; and balanced diet—as 

shown in Table 5.  

Table 5: Healthy food preparation advice  

Order Topic Main ideas of advice 

1) Food safety Food should be cooked, clean, and 

uncontaminated by chemicals.   

2) Healthy and nutritious 

food choices 

The chosen ingredients add nutritional benefit 

and are healthy. 

3) Balanced diet Prepare the right amount of food 

4.2.3 Consumer food selection 

Twenty percent of food content concerns consumer food selection. Features of 

food content are the single topic of healthy food selection advice for consumers—food 

safety. Main ideas are that consumers should buy food from standard food services. 

Before buying, they should notice natural features of food, regularly read food labels, 

buy newly produced food, and switch brands. 
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4.2.4 Consumer food storage 

The fewest number of information pieces concern consumer food storage. 

Features of food content are two topics of healthy food storage advice for 

consumers—food safety; and nutritious and healthy food choices—as shown in Table 

6.  

Table 6: Healthy food storage advice  

Order Topic Main ideas of advice 

1) Food safety Keep food away from animals and diseases 

2) Healthy and 

nutritious food 

choices 

Store food in proper utensils and in a place with proper 

degree of humidity and temperature in order to 

preserve nutritional benefit.  

Overall, features of food content consist of seven topics of healthy food 

behavior for consumers—food safety; whole food; healthy and nutritious food 

choices; right sorts of food; a variety of foods; balanced diet; and medicinal food, 

respectively. Of seven topics, food safety is the only one which related to all 

principles of healthy food behavior for consumers—consumer’s eating and drinking, 

food preparation, food selection, and food storage. 

1) Food safety 

The food safety advice relates to consumer’s eating and drinking, food 

preparation, food selection, and food storage. Main ideas are that consumers should 

buy food from standard food service. They should consume cooked, clean, and 

uncontaminated food. Before buying, they should notice the natural features of food, 

regularly read food labels, buy newly produced food, and switch brands. Features of 

food content are exemplified in Table 7 on the next page. 
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Table 7: Food safety 

Consumer eating and drinking 

Moh-Chao-Baan magazine Content 

Issue Volume 24 Issue 288 April 2003 

Col. Kep-Khao-Ma-Fak 

Title The doctor warns about a danger of Pla-

ra (sources: Khao-Sot, Kom-Chad-

Luek, Ma-Ti-Chon, Thaipost and Lok-

Wan-Ni) 

P. 12 

Eat clean and cooked Pla-ra, a 

condiment of fermented fish. 

Issue Volume 25 Issue 299 March 2004 

Col. Suk-Kha-Phap-Pen-Rueng-Ngai 

Title Healthy Rayong; Strong Thailand 

P. 52-53 

Eat safe and uncontaminated food.  

Consumer food preparation 

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 290 June 2003 

Col. Rueng-Na-Ru 

Title How many benefits we get from 

drinking fruit juice? 

P. 52-55 

Before drinking, consumers should 

dilute concentrated fruit juice with 

boiled clean water. 

Issue Volume 25 Issue 291 July 2003 

Col. Rueng-Den-Chak-Pok 

Title How to use vegetable oil rightly? 

P. 17-24 

Use cooking oil rightly; safe from 

toxic chemicals, caused by misuse. 

Issue Volume 25 Issue 299 March 2004 

Col. Rueng-Na-Ru 

Title Chicken in crisis 

P. 46-47 

Food should be cooked until done. 
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Table 7: Food safety (continued) 

Consumer food selection  

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 290 June 2003 

Col. Rueng-Na-Ru 

Title How many benefits we get from 

drinking fruit juice? 

P. 52-55 

Before buying packed fruit juice, 

consumers should read food labels 

regularly. 

Issue Volume 25 Issue 291 July 2003 

Col. Rueng-Den-Chak-Pok 

Title How to use vegetable oil rightly? 

P. 17-24 

Buy vegetable oil which is newly 

produced and switch brands. 

Issue Volume 25 Issue 297 January 2004 

Col. Rueng-Na-Ru 

Title Coconut sugar  

P. 49-51 

Beware of coconut sugar which 

has bad smell, is very hard, or is 

too sweet. 

Issue Volume 25 Issue 299 March 2004 

Col. Suk-Kha-Phap-Pen-Rueng-Ngai 

Title Healthy Rayong; Strong Thailand 

P. 52-53 

Buy raw food from standard fresh 

food market. 

Consumer food storage 

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 299 March 2004 

Col. Suk-Kha-Phap-Pen-Rueng-Ngai 

Title Healthy Rayong; Strong Thailand 

P. 52-53 

Keep food away from animals, 

cockroaches, house lizards, and 

ants. No fungus and diseases are 

the best. 

2) Healthy and nutritious food choices 

This advice relates to consumer’s eating and drinking, food preparation, and 

food storage. Main ideas show the importance of nutritious food and the preservation 
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of nutritional benefit. In addition, consumers should consume healthy food, while they 

should avoid unhealthy one. Features of food content are exemplified in Table 8. 

Table 8: Healthy and nutritious food choices 

Consumer eating and drinking 

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 291 July 2003 

Col. Kep-Khao-Ma-Fak 

Title Eating fruits produces antibodies to 

counteract disease. (source: Khao-Sot)  

P. 6 

Eating fresh vegetables and 

fruits is healthy. Your body 

will also get natural vitamin C.   

Issue Volume 25 Issue 292 August 2003 

Col. Kep-Khao-Ma-Fak 

Title Drinking alcohol and smoking produce 

hearing loss (sources: Lok-Wan-Ni and The 

manager) 

P. 8 

Avoid drinking alcohol. 

Consumer food preparation 

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 298 February 2004 

Col. Rueng-Den-Chak-Pok 

Title Iron: developing life, developing brain 

P. 17-24 

Supplementing vitamin C to 

Asian vegetable recipes helps 

the body absorb high iron. A 

recipe is spicy salad seasoning 

with lime juice. 

Consumer food storage 

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 291 July 2003 

Col. Rueng-Den-Chak-Pok 

Title How to use vegetable oil rightly? 

P. 17-24 

To preserve vitamin E, 

vegetable oil should be store in 

a cold and dark place. 
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3) Balanced diet 

The guide for balanced diet relates to consumer’s eating and drinking, and 

food preparation. Main ideas are that consumers should eat the right amount of food. 

Features of food content are exemplified in Table 9. 

Table 9: Balanced diet  

Consumer eating and drinking 

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 289 May 2003 

Col. Tam-Top-Pan-Ha-Suk-Kha-Phap 

Title The good and bad points of milk and eggs 

P. 42 

Children should drink two 

to three glasses of milk a 

day. Adults and elderly 

people should drink a glass 

of milk a day. 

Issue Volume 25 Issue 295 November 2003 

Col. Rueng-Na-Ru 

Title Eating right to live with diabetes happily 

P. 41-43 

Diabetics should give 

regard to the amount of 

food their body need. 

Consumer food preparation 

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 291 July 2003 

Col. Rueng-Den-Chak-Pok 

Title How to use vegetable oil rightly? 

P. 17-24 

Only three tablespoons of 

cooking oil a day is enough 

for normal weight 

consumers. 

Issue Volume 24 Issue 288 April 2003 

Col. Kep-Khao-Ma-Fak 

Title The doctor warns about a danger of Pla-ra 

(sources: Khao-Sot, Kom-Chad-Luek, Ma-Ti-

Chon, Thaipost and Lok-Wan-Ni) 

P. 12 

Consumers might eat Pla-

ra (a condiment of 

fermented fish) more often 

if they add Pla-ra as fish 

sauce or other sauces. 
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Another four topics of healthy food behavior advice—whole food, right sorts 

of food, a variety of foods, and medicinal food—refer to consumer eating and 

drinking. 

4) Whole food 

The whole food is food that are unprocessed and unrefined, or processed and 

of course refined as little as possible before being consumed. The feature of food 

content is exemplified in Table 10.  

Table 10: Whole food 

Consumer eating and drinking  

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 299 March 2004 

Col. Suk-Kha-Phap-Pen-Rueng-Ngai 

Title Healthy Rayong; Strong Thailand 

P. 52-53 

Eat garden-grown vegetables 

and meat from our own farm 

animals. Eating whole food is 

the best.  

5) Right sorts of food 

Main points are that eating the right sorts of food produces good health. 

Features of food content showing the right sorts of food for consumers of different age 

and patients with different diseases are exemplified in Table 11. 

Table 11: Right sorts of food   

Consumer eating and drinking  

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 293 September 2003 

Col. Rueng-Den-Chak-Pok 

Title The silent threat, the liver disease 

caused by hepatitis C virus (HCV) 

P. 17-22 

Liver disease patients should 

eat high fiber carbohydrates 

such as brown rice, whole 

wheat bread, taro, potato, and 

pumpkin. 
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Table 11: Right sorts of food (continued) 

 

Consumer eating and drinking (continued) 

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 297 January 2004 

Col. Tam-Top-Pan-Ha-Suk-Kha-Phap 

Title Benefits of drinking milk for elderly 

people 

P. 38-39 

Elderly people should drink 

unsweetened yakult. 

Consumers over twenty-five 

years who should beware of 

the saturated-fat consumption 

should drink low-fat milk. 

6) A variety of foods 

Main ideas are eating a variety of foods from each of five food groups to 

obtain many different nutrients. The feature of content is exemplified in Table 12. 

Table 12: A variety of foods 

Consumer eating and drinking  

Moh-Chao-Baan magazine Content  

Issue Volume 25 Issue 298 February 2004  

Col. Rueng-Den-Chak-Pok 

Title Iron: developing life, developing brain 

P. 17-24 

Eating a variety of food in the 

same food group is to obtain 

many nutrients. 

7) Medicinal food 

Main points are that if possible; eat vegetables, fruits, or other foods which 

contain medicinal substances instead of taking medicine or supplementary diet.  The 

feature of content is exemplified in Table 13 on the next page. 
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Table 13: Medicinal food 

Consumer eating and drinking  

Moh-Chao-Baan magazine Content  

Issue Volume 24 Issue 288 April 2003 

Col. Suk-Kha-Phap-Pen-Rueng-Ngai 

Title Elderly people have their heart 

P. 41-44 

Eat Kang-Som-Dok-Khae (sour soup 

made of tamarind paste and vegetable 

hummingbird) when you have a fever. Eat 

sweet basils leaves when you are flatulent. 

Not taking medicine as food. 

 

4.3 Content Format Presentation 

The study of content format presentation includes the study of content format 

and illustrations, referring to the content. Firstly, the quantitative results disclose that 

articles are the most popular content format during this study.  

10 items, 20%

36 items, 70%

10%, 5 items Articles

News

Letters

Diagram 6: Content formats 

As exhibited in Diagram 6, seventy percent of food content are articles. 

Twenty percent is news and ten percent are letters. News and letters appear in regular 

columns whereas articles are both in regular and irregular columns. Articles are found 

more in irregular columns than in regular columns. Articles are the single content 

format in irregular columns as shown in Diagram 7 on the next page. 
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Irregular columns 21 0 0

Articles News Letters

Diagram 7: Content formats in regular and irregular columns 

Although the items in irregular columns are fewer than those in regular 

columns, the items in irregular columns mention more about food content than those 

in regular columns in proportion to all the pieces of information. Nevertheless, the 

results of this part disclose that there is no meaningful difference because the figures 

shown in this study are close. 
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Diagram 8: Number of information pieces in regular and irregular columns 

According to Diagram 8, the items in irregular columns contain forty-six 

pieces of information, whereas the items in regular columns contain forty-four pieces 

of information. The articles in irregular columns contain the most pieces of 

information. Overall, articles contain over seventy percent of all the pieces of 

information.  

Concerning illustrations, the illustrations, referring to content were surveyed. 

Most contents are illustrated. Only ten percent of food content is not illustrated as 

shown in Diagram 9. 

90%, 46 items

5 items, 10%

Illustrated content Unillustrated content

Diagram 9: Use of illustrations 
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Thirty-six articles, nine items of news, and one letter are illustrated; on the 

other hand, four letters and one item of news are not illustrated as shown in Diagram 

10.  

36 items,
 70%

9 items, 
18%

1item, 
2%

1 item,
 2%

4 items, 
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Diagram 10: Comparison of illustrated and unillustrated content formats 

The results of this part reveal three format presentations—illustrated articles; 

illustrated and unillustrated news; and illustrated and unillustrated letters. The 

following part shows features of each format presentation. 



Jenjira Sripetcharaporn 
 

Results / 68 

4.3.1 Illustrated articles 

Illustrated articles are the most popular content format. The results of this part 

show that sources of illustrated articles are from the content writer’s knowledge; 

health knowledge from books, documents and websites; interviews; and researches. 

Concerning features of illustrated articles, thirty-six articles were scanned and the 

same features were grouped together. Three features of illustrated articles are found in 

this study. The first feature is general articles; for instance, the January issue of Moh-

Chao-Baan magazine 2004 showed the information about coconut sugar from page 49 

to page 51. Main ideas of this article are about the production of coconut sugar; food 

additives which cause health problems; and healthy food behavior for consumers. The 

second feature is interviews; for example, the content writer asks for an interview with 

Sa-nga Damapong—a health academic at Nutrition Division, Department of Health, 

Ministry of Public Health—to discuss how many benefits we get from drinking fruit 

juice. This interview information was published from page 52 to page 55 in the June 

issue of Moh-Chao-Baan magazine 2003. The last feature is the presentation of 

research results; for example, the April issue of Moh-Chao-Baan magazine 2003 

showed research results about the children’s obesity, caused by food habits, lifestyle, 

and bringing-up from page 6 to page 7. 

 4.3.2 Illustrated and unillustrated news 

Twenty percent of food content is news. The news is between page 6 and page 

12. Features of news are the concise presentation of health issues, previously 

published in various newspapers. The content writer of Moh-Chao-Baan magazine 

refers to sources of news in every item. The sources of news, found during this study, 

are from nine newspapers—Ban-Mueng, Naeow-Na, Khao-Sot, Kom-Chad-Luek, Ma-

Ti-Chon, Thaipost, Lok-Wan-Ni, Bangkok post, and The Manager. In addition to the 

name of newspapers, the name of informants is also referred to. For example, the news 

on page 6 in the May issue of Moh-Chao-Baan magazine 2003 showed the name of 

the spokesperson of Ministry of Public Health—Nittaya Chanrueang Mahapon—as 

the informant. 
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4.3.3 Illustrated and unillustrated letters 

The production staff of Moh-Chao-Baan magazine presents the fewest letters 

in proportion to any other format presentation. Features of letters are the question-

answer content between magazine readers and a specialist who has knowledge to 

answer those questions. For example, whereas Dr. Surakiat Archananuparp answers 

questions about diabetes, Associate Professor Dr. Visit Javasit (a specialist from the 

institutes of nutrition, Mahidol University) answers questions about the nutritional 

value of milk. 

The following part contains examples of format presentation. Illustration series 

are as follows: 

The figure 1 is the general article.  

The figure 2 is the interview.  

The figure 3 is the presentation of research results.  

The figure 4 is the illustrated news.  

The figure 5 is the unillustrated news. 

The figure 6 is the illustrated letter. 

The figure 7 is the unillustrated letter. 
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Figure 1: General article 

Volume 25 Issue 297 January 2004 Column: Rueng-Na-Ru 

Title: Coconut sugar  

Page 49 
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Figure 2: Interview 

Volume 25 Issue 290 June 2003 Column: Rueng-Na-Ru 

Title: How many benefits we get from drinking fruit juice 

 Page 53 
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Figure 3: Presentation of research results  

Volume 24 Issue 288 April 2003 Column: Na-Tang-Wi-Chai 

Title: Thai children and their eating habits  

Page 6 
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Figure 4: Illustrated news 

Volume 25 Issue 291 July 2003 Column: Kep-Khao-Ma-Fak 

Title: Eating fruits produces antibodies to counteract disease (source: Khao-Sot) 

Page 6 



Jenjira Sripetcharaporn 
 

Results / 74 

 

Figure 5: Unillustrated news  

Volume 25 Issue 295 November 2003 Column: Kep-Khao-Ma-Fak 

Title: Drinking alcohol; wrinkled skin (source: The manager) 

Page 8 
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Figure 6: Illustrated letter  

Volume 25 Issue 297 January 2004 Column: Tam-Top-Pan-Ha-Suk-Kha-Phap 

Title: Benefits of drinking milk for elderly people  

Page 38 
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Figure 7: Unillustrated letter  

Volume 25 Issue 296 December 2004 Column: Tam-Top-Pan-Ha-Suk-Kha-Phap 

Title: Eating and practices for diabetics  

Page 38 
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4.4 Health Communication Objectives  

Health communication objectives include disease prevention, health 

promotion, treatment, and rehabilitation. Based on the quantitative data of this study, 

almost fifty percent of food content is for disease prevention. For this reason, disease 

prevention is the main objective during this study. The second objective is health 

promotion which includes twenty-five percent of food content. Treatment is the third 

objective which includes twenty percent, whereas rehabilitation—the fourth 

objective—includes six percent as shown in Diagram 11. 

Health 
promotion
13 items, 25%

Disease 
prevention
25 items, 49%

Rehabilitation
3 items, 6%

Treatment
10 items, 20%

Diagram 11: Health communication objectives 

Concerning the qualitative results, features of food content manifest health 

communication objectives. In addition, the titles of fifty-one items, showing the name 

of diseases or sorts of food are taken into consideration. Based on this study, thirty-

two titles show some diseases and some sorts of food. For this reason, the name of 

diseases and the sorts of food shown in titles are significant. These titles reveal the 

name of diseases and the sorts of food which get media attention during this study. 

The following part is the details of qualitative results. The presentation is put in order 

according to quantitative results. 
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4.4.1 Disease prevention  

As mentioned above, disease prevention is the main objective. Four topics of 

food content— consumer’s eating and drinking, food preparation, food selection, and 

food storage—show the health communication objective for disease prevention. 

Considering the titles, the sorts of food leading to disease prevention are chicken; Pla-

ra (a condiment of fermented fish); eggs; green beans; starch; palm sugar; fruits; 

reused cooking oil; vegetable oil; children’s sweet; and alcohol. For example, avian 

influenza (Bird Flu) is preventable by eating cooked chicken. Obesity is preventable 

by eating little sweet. Eating eggs decreases the risk of Alzheimer disease. Avoiding 

eating starches with carcinogens—the substance that produces cancer—and avoiding 

drinking alcohol decrease some risks of cancer. Paying attention to selecting coconut 

sugar carefully decreases health risks, caused by food contamination. The production 

staff of Moh-Chao-Baan magazine shows the importance of disease prevention. The 

following presentation is of health practices for disease prevention. The health 

practices are divided into five parts according to the name of diseases—cancer; heart 

and vascular disease; diabetes; erectile dysfunction; and hearing loss.  

1) The prevention of cancer 

Cancer is preventable. One way to prevent cancer is a decrease of some risk 

factors; for example, do not eat Pla-ra (a condiment of fermented fish); decrease risk 

factors. Consumers who like to eat Pla-ra should beware of gall-bladder cancer, 

especially consumers in the 40-50 age-bracket. They should stop eating raw Pla-ra and 

eat other sorts of food instead; otherwise, they should eat cooked and clean Pla-ra. 

They should not eat the same dish repeatedly and should not eat Pla-ra more than once 

or twice a week. They might eat Pla-ra more often if they add Pla-ra as fish sauce or 

other sauces. As another example, reused cooking oil contains carcinogens—the 

substance that produces cancer. Some food services cook by using reused cooking oil; 

therefore, consumers should select food carefully from the mentioned food services. In 

addition, eating fruits is another way to prevent cancer. According to research results, 

seventy percent of cancer patients lack vitamin C. Eating fruits can prevent cancer 

because fruits are rich in vitamins, especially vitamin C that produces antibodies to 
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counteract diseases. However, vitamin C easily diminishes. For example, 100 mg. of 

vitamin C in oranges reduces to 1 mg. of vitamin C after stored over a week.  

Sources: The news on page 12 in the April issue 2003  

The news on page 9 and the article on page 31 in the May issue 2003 

The news on page 6 in the July issue 2003  

2) The prevention of heart and vascular disease 

The right sorts of food are essential to long term disease prevention. 

Consumers should eat less fatty meats, salty food, and food with trans-fatty acid such 

as fried food and margarine. Furthermore, regularly eating over saturated fat can cause 

artery stenosis (a narrowing or blockage of the artery that supplies blood to the body). 

Food should be cooked by using only a little vegetable oil. Only three tablespoons a 

day is enough for normal weight consumers. In addition, they should increase the 

proportion of healthy foods such as vegetables, fruits, fish and grains. An example of 

grains is green beans which can decrease the risk of vascular disease. 

Sources: The article on page 51 in the June issue 2003 

The article on page 20 and 23 in the July issue 2003 

The article on page 11 in the January issue 2004  

3) The prevention of diabetes 

The right eating habits should be taken into focus. Consumers who have the 

heredity factors in diabetes or overweight consumers should beware of eating sweet. 

They should avoid eating high-calories food such as coconut milk. On the other hand, 

consumers who do not have the heredity factors in diabetes and normal weight 

consumers can eat food normally. However, they should not eat too much sweet food. 
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Source: The letter on page 38 in the December issue 2003 

4) The prevention of erectile dysfunction 

Due to the health information that good physical health creates good sexual 

health, consumers should eat healthy food or a variety of food according to nutrition. 

Source: The article on page 24 in the August issue 2003 

5) The prevention of hearing loss 

Consumers should avoid drinking alcohol because it is a cause of hearing loss. 

Source: The news on page 8 in the August issue 2003 

4.4.2 Health promotion  

As with disease prevention, the results of this part identified four topics of 

food content which show health promotion. Considering the titles of thirty-two items, 

these titles do not show the name of diseases. Nevertheless, these titles show the sorts 

of food leading to health promotion—eggs, fish meat, Khao-Rad-Kaeng-Khiao-Wan, 

Miang-Kham, Khao-Tang-Miang-Laos, Pan-Sip-Pla-Nueng, fruit juice, and milk. 

Overall, the content writer of Moh-Chao-Baan magazine recommends healthy food 

and health practices for consumer health promotion. The next part is three topics of 

health practices for consumer health promotion—fresh food, Thai dishes, and 

beverages.  

1) Fresh food: fish meat and eggs 

Consumers should pay attention to selecting fish meat. Unless clearly know 

fish types, consumers should not buy packed fish meat. As another advice, eggs are 

healthy food. Consumers should eat eggs; however, they should eat the right quantity 

of eggs for their age. For example, children should eat one egg a day whereas 

consumers over forty years should not eat more than three eggs a week. 
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Sources: The news on page 11 in the April issue 2003 

The letter on page 42 in the May issue 2003    

2) Thai dishes—Khao-Rad-Kaeng-Khiao-Wan (rice and green curry with fish 

ball); Miang-Kham (raw ingredients topping with sauce and wrapped in a green leaf); 

Khao-Tang-Miang-Laos (rice crackers with ground peanut and minced pork, wrapped 

in leaves of pickled mustard green); and Pan-Sip-Pla-Nueng (steamed flour, stuffed 

with fish meat). 

Thai dishes have balanced nutrition and are healthy. Consumers should eat 

Thai dishes. For instance, Miang-Kham is healthy because it provides nutritional 

benefit for the body. Also, it contains some medicinal vegetables such as ginger, fresh 

lime, and red onion. 

Sources: The article on page 81 in the April issue 2003 

The article on page 87 in the May issue 2003 

The article on page 83 in the July issue 2003 

The article on page 81 in the August issue 2003 

3) Beverages: milk and fruit juice 

Consumers should drink the right types of milk; for instance, elderly 

consumers should drink unsweetened yakult and skim milk whereas consumers over 

twenty-five years should drink low fat milk. In addition to milk types, consumers 

should consider the right amount of milk for their age. As another advice, vitamins in 

fruit juice are diminished in sunlight so should be stored correctly. Consumers should 

squeeze juice themselves and drink fresh fruit juice straight away. 

Sources: The letter on page 42 in the May issue 2003 
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The article on page 53 and page 55 in the June issue 2003 

The letter on page 38-39 in the January issue 2004                

4.4.3 Treatment  

Eating and drinking, and food preparation are two topics of food content 

related to treatment. Features of content are recommendations about treatment or a 

decrease of some risks of intervening diseases. Considering the titles, honey and torch 

ginger are the sorts of food leading to treatment. For instance, people who live in the 

southern provinces of Thailand eat petals of torch ginger as food such as spicy petals 

of torch ginger salad. Flower of torch ginger according to herbal remedies can help to 

relieve headache and hypertension. As another example, when patients have 

stomachache, drinking two to three tablespoons of honey can relieve the symptom. 

The results of this part reveal that the production staff of Moh-Chao-Baan magazine 

shows the importance of the treatment of heart disease, diabetes, gout, and chronic 

renal failure. The next part is recommendations for heart patients, diabetics, gout 

patients, and patients of chronic renal failure.  

1) Heart disease treatment 

Heart patients who get too full might get worse; therefore, they should beware 

of overeating.  

Source: The news on page 10 in the April issue 2003 

2) Diabetes treatment 

As with heart patients, diabetics might get worse if they overeat. They should 

give regard to eating only as much as they need. Furthermore, they should avoid very 

salty food because diabetics risk possible renal failure, caused by eating too much salt. 

They should flavor food with lime juice, garlic, onion, or other spices instead of salt, 

fish sauce, soy sauce, or oyster sauce. Overall, paying attention to eating and food 

preparation properly decreases the intensity of diabetes and intervening diseases.    
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Source: The news on page 10 in the April issue 2003 

The article on page 41 and page 43 in the November issue 2003 

3) Gout treatment 

The content writer of Moh-Chao-Baan magazine advises gout patients to avoid 

the sorts of food which aggravate gout. For example, when gout patients drink 

alcohol, they suffer from joint pain. They should drink a lot of water and eat whole 

food. Furthermore, they should select diuretic foods which assist urination such as 

pineapples and watermelons instead. Moreover, they should eat a good breakfast; eat 

less for dinner. 

Source: The article on page 45 and page 47 in the August issue 2003 

4) Chronic renal failure treatment 

Chronic renal failure is an intervening disease of diabetes and gout. Doctors 

consider the patient’s age; a cause of renal failure; the condition of arteries; 

personality; and mental health. Then, the doctor recommends patients proper 

treatment. The chronic renal failure can be treated with diet. Due to the medical advice 

that eating too much high-protein food—meats and peanut—is a risk factor of renal 

failure, patients can reduce the risk of renal failure by limiting proteins at the early 

stage of disease. Nevertheless, diet consideration at the final stage of this disease has 

no effect on patients of chronic renal failure. 

Source: The article on page 19 and page 21-22 in the November issue 2003   

4.4.4 Rehabilitation  

Eating and drinking is the single topic related to rehabilitation. Features of 

content are recommendations about patient care after treatment. Considering the titles, 

the content writer of Moh-Chao-Baan magazine advises on recovery of heart disease 

and the liver disease caused by hepatitis C virus (HCV). Fish oil is the sort of food 
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assisting the recovery of heart patients. The following part is recommendations for 

rehabilitation. The first part deals with heart patient care after treatment. The second 

part concerns patient care after the treatment of liver disease, caused by hepatitis C 

virus (HCV). 

1) Heart patient care after treatment 

After three month treatment, heart patients should eat fish high in fish oil at 

least two meals a week. 

Source: The news on page 12 in the May issue 2003 

2) Patient care after the treatment of liver disease, caused by hepatitis C virus 

(HCV) 

Proper eating contributes to recovery of liver disease patients. Liver disease 

patients need a number of carbohydrates. The best sorts of food are high-fiber 

carbohydrates (for example, brown rice, whole wheat bread, taro, and pumpkin) and a 

variety of fruits. In addition, liver disease patients should eat several small meals and 

they should eat approximately four to five meals a day. 

Source: The article on page 20 in the September issue 2003 

Overall, the important objectives during this study are disease prevention and 

health promotion because all the topics of food content manifest these two objectives. 

Nevertheless, the most important objective according to quantitative results is disease 

prevention. In consideration of the name of diseases, the production staff of Moh-

Chao-Baan magazine emphasizes information on non-communicable diseases. The 

information on non-communicable diseases appears in all the topics of food content. 

The production staff emphasizes consumer eating and drinking topic because it is the 

single topic, showing four health communication objectives. For this reason, eating 

and drinking properly are essential to good health. Most contents are 

recommendations on the sorts and amount of food, leading to disease prevention, 

health promotion, treatment and rehabilitation. 
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CHAPTER V 

ANALYSIS 

 

The food content analysis in Moh-Chao-Baan magazine comprises three main 

parts. The first part is the result analysis. The second part is the correspondence 

analysis of results and concepts. Food content is analyzed according to consumer 

guides to food sanitation. Content format presentation is analyzed according to 

concepts of magazines. Health communication objectives are analyzed according to 

concepts of health communication. The final part is the analysis according to 

communication science. The following part provides the details. 

       

5.1 Result Analysis 

The result analysis comprises three main parts—food content, content format 

presentation, and health communication objectives.  

 5.1.1 Food content 

The results of this part reveal the features and topics of food content, received 

attention during this study. Firstly, an item in Moh-Chao-Baan magazine shows either 

multiple pieces of information or a single piece of information. There is no 

meaningful difference between two features of content because the production staff of 

Moh-Chao-Baan magazine selects any topic of food behavior, referring to fixed 

topics. As a result, the more the fixed topics relate to, the more the food content is 

presented. 
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Secondly, two topics of food content, received attention during this study are 

consumer’s eating and drinking, and food preparation because these topics answer 

health communication objectives of Moh-Chao-Baan magazine during this study more 

than any other topic. As the connection between food content and health 

communication objectives is implied, consumer eating and drinking topic answers all 

health communication objectives. Consumer food preparation topic answers three out 

of four objectives whereas consumer food selection and food storage topic answer two 

out of four objectives. Another reason is that these topics relate to a cause of many 

diseases, especially non-communicable diseases. Non-communicable diseases—for 

example, cancer, heart and vascular disease, diabetes and chronic renal failure—get 

attention during this study. Considering the mentioned reasons, two important topics 

of food content during this study are consumer’s eating and drinking, and food 

preparation. Nevertheless, the most important topic is consumer eating and drinking 

because this topic arouses reader interest. Eating and drinking are food intake into the 

body and are an everyday routine. As a result, consumer eating and drinking has a 

greater effect on health. 

5.1.2 Content format presentation 

The analysis in this part includes three issues. Firstly, the results of this part 

show that items showing food content are more in regular columns than in irregular 

columns—thirty items and Twenty-one items, respectively. The first reason is that 

regular columns catch reader attention. Based on concepts of magazines, readers are 

familiar with regular columns. They discern regular columns in every issue of Moh-

Chao-Baan magazine. Consequently, the content presentation in regular columns 

creates column’s fans of Moh-Chao-Baan magazine. As another reason, effective 

communication relies on continuity. The content presentation in regular columns 

produces a positive effect of communication on Moh-Chao-Baan magazine. For this 

reason, most items appear in regular columns.  

Secondly, the results of this part disclose that there are fewer pieces of 

information in regular columns than in irregular columns in proportion to all the 
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pieces of information—forty-four pieces and forty-six pieces, respectively. 

Nevertheless, there is no meaningful difference because the figures are close. This 

mentioned result implies that the fixed topics in irregular columns refer to food 

content more than those in regular columns. Consequently, irregular columns contain 

more pieces of information than regular columns. In addition to this mentioned 

connection, illustrated articles are found more in irregular columns than in regular 

columns—twenty-one items and fifteen items, respectively. Illustrated articles contain 

detailed explanations. News is a concise presentation, whereas letters are explanations, 

answering reader questions. Considering discernible features, illustrated articles 

contain more pieces of information because of less limitation of topic broadening. 

Overall, the production staff of Moh-Chao-Baan magazine presents any piece of 

information, referring to the fixed topics of each item. There is no meaningful 

difference according to the quantitative data.  

Lastly, the results of this part disclose that almost fifty percent of food content 

is illustrated articles whereas each of the rest includes ten to twenty percent. The 

reason is that illustrated articles are appropriate for detailed descriptions or 

explanations of health issues or medical issues. Content features of Moh-Chao-Baan 

magazine contain many health issues or many medical issues. Medical terms are 

inserted in items. The medical terms or technical terms on medicine and diseases are 

not easily understandable by readers who do not have medical knowledge. Therefore, 

an explicit explanation in details and use of illustrations are essential to creating 

understanding. These reasons are explained according to discernible features of 

content and format presentation. 

5.1.3 Health communication objectives 

The results of this part disclose that disease prevention is the main objective 

during this study. The first reason refers to one of the objectives of Moh-Chao-Baan 

magazine—health education on self-care. This objective is one of the preventive 

measures and includes a content presentation for disease prevention. The advice of 

content writers helps consumers to reach the right decision on their health; to prevent 
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or to lower health risks; and to create their good quality of life. For instance, 

“Prevention is better for cure; live to a great age without diseases and sleep 

peacefully” was the statement on page 31 in the May issue of Moh-Chao-Baan 

magazine 2003. Considering the mentioned example, disease prevention is essential. 

As another reason, the content presentation for disease prevention attracts more 

attention.  Owing to the fact that nobody wants to be sick and disease prevention is a 

way out, names of diseases and methods of disease prevention are shown in the 

content of Moh-Chao-Baan magazine for effective communication. Both names of 

diseases and methods of disease prevention are one of the persuasive techniques 

according to communication concepts—fear appeals. In summary, the food content 

during this study manifests disease prevention due to the connection with the objective 

of Moh-Chao-Baan magazine; its importance; and a degree of persuasion. The next 

part is the correspondence analysis of results and concepts.  

 

5.2 Correspondence Analysis of Results and Concepts 

 The correspondence analysis comprises three main parts. The first analysis is 

the correspondence analysis of food content and consumer guides to food sanitation. 

The second analysis is the correspondence analysis of content format presentation and 

concepts of magazines. The final analysis is the correspondence analysis of health 

communication objectives and concepts of health communication. 

5.2.1 Correspondence analysis of food content and consumer guides to food 

sanitation 

The term “food” in this study means food and beverages, while the food 

content includes consumer’s eating and drinking, food preparation, food selection, and 

food storage. The correspondence analysis of this part is divided into four parts and is 

put in order of quantitative meaning. The first part is the correspondence analysis of 

healthy eating and drinking advice for consumers and dietary guidelines, announced 

by Ministry of Public Health. The second part is the correspondence analysis of 



Fac. of Grad Studies, Mahidol Univ. 

   

M.A. (Lang. & Cul. for Commun. & Dev.) / 89 

healthy food preparation advice for consumers and food preparation practices, 

announced by Ministry of Public Health. The third part is the correspondence analysis 

of healthy food selection advice for consumers and food selection practices, 

announced by Ministry of Public Health. The fourth part is the correspondence 

analysis of healthy food storage advice for consumers and food storage practices, 

announced by Ministry of Public Health. 

5.2.1.1 Correspondence analysis of healthy eating and drinking advice for 

consumers and dietary guidelines, announced by Ministry of Public Health 

The results of this part show seven topics of healthy eating and drinking advice 

for consumers—food safety; whole food; healthy and nutritious food choices; right 

sorts of food; a variety of foods; balanced diet; and medicinal food. The 

correspondence analysis of healthy eating and drinking advice for consumers and 

Food Based Dietary Guidelines for Thai reveals that the advice in Moh-Chao-Baan 

magazine corresponds with some of Food Based Dietary Guidelines for Thai as shown 

in Table 14. 

Table 14: Correspondence of healthy eating and drinking advice for consumers 

and Food Based Dietary Guidelines for Thai 

Order Advice in Moh-Chao-Baan magazine Food Based Dietary Guidelines  

1) Food safety (eat cooked clean and 

uncontaminated food)   

Eat clean and safe food. 

2) Whole food (eat foods that are 

unprocessed and unrefined, or processed 

and of course refined as little as possible 

before being consumed) 

None 

3) Healthy and nutritious food choices (eat 

foods which provide high nutritional 

benefit and avoid unhealthy food) 

Eat plenty of vegetables. Avoid 

or reduce the consumption of 

alcoholic beverages. 
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Table 14: Correspondence of healthy eating and drinking advice for consumers 

and Food Based Dietary Guidelines for Thai (continued) 

Order Advice in Moh-Chao-Baan magazine  Food Based Dietary Guidelines  

4) Right sorts of food (both consumers of 

different age groups and patients with 

different diseases need different sorts of 

food) 

Drink milk in appropriate quality 

for one’s age. 

5) A variety of foods (eat a variety of foods 

from each of five food groups)  

Eat a variety of foods from each 

of five food groups. 

6) Balanced diet (eat in the right amount of 

food from each of food groups) 

Eat eggs regularly and drink 

milk in appropriate quantity for 

one’s age. 

7) Medicinal food (If possible, eat 

vegetables, fruits, or other foods which 

contain medicinal substances instead of 

taking medicine or supplementary diet) 

None 

Besides that, the correspondence of healthy eating and drinking advice for 

consumers and the advice on how to eat to meet one’s needs is analyzed in this part. 

From this content analysis, most features of content do not reveal the consumer’s age. 

Therefore, the food content with an explicit age of consumers is taken into 

consideration. Furthermore, it is acceptable to find either a single piece of information 

or multiple pieces of information in one item. Pieces of information in accordance 

with this analysis are collected and are divided into three groups:  

1) Health information for pregnant women and breastfeeding mothers 

2) Health information for children 

Based on the advice on how to eat to meet one’s needs, pieces of information 

of this group are for babies in the 0-12 month age-bracket, preschool children in the 1-
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5 age-bracket, school age in the 6-19 bracket, and young adults in the 10-24 age-

brackets. 

3) Health information for adults 

Based on the advice on how to eat to meet one’s needs, pieces of information 

of this group are for working-age people in the 15-59 bracket, menopausal men in the 

40-59 age-bracket, menopausal women in the 45-59 age-bracket, and elderly people 

over sixty.  

The correspondence analysis of healthy eating and drinking advice for 

consumers and the advice on how to eat to meet one’s needs discloses that pieces of 

information are for all groups of consumers—pregnant women and breastfeeding 

mothers; children; and adults. The advice in Moh-Chao-Baan magazine corresponds 

with some of the advice on how to eat to meet one’s needs as shown in Table 15. 

Table 15: Correspondence of healthy eating and drinking advice for consumers 

and the advice on how to eat to meet one’s needs 

Groups of 

consumers 

Risks of diseases Right sorts of 

food 

Unhealthy food 

pregnant women and 

breastfeeding mothers 

Iron deficiency 

anemia 

Iron-rich food Tea and coffee 

Children Deficiency diseases, 

iron deficiency 

anemia, and fat  

Five food 

groups and iron-

rich food 

Snacks and sweet 

Adults Iron deficiency 

anemia; diabetes; 

heart and vascular 

disease; gout; 

osteoporosis; and 

cancer 

Five food 

groups, iron-rich 

food, and low-

fat milk 

Coconut milk, 

sweet food, tea, 

coffee, and 

alcohol beverages 
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5.2.1.2 Correspondence analysis of healthy food preparation advice for 

consumers and food preparation practices, announced by Ministry of Public Health 

The results of this part show three topics of healthy food preparation advice for 

consumers—food safety; nutritious and healthy food choices; and balanced diet. The 

correspondence analysis of this part unfolds that the advice in Moh-Chao-Baan 

magazine corresponds with some of the advice, announced by Ministry of Public 

Health as shown in Table 16. 

Table 16: Correspondence of healthy food preparation advice for consumers and 

food preparation practices, announced by Ministry of Public Health 

Order Advice in Moh-Chao-Baan 

magazine 

Advice of the Ministry of Public 

Health 

1) Food safety (food should be 

cooked, clean, and uncontaminated 

by chemicals) 

Always cook food thoroughly to wipe 

out contaminated diseases, and prepare 

food with cleanliness and safety 

2) Healthy and nutritious food 

choices (the chosen ingredients 

add nutritional benefit) 

Prepare food by retaining maximum 

nutrients 

3) Balanced diet (Prepare the right 

amount of food) 

None 

5.2.1.3 Correspondence analysis of healthy food selection advice for 

consumers and food selection practices, announced by Ministry of Public Health 

The single topic of healthy food selection advice for consumers—food 

safety—is shown in the results of this part. The correspondence analysis of this part 

discloses that this topic of healthy food selection advice for consumers is in 

accordance with the advice, announced by Ministry of Public Health. The 

corresponding advice is that consumers should select food with the safety standard or 

buy food from credible sources.  
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5.2.1.4 Correspondence analysis of healthy food storage advice for consumers 

and food storage practices, announced by Ministry of Public Health 

Based on the content analysis this time, two topics of healthy food storage 

advice for consumers—food safety; and nutritious and healthy food choices—are 

discernible. The correspondence analysis of this part shows that the advice in Moh-

Chao-Baan magazine corresponds with some of the advice, announced by Ministry of 

Public Health as shown in Table 17. 

Table 17: Correspondence of healthy food storage advice and food storage 

practices, announced by Ministry of Public Health 

Order Advice of Moh-Chao-Baan magazine Advice of the Ministry of 

Public Health 

1) Food safety (keep food away from animals 

and diseases) 

Keep food in a clean and 

safe container 

2) Healthy and nutritious food choices (Store 

food in a place with proper degree of 

humidity and temperature.)   

Store food at the proper 

temperature and moisture 

Overall, the correspondence analysis of food content and consumer guides to 

food sanitation unfolds that the advice on consumer food behavior in Moh-Chao-Baan 

magazine corresponds with some of consumer guides to food sanitation. A reason is 

because the given definitions of some consumer food behavior are different. For 

instance, the Ministry of Public Health recommends that consumers should examine 

the quality and standard of produce before buying. The ministry places this issue 

under the topic of consumer food preparation. On the other hand, this issue in this 

study is placed under the topic of consumer food selection according to the term 

“buying.” As another example, the Ministry of Public Health recommends that 

consumers should select a variety of foods which contain adequate nutritional value. 

The ministry places this issue under the topic of consumer food selection. However, 

this issue is placed under the topic of consumer food preparation in this study because 
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the chosen ingredients add nutritional benefit. The following analysis is the 

correspondence analysis of content format presentation and concepts of magazines. 

5.2.2 Correspondence analysis of content format presentation and concepts of 

magazines 

The correspondence analysis in this part shows that Moh-Chao-Baan magazine 

is a monthly specialized magazine for readers who are interested in health issues. The 

food content presentation in Moh-Chao-Baan magazine is part of descriptions or 

explanations of many health issues or many medical issues. According to the 

interview with the managing editor of Moh-Chao-Baan magazine, the content writers 

of this health magazine consist of editorial staffs and outside writers. According to 

concepts of magazines, the magazine content is from editorial department and outside 

writers. The outcome of this interview corresponds with concepts of magazines.  

Based on the content analysis this time, the formula for food content 

presentation during the period of this study includes two types of columns, three 

content formats and many types of illustrations with three functions as shown in Table 

18. 

Table 18: Formula for food content presentation 

Columns Content formats Illustrations Functions of 

illustrations 

Illustrated and unillustrated 

news 

Cartoons Making up magazine 

layout 

Illustrated articles (general 

articles and interviews) 

Photographs, 

drawings, and 

cartoons 

Content supplement, 

catching reader 

attention, and making 

up magazine layout 

Regular 

columns 

Illustrated and unillustrated 

letters 

Photographs Making up magazine 

layout 
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Table 18: Formula for food content presentation (continued) 

Columns Content formats Illustrations Functions of 

illustrations 

Irregular 

columns 

Illustrated articles 

(general articles, and 

presentation of research 

results) 

Photographs, 

drawings, and 

cartoons 

Content supplement, 

catching reader attention, 

and making up magazine 

layout 

The format presentations in this formula correspond with concepts of 

magazines because the formula for food content presentation of Moh-Chao-Baan 

magazine contains elements of magazines according to concepts of magazines. 

Firstly, the separation of content of this health magazine into various columns 

corresponds with concepts of magazines. Two types of columns are regular columns 

and irregular columns as exhibited in Table 18. Eight regular columns and six 

irregular columns are found in Moh-Chao-Baan magazine. Content formats in regular 

columns are more various than those in irregular columns. As shown in Table 19, 

content formats in regular columns are general articles, interviews, news, and a letter. 

Overall, most contents in regular columns concern subjects of food, health practices, 

and diseases. 

Table 19: Regular columns 

Order Regular columns Content formats Topics of discussion 

1 Kep-Khao-Ma-Fak News Healthy food, health 

risk factors 

2 Rueang-Den-Chak-Pok Articles (general articles 

and interviews) 

Diseases, food, health 

practices 

3 Tam-Top-Pan-Ha-Suk-

Kha-Phap 

Letter Nutritional value of 

food, sickness, health 

practices  
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Table 19: Regular columns (continued) 

Order Regular columns Content formats Topics of discussion 

4 Chi-Wit-Ngan-Tat-Sa-

Na 

Articles (interviews) Stories about people 

5 Rian-Ru-Rueang-Ped Articles (general articles) Guidelines on an infant 

gender selection  

6 Suk-Kha-Phap-Di Articles (general articles) Unhealthy food  

7 Bok-Lao-Kao-Sip Articles (general articles) Health  practices 

8 Ton-Mai-Bai-Ya Articles (general articles) Torch ginger 

The next presentation provides the details of irregular columns. Content 

formats in irregular columns are general articles, and the presentation of research 

results. Overall, most contents in irregular columns concern subjects of food, health 

practices, and diseases as shown in Table 20. 

Table 20: Irregular columns 

Order Irregular columns Content formats Topics of discussion 

1 Rueang-Na-Ru Articles (general articles, 

and the presentation of 

research results) 

Healthy food, nutritional 

value of food, food 

additives, food hazards, 

food behavior 

2 Suk-Kha-Phap-

Pen-Rueang-Ngai 

Articles (general articles) Health practices, diseases 

3 Khao-Krua Articles (general articles) Nutritional value of Thai 

dishes 

4 Na-Tang-Wi-Chai Articles (the presentation 

of research results) 

Food behavior resulted in 

obesity; lifestyle resulted 

in heart and vascular 

disease 
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Table 20: Irregular columns (continued) 

Order Irregular columns Content formats Topics of discussion 

5 Ru-Mai-Ya-A-Rai-

Aoei 

Articles (general articles) Herbs and treatment 

6 Ban-Tuek-Chak-

Phu-An 

Articles (general articles) Reader experiences 

about health-care  

 From the details in Table 19 and Table 20, most topics of discussion in regular 

and irregular columns correspond. 

Secondly, it was found that results about articles correspond with concepts of 

magazines. The reason is because articles are one of the content formats in magazines. 

Moreover, articles are an important content format of Moh-Chao-Baan magazine. All 

articles during this study are illustrated. Features of illustrated articles are various. 

Illustrated articles appear in regular and irregular columns.  

Thirdly, results about news correspond with concepts of magazines. According 

to concepts of magazines, news is a content format in a regular column of magazines. 

The news column of Moh-Chao-Baan magazine is the regular column, Kep-Khao-Ma-

Fak. This news column is at the beginning of every issue of Moh-Chao-Baan 

magazine—Issue 288 April 2003 to Issue 299 March 2004. The news presentation of 

this health magazine focuses on a presentation of health risks factors, resulted in 

sickness.  

Fourthly, results about letters correspond with concepts of magazines. Based 

on concepts of magazines, letters is a content format in a regular column of 

magazines. The letter column of Moh-Chao-Baan magazine is the regular column—

Tam-Top-Pan-Ha-Suk-Kha-Phap.  

Finally, illustrations, referring to the content are taken into focus. Illustrations 

in focus comprise many features. For instance, photographs appear in illustrated 

articles and illustrated news. Cartoons appear in illustrated news. Drawings appear in 
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illustrated articles. According to concepts of magazine, functions of illustrations are 

various. The correspondence analysis of this part shows three functions of illustrations 

in Moh-Chao-Baan magazine.  

1) Function to supplement the content 

The liver drawing on page 19 in the September issue of Moh-Chao-Baan 

magazine 2003 is an example of this part. A liver drawing was chosen to manifest the 

position of digestic tract and liver in the body. This liver drawing supplements 

explanations of liver disease, caused by hepatitis C virus (HCV). 

2) Function to catch reader attention 

The large pink torch ginger photograph on page 74 in the December issue of 

Moh-Chao-Baan magazine 2003 is exemplified. The production staff of this health 

magazine catches reader attention by placing a large pink torch ginger photograph at 

the center of a page. Features of the photograph relate to the title and content.  

3) Function to make up a magazine layout 

The small spice illustrations on page 80 in the April issue of Moh-Chao-Baan 

magazine 2003 are examples of this part. Small spice illustrations are supplemented to 

this page layout to reduce the dense lettering.  

To support this correspondence analysis, examples of illustrations are 

exhibited in the next part. 
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Figure 8: Content supplement 

Volume 25 Issue 293 September 2003 Column: Rueang-Den-Chak-Pok 

Title: The silent threat, the liver disease caused by hepatitis C virus (HCV) 

Page 19 
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Figure 9: Catching reader attention 

Volume 25 Issue 296 December 2004 Column: Ton-Mai-Bai-Ya 

Title: graceful, lasting, and beautiful torch ginger  

Page 74 



Fac. of Grad Studies, Mahidol Univ. 

   

M.A. (Lang. & Cul. for Commun. & Dev.) / 101 

.  

Figure 10: Making up magazine layout 

Volume 24 Issue 288 April 2003 Column: Khao-Krua 

Title: How much nutritional value do we get from eating rice and green curry? 

Page 80 
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5.2.3 Correspondence analysis of health communication objectives and 

concepts of health communication 

Based on this content analysis, health communication objectives include four 

objectives—disease prevention, health promotion, treatment, and rehabilitation. 

Meanings of these objectives are given according to elements of health education. 

Firstly, health communication objectives correspond with elements of health 

education. Furthermore, the correspondence analysis of this part reveals that disease 

prevention is connected with health promotion. This is because recommendations on 

disease prevention and health promotion are for normal consumers. On the other hand, 

treatment is connected with rehabilitation. This is because recommendations on 

treatment and rehabilitation are for patients. 

Secondly, health communication objectives refer to health education, whereas 

health education is one of seven domains of health promotion. Consequently, health 

communication objectives relate to health promotion. The correspondence analysis of 

this part uncovers that health promotion during this study is individual health 

promotion. Examples of the promotion of individual health factors are healthy food 

behavior, exercise, and good mental health. The outcome of this content analysis 

reveals healthy food behavior for consumers. The promotion of environmental factors, 

social factors, or policy factors does not appear in this content analysis.  

Thirdly, the correspondence analysis of this part shows that results of this 

content analysis do not correspond with four domains of health promotion, introduced 

by J. Thomas Butler (2001: 30-31). This is because these domains are connected with 

policy factors, not individual health factors. Four domains are preventive policies, 

policy maker education, health protection, and policy support. The details of each 

domain are stated in the second chapter on page 15-16. However, the correspondence 

analysis of this part unfolds that results of this study fall within three domains of 

health promotion, introduced by J. Thomas Butler (2001: 30-31). Three domains are 

as follows: 

1) Health prevention is the first domain  
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2) Lifestyle is the second domain  

3) Health education is the fifth domain 

 

 

 

 

 

 

 

 

 

 

 

Diagram 12: Overlap of health education and health prevention 

Health promotion in three domains is the overlap of two activities—health 

education and health prevention. As exhibited in Diagram 12, interlocking  spheres of 

three activities, depicted by Tannahill (1985) and introduced by J. Thomas Butler 

(2001: 30-31) show that two activities—health education and health prevention—link 

three domains—health prevention, lifestyle, and health education together. The first 

domain or number one in Diagram 12 is health prevention. The second domain or 

number two in Diagram 12 is lifestyle. The fifth domain or number five in Diagram 12 

is health education. Health protection does not contain any domain. 

The connection among health promotion, health education, and health 

prevention is that health promotion refers to health prevention and health education. 
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One of the elements of health education is health education on disease prevention. 

This element of health education relates to health prevention. Moreover, health 

education includes health education on individual healthy lifestyle for sickness 

prevention. Consequently, health education on healthy lifestyle for consumers is one 

of preventive measures. Lifestyle—the second domain in Diagram 12—is a composite 

of health prevention and health education. The following part provides the details. 

1) Health prevention 

The correspondence analysis of this part and descriptions of health prevention 

shows that the presentation of healthy food behavior for consumers is part of primary 

preventive measures. The reason is because the production of health contents of Moh-

Chao-Baan magazine contributes to the consumer’s right decision making on self 

health. Consumers can take good care of their health and reduce risks of diseases or 

sickness.  

2) Lifestyle 

The correspondence analysis of this part and descriptions of lifestyle discloses 

that the presentation of healthy lifestyle for consumers prevents diseases or sickness. 

For example, the content on page 11 in the January issue of Moh-Chao-Baan 

magazine 2004 showed that a change in lifestyle lowers risks of heart and vascular 

disease. Eating properly is essential to long term heart and vascular disease 

prevention. 

3) Health education 

Based on the content analysis this time, health education is a major subject. All 

of its elements are discernible during the period of this study. The first important 

element is health education on disease prevention. The production staff of Moh-Chao-

Baan magazine emphasizes health education on non-communicable disease 

prevention. The second element is health education on health promotion for 

consumers or individual health promotion. From the results of this study, healthy food 

behavior is in focus. Most of the food contents in Moh-Chao-Baan magazine are 
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recommendations on eating with complete nutritional value for consumer health 

promotion. The third element is health education on treatment. The fourth element is 

health education on rehabilitation. As with health education on disease prevention, the 

production staff of Moh-Chao-Baan magazine emphasizes recommendations on 

treatment and recovery of non-communicable diseases.  

Overall, results unfold that three subjects of health education are taken into 

focus.   

1) Diet and nutrition 

2) Consumer self-care, especially healthy food behavior  

3) Non-communicable diseases 

The objectives of health education during this study cover three objectives as Apiwan 

Kaowwannarat (2003: 2, 16-17) stated—the creation of health knowledge; the 

promotion of positive attitude to health issues; and the promotion of suitable healthy 

practices. 

1) Creation of health knowledge 

The production staff of Moh-Chao-Baan magazine disseminates self-care 

information or knowledge for consumer health promotion. 

  2) Promotion of positive attitude to health issues 

An example is that the content writer of the May issue of Moh-Chao-Baan 

magazine 2003 realized that rumors of cancer produce negative attitude to a medical 

treatment for cancer. Although cancer is preventable and some types of cancer are 

curable, cancer patients depress by their sickness. Therefore, the content writer of 

Moh-Chao-Baan magazine improves right understanding of cancer by the content 

presentation about cancer on page 26 of the May issue.  

3) Promotion of suitable healthy practices 

The production staff of Moh-Chao-Baan magazine advises consumers not to 

eat medicine or supplementary diet as food. For example, the content on page 44 in 

the April issue of Moh-Chao-Baan magazine 2003 showed that if possible; when they 
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are sick, they should eat vegetables, fruits, or other foods which contain medicinal 

substances instead of taking medicine or supplementary diet. 

In summary, health education on disease prevention is the important subject 

during the period of this study. Health education, health prevention, and health 

promotion overlap. Three activities—health education, health prevention, and health 

promotion—are elements of health communication. The next part is the analysis 

according to communication science. 

 

5.3 Analysis According to Communication Science  

Overall, communication science relates to public health issues and is entitled 

“Health Communication.” Health communication covers many elements and 

activities. Two elements of health communication are shown in this analysis. The first 

element is health education. The second element is the presentation of consumer self-

care in mass media. This is because Moh-Chao-Baan magazine is part of mass media. 

One of its objectives is health education on self-care. To create effective health 

communication process, health communicators take communication science into 

focus. Effective health communication aims at the improvement of health knowledge, 

health attitudes and health practices. 

The analysis of this part covers four parts. The first part is objectives of 

communication. The second part is elements of health communication process. The 

third part is effective ways of communication. The final part is functions of Moh-

Chao-Baan magazine as mass media. 

  5.3.1 Objectives of communication 

Two communication objectives are discernible in this content analysis. The 

first objective is to inform and to educate, whereas the second objective is to persuade. 

Overall, the first objective of communication—to inform and to educate—is in focus 

during the period of this study. The reason is because all items present consumer 

health information or knowledge. Some items manifest the second objective of 

communication—to persuade. For instance, the content on page 3 in the May issue of 
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Moh-Chao-Baan magazine 2003 showed that if whoever fears cancer, he or she should 

remember this saying “prevention is better than cure.” According to this saying, 

readers are persuaded by fear appeal. Nevertheless, that readers are persuaded or not 

and whether health communication of Moh-Chao-Baan magazine is effective or 

ineffective is a question. This is because this content analysis does not reveal effects 

of health communication.  

5.3.2 Elements of health communication process 

This content analysis shows four elements of health communication process of 

Moh-Chao-Baan magazine. 

1) Communicator or sender (S)  

2) Message (M)  

3) Channel of communication (C) 

4) Receiver (R) 

Effects of communication (E) are not shown in this content analysis. The 

following part is Table 21. Table 21 shows relevant results or details of each element. 

The information in Table 21 is evidences in the support of the analysis of effective 

ways of communication and functions of Moh-Chao-Baan magazine in the next part.  
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5.3.3 Effective ways of communication 

From the information in Table 21, the information on communicator (S) and 

message (M) shows three effective ways of communication in Moh-Chao-Baan 

magazine. Three effective ways of communication are credibility; clarity; and 

continuity and consistency. 

1) Credibility 

The interview with the managing editor of Moh-Chao-Baan magazine reveals 

that most of the production staffs of Moh-Chao-Baan magazine are health 

professionals. Based on descriptions of effective ways of communication, health 

professionals are reliable communicators. The reason is that not all people can explain 

health issues or medical issues by themselves and readers place their reliance on their 

advice. The reliability of health communicators and their competence in explaining 

health issues are essential. Health professionals disseminate health information or 

knowledge according to their competence. For instance, doctors disseminate medical 

issues or diseases. A pharmacist disseminates issues of phytopharmaceuticals and 

health. Specialists from the institutes of nutrition disseminate issues of diet, nutrition, 

and health. The health professional’s content presentation according to their 

knowledge creates credible messages. In summary, health professionals or reliable 

communicators are a key to effective health communication during this study.  

2) Clarity 

Most of the format presentations during this study are illustrated content 

formats, especially illustrated articles. One of the functions of illustrations in Moh-

Chao-Baan magazine is content supplement. The use of illustrations to supplement the 

content creates explicit messages. In addition, the content presentation in details 

increases understanding of messages. These ways of content presentation create the 

clarity of messages according to descriptions of effective ways of communication.  
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3) Continuity and consistency 

The evidence to support the use of this effective way of communication—

continuity and consistency—is the presentation of cancer in the April issue, the May 

issue and the June issue of Moh-Chao-Baan magazine 2003. Firstly, subjects of cancer 

were shown on page 12 in the April issue of Moh-Chao-Baan magazine 2003. 

Secondly, subjects of cancer were shown on page 9 and page 25-31 in the May issue 

of Moh-Chao-Baan magazine 2003. Thirdly, subjects of cancer were shown on page 7 

in the June issue of Moh-Chao-Baan magazine 2003. According to these mentioned 

examples, the continual presentation of cancer reminds readers of the need for self-

care in cancer prevention. Also, the repetitive presentation of cancer reinforces the 

clarity of messages.  

This content analysis does not show four effective ways of communication—

content, context, channel, and capability of receivers—because these effective ways of 

communication are connected with the audience analysis.  

5.3.4 Functions of Moh-Chao-Baan magazine as mass media  

As exhibited in Table 21, the channel of communication in Moh-Chao-Baan 

magazine is mass communication. The functions of Moh-Chao-Baan magazine as 

mass media can be divided into two functions—a gatekeeper and an agenda setter.  

1) Gatekeeper 

Moh-Chao-Baan magazine as a gatekeeper has a role in health information or 

knowledge dissemination to everyone. Most of chosen information and knowledge are 

about healthy food behavior for disease prevention, health promotion, treatment, and 

rehabilitation, respectively. In addition, the important topics during this study are 

consumer eating and drinking; and food safety. 

2) Agenda setter 

Moh-Chao-Baan magazine as an agenda setter sets the agenda on health issues. 

The agenda during this study is the agenda on disease prevention, especially self-care 

for non-communicable disease prevention.  
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Based on the agenda setting theory, introduced by Mcquail Denis & Windahl 

Sven (1981: 62-63), when mass media shows an importance of the agenda on any 

health issue, readers get the most information or knowledge of that health issue. 

6%

20%

25%

49%

For
rehabilitation

For treatment

For health
promotion

For disease
prevention

Food content  

Moh-Chao-Baan's attention

 Diagram 13: Agenda setting in Moh-Chao-Baan magazine  

As exhibited in Diagram 13, adapted from the agenda setting model, 

introduced by Mcquail Denis & Windahl Sven (1981: 62-63), the production staff of 

Moh-Chao-Baan magazine focuses on the disease prevention agenda. Readers are 

familiar with food content or consumer food behavior for disease prevention. They get 

the most health information or knowledge of disease prevention. However, it was 

found that this explanation is only an assumption according to the agenda setting 

theory. The reason is because the food content analysis in Moh-Chao-Baan magazine 

is not the audience analysis and does not manifest effects of communication. 
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CHAPTER VI 

CONCLUSION, DISCUSSION AND RECOMMENDATIONS 

 

Overall, the food content analysis in Moh-Chao-Baan magazine is to study 

food content, content format presentation, and health communication objectives. Five 

concepts used in this study refer to communication, health communication, consumer 

guide to food sanitation, magazines, and content analysis, respectively. In addition to 

the mentioned five concepts, six relevant researches on food behavior and the health 

communication of mass media are used. The results of this study comprise four 

parts—the background of Moh-Chao-Baan magazine; food content; content format 

presentation; and health communication objective. The analysis comprises three 

parts—result analysis; the correspondence analysis of results and relevant concepts; 

and the analysis according to communication science. The conclusion, discussion, and 

recommendations are shown in this chapter. The following part is the details.  

 

6.1 Conclusion 

 The conclusion includes the conclusion of results and analysis.  

6.1.1 Conclusion of results 

The results of this study comprise four parts. The first part is the background of 

Moh-Chao-Baan magazine. The second part is food content. The third part is content 

format presentation. The final part is health communication objectives. 
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6.1.1.1 The background of Moh-Chao-Baan magazine 

According to the interview with the managing editor of Moh-Chao-Baan 

magazine on 27th March 2007, Moh-Chao-Baan magazine was first launched in May 

1979 and has been published continuously for twenty-eight years. Its objective is to 

disseminate knowledge of life, health, and environment; self-prevention; and self-care. 

Production staffs comprise Copy Department; Art Department; regular and irregular 

writers out of Moh-Chao-Baan office; and an executive team. Most production staffs 

are health professionals such as doctors, pharmacists, nurses, physical therapists, and 

instructors of medical schools at Mahidol, Chulalongkorn, Thammasat, Chiang Mai, 

and Konkaen University. Overall, health professionals work for the following 

positions.  

1) Professor Emeritus Dr. Pravet Vasee, Editor, Publisher and Advertiser 

2) Professor Emeritus Dr. Sant Hatthirat, Director-editor 

 3) Associate Professor Dr. Surakiat Archananuparp, Executive editor 

 4) Executive team and regular writers—most of them are public health and 

medical personnel at medical schools in many universities. 

The production staff intends to create Moh-Chao-Baan magazine as an 

inexpensive publication for disseminating health knowledge to the public. Moh-Chao-

Baan magazine is distributed all around Thailand. This health magazine catches most 

of all types of readers—men and women of all ages, education levels, and occupation. 

The production staff expected that there will be readers all around Thailand. Most 

readers will live in upcountry. They will be interested in their health and their 

neighbor health.  

In fact, the expected readership is current Moh-Chao-Baan magazine readers. 

Most readers are local buyers more than regular members. Most members are middle-

age women who live in upcountry more than those who live in Bangkok. They 

graduated and have been employees in government or government enterprises. Their 
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income is more than ten thousand Baht. Although the managing editor of Moh-Chao-

Baan magazine did not expect that school boys, teen-age boys, and young men read 

Moh-Chao-Baan magazine. However, these groups are Moh-Chao-Baan magazine 

readers. They live in Bangkok and suburban areas. Most of them finished high school 

and worked for private companies. Their income is more than ten thousand Baht. The 

managing editor of Moh-Chao-Baan magazine further disclosed that young and 

working age readers pay more attention to health issues. 

Concerning the content presentation in Moh-Chao-Baan magazine, content 

issues are set up by the Copy Department, the Executive editor, and executive team. 

They select shared content issues in each issue of Moh-Chao-Baan magazine. Content 

issues are from interviews with specialists; the executive editor and executive team’s 

advice; and news in mass media. Factors that influence the content setting in Moh-

Chao-Baan magazine are social trends, current health problems, public health 

personnel advice, reader needs, new issues, and research results that affect health, 

quality of life, and lifestyle of target readers or people.  

Now the production staff focuses on a reduction of important health problems, 

food, mental health, community environmental management, and exercise, 

respectively. The objectives of production staffs are to offer readers the right 

knowledge, attitude, and health behavior for prevention, health promotion, treatment, 

and rehabilitation. Furthermore, the managing editor of Moh-Chao-Baan magazine 

indicated that the content presentation in Moh-Chao-Baan magazine should be 

balanced. However, the production staff has to share content presentation because 

paper space is limited. All content issues can not be put into one issue of Moh-Chao-

Baan magazine. Content writers of this health magazine comprise editorial staffs and 

outside writers. Outside writers are regular writers who have a writing contract with 

Moh-Chao-Baan magazine; and writers who send interesting articles to the production 

staff. Overall, content writers are doctors; pharmacists; nurses; nutrition and public 

health academics; and lawyers from the law office of Thongbai Thongpao. 
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The managing editor is very satisfied with the result of his work. He informed 

that Moh-Chao-Baan magazine has been published continuously for a long time 

because this health magazine is an inexpensive intellectual medium, supported by 

professors and has a presentation of familiar and easily understandable content. This 

health magazine has a role in knowledge dissemination to the public; consumer 

protection; exercise promotion for disease prevention; and a campaign to create a 

social trend. 

6.1.1.2 Food content 

The production staff of Moh-Chao-Baan magazine presents consumer eating 

and drinking topic more than other topics in proportion to all the pieces of 

information. Considering the monthly presentation of food content, the production 

staff of Moh-Chao-Baan magazine presents consumer’s eating and drinking, and food 

preparation in every issue of Moh-Chao-Baan magazine—Issue 288 April 2003 to 

Issue 299 March 2004. Consumer’s food selection and food storage are presented in 

some issues. The production staff of Moh-Chao-Baan magazine presents consumer 

eating and drinking topic more than other topics almost monthly.  

The results of this part show that the content writer of Moh-Chao-Baan 

magazine gives advice on consumer food behavior. Seven topics of healthy eating and 

drinking advice for consumers are food safety; whole food; healthy and nutritious food 

choices; right sorts of food; a variety of foods; balanced diet; and medicinal food. 

Three topics of healthy food preparation advice for consumers are food safety; 

nutritious and healthy food choices; and balanced diet. The single topic of healthy 

food selection advice for consumers is food safety. Two topics of healthy food storage 

advice for consumers are food safety; and nutritious and healthy food choices. Overall, 

food safety is the only one which related to consumer’s eating and drinking, food 

preparation, food selection, and food storage. 

6.1.1.3 Content format presentation 

The results of this part show that news and letters appear in regular columns 

whereas articles are both in regular and irregular columns. Articles are found more in 
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irregular columns than in regular columns. Articles are the single content format in 

irregular columns. Although the items in irregular columns are fewer than those in 

regular columns, the items in irregular columns mention more about food content than 

those in regular columns in proportion to all the pieces of information. Nevertheless, 

the results of this part disclose that there is no meaningful difference because the 

figures shown in this study are close. 

Most contents are illustrated. Three format presentations are illustrated articles; 

illustrated and unillustrated news; and illustrated and unillustrated letters. Illustrated 

articles are the most popular content format. Based on the study this time, three 

features of illustrated articles are general articles; interviews; and the presentation of 

research results. Features of news are the concise presentation of health issues, 

previously published in various newspapers, while features of letters are the question-

answer content between magazine readers and a specialist who has knowledge to 

answer those questions. 

6.1.1.4 Health communication objectives 

The important objectives during this study are disease prevention and health 

promotion because all the topics of food content manifest these two objectives. 

Nevertheless, the most important objective according to quantitative results is disease 

prevention. In consideration of the name of diseases, the production staff of Moh-

Chao-Baan magazine emphasizes the information on non-communicable diseases. 

Furthermore, the production staff emphasizes consumer eating and drinking topic 

because it is the single topic, showing four health communication objectives. Most 

contents are recommendations on the sorts and amount of food, leading to disease 

prevention, health promotion, treatment, and rehabilitation. 

6.1.2 Conclusion of analysis 

The conclusion of analysis comprises three parts—result analysis; the 

correspondence analysis of results and concepts; and the analysis according to 

communication science.  
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6.1.2.1 Result analysis 

Firstly, the results about food content reveal that an item in Moh-Chao-Baan 

magazine shows either multiple pieces of information or a single piece of information. 

There is no meaningful difference between two features of content because the 

quantitative data are close. The reason is because the production staff of Moh-Chao-

Baan magazine selects any topic of food behavior, referring to fixed topics. As a 

result, the more the fixed topics relate to, the more the food content is presented. 

Based on the study this time, two topics of food content, received attention during the 

period of this study are consumer’s eating and drinking, and food preparation because 

these topics answer health communication objectives of Moh-Chao-Baan magazine 

during the period of this study more than any other topic. As another reason, these 

topics relate to a cause of many diseases especially non-communicable diseases. Non-

communicable diseases get attention during the period of this study. Nevertheless, the 

most important topic is consumer eating and drinking because this topic arouses reader 

interest owing to the fact that eating and drinking are food intake into the body and are 

an everyday routine. Consequently, consumer eating and drinking has a greater effect 

on health. 

Secondly, the results about content format presentation unfold that items 

showing food content are more in regular columns than in irregular columns. This is 

because regular columns catch reader attention and effective communication relies on 

continuity. The content presentation in regular columns produces a positive effect of 

communication on Moh-Chao-Baan magazine. In addition, the results of this part 

disclose that there are fewer pieces of information in regular columns than in irregular 

columns in proportion to all the pieces of information. Nevertheless, there is no 

meaningful difference because the figures are close. This mentioned result implies that 

the fixed topics in irregular columns refer to food content more than those in regular 

columns. According to this content analysis, illustrated articles contain more pieces of 

information because of less limitation of topic broadening. The results of this part 

disclose that illustrated articles are an important format during the period of this study. 

The reason is that illustrated articles are appropriate for detailed descriptions or 

explanations of health issues or medical issues. The medical terms or technical terms 
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on medicine and diseases are not easily understandable by readers who do not have 

medical knowledge. An explicit explanation in details and use of illustrations are 

essential to creating understanding. 

Finally, the results about health communication objectives show that disease 

prevention is the main objective during this study due to the connection with the 

objective of Moh-Chao-Baan magazine; its importance; and a degree of persuasion. 

One of the objectives of Moh-Chao-Baan magazine—health education on self-care—

is one of the preventive measures and includes a content presentation for disease 

prevention. The advice of content writers helps consumers to reach the right decision 

on their health; to prevent or to lower health risks; and to create their good quality of 

life. The content presentation for disease prevention attracts more attention.  Owing to 

the fact that nobody wants to be sick and disease prevention is a way out, names of 

diseases and methods of disease prevention are shown in the content of Moh-Chao-

Baan magazine for effective communication. Both names of diseases and methods of 

disease prevention are one of the persuasive techniques according to communication 

concepts—fear appeals. 

6.1.2.2 Correspondence analysis of results and concepts 

Firstly, the correspondence analysis of food content and consumer guides to 

food sanitation uncovers that the advice on consumer food behavior in Moh-Chao-

Baan magazine corresponds with some of consumer guides to food sanitation. A 

reason is because the given definitions of some consumer food behavior are different. 

For instance, the Ministry of Public Health recommends that consumers should 

examine the quality and standard of produce before buying and places this issue under 

the topic of consumer food preparation. On the other hand, this issue is placed under 

the topic of consumer food selection according to the term “buying.” As another 

example, the Ministry of Public Health recommends that consumers should select a 

variety of foods which contain adequate nutritional value and places this issue under 

the topic of consumer food selection. However, this issue is placed under the topic of 
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consumer food preparation in this study because the chosen ingredients add nutritional 

benefit. 

Secondly, the correspondence analysis of content format presentation and 

concepts of magazines discloses that Moh-Chao-Baan magazine is a monthly 

specialized magazine for readers who are interested in health issues. Based on the 

interview with the managing editor of Moh-Chao-Baan magazine, the content writers 

of this health magazine consist of editorial staffs and outside writers. The outcome of 

this interview corresponds with concepts of magazines.  

Based on the content analysis this time, the formula for food content 

presentation during the period of this study includes two types of columns, three 

content formats and many types of illustrations with three functions as shown in Table 

18. 

Table 18: Formula for food content presentation  

Columns Content formats Illustrations Functions of illustrations 

Illustrated and 

unillustrated news 

Cartoons Making up magazine layout 

Illustrated articles 

(general articles and 

interviews) 

Photographs, 

drawings, and 

cartoons 

Content supplement, 

catching reader attention, 

and making up magazine 

layout 

Regular 

columns 

Illustrated and 

unillustrated letters 

Photographs Making up magazine layout 

Irregular 

columns 

Illustrated articles 

(general articles, and 

presentation of research 

results) 

Photographs, 

drawings, and 

cartoons 

Content supplement, 

catching reader attention, 

and making up magazine 

layout 

The format presentations in this formula correspond with concepts of 

magazines because the formula for food content presentation of Moh-Chao-Baan 
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magazine contains elements of magazines according to concepts of magazines. 

Illustrations in focus comprise many features. For instance, photographs appear in 

illustrated articles and illustrated news. Cartoons appear in illustrated news. Drawings 

appear in illustrated articles. The correspondence analysis of this part shows three 

functions of illustrations in Moh-Chao-Baan magazine.  

1) Function to supplement the content 

2) Function to catch reader attention 

3) Function to make up a magazine layout 

Finally, the correspondence analysis of health communication objectives and 

concepts of health communication reveals that health communication objectives 

correspond with elements of health education. In addition, disease prevention is 

connected with health promotion because recommendations on disease prevention and 

health promotion are for normal consumers. On the other hand, treatment is connected 

with rehabilitation because recommendations on treatment and rehabilitation are for 

patients.  

The correspondence analysis of this part shows that health communication 

objectives relate to health promotion because health communication objectives refer to 

health education, whereas health education is one of seven domains of health 

promotion. Health promotion during this study is individual health promotion—

healthy food behavior for consumers. The promotion of environmental factors, social 

factors or policy factors does not appear in this content analysis. The correspondence 

analysis of this part unfolds that results of this study fall within three domains of 

health promotion, introduced by J. Thomas Butler (2001: 30-31). Three domains are 

health prevention, lifestyle, and health education. Health promotion in three domains 

is the overlap of two activities—health education and health prevention. 

Based on the content analysis this time, health education is a major subject. 

Health education on disease prevention is the important subject during the period of 
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this study. Overall, results of this part unfold that three subjects of health education are 

taken into focus.   

1) Diet and nutrition 

2) Consumer self-care, especially healthy food behavior  

3) Non-communicable diseases 

The objectives of health education during this study cover three objectives—the 

creation of health knowledge; the promotion of positive attitude to health issues; and 

the promotion of suitable healthy practices. 

6.1.2.3 Analysis according to communication science 

Overall, two elements of health communication are shown in this analysis. The 

first element is health education. The second element is the presentation of consumer 

self-care in mass media. This is because Moh-Chao-Baan magazine is part of mass 

media. One of its objectives is health education on self-care. To create effective health 

communication process, health communicators take communication science into 

focus.  

Firstly, two communication objectives are discernible in this content analysis. 

The first objective is to inform and to educate, whereas the second objective is to 

persuade. Overall, the first objective of communication—to inform and to educate—is 

in focus during this study. The reason is because all items present consumer health 

information or knowledge. Some items manifest the second objective of 

communication—to persuade. Readers are persuaded or not and whether health 

communication of Moh-Chao-Baan magazine is effective or ineffective is a question. 

This is because this content analysis does not reveal effects of health communication.  

Secondly, this content analysis shows four elements of health communication 

process of Moh-Chao-Baan magazine. 

1) Communicator or sender (S)—most of the production staffs of Moh-Chao-

Baan magazine are health professionals 
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2) Message (M)—health information or knowledge of healthy food behavior 

for consumers 

3) Channel of communication (C)—mass communication 

4) Receiver (R)—a number of anonymous readers (literate receivers) who are 

interested in health or medical issues 

Thirdly, three effective ways of communication are credibility; clarity; and 

continuity and consistency.  

Finally, the functions of Moh-Chao-Baan magazine as mass media can be 

divided into two functions—a gatekeeper and an agenda setter. Moh-Chao-Baan 

magazine as a gatekeeper has a role in health information or knowledge dissemination 

to everyone. Most of chosen information and knowledge are about healthy food 

behavior for disease prevention, health promotion, treatment, and rehabilitation, 

respectively. In addition, the important topics during the period of this study are 

consumer eating and drinking; and food safety. Moh-Chao-Baan magazine as an 

agenda setter sets the agenda on health issues. The agenda during this study is the 

agenda on disease prevention, especially self-care for non-communicable disease 

prevention. Based on the agenda setting theory, Readers are familiar with food content 

or consumer food behavior for disease prevention. They get the most health 

information or knowledge of disease prevention. However, it was found that this 

explanation is only an assumption according to the agenda setting theory. The reason 

is because the food content analysis in Moh-Chao-Baan magazine does not show 

effects of communication. 

 

6.2 Discussion 

The discussion is divided into two parts. The first part is the comparison of the 

results of this study and relevant researches. The second part is opinion on health 

communication in Moh-Chao-Baan magazine.    
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6.2.1 Comparison of the results of this study and relevant researches 

The comparison is divided into three main parts. The first part is the 

comparison of the results about food content. The second part is the comparison of the 

results about content format presentation. The third presentation is the comparison of 

the results about health communication objectives.  

6.2.1.1 Food content 

The food content includes consumers’ eating and drinking, food preparation, 

food selection, and food storage. The results of this part and four relevant researches 

are comparable. The following part describes four relevant researches. 

1) Suwit Wiboonpolprasert et al (2001-2004: 122, 124) wrote the report on Thai public 

health 2001-2004. They introduced risk factors of diseases and Thai people’s food 

selection.  

2) Duangdao Panpikul (2001) studied health education on national health 

recommendations in television programs. Duangdao indicated important issues of 

health education in television programs.  

3) Nut Nakasuwan (2004) did the content analysis on nutrition knowledge in Thai 

newspapers—Thai-Rath, Dailynews, Kom-Chad-Luek, and Khao-Sot—and Thai 

magazines—Brand Health, Health and Cuisine, Mae-Lae-Dek, Che-Va-Jit, and Moh-

Chao-Baan. Nut showed the correspondence analysis of the nutrition knowledge in 

Thai newspapers and nutrition practices, announced by Ministry of Public Health.   

4) Piriyaporn Waewjinda (2004) studied the public relation strategies and 

effectiveness of Food Safety Campaign, announced by the Ministry of Public Health. 

Piriyaporn showed public relation strategies of Food Safety Campaign.  

The results of this study correspond with research results of Suwit Wiboonpolprasert 

et al., Duangdao Panpikul, and Nut Nakasuwan.  

Firstly, Suwit Wiboonpolprasert et al. introduced many risk factors of diseases. 

According to this study, the corresponding risk factors of diseases relate to food 

behavior. For example, the content on page 7 in the June issue of Moh-Chao-Baan 

magazine 2003 showed that drinking alcohol increases the risk of cancer. The content 
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on page 19 in the February issue of Moh-Chao-Baan magazine 2004 showed that iron 

deficiency causes anemia. The content on page 6 in the April issue of Moh-Chao-Baan 

magazine 2003 showed that obesity increases risks of diseases—the type II diabetes, 

hypertension, cardiovascular disease, and a high cholesterol level in blood.  

Secondly, the survey of the national statistics office in 2001 by Suwit 

Wiboonpolprasert et al. disclosed that sixty percent of Thai people give regard to clean 

food selection, whereas the production staff of Moh-Chao-Baan magazine advises 

consumers to select clean food as well.  

Thirdly, the results about food safety advice—cooked, clean, and 

uncontaminated food—in Moh-Chao-Baan magazine corresponds with the research 

result of Duangdao Panpikul.  

Finally, Nut Nakasuwan (2004) indicated that magazines publish some 

nutrition practices, announced by Ministry of Public Health. Moh-Chao-Baan 

magazine is one of Thai magazine, studied by Nut Nakasuwan. This research result of 

Nut Nakasuwan corresponds with the result of this study.  

In addition, the study of Piriyaporn Waewjinda (2004) has no information to 

support that magazines are the principal strategy for public relations in Food Safety 

Campaign. However, the production staff of Moh-Chao-Baan magazine presents the 

food safety advice during the period of study when Food Safety Campaign is in 

operation. For this reason, Moh-Chao-Baan magazine takes part in food safety 

communication in Food Safety Campaign period. 

6.2.1.2 Content format presentation 

The study of content format presentation includes the study of content format, 

and illustrations referring to the content. The results of this part and three relevant 

researches are comparable. The following presentation is of three relevant researches. 

1) Tatinut Luxchaigul (2001) did the content analysis of health in health magazines—

Klai-Moh, Che-Va-Jit, and Moh-Chao-Baan. Tatinut showed presentation formats, and 

sources of information in health magazines. 
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2) Nut Nakasuwan (2004) did the content analysis on nutrition knowledge in Thai 

newspapers—Thai-Rath, Dailynews, Kom-Chad-Luke, and Kow-Sod—and Thai 

magazines—Brand Health, Health and Cuisine, Mae-Lae-Dek, Che-Va-Jit, and Moh-

Chao-Baan. Nut presented presentation formats in Thai newspapers and Thai 

magazines. 

3) Tanawan Kummarnjesadakul (2004) did the content analysis on health in Thai 

newspapers—Thai-Rath, Dailynews, Khao-Sot, and Ma-Ti-Chon. Tanawan showed 

presentation formats, and sources of information in Thai newspapers. 

The correspondence analysis of the results of this study and three relevant researches 

unfolds that there is no meaningful difference. Overall, the results of this study 

correspond with all the research results stated above.  

Firstly, articles are discernible in every study stated. In addition, the results of 

this study correspond with research results of Tatinut Luxchaigul and Tanawan 

Kummarnjesadakul. It was found that health professionals are part of the sources of 

health content. Most contents in health magazines are illustrated. General articles are 

mostly discernible. Furthermore, the analysis of this part uncovers that the content 

formats and sources of health content in Thai daily newspapers and health magazines 

have something in common. The corresponding format presentation comprises 

articles; regular columns in every issue; and health professionals as the important 

sources of health contents. This is because both Thai daily newspapers and health 

magazines are printed media.  

6.2.1.3 Health communication objectives 

Health communication objectives during the period of study comprise disease 

prevention, health promotion, treatment, and rehabilitation. The results of this study 

and three relevant researches are comparable. The following part describes three 

relevant researches. 

1) Tatinut Luxchaigul (2001) did the content analysis of health in health magazines: 

Klai-Moh, Che-Va-Jit, and Moh-Chao-Baan. Tatinut showed the presentation of health 

concepts in health magazines.  
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2) Duangdao Panpikul (2001) studied the health education on national health 

recommendations in television programs. Duangdao disclosed the presentation of 

health concepts in television programs.  

3) Tanawan Kummarnjesadakul (2004) did the content analysis on health in Thai 

newspapers—Thai-Rath, Dailynews, Kow-Sod, and Ma-Ti-Chon. Tanawan introduced 

the health content and role of Thai daily newspapers. 

The correspondence analysis of the results of this study and three relevant researches 

reveals that the results of this study correspond with the research results stated above. 

Firstly, this study refers to elements of health education; on the other hand, the 

study of Tatinut Luxchaigul refers to concepts of health promotion. Nevertheless, the 

results of this study correspond with research results of Tatinut Luxchaigul. A reason 

is because Moh-Chao-Baan magazine is one of three health magazines, studied by 

Tatinut Luxchaigul. The first corresponding issue is that Moh-Chao-Baan magazine 

provides knowledge about self care. Self-care includes for people and patients. The 

second corresponding issue is that the content presentation for disease prevention, 

health promotion, treatment and rehabilitation are discernible in both of the study.  

Secondly, the result of this study corresponds with the research result of 

Tanawan Kummarnjesadakul and Duangdao Panpikul. The corresponding result is that 

disease prevention is an important objective. In summary, mass media—Moh-Chao-

Baan magazine, Thai daily newspapers, and television—show the importance of health 

education. Health education on disease prevention is an important topic of content 

presentation in mass media. 

Overall, the correspondence analysis of this part shows that the results of this 

study correspond with other relevant research results. Most results of this study 

correspond with research results of Tatinut Luxchaigul and Nut Nakasuwan because of 

the corresponding research methodology—the content analysis in health magazines. 

The content of Moh-Chao-Baan magazine is studied in the different period of study 

and by different details of research methodology. Nevertheless, results of three study 
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stated are close. The researcher assumed that the content presentation in Moh-Chao-

Baan magazine is stable.   

6.2.2 Opinion on health communication in Moh-Chao-Baan magazine 

The opinion presentation covers four issues. The first presentation is of 

characteristics of health communication in Moh-Chao-Baan magazine. The second 

presentation is of roles of Moh-Chao-Baan magazine and food safety communication. 

The third presentation is of health education on non-communicable diseases as an 

important health issue during the period of study. The final presentation is of three 

important issues in Moh-Chao-Baan magazine. 

6.2.2.1 Characteristics of health communication in Moh-Chao-Baan magazine 

Based on the study this time, three characteristics of health communication in 

Moh-Chao-Baan magazine are communication with a wide diversity of informative 

sources; transmission of steady and reliable messages; and far-reaching 

communication. 

1)  Communication with a wide diversity of informative sources 

As discerned in food content and the interview with the managing editor of 

Moh-Chao-Baan magazine, the communication in Moh-Chao-Baan magazine refers to 

many sources of information—health professionals; interviews with specialists; 

informants from many institutes; books; research results; leaflets; newspapers; 

magazines; online media; and readers. The content writer of Moh-Chao-Baan 

magazine gathers the information from various sources before writing items. 

Furthermore, many informants take an opportunity to give their opinion. For instance, 

both Professor Dr. Pattanapong Nawejareon, a gastrointestinal and vascular surgeon at 

King Chulalongkorn Memorial Hospital and Sa-nga Damapong, the president of the 

Nutrition Association of Thailand take an opportunity to give their opinions on eating 

Pla-ra—a condiment of fermented fish—which causes health problem in the news 

column on page 12 in the April issue of Moh-Chao-Baan magazine 2003.  
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Features of messages in the health communication process are varied. 

Messages during the period of study are both one-sided and two-sided messages. 

Features of two-sided messages are the presentation of two different 

recommendations. Readers can decide for themselves. As discerned on page 12 in the 

April issue of Moh-Chao-Baan magazine 2003, one informant advises consumers to 

eat other sorts of food instead of raw Pla-ra (a condiment of fermented fish). On the 

other hand, another informant advises that Pla-ra is high-calcium and rich-protein 

food. However, consumers should eat clean and cooked Pla-ra. Concerning features of 

one-sided messages, an informant presents good points of his/her advice and advise 

consumers to follow his/her advice. For example, he/she shows the advantages of 

eating green beans and advises consumers to eat green beans for good health on page 

51 in the June issue of Moh-Chao-Baan magazine 2003. According to this content 

analysis, features of messages are one-sided messages more than two-sided messages.  

2) Transmission of steady and reliable messages 

This typical feature—the transmission of steady and reliable messages—refers 

to a feature of printed media and the creation of efficient messages according to 

effective ways of communication. Moh-Chao-Baan magazine is one of the printed 

media and contains stable messages. This is because messages in printed media are not 

rewritten after publication. As a result, readers can read messages repeatedly to create 

understanding. Also, the presentation of informative sources or references creates 

reliable messages.  

3) Far-reaching communication 

As with the communication process in newspapers, television, and radio, the 

communication process in Moh-Chao-Baan magazine is mass communication. The 

production team of Moh-Chao-Baan magazine disseminates health information or 

knowledge to a large number of anonymous readers. For this reason, the 

communication in Moh-Chao-Baan magazine is far-reaching. However, the 

communication process in Moh-Chao-Baan magazine is limited because it is written 
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medium. The literacy of receiver is essential. Only literate receivers can understand 

messages. 

6.2.2.2 Roles of Moh-Chao-Baan magazine and food safety communication 

Overall, the roles of Moh-Chao-Baan magazine in health communication are 

health educator, health informant, and friend. Moh-Chao-Baan magazine as health 

informant and educator informs everyone to promote healthy practices. Everyone 

includes adults, mother and children. Moh-Chao-Baan magazine as friend is a medical 

consultant. Readers consult health professionals about their health problems. They 

write questions and send a letter to health professionals of Moh-Chao-Baan magazine. 

Health professionals answer reader questions according to their competence. 

Considering these roles, Moh-Chao-Baan magazine sustains the role of medium in 

health education on consumer self-care. 

In consideration of the interview information, Moh-Chao-Baan magazine has a 

role in several campaigns. The Moh-Chao-Baan magazine in the past partook in many 

campaigns such as Anti-Drink Campaign and Non-Smoking Campaign. This study is 

the content analysis of Moh-Chao-Baan magazine in Food Safety Campaign period. 

Food Safety Campaign is a government project, operated by the Ministry of Public 

Health. Government departments, private sectors, and mass media participate in this 

campaign. Food Safety Campaign period is between April 2003 to September 2007. 

Although there is no information to support that Moh-Chao-Baan magazine partakes 

in Food Safety Campaign, the interview information disclosed that social trends 

influence the content setting in Moh-Chao-Baan magazine. Also, the results of this 

study showed that the production team of Moh-Chao-Baan magazine presents food 

safety advice. As a result, the production team creates a social trend and has a role in 

food safety communication during Food Safety Campaign period. Furthermore, Moh-

Chao-Baan magazine readers are all over the country, especially in an upcountry. The 

food safety communication enables a large number of readers to find out about food 

safety advice.  
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On the other hand, the results of this study show that thirteen percent of total 

content—fifty-one items out of three hundred and eighty-two items—in Moh-Chao-

Baan magazine concerns food. Food safety advice is a part of food content during this 

study period. According to communication concepts, a presentation of little message 

less affects on reader health behaviors. If the production team of Moh-Chao-Baan 

magazine emphasizes more food content presentation, the food safety communication 

in Food Safety Campaign period will be more effective; or in other words, Moh-Chao-

Baan magazine will have a greater role in a health behavior change. 

6.2.2.3 Health education on non-communicable diseases as an important health 

issue during the period of study 

The production staff of Moh-Chao-Baan magazine places emphasis on health 

education on non-communicable diseases. As discerned in food content, most titles 

show the name of non-communicable diseases. Non-communicable diseases include 

both chronic diseases and non-infectious diseases. Chronic diseases are such as 

diabetes and chronic renal failure. Non-infectious diseases are such as cancer. Health 

education on non-communicable diseases is an important health issue. A reason is that 

non-communicable diseases are a leading cause of death among Thais today. As 

another reason is that some non-communicable diseases are incurable such as 

incurable cancer. Of all the leading causes of death today, cancer; and heart and 

cardiovascular disease are at the top of the list. Considering the content presentation 

during the period of study, topics for discussion include cancer; and heart and 

cardiovascular disease as well. As with a discernible cause of any other non-

communicable disease, a cause of cancer; and heart and cardiovascular disease is 

connected with unhealthy food behavior. Health education on healthy food behavior in 

Moh-Chao-Baan magazine is essential and helps consumers to keep healthy. 

6.2.2.4 Three important issues in Moh-Chao-Baan magazine 

Three important issues during this study are healthy food behavior, exercise, 

and good mental health. 



Jenjira Sripetcharaporn 
 

Conclusion, Discussion and Recommendations / 132 

1) Healthy food behavior  

Most content writers of Moh-Chao-Baan magazine advise about sorts and 

quantities for healthy eating. In consideration of the overall advice about healthy food 

behavior, sorts and quantities of food are equally important. The reason is that the 

unhealthy types and wrong quantities of food can cause health problems. For example, 

the content on page 26 in the May issue of Moh-Chao-Baan magazine 2003 showed 

that a cause of cancer relates to eating high-fatty food, or very salty food; and 

unbalanced eating. Therefore, paying attention to both healthy sorts and right 

quantities of foods are essential.  

2) Exercise 

Doing exercise also leads to good health. The production staff of Moh-Chao-

Baan magazine advises consumers to regularly do exercise. The form of exercise 

should be appropriate for their physical state. For instance, the content on page 47 in 

the August issue of Moh-Chao-Baan magazine 2003 showed that gout patients should 

do light exercise such as swimming, etc. 

3) Good mental health  

The content writers of Moh-Chao-Baan magazine advise consumers not to get 

stressed because good mental health is one of the ways to limit health problems. 

 In conclusion, communication science is a key to effective health 

communication in Moh-Chao-Baan magazine. Three characteristics of health 

communication are communication with a wide diversity of informative sources; 

transmission of steady and reliable messages; and far-reaching communication. Moh-

Chao-Baan magazine sustains the role of medium in health education on consumer 

self-care. Furthermore, Moh-Chao-Baan magazine has a role in food safety 

communication because Moh-Chao-Baan magazine presents the food safety advice in 

the Food Safety Campaign period. In addition, an important health topic during the 

period of study is health education on non-communicable diseases due to the reason 

that non-communicable diseases are a leading cause of death, and some non-
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communicable diseases are incurable. Health education is essential and helps 

consumers to get healthy. Finally, three important issues in Moh-Chao-Baan magazine 

are healthy food behavior, exercise, and good mental health. These issues are the key 

to reduce health problems. 

 

6.3 Recommendations 

Recommendations comprise general recommendations and the 

recommendations for an additional study.  

6.3.1 General recommendations  

Mass media is one of the campaign media. Mass media can transmit 

information, create social trends and arouse reader perception. This study is of the 

food content analysis in Moh-Chao-Baan magazine, published at the beginning of 

Food Safety Campaign. The results of this study disclose that the production team of 

Moh-Chao-Baan magazine does not present much about food safety advice. If the 

production team of Moh-Chao-Baan magazine presents content more relevant to the 

Food Safety Campaign, Moh-Chao-Baan magazine will have a greater role in public 

health promotion during the Food Safety Campaign period. 

6.3.2 Recommendations for an additional study 

6.3.2.1 The study of the overall communication process is an interesting issue 

because the outcome of the study shows positive and negative factors in the 

communication process. The results encourage the development of effective 

communication process in media.  

6.3.2.2 Moh-Chao-Baan magazine is both printed medium and online medium 

(http://www.doctor.or.th). Other researchers can make a comparison of the health 

communication style of printed medium and online media. 



Jenjira Sripetcharaporn Bibliography / 134 

BIBLIOGRAPHY 

 

Budd Richard W., et al. (1967). Content analysis of Communications. New York: 

Macmillan. 

Butler J. Thomas. (2001). Principles of health education & health promotion. 

(3rd ed.). Belmont, CA: Wardsworth Thomson Learning Inc. 

Cowie, A. P. (Ed.). (1994). Oxford Advanced Learner’s Dictionary of Current English. 

 (1st ed. for Thailand). Oxford: Oxford University Press. 

Glanz Karen, Rimer Barbara K. & Lewis Frances Marcus. (2002). Health behavior and  

health education: theory, research and practice. (3rd ed.). San Francisco: 

Jossey-Bass. 

Mcquail Denis & Windahl Sven. (1981). Communication model for the study of mass 

communications. (1st ed.). London: Longman Inc. 

Media center, World Health Organization. (2004, October). Food safety regulators  

from more than 100 countries meet in global effort to reduce the more than 2  

billion cases of food borne illness. In Joint news release 2004: WHO/FAO 

[Online]. Available: http://www.who.int/mediacentre/news/releases/2004/pr  

71/en/ [2549 B.E., August12]. 

O’Donnell Michael P. (Editor in Chief). (1989). Definition of Health Promotion. In  

American Journal of Health promotion. [online]. Available: http://www.health 

promotion journal.com [2549 B.E., August 12]. 

Ratzan, S.C. (1994). Terminology. In 11 Health Communication: The Healthy People  

2010 Information Access Project. [Online]. Available: http://www.healthy  

people.gov/document/HTML/Volume1/11HealthCom.htm#_ednref54 [2549 

B.E., August 12]. 

Tiger-Dragon Dispensary. (2000-2005).��������	

���. [Online]. Available: www. 

Tigerdragon.in.th/thai%20herb-def.htm[2549 B.E., August 12]. 



Fac, of Grad Studies, Mahidol Univ. 

 

M.A. (Lang. & Cul. for Commun. & Dev.) / 135 

World Health Organization, HPR & HEP. (1998). Health Promotion Glossary.  

[Online]. distr. Limited ed., P 1, 4, 8). Available: http://whqlibdoc.who.int/hq/ 

1998/WHO_HPR_HEP_98.1.pdf [2549 B.E., August 12]. 

ก��
������������. (2546, ก�ก����). ��� �
�!��"�#����$%
&'( &)��
�*�� (Food safety  

$+�,$����� 2546-2547). [Online]. Available: http://elib.fda.moph.go.th/library/  

Planweb/Doc/totolsafe_46_ 47.pdf [2549 B.E., August 12]. 

ก�%�(/ 
0�
�
(!�#. (�.$.$.). ก���	1
���2�	1
���'��: �0�(3��ก���%�ก)���45����
)�
� 6� 

!"���7
8121. 6� ��
0� # 2 :�;�,ก (,�����0ก��). ก���(3��
��#�����4)ก���	1
���2�	1
 

���'�� (*�)�1-18). (�.$.
.). 

ก
�='>��ก�� ก��
���(  ก��
������������. (2546). ��='>��ก��. ��5��(,. 

___________________________________. (�.$.$.). 
�*��"���( . 2
ก���2� ���5. 

___________________________________. (�.$.$.). 2��4 1201 *%(กก��2%	
ก@	A

�*�� 


81B4ก���%(ก7�� 6� �0�86>)�5� Cก(,�� &5�� 1675 [Online]. Available: http://nutrition.  

anamai.moph.go.th/1675/new1675/Html/nmenu12/nm1201.htm l [2549 B.E., 

August 12]. 

___________________________________. (�.$.$.). 2��4 1202 *%(กก��$���
�*��
81B4ก 

���%(ก7��6� �0�86>)�5� Cก(,�� &5�� 1675 [Online]. Available: http://nutrition. 

anamai.moph.go.th/1675/new1675/Html/nmenu12/nm1202.html [2549 B.E., 

August 12]. 

 

 

 

 



Jenjira Sripetcharaporn Bibliography / 136 

___________________________________. (�.$.$.). 2��4 1203 *%(กก��2ก:,
�*��6*) 

��
�&$%
&'(  6� �0�86>)�5� Cก(,�� &5�� 1675 [Online]. Available: http://  

nutrition.anamai.moph.go.th/1675/new1675/Html/nmenu12/nm1203.html  

[2549 B.E.,August 12]. 

 

____________________________________. (�.$.$.). 2��4 1215 ก��2%	
ก�AE�&	1� 6� �0�86>) 

�5� Cก(,�� &5�� 1675 [Online]. Available: http://nutrition.anamai.moph.go.th/ 

1675/new1675/Html/nmenu12/nm1215.html [2549 B.E., August 12]. 

ก�F;�� �ก)�2
�. (2545). �	1
�����%>� 
G7�8�%����
��ก��!Hก7�. (�0��#��(A�
81 3). 

 ,�07(
=���0��#!�%��&� ;E�ก(&. 

>��("�# 2>0&>( . (2520). ก��,�����0ก��#*�(��	
�0��#�%��0" ���. ก���2
�I: ���ก
0���� 

������!��"�#�%��	1
��%>� �*��0
 �%( ����!��"�#. 

/J0�(J/# *%(ก>( ก�%. (2544). ก���02����*#2�	A
*�2ก81 �ก(,���'��6��0" ������'��: !Hก7�ก��8 

�0" ���6ก%)*�
 >8�;0" �%�*�
>��,)��. �0
 ��0���#������!��"�#�*�,(�K0", '�� 

�0>�ก���	1
�����%>� ,(�K0"�0
 �%(  �*��0
 �%( ����!��"�#. 

�(/ ����������. (2547). ก���02����*#2�	A
*�*�(��	
�0��# �%��0" ����
 2ก81 �ก(,�����4) 

&)��
�*��2�	1
���'��. �0
 ��0���#�02
!!��"�#�*�,(�K0" '���0>��02
!!��"�# 

�(3��ก�� ,(�K0"�0
 �%(  ;�L�%�ก��#�*��0
 �%( .  

&���8 *0�(F�(ก7#. (2530). �0" ���. ก���2
�I: ����02
!!��"�# ;�L�I. 

&��6; �("��(FF�. (2545). ���!Hก7� *%(ก�%�ก��,��ก��2�	1
ก���5�2��0����'��. ก���2
�I: 

 '���0>�ก��� �,�%���������!��"�# ���� �,�%!��"�# �*��0
 �%( �*0&%. 



Fac, of Grad Studies, Mahidol Univ. 

 

M.A. (Lang. & Cul. for Commun. & Dev.) / 137 

&��&�� �(��#�0ก�%. (2544). ก��6*)���!Hก7�"������= ,� ���,(FF("0�*5�>�"06��� ก�����'�� 


��=
�
(!�#. �0
 ��0���#�02
!!��"�#�*�,(�K0", '���0>�ก���	1
�����%>� ,(�K0" 

�0
 �%(  ;�L�%�ก��#�*��0
 �%( .  

������ ก(����2;7��ก�%. (2547). ก���02����*#2�	A
*����'��6�*�(��	
�0��#�� �(�'�7��
 .  

�0
 ��0���#�02
!!��"�#�*�,(�K0", '���0>�ก��$��>��(��(��# ,(�K0"�0
 �%(  

;�L�%�ก��#�*��0
 �%( . 

$��2�! ���8. (2546). ก��$J0�("02�8 ,: ก��$J0�4$��,,���'�� ("5
). �0" ���*�
>��,)��, 24 

(286), 49-56. 

$��0>�" �B�$N"���
#. (2545). ��2,8 ,�0�8�0;( 
��ก���	1
���. (�0��#��(A�
81 1). ,�07(
&5����
��

 ก���0��# ;E�ก(&. 

�(>�8 2> ;�� � 2�""� �0�(3����ก4% �%�B0��(�
# 
��(>!0�0��!#. (2541). ����0&*%(ก�02
!!��"�#.

 (�0��#��(A�
815). ,�07(
2 %=%5ก���0��# (1988) ;E�ก(&. 

�0�0 �'��# ���;0�&�. (2547). ก% �
�#ก��$��>��(��(��# �%�$���0
�0�%�
�=���ก��
�*�� 

$%
&'( �
�ก��
������������. �0
 ��0���#�02
!!��"�#�*�,(�K0" '���0>��02
! 

!��"�#�(3��ก�� ,(�K0"�0
 �%(  ;�L�%�ก��#�*��0
 �%( . 

�*��0
 �%( ��=�
( ������0��> �����0>��*ก���!��"�#. (2531). 
�*�� �%�='>��ก���	A�/��. 

��
,��8: �E��(ก�0��#�*��0
 �%( ��=�
( ������0��>. 

�*��0
 �%( ��=�
( ������0��> �����0>��02
!!��"�#. (2532). ก���5���%�,�����0ก��#. 

��
,��8: �E��(ก�0��#�*��0
 �%( ��=�
( ������0��>. 

 



Jenjira Sripetcharaporn Bibliography / 138 

�4%�0�0*�
>��,)��. (2546, �8����). ก��&4�%�(ก7�"�2
�2$O�������� �%��("B�$�����#�4%�0�0 

*�
>��,)�� 6� About Us [Online]. Available: http://www.doctor.or.th/zone_ 

about/  index.htm [2549 B.E., August 12]. 

����� ;(�
�#��5��. (2533). ก��$��>��(��(��#6�������������. (�0��#��(A�
81 1). ก���2
�I: 

 '���0��#. 

_____________. (2548). ก���	1
������'��: ก% �
�#6�������!Hก7� �%�ก����)��2��0� 

���'��. ก���2
�I: =���0��#2;�0F&8ก���0��#. 

���0
 # �0,4%�%$��2��0/ �%����. (�.$.$.). ก������������
  2544/2547. ก���2
�I: �E��(ก��� 

 �= ,� �%���� �
�!��"�# ก��
�����������. 


'0�(�
# �ก)������("�#. (2545). ก��2�8 ����ก��6*)�����4)
�����'��. (�0��#��(A�
81 2) >%,��8: 

>%,��8ก���0��#. 


�,%�("�# !0�0 ��!(ก&0Q (,�����0ก��). (2547). �	1
�����%>�2,	A
�")�: �	1
��%>� �(3����� 

�%��(���. (�0��#��(A�
814). ก���2
�I: =���0��#�*5�;�L�%�ก��#�*��0
 �%( . 

 



Fac. of Grad Studies, Mahidol Univ. 

 

 

M.A. (Lang. & Cul. for Commun. & Dev.) /139

BIOGRAPHY 
 

NAME     Miss Jenjira Sripetcharaporn 

 

DATE OF BIRTH    3 September 1977 

 

PLACE OF BIRTH    Bangkok, Thailand 

 

INSTITUTION ATTENDED  Bangkok University, 1995-1999 

Bachelor of Arts (Tourism and Hotel 

Studies) 

Mahidol University, 2002-2007 

Master of Arts (Language and Culture for 

Communication and Development) 

 

HOME ADDRESS   387/20 Worachak Road, 

Pomprabsattrupai District, 

Bangkok 10100 

 

EMAIL ADDRESS   jane_grad@hotmail.com 

 

 

        

 




