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ABSTRACT

This research is survey research that divides into 2 parts, data research and
survey research. The target areas of this research are amphur Muang Ubonratchathani
and amphur Kong Jiem in Ubonratchathani province, Thailand. The period of this
research is between November 2549 and April 2550. All of data was complied from

tourists and resident entrepreneurs. The tools of this research used to compile primary
data were questionnaires and interviews with structure.

The result of this research shows that the 156 tourists from 5 places consist of
31 tourists from National park of Pa Tam, 30 tourists from Soi Sawan waterfall, 35
tourists from National park of Ta Na islet, 30 tourists from Sirinthon Dam and 30
tourists from Chong Meg borderland market. All survey places have more female
tourists than male tourists. Most sample tourist groups are 26-45 years old. The native
habitats of sample tourist groups were the northeast, 53.2 percent and others 46.8
percent. Tourists do not like to stay less than 3 days. The residences that most of
tourists selected are resorts and hotels. Most of them do not want to have guides for
their traveling and they designed their trip before going. The purpose of their travel is
travel on their holiday. The place that they usually go is the national park of Pa Tam
and all of the tourism serves are good.

The tourism entrepreneurs and government sectors can use this result to
develop the tourism industry in their areas and use the results as a base for the tourism
industry. The suggestions for future research are study on factors that can attract
tourists from other places by creating tourism all year.

KEY WORDS: SYNTHESIS OF TOURISM PROGRAM / TOURISM PROGRAM /
TOURISM PROGRAMS IN UBONRATCHATHANI
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CHAPTER |
INTRODUCTION

1.1 Background

1.1.1 Thailand Tourism Industry

Tourism Industry is an important business which is rapidly growth. Thailand is
the second famous tourism destinations in Asia. In economic term, Tourism business
is significant business which creates vast income for national economy each year. The
final year of the 9" National economic and social development plan expected to
increase the number of overseas tourists come travel in the country for over 14
million. In order that, it also expected 7 percent increase in International Tourist
expansion. However, in 2006, the number of Thai tourists would increase and it might
reach to 59 million people per year (Thailand research institute of tourism
development, 2001:1)

1.1.2 Tourism in North-Eastern, Thailand

The North Eastern Region (Isanywas called the gateway to Indo-China, being

designated as the recreation area for the tourist before visiting the Indo-China

countries or mainly the passage to Indo-China (Seksan Yongvanich and associates:
2003:27). The North Eastern Region (Isanyhad the nature-based tourism potential

particularly the national parks include sites of prehistoric, archaeological, art and
cultural significance. There are lots of cultural, historical and ethnic heritage from an
interesting mixture of various tribes since the ancient times. Under the Cooperation
within the framework of the Emerald Triangle (the area where the borders of the three
countries: Thailand, Laos and Cambodia). The area covers 6 provinces of these 3

countries and Ubonratchathani is the one in area of Emerald Triangle.
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1.1.3 Tourism in Ubonratchathani

Referring to tourism statistic in North-Eastern region www.tatubon.org)

(November 16™ 2006) shown the number of tourists come visit 4 provinces as Ubon
ratchathani, Sisaket, Yasothon and Amnat Chareon between October 2005 and
October 2006. there are composed of 1,334,504 tourists. However, almost all tourists
travel in Ubonratchathani at exactly 755,460 tourists. Besides, there are a large
number of natural resources, Ubonratchathani is also the capital of communications in
lower North-Eastern region; Airport, railways and public buses. Furthermore,
Ubonratchathani public transport company operate overseas route across the country
between Ubonratchathani Province and Paksea 4 trips/day to comfort tourists and
expanse tourism to the local areas. Amphoe Khongchaim is located in the easternmost
of Thailand, with the Meakong River on the border to Laos. Additionally, Amphoe
Khonfchaim is also a good viewpoint for both before and after traveling to Laos,
because there are just 30 Kilometers away from Chongmeg border.

1.2Significance of the Issues

1.2.1 Lack of objective survey and tourists’ travel program in
Ubonratchathani

In North-eastern part, the most potential province is Ubonratchathani which
there are a large number of spectacular natural resources as Phar-Tam and also
interesting local festivals (Tourism Authority of Thailand, 1997: 6 - 29)
Ubonratchathaniwas called as the gateway to Indo-China, because it borders
connected to 3 countries; Thailand, Laos and Cambodia. As the result of that, it has
influence on languages, festivals, culture, trading and tourism. Ubonratchathani has
the highest number of tourists in North —eastern region. Therefore, the survey
objective and travel program for tourists will increase knowledge in tourism

requirement from tourists in Ubonratchathani.
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1.3 Conceptual Framework Explanation
Tourism program in Ubonratchathani Analysis is to study tourists’ objective

observation and travel program for development the tourism program which is directly
through tourists’ require. It shown in the figure 1-1

1) Nature
2) History, historical
sites and religion

Businessman, Tourism resources |™=*1 3 cyjture and festivals
students, civil | | Type of 4) Physical tourism
OTcers and tourists v resources
others Analyze
the Tourism
Tourists - objective services
and travel . ;
program Satisfactions
Method for of tourists gg?é:;tlon
traveling - Satisfaction

Types of Vehicle

Traveling
\4
Travel as Travel as a secondary objective
a primary - Business
obiective - Relatives and friends
Conferences, seminars
Others

A

Objective and travel
program of tourists

Figure 1-1: Conceptual Framework
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1.4 Objectives

1.4.1 Analyze travel program in Ubonratchathani province.
1.4.2 Find the aim of tourist by synthesis.

1.4.3 Study the suitable/relation between objective and travel program.

1.5 Scope of the research

1.5.1 Scope of areas
1.5.1.1 Amphoe Muang Ubonratchathani, Ubonratchathani
1.5.1.2 Amphoe Khomgchaim, Ubonratchathani
1.5.2 Scope of population sampling target
1.5.2.1 Old travel program in Ubonratchathani.
1.5.2.2 Tourists in Ubonratchathani

1.5.2.3 Business tourism operators, as

- Accommodation services operators; Hotels, Resources, Home stays
and Guest Houses

1.5.3 Scope of tourism service industries

1) Natural tourism is the natural resource destination which is
marvelous and interesting places as Mountains, Caves, Waterfalls, different texture
stones, prospective sites, including prevent area attractions, as Natural Parks.

2) Historical tourism is Historical sites, Antique objects and Religions
related to Histories signification, for example, Historical sites, Antique objects,
Literature, Museum and important community in History

3) Culture sites is Culture, Festivals, Activities and way of living as

Plays, local unique, Boat Racing Festivals and local way of living.

4) Physical resource is attractions which adapted the natural resources

to become more spectacular and useful for the business. It provides to 2 factors:



Fac. of Grad. Studies, Mahidol Univ. M.Sc.(Env.Plan. for Urb.&Rur Dev.) / 5

4.1) Permanence Factors: Dams and Public Parks.

4.2) Activities as Tourism pattern created for support traveling

in the destinations; adventure activities, Horse riding and Natural cruise line

1.6 Definition

Travel Program Analysis in Ubonratchathani means Study the
suitable/relation between objective and travel program from tourists and old travel
program in Ubonratchathani

Tourism means Travel from a place to another for non-works or earnings in
Ubonratchathani which aims to relax for visiting the places.

Tourist means someone who travel into Ubonratchathani Province for reasons;
Business, Conferences, Visiting Relatives, Holidays, Healthy, during the operations,
Sports, Educations and Entertainment.

Business Tourism operators related to Business Hotel operators, resources,
Home stays and Guest Houses in particular areas in Ubonratchathani.

Hotel means a type of accommodations which established in Ubonratchathani
for earning money form tourists, travelers or visitors. It has to consist of food and
beverages services which provides to 5 levels followed the cost rate a room per night:
Five Stars Hotels which cost over 1,000 Baht/ room/ night, Four Stars Hotels which
cost 700 — 1,000 Baht/ room/ night, Three Stars Hotels which cost about 400 — 700
Baht/ room / night, Two Stars Hotels which cost 200 — 400 Baht/ room/ night and
Lowest Star Hotels which cost less than 200 Baht/ room/ night.

Resort means a type of accommodations which offer the services for tourists
who travel to experience the great outdoors and desire to get back to nature (Eco-
Tourism) being away from cities and large towns.

HomeStay means a type of accommodations which tourists or traveler will
have to stay together with the owner for study about nature, way of life and culture.
Although, staying at the place is not as convenient as staying at hotels, the owner will

provide services and facilities offered appropriately.
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GuestHouse means a type of accommodations which the owner will provide
vacancy rooms in the house to tourists or traveler for rental.

Gift means objects that tourists purchase its by spend some money to give it to
someone.

Souvenir means the symbols or logos that created to arouse or remain

someone to think of something or wonderful memories related.

1.7 Research Methodology and Procedure
This research is Survey Research which using survey script to interview for
data collection. Besides, it is also to study and analyze the objective and tourists’

travel program in Ubonratchathani province as 4 methods following:

1.7.1 Operational Research

It is a secondary related data collection which is basic information of tourism
and tourists in the country; both in numbers and incoming from tourism, other related
data by Tourism Authority of Thailand included. When completed the approach, it
access forward to conclusion and discussion the result of research to create

instruments for continually primary data collection.

1.7.2 Planning and creating research pattern

It is to take evaluate and analyze result for assigning research methodology
which consist of population target by sampling random, Instruments for creation the
primary data collection, evaluation and data analysis method.

1.7.3 Data collection by survey

This research is survey research which collecting data by using questionnaire
and In-depth interview with structure together with using sampling group that assigned
in research methodology above.
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1.7.4 Evaluation and Analysis

It consists of data validity evaluation by using the questionnaire, In-depth
interview with structure, adding more related information (in case that more
information required) and translation the definition of primary data to present in the

result of data analysis and create completion report.

1.8 Expected Results

1. To understand the objective and tourists’ travel program in Ubonratchathani

Province

2. To understand tourism situations in Ubonratchathani province
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CHAPTER I
DOCUMENTARY RESEARCH

This research is based on concept, principle and theories of variety documents

and related research as the conceptual instruction covered as the following:

2.1 Tourism Industry
2.1.1 Definition of Tourism Industry
2.1.2 Signification of Tourism Industry
2.2 Forms of Tourism and tourists
2.2.1 Different Types of Tourism
2.2.2 The Objective of Tourism
2.2.3 Role of Travel Business
2.3 Thailand’s Tourism Development & Policy
2.3.1 The 9" National Economic & Social Development Plan
2.3.2 Tourism Development & Promotion Plan; Long Term: issue 2057
by Tourism Authority of Thailand.
2.3.3 Thailand’s Tourism Promotion Policy in 2003 and 2006 by the
Office of Tourism Development
2.3.4 Tourism Industry Standard
2.4 MICE Industry
2.5 Traveling Programs Events and Activities
2.6 Geo-Ecosystem in North East of Thailand and Ubonratchathani Province
2.7 Relevant Documents and Researches

2.8 Conclusion and Discussion Documentary Research
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2.1 Tourism Industry

2.1.1 Definition of Tourism Industry
Nikom Charumanee (1992) defined “Tourism Industry” as a kind of
industrial which consisted of different trades as follows:

e Direct business, for example, Transportation business, Hotel and
Accommodation business, Restaurant and Outlet business, and Traveling guide which
service is the main point for tourists to purchase

e Network business, for instance, agricultural and handmade products
processing. Inbound logistics for producing the business is spectacular Natural
resources, Historical attractions, Arts, Culture and also population’s way of living. The
benefit of the industry will satisfy tourists by several services. Besides, they also
emphasize to increase numbers’ visitors come to visit the country longer and rise the

domestic expense.

Tourism Authority of Thailand (2002) gave meaning of “Tourism” referred
to the activities, which is not particular with relaxation and entertainment, such as
traveling for seminar conferences, sports, coordinate business and visiting/meeting

relatives.

Vinij Weerayangkun (1990) defined “Tourism” as it has consisted of 3

factors at least

1. Traveling from a place of residence to others on a temporary term
2. Traveling with voluntariness.

3. Traveling with any purposes besides occupation or earning a living.

Tourist

Tourist is someone who travels from one place to another for non — work
reasons. They will stay at the place more than 24 hours and less than a year; business
travel is included. There are many reasons that people traveling to a location as the

following;
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1. Recreation, for example, people travel for Entertain themselves, Relaxation
on holidays, Healthy, Education, Religion, and Sports.

Business

Visiting/Meeting family and relatives

Official occasion

o~ N

Conferences
Excursionist

Excursionist is someone who travels from one place to another for non — work

reasons. They will stay at the place for less than 24 hours.
Domestic Tourist

Domestic Tourist is traveler who travels or takes a trip to a place that is more
than 60 kilometers away any destinations throughout of the country and not the

traveling to the same place on almost a daily basis.

United Nations Organization (Nikom Charumanee, 1990) the summary report
in meeting deal with travel and tourism in Rome, Italy in 1963 related to the meaning
of ‘“Tourism’. They committed that it is not clearly enough, because it can define in
many ways. Therefore, they gave particular definition of International Tourist to
emphasize the meaning for mainly collecting information and annually comparison
tourism statistics. Besides, they motivated the states’ membership of UN to take the
word “Visitors” instead of “Tourists” as it means someone who travels from a place to

another for non — work reasons.
However, it could express that there are two different meaning of “Travelers”

1. Tourist is someone who travels to a location for Relaxation, Education,
Religion, Sports, Business reasons, Seminar Conferences, and etc., and stay there for
more than 24 hours.

2. Excursionist is someone who travels to a location and stay there for less
than 24 hours.
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2.1.2 Signification of Tourism Industry

The Tourism Industry is comprised of a hundred thousands of companies
which are both direct and indirect companies; others supplies companies included.
Have we learnt, the amount of money spent for purchasing or taking services by
international tourists called “Invisible Export”. Goods production is a service that
International Tourists have to investigate for purchasing. It is an indispensable source
of foreign exchange earnings for the country as national income. Besides, it also has
benefits to rising the opportunity to create more employment and flowing money both
directly and indirectly on the local and national market economy. Furthermore, in case
of impact to society tourism, it is a recreation to reduce any stress together with getting

knowledge, experiences and understanding different culture.

As the result of that, it is firmly believed that Tourism Industry has an
important affect on economy and society. Therefore, the government is hold Tourism
promotion as an essential Policy. They have an effort to arrange the perfect method
and process for operation and expedition tourism industry in the future. However,
tourism industry is a business which every site needs to co-operate each other widely
over the country. Government and Private sides have to participate to develop tourism
resources and increase standard quality of facilities for support tourists. Moreover,
they also need to develop new tourist attractions, tourism resources protection, local
festival promotion, price and quality standard of souvenir procession, human resource

and selling promotion.
2.2 Forms of Tourism and Tourists
2.2.1 Different Types of Tourism

Tourism means people take a trip to a place which different destinations
wherever all over the world and not the same place on almost a daily basis.
Furthermore, it has to create events or activities during the period of journey, for
example, traveling for visiting spectacular natural attractions, changing atmosphere or
shopping. In fact, there are several types of tourism. It depends on a number of related

factors, such as time for traveling, type of transportations, family stage and costs.
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(Nikom Charumanee, 1990) Actually, it is generally provided the type of travels

apart into two functions.

2.2.1.1 Domestic Tourism is traveling to any destinations over
the country. This type of traveling is motivated by a number of factors, for instance,
beautiful scenery, tourism’s facilities, safety through advertisement or others particular

motivations of the destinations as the historic evidences and local Arts and Culture.

2.2.1.2 International Tourism is traveling to overseas
destinations and it also has to access to the international services processions as
custom service and immigration service. However, travelers should be able to
communicate in other languages and they might also need to have tour guide to take
them sight-seeing around and give any guideline for them when traveling in overseas.
This type of tourism the size of state is the most important. For example, large
countries almost have a number of interesting attractions to motivate tourists for
visiting the places, because they would have opportunities to own or get better fertile
environmental areas and others than small countries. Somehow, traveling for long

distance also has negative affects on tourists’ interesting.

2.2.2 The Objective of Tourism

It could categorize the objectives of tourism into 6 types as following:

2.2.2.1 Traveling for recreation and entertainment

It is a travel for a change of atmosphere and curiosity in order to see
different scenery, cultures, traditions and way of life. It also meant traveling to other
places for enjoyment and recreation for a change of atmosphere and residence. Such a
travel depended on several factors such as personal tastes, economic status, attractions

and interested in the places.
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2.2.2.2 Traveling for relaxation

It is to spend free time for physical and mental relaxation. It might be a
recovery period after sickness. Such a travel would take the longest time as possible
and the place should be peaceful, comfortable with fresh and clean air, such as beach,

forest or mountains.
2.2.2.3 Traveling for experience about culture

The main purpose is to seek knowledge about local cultures in addition
to tourism. It is included a study of local living conditions in both anthropological and
sociological manners. This also included visits to arts and historical sites as well as

watching performances.
2.2.2.4 Traveling for sports
This type of travel can provide in 2 purposes:

1. It is to watch interesting sports competition, for instance, tennis
tournament and Thailand’s annual sport competition. When the events are moved to a
new place, spectators would follow suit.

2. It is to play sport or physical exercises. Such travel would take
place in appropriated places of interest and attraction. For example, Winter period, a
hundred of tourists would travel for trekking or skiing; the most famous place which
tourists going there for winter’ sports is Alpine in Europe. Monsoon season, they

always travel for surfing and sailing at Pattaya beach.
2.2.2.5 Traveling for business, conference and seminar

In fact, this type of travel would spare some time for excursion and the
factors attracting visitors were interesting places of attraction, comfortable
accommodation and fast and convenient communication system. Today, this type of

travel trends to be increasing continually.
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2.2.2.6 Traveling for education

This takes place when individuals traveled overseas to study, conduct
research or be exchange students or professors and they have to reside and travel in the
country of destination for months. However, traveling for study or short- term seminar

conferences in any domestic locations included.

2.2.3 Role of travel business

Travel business is significant business in Tourism Industry. Additionally, they
use the system of distribution to move its products and services from supplier or
producer to customer, then sell them directly to the consumer or bypass “travel agents”

Although, it depends on events, it has an example which shows in the picture below.

Business
Transportations

Business Hotel ) )
<& Tourism Tourists or

Business customers

Accommodations

~ -
~ -
~ -
N -

Others related

Business Travel Agency

Figure 2-1: Travel business operation

Nowadays, this type of business has changed and developed. In addition to
growing the number of business competitors increase and customers’ taste changed.
Therefore, many companies have been increasing efficiency, services to offer
customer’s demand and expending their business in the market. According to the
reason, travel agencies create alternative forms’ travel and sell their products and

services as package tours which transportations, hotel & accommodation bed - nights,
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meals, admission ticket in bulks and airport fees included. Customers/ tourists can get
lower rates than that would be offered to an individual traveler by pay for a whole
package. It is very convenient for customers, because they do not need to pay any

extra-costs until the end of journey.

2.3 Thailand’s Tourism Development & Policy

2.3.1 The 9" National Economic & Social Development Plan
To develop the country and signification appropriately in the future, it is all

involved with latency and local economy. People who settle down at the areas can
participate to arrange the community to be higher social development. Meanwhile,
high potential unique of Thai culture is a main point to make peace in the region.
Furthermore, the potential of products and services can develop the country become a
provincial economic basis, especially food & agricultural products. Moreover, the
benefits of being various tourism base and the grand central education and technology
operate together with developing the regional and neighbor countries economy in
transportation services and also local communication organization. Additionally,
having a large number of benefits on developed economic areas and services network
to reinforce a capacity and ability on the national competition as equal as world’s
tourism development strategy that specify capability to increase in tourism
development racing as the following:

1.To promote the duty of private companies, local organizations, and
population, including participate ability in management administration.

2.To promote the participation with neighbor countries for developing
tourism attractions and travel investigation.

3.To improve services business; Thailand has high potential in the
business world class, as healthy, hotels, restaurants and food business by emphasize

the motivational measure in methodically investigation.
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The Capacity and Ability in the national competition increase strategy has
reinforces highlight to create more employment and increase higher income on trades
and services. In order that, tourism development also enlarges abilities for
employment and expend money to local areas, specifically quality of local’s
interesting attractions improvement and innovative capacities of services business that
related to local’s capacity, ways of living, natural environment, arts, culture and
festivals. Furthermore, Thais travel in Thailand promotion and neighbor countries’

cooperation are also included.

The modify structure of sustainable rural and urban improving strategy means
to develop capable areas for supporting it into innovative economy. Besides, it is
willing to increase national competitive capacity in North — East areas to maintain and
develop natural resources, history and culture. Furthermore, it is a great way to
participate with Indo-China trading membership. According to it, three provinces;
Nongkhai, Mookdhaan and Nakhornpranom are the major trading border markets of
the region. Ubonratchathani is the centre point for improving agricultural goods
production and processing technology and links with others areas network in lowers
North and East-coast areas; Khonkhean and Nakornratchasrima are the centre point of
the locations.

Making and improving boundaries and other remotes areas become constantly
significant economic growth. Additionally, it particular set up the project in West-
East boundaries which link to Myanmar, Laos, Cambodia and Vietnam. However,
Myanmar, Laos, and lowers China (Yunnaan) link to Thailand’s economic lines from
the North down through the South as well. There are number of countries surrounding
the state, the government have to arrange best quality plan for controlling. Increasing
various economic activities and improving co — produce production industry over
boundaries together with developing social and economic in remote areas is to create

borders security and prevent crime and illegal drugs across the country.
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2.3.2 Tourism Development & Promotion Plan; Long Term: issue 2057 by
Tourism Authority of Thailand.
To increase the quality of services and sustainable natural resources of
Thailand unique tourism is admittedly in World class.
Components of World class Travel:
Fertile and interesting tourist destinations
Maintain the unique of culture
Clean environment
Safety
Quiality of tourism services and various convenient facilities
High quality of communication

Great systematic public communication to worldwide destinations

G N o 0 B~ w DN P

Prompts to arrange the international services standard as equal standard as

obtain highly welfare.

The purpose arranged for increase tourism standard of Thailand to World class
which almost all tourists will obtain vast advantages by tourism international standard.
In order to that, the number of Thai travelers will increase, while foreigners will
constantly remain.

As the result of current events, it could argue that rapidly increase in number of
tourists have an impact on environmental damage. Therefore, the vital mission is to

sustain valuable attractions forever as a significant heritage.

2.3.3 Thailand’s Tourism Promotion Policy in 2003 and 2006 by the Office

of Tourism Development

1. Travel Promotion is vital method to resolve economic problem,
increase more employment and extend amount of money flowed into the local
economy for developing quality of living all over the country according to the

government policy.



Surang Pungtomorn Documentary Research /18

2. Sustainability and improvement of offensive marketing strategy
management to create new markets and particular markets. Consequently, it is also to
pursue and stimulate tourists; both Thais and foreigners for traveling in the country
and mark advantages of strength positioning Thailand clearly.

3. International & Domestic participated in travel promotion and
improvement to reduce tourism barriers and move forward become the Tourism
capital of Asia.

4. To improve organization, administrative management system, quality
and asset ability of human resource in tourism. To be an efficient operated driving
force and International latency under Good Governance. Moreover, it also develop the
organization in the academic role, including marketing knowledge.

5. Rapidly improve E-TOURISMto support business network, E-
Commerce operation and Marketing Information which have functional security

devices for control and prevent any further problem in the future.

2.3.4 Tourism Industry Standard

Tourism Development Office (2005) mentioned about Tourism Industry
Standard as Tourism had a necessary performance in economic and social evolution.
The fact is that Services industry consists of hundreds of different chain network
businesses coordinate. Core company is Travel guide, Overseas traveling, Hotels and
Accommodations, whereas Souvenirs, Restaurants and Domestic traveling are
subordinate business. Besides, it also had affects on Food Industry, Construction &
Property Industry and others. Meanwhile, it increased SMESs to create more money to
local economy.

Thus, there are various countries all over the world emphasize Tourism
Industry as principle strategy to increase an indispensable source of foreign exchange
earnings into national economy dramatically by mentioned that travel is an important
issue on top chart in The National Economic & Social Development Plan and

increased the quality of domestic destinations development to compete with others.
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Additionally, Thailand also mentioned of tourism signification as a high
potential trades services countries to create more employment, expense money and
foreign exchange earnings. The tourism objective and development plan is to create
more employment and expense money to local economy as the result of the evolution.
It also emphasized local’s participation in the quality of destinations development and
create more potential innovative services as relate to potential of community.
However, it refers toway of living, natural resources, arts, culture, local festivals
through Thais travel throughout the country promotion and neighbor countries
coordination. The aim is to create Thailand become Tourism Capital of Asiawhich is

the best Quality Tourism Destinations in 2008.

2.4 MICE Industry

Tourism Authority of Thailand (1997) gave the definition of MICE Industry as
Markets, Conferences, Exhibitions and Tourism rewarded
Market can provide 4 categories:
1. Meeting/ conference
e Associations, trading membership and educational institutes
e Business
e Cooperate purpose
e Official/ work
2. Conventions: grand conferences for more than 800 people
3. Exhibition: Trading exhibition included.
4. Incentive Travel is private market to arrange the travel reward for officers,

especially agents and dealers.

Pavith Tansakhun, www.mlearning.wu.ac.th), July 2" 2006 gave the

meaning of conference, exhibition and MICE Organization Procedure & Marketing as
they all have a specific signification and factors that impact to local, National and
International conferences, type and pattern of its, commercial exhibitions, planning,

management and marketing. Furthermore, Key of Locations and convenient Facilities
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Selection for organize the meeting, priorities of meeting/conferences organization:
before, at the middle and after, communication and coordination technique with other

related companies, problems and solutions also effected.

MICE Industry is a current International marketing Plan which relate to 2005
Tourism Marketing Plan and the Tourism marketing prospect in 2006 t02008 by The
Tourism Authority of Thailand

International Marketing plan

Tourism products for international markets

.. Majority group of tourism products can divided into 4 Cluster:

Cluster 1 Pattaya, Phuket, Phangngah, Krabi, Samui Island, Hua — Hin and

Cha-um Beaches

Cluster 2 Parks, Natural resources in Cheingmai, Petchaburi, Kanchanaburi.

Cluster 3 History and culture; Bangkok, Cheingmai, Cheingrai, Sukhothai,
Kanchanaburi, Ayuttaya.

Cluster 4 Particular interesting in Shopping, Food , MICE , Golf , Wellness &

Spa ...

Besides, there are also innovative goods offered accommodation which can
provide 5 groups of “MICE Industry” this is alternative ways to create more money

flowed into the country.

- Special Interest Product
-Wellness & Spa / Medical Tourism, Golf, MICE

- Eco-tourism & Soft Adventure, Cultural & Life Style, Diving,
Shopping

- Wedding & Honeymoon, Agro- tourism, Religion
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2.5 Traveling Programs Events and Activities

Tui Chumsai (1984) refered to the definition of Package tour as an individual
and/or group traveling which is coincident meeting spend amount of money to a travel
agency. Then they will provide to reserve transportations, hotel bed-nights and other
comfortable services for their clients. The advantages of buying tour package are
customers can get much lower rate than that would be offer to an individual traveler
and no need to pay for extra services within the package. However, it is a limited tour
program. Some customers would feel that they lack of independence and ability to
visit other destinations out of the package by limited time. In the modern world they
call the type of travels as “Group tour”

Besides, he defined Wholesale package or Package tour as the tour that
customer have to pay amount of money at least enough for transportations, hotels,
restaurants and admission ticket in bulks, such as visiting Historical sites, cruise rental
and other functions beyond the main factor of traveling.

Seasonal Travel: None of tourists could travel throughout the vyear.
Thailand Peak season for traveling is in summer; March — May and high season is in

winter during December to January.

Tourism Authority of Thailand (2002) mentioned that Events and Activities as

an important natural resources tourist destinationto perform in both ways as major
environment and sustainable environment joined together. Alternatively, colleted
many different sustainable natural resources would have motivation and potential

reached to be a major source.

Events Covered Festivals, Competitions and other Business Activities.
Festivals established on the basis of community way of life and local tradition. In
addition, it could be more interest tourists to come have experiences and developed the
community become the major tourism resource. Besides, it also means to Carnival and

Community Celebrations.
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Activities Related to motivated factors and convenient facilities which created
to offer services to tourists. Relaxation and Entertainment destinations as Golf Club,
Amusement Park, Entertainment Places, Zoos, Aquarium museums and others which
in the end of destinations give an opportunity to tourists to be participate in the
activities, for example, Sports, shopping, including agricultural , Industrial and other
business activities. There are different activities which have to be improved facilities
more convenient, such as Golf courts and Stadiums, and alternative activities that need
less and no need much development, for example, trekking and natural activities. In
the same way as Business, there is Convention and Grand Exhibition Halls throughout
visiting production Factories, for instance, winery, crystal and pottery processing
Industrials. Moreover, retail shops are also given chances for leisure shopping in Arts

& Handicrafts products, Souvenirs and other local unique products.

2.6 Geo-Ecosystem in North East of Thailand and Ubonratchathani Province

As the matter fact is that North-East of Thailand have the largest areas which
19 provinces covered. Almost all areas in northeastern known as “Korat Basin” the
meaning of Basin emphasized almost all areas in North-Eastern are flat considered by
the lowest part around Moon River which is flow pass through Maekhong River which

is more than 100 meters above sea level.

North-eastern of Thailand provided to be 3 parts by water basin. There are 3
major rivers; Meakhong River, Chee River and Moon River which is provided to
higher north-eastern, central part and lower in priority. Meakhong River is the major
river which is about 46,515 square meters. The river flow along border range of
Thailand and Lao in the North and East of the region covered 6 provinces as Nongkai
Leai, Udonthani, Sakonnakhon, Nakhonphanom and Moondahan. Chee River is main
river, which is approximately 51,477 square meters covered 7 provinces:
Chaiyapphoom, Nongbaulumpoo, Khonkhen, Mahasarakharm, Kharasin, Roiet and
Yasothon. Moon River is about 71,961 square meters. There are 6 provinces which
Moon river is the main river across; Nakhon Ratchasima, Burirum, Surin, Sisaket,

Amnatcharoen and Ubonratchathani (Kawee Worakawin, 2005)
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2.6.1 Ubonratchathani Province

Ubonratchathani is the second biggest cities in northeastern of Thailand, which
located in approximately 630 Kilometers northeastern away from Bangkok or about
575 Kilometers traveling by train. It is about 16,112.650 square kilometers or 10.069
million square meters which is about 9.16 percent of North —Eastern whole areas and
estimate 68 meters (227 feet) above sea level. The Easternest is in the 15 degree 38
Lipda 44 pilipda and weng 105 degree 38 Lipda at Pakala Central district Khong

Chaim Aumphor. The Neighboring provinces and countries:

North Amnat Charoen province, Yasothon province and Lao people’

Democratic Republic

East Border range with Lao people’s Democratic Republic
South Sisaket province and the Kingdom of Cambodia
West Sisaket province and Yasothon province

uHuANaLnedvinauas sl
UBQN RATCHATHANI TOURIST MAP

mwsadgsznElanssyues
(a0 Puoiies Demosralie HepuBHe

Figure 2-2: Ubonratchathani tourist map
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2.7 Relevant Documents and Researches

Weawdaw Nambutr (2006) did the research for development Eco-tourism in
the community nearby lower Meakhong River. In the community procession,
( Moondahan, Amnat Charoen and Ubonratchathani) founded hundreds of tourists
come visited in large area is the tourists who live in the location. It has a refection to
be less promotion in the community. Local administrative organization believe that
Eco-tourism Network along lower Meakhong river will has a number of positive
impact to move on the community and local people who live in the area, for example,
economic development, enlarge local tourism business, create more employment and
carriers and different tourism patterns. However, lack of human resources and budget
are the most important problems to move forward the organization for local tourism
management.

Thailand Institute of Scientific and Technological Research (2000) did the
final report in the structure of travel triangle development Pro-active plan connected to
Thailand, Lao, and Cambodia to offer Tourism Authority of Thailand by did survey
research following 3 countries tourism plans and policies which related to Natural
resources, Tourism marketing, services and basic structure, organizations and Law.
Tourism development plan which connected to Thailand, Lao and Cambodia can
concluded as the following:

Strength: as the major natural resource which has a unique style. It could
put in other way is that it is Cambodian traditional style which has wide area to
support a large number of tourists. Natural resources are various styles, majority and
well-known.

Weakness  as the completion of services and basic structure, including
political confliction in the past and traveling for short term and distance are all related.

Opportunity as the extension of tourism in the region to create innovative
tourism resource, peace and cooperated with 3 countries for improving all markets
become one which tourists have more ability for purchasing

Threat as High investment in attraction, different political system of 3
countries, equalities of them is impossible to make perfect connection in a time and

difference of price and service and well-known destinations surrounding.
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Somphong Thongchai and His team (2005) studied about Tourism Status and
Potential Tourism Industry Management by analyze and evaluate role, authority,
knowledge, understanding and participation in local organization for management and
offer services industry. However, prompt evaluation and experiment the different
service promotions in 3 provinces as Mookdahan, Amnat Charoen and Ubon -
Ratchathani included. As the result of it, Difference natural resources functions is the
majority factor which has an affect on potential development and tourism promotions.
In addition to difference operation, it related to Public Utilities and facilities
development, including local people and organizations stimulation to operate tourism
development plan. Strength is there are a large number of different destinations which
is natural resources and established by human and also Increase quality of handicraft/
local products to improve tourism market. On the other hand, weakness is lack of
human resources and budget to develop and support the business, including other
related facilities. Furthermore, condition of tourism promotion policy which

cooperated with neighbor countries also lack of efficiency.

2.8 Conclusion and Discussion Documentary Research

As the result of Thailand’s Tourism Development Policy, it emphasize to
improve tourism in the country become the capital tourism destinations of Asia.
Recently, there are hundred thousands tourists come travel in Thailand, but there are
less of them interest to travel in North-Eastern of the state. As the matter fact is that,
there are a large number of fabulous natural resources destinations as equally as other
sections. However, the solution of it would be related to lack of promotion which
attract tourist to come back travel around the place. Besides, almost all tourists have
not got enough information about North-Eastern tourist attractions, because they lack
of quality and efficiency to expense promotion. Therefore, if the organization have
well plan for promotion, there are a number of benefits will be occur to the

community.
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CHAPTER I
METERIALS AND METHODS

This research was Survey Research which used integrated 5 method
approaches to analyze objective and Travel program of tourists in Ubonratchathani as

the following:

1. Planning and Create research pattern analysis

It is an evaluation and analysis research pattern in prioritized which consist of
population focus. It is related to Business Hotel owner, Resources, Home stays, Guest
Houses and tourists in Ubon-Ratchathani. Random sampling — multistage selection
approach and Instruments for primary data collection, including evaluation and
analysis data approaches.

2. Survey research collection

This research was research survey which collected data by using in-depth
questionnaire and interview. It took instruments and random sampling group as a
structure followed by research approach.

3. First Data Evaluation and Analysis

First analysis consists of data completion evaluation from the questionnaire
and in-depth structure interview to check data completion. Then, bring the first data
check to evaluate its basic analysis in objective and tourism program for tourists in
Ubonratchathani .

4. Second Data Evaluation and Analysis

Take the First result to re-analyze and find out any mistakes and
recommendations.

5. Data Review and complete the Research

Analyze all data collected whether it related to the topic or not. If it relate to it

and covered the objective, then the researcher will create a completed report.
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Figure 3-1: Research Methodology and Procedure Map

As the result of 5 methodology operation above, it could be able provide into 4

primary organizations which has research approach as the following:
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3.1 Research Organization Planning and Instruments for data collection

3.1.1 Population Target
3.1.1.1 Tourists in Ubonratchathani Province
3.1.1.2 Tourism Business Cooperators:
Accommodation Business owner are Hotels, Resources, Home Stays

and Guest Houses.

3.1.2 Instrument for survey data collection
Principle and creation approach is to take the research objective become a
major instrument to create questionnaire. The objective is to study tourists in
Ubonratchathani Province objective and study Tourists travel program. Additionally, it
principle and questionnaire creation approach as the following:
(1) Research Objective Strategy to be strategic objective for questions

(2) Principle components objective Strategy

(3) Assign the semi factors and major factors
(4) Question Strategy consists of different factors

(5) Difference Type of Questions Strategy

(6) Assign weight in each question related to semi factors, major factors
and question objective
(7) First draft questionnaire
(8) Verify Questionnaire Validity
8.1 Basic audit in question relation by semi factors, primary
factors question objective and Research objective and scope
8.2 Second draft questionnaire adjustment
8.3 Taking the second draft to research committee for verify
validity
8.4 Final draft questionnaire adjustment
(9) Published the final draft for checking Reliability
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(10) Adjust the draft questionnaire become an original manuscript for
doing research.
(11) Making questionnaire management following a number of sample

targets for using primary data collection.

3.1.2.1 In-depth interview in structure, In-depth interview scrip in
structure for using with sampling accommodation operator groups as Hotels,
resources, Home stays and Guest Houses in Ubonratchathani which have a principle
and analysis as
(1) Research Objective to be alternative way for making objective of
interview scrip to each sample groups
(2) Assign the interview pattern each sample groups
(3) Drafting interview scrip
(4) Taking the Draft interview for Validity
4.1 checking Approach to find out questions related to Interview
Obijective in each sample groups
4.2 Adjust it become second interview draft
4.3 Taking the second draft to research committee for validity
4.4 Adjust the second one to be final draft
(5) Published the final draft for Reliability
(6) Adjust interview original manuscript for doing research
(7) Interview operation following the number of sample groups to use it
for primary survey data collection

3.2 Collecting primary survey data operation
Method and Approach for data collection from both Questionnaire and In-

depth interview structure in specific area, sample groups to continue completing

research.
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3.2.1 Data Evaluation

Taking all data from both questionnaire and in-depth interview
collected for verifying questions validity. If whole answers were done, research would
take it forward to analysis approach

3.2.2 Data Analysis

Bring all questionnaire and interview completed to analyze the
objective and tourists travel program in Ubonratchathani .

3.2.3 Result Evaluation

Take discussions from cooperators provide in prioritize and audit topic
research relation

3.2.4 Data Analysis for Research operation

Analyze objective and tourist travel program in Ubonratchathani and

complete the research.

3.3 Data Evaluation and Analyze the result of study from both documents and

primary resources.

3.3.1 Result of primary resource.

3.3.1.1 Questionnaire

In case of uncompleted data collection, researcher will verify
questionnaire validity and add more related information before bring them to analysis
and evaluation method by using explanation statistics; frequency, average, percentage
and Standard for reliability of the major factor which assign in the objective and

Framework.

3.3.1.2 In-depth interview Pattern and Approach

In addition to In-depth interview with structure, it has methods and
approaches to assign data in the questionnaire and add more information, if it is
required. Afterward, research will conduct whole data from the interview collection to
evaluation process in order to each answer group. To be easier for data analysis and
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evaluation, researcher separated group of answer in order to research objective and

framework.

3.4 Present the Result of Study
When data analysis complete, the result of study, discussion, conclusion and
suggestion will be present followed. Eventually, researcher will produce research

validity.
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CHAPTER IV
RESEARCH RESULT

THE SYNTHESIS OF TOURISM PROGRAMS IN UBONRATCHATHANI PROVINCE, THAILAND
has 3 purposes that are

1. Analyze travel program in Ubonratchathani province.
2. Synthesis the aim of tourists.
3. Study about the suitable / relation between the objective and travel program.

The result divided into 2 parts that consists of
1. Result from analyze travel program in Ubonratchathani province.
2. Syntheticcing to find the aim of tourists and study about the suitable /

relation between the objective and travel program.

The results of this reseach were presented as follow:
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Figure 4-1: Research results
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The result from the research.
4.1 Study travel programs in Ubonratchathani.
4.2 Purposes and travel programs of tourists.
4.2.1 Personal data.
4.2.2 Travel character.
4.3 The entrepreneur about hotel, resort, home stay and guest house in amphur
Maung and amohur King Jiem of Ubonratcahthani.
4.3.1 Entrepreneur personal data.
4.3.2 Administration of the entrepreneur.
4.3.3 The understanding of the tourist entrepreneur.

4.4 Study about the suitable/relation between the objective and travel program.

The results of this reseach were presented as follow:

4.1 Travel program in Ubonratchathani.

From the survey, the researcher collected some of datas from travel in Tourism
Authority of Thailand, Tourism Authority of Northeast Thailand area 2 and tourism
entreprenure. The result shows that most of travel program are 2 days travel and go
around in Ubonratchathani. Tousits attractions are around in this province, amphur

Maung and amohur King Jiem. You can see in the figure 4-2 below.
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Figure 4-2: tourist attraction in Ubonratchathani
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The 10 travel programs in Ubonratchathani that find from the survey are in the
table 4-1 below.

Table 4-1 Travel programs in Ubonratchathani.

Tavel program in Ubonratchathani
Travel routes Times
. Ancient
Cregtlv_e history Culture H“F“a” ,
organization establishes’s
Nature |  and Folkways 1 day 2 days
R places
religion’s
places
Tourism v
Authority of v v X 1 1
Thailand program | program
Tourism
Authority of v v v v 1 2
Northeast rogram | programs
Thailand area 2 Prog Prog
Ubonratchathani
Prointial v v « v 1 1
Admlqlstrgtlve program program
Organization
Ubon P Express | v/ v < v 1 «
tour & Travel program
Newada Grand v v % v 1 %
travel program
Ubonchor v v < v % ]
Chokchai Tour program

4.2 Objectives and travel programs of tourists.

156 sample tourists from 5 places that consist of 31 person from National park
of Pa Tam, 30 person from Soi Sawan waterfall, 35 person from National park of Ta
Na istet, 30 person from the Sirinthon Dam, and 30 person from Chong Meg

borderland market.
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4.2.1 Infrastructure of sample tourists

The infrastructure of the sample tourists in this research are gender, age,
religion, domicile, education, status, occupation, and average income per month. All
particulars are in the table below:

Table 4-2 Number of sample tourist groups classify from gender

Object Opinion from sample tourist groups
Number of sample . . National B Chong
tourist groups National Soi Sirin Total
park of Meg
park of Sawan thon Study
Ta Na borderland
Pa Tam waterfall Dam Areas
islet market
gender age Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Lower 1 1 1 2 2 7
than18 3.2 (3.3 (2.8) 6.7) 6.7) 4.5)
years old
18-25 2 6 1 0 0 9
years old 6.4) (20.0) 2.8) (0.0) (0.0) 5.8
Male
26-45 8 3 12 6 6 35
years old (25.8) (10.0) (34.3) (20.0) (20.0) (22. 4)
More than 3 0 2 3 3 11
46-61 (9. 6) (0.0) (5.7) (10.0) (10.0) (7.0
years old
Total 14 10 16 11 11 62
(%) 49.2) (33.3 45.7) (36.7) (36.7) (39.7)
Lower 2 11 1 0 0 14
than 18 6.4) (36.7) 2.8 (0.0) (0.0) 9.0)
years old
18-25 5 7 10 3 4 29
Female (28.6)
26-45 5 2 4 14 13 38
years old (16.2) (6.7) (11.5) (46.7) (43.3) (24.3)
More than 5 0 4 2 2 13
46-61 (16.2) (0.0) (11.5) 6.7) 6.7 (8.3)
years old
Total 17 20 19 19 19 94
(%) (54.8) 66.7) 54.3) 3.3 3.3 0.2
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From table 4-2 Number of women tourists more than man tourists respectively
60.3 and 39.7 percent. All of survey places have proportion of women tourists more
than man tourists. Most of sample tourist groups are people between 26-45 years old,
inferior are people between 18-25 years old, that are 46.8 and 24.3 percentages
respectively. Most of people that come to Soi Sawan waterfall have age between 18-25

years old and lower than 18 years old respectively, that are 43.3 and 40 percentages.

Table 4-3 Number of sample tourist groups that separate from religion.

Opinion from sample tourist groups
. . National
. National Soi . Chong Meg Total
Object park of Sirinthon
park of Sawan borderland Study
Ta Na Dam
Pa Tam | waterfall ) market Areas
islet
Amount | Amount Amount Amount Amount Amount
Number of
, (%) (%) (%) (%) (%) (%)
sample tourist
31 30 35 30 30 156
groups
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
. 29 30 32 27 28 146
Buddhism
(93.6) (100.0) (91.4) (90.0) (93.3) (93.6)
o 1 0 3 3 2 9
Christianity
(3.2) (0.0) (8.6) (10.0) 6.7) (5.8)
. 1 0 0 0 0 1
Moslemism
32 (0.0) (0.0) (0.0) (0.0) (0.6)
o 0 0 0 0 0 0
Hinduism
(0.0) (0.0) (0.0) (0.0) (0.0) (0.0)

From table 4-3 Most of sample tourists group are Buddhism 63.6 percentages.
Christianity and Moslemism are inferior,5.8 and 0.6 percentages.
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Table 4-4 Number of sample tourist groups that separate from native habitat.

Opinion from sample tourist groups
. . National
. National Soi o Chong Meg Total
Object park of Sirinthon
park of Sawan borderland Study
TaNa Dam
Pa Tam waterfall ) market Areas
islet
Amount Amount Amount Amount Amount Amount
N f
ot e | e | o0 | @) %) %)
sample
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
1 0 0 2 2 5
North
(3.2 0.0 (0.0 (6.7) (6.7) (3.2
1 0 4 2 2 9
East
(3.2) 0.0 (11.4) (6.7) (6.7) (5.7)
) 11 1 12 15 16 55
Middle
(35.5) (33.3) (34.3) (50.0) (53.3) (35.3)
15 29 18 11 10 83
Northeast
(48.4) (96.7) (51.4) (36.6) (33.3) (53.2)
0 0 0 0 0 0
West
(0.0 0.0 (0.0 (0.0 0.0 0.0
3 0 1 0 0 4
South
9.7 0.0 (2.9) (0.0) 0.0 (2.6)

From table 4-4 Most of sample tourist groups are Northeast’s people,53.2
percentages. Tousirts from Middle are the second, 35.3 percentages because most of
them like to go to Sirithon Dam and Chong Meg borderland market, Northeast is

respectively, 50 and 36.6 percentages. Chong Meg borderland market are 53.3 and
33.3 percentages.
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Table 4-5 Number of sample tourist groups that separate from education.

Opinion from sample tourist groups
. . National
. National Soi o Chong Meg Total
Object park of Sirinthon
park of Sawan borderland Study
Ta Na Dam
PaTam | waterfall ) market Areas
islet
Amount Amount Amount Amount Amount Amount
N f
ROt oy | o) | e | o) (%) (%6)
sample
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Junior high
2 2 2 5 5 16
school or
(6.4) (6.7) (5.7) (16.7) (16.7) (10.3)
lower
Senior high 12 17 3 3 2 37
school (38.7) (56.7) (8.6) (10.0) 6.7) (23.7)
. 3 2 4 2 1 12
Diploma
9.7 (6.7) (11.4) (6.7) (3.3 (7.7)
Bachelor's 10 9 24 15 17 75
degree (32.3) (30.0) (68.6) (50.0) (56.7) (48.0)
Master's 4 0 2 5 5 16
degree (12.9) 0.0 (5.7) (16.7) (16.6) (10.3)
Doctor's 0 0 0 0 0 0
degree (0.0 0.0 (0.0 0.0 (0.0 0.0

From table 4-5 Most of education of sample tourists are in Bachelor's degree
and Diploma are respectively,48 and 23.7 percentages.



Fac. of Grad. Studies, Mahidol Univ. M.Sc.(Env.Plan. for Urb.&Rur Dev.) / 41

Table 4-6 Number of sample tourist groups that separate from status.

Opinion from sample tourist groups
. . . . o Chong Meg
Object | National park | Soi Sawan | National park | Sirinthon Total Study
] borderland
of Pa Tam waterfall of Ta Na islet Dam Areas
market
Number Amount Amount Amount Amount Amount Amount
of (%) (%) (%) (%) (%) (%)
sample
) 31 30 35 30 30 156
tourist
(100.0) (200.0) (100.0) (100.0) (100.0) (100.0)
groups
16 27 21 14 15 93
Single
(51.3) (90.0) (60.0) (46.7) (50.0) (59.6)
14 3 14 15 14 60
Married
(45.2) (10.0) (40.0) (50.0) (46.7) (38.5)
) 0 0 0 0 0 0
Divorce
(0.0) (0.0) (0.0) (0.0) (0.0) (0.0)
0 0 0 1 1 2
Separate
(0.0) (0.0) (0.0) (3.3) (3.3) (1.3)
1 0 0 0 0 1
Widow
(3-2) (0.0) (0.0) (0.0) (0.0) (0.6)

From the table 4-6 Most of sample tourist groups are single,59.6 percentages.

The second are married, 38.5 percentages.
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Table 4-7 Number of sample tourist groups that separate from occupation.

Opinion from sample tourist groups
. . . . o Chong Meg
Object National park | Soi Sawan | National park | Sirinthon Total Study
] borderland
of Pa Tam waterfall of Ta Naislet Dam Areas
market
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
4 24 8 4 6 46
student
(12.9) (80.0) (22.9) (13.3) (20.0) (29.5)
government
official, 7 1 8 13 12 41
State (22.6) (3.3 (22.9) (43.3) (40.0) (26.3)
Enterprises
Own 4 1 7 4 4 20
business (12.9) (3.3) (20.0) (13.3) (13.3) (12.9)
5 1 5 2 2 15
Employee
(16.2) (3.3) (14.3) (6.7) (6.7) (9.6)
0 1 0 0 0 1
Farmer
(0.0) (3:3) (0.0) (0.0) (0.0) (0.6)
2 0 0 0 0 2
Housewife
(6.4) (0.0) (0.0) (0.0) (0.0) (1.2)
7 0 6 5 4 22
Officer
(22.6) 0.0 (17.1) (16.7) (13.3) (14.2)
2 2 1 2 2 9
Other
(6.4) (6.6) (2.8) (6.7) (6.7) (5.8)

From the table 4-7 The occupation of sample tourist groups are student and
government official, 29.5 and 26.3 percentages respectively. Most of tourists that
come to Soi Sawan waterfall are student, 80 percentages. Government official and

State Enterprises like to go to Sirinthon Dam and Chong Meg borderland market,43.3
and 40 percentages.
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Table 4-8 Number of sample tourist groups that separate from income.

Opinion from sample tourist groups
. . . . o Chong Meg Total
Object | National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of (%) (%) (%) (%) (%) (%)
sample
. 31 30 35 30 30 156
tourist
(100.0) (100.0) (200.0) (100.0) (100.0) (100.0)
groups
Lower
than 8 19 8 3 4 42
5,000 (25.8) (63.3) (22.8) (10.0) (13.3) (26.9)
Baht
5,001-
4 7 8 1 2 22
10,000
(12.9) (23.3) (22.8) (3.3 (6.7) (14.2)
Baht
10,001-
6 2 5 10 9 32
15,000
(19.3) (6.7) (14.4) (33.3) (30.0) (20.5)
Baht
15,001-
3 2 4 4 3 16
20,000
9.7) (6.7) (11.4) (13.3) (20.0) (10.3)
Baht
20,001-
3 0 3 7 7 20
25,000
9.7) (0.0 (8.6) (23.3) (23.3) (12.8)
Baht
More
than 7 0 7 5 5 24
25,000 (22.6) (0.0 (20.0) (16.8) (16.7) (15.4)
Baht

From the table 4-8 Most of average income of sample tourist groups are lower
than 5,000 Baht and between 10,001-15,000 Baht, 26.9 and 20.5 percentages.
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4.2 Touring design of tourist groups.
Touring design of tourist groups of the sample tourists in this research are

objectives, touring experience, places that they want to go, impress for coming. All

particulars are in the table below:

Table 4-9 Number of sample tourist groups that separate from objectives of

them.
Opinion from sample tourist groups
. . . ) o Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
) borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (200.0) (100.0) (100.0) (200.0) (100.0)
. 2 0 1 0 0 3
Business
(6.5) 0.0 (2.9 (0.0 0.0 (1.9)
Travel in 22 17 27 15 20 101
holiday (70.9) (56.7) (77.1) (50.0) (66.7) (64.8)
. 0 0 0 8 0 8
Meeting
(0.0 0.0 (0.0 (26.7) 0.0 (5.1)
Doing
0 0 0 0 0 0
government
] (0.0 0.0 (0.0 (0.0 0.0 (0.0
service
Folks or
. 3 0 1 0 0 4
friends’s
o 9.7 0.0 (2.9 (0.0 0.0 (2.6)
visiting
Visual 3 12 6 5 4 30
education 9.7) (40.0) (17.2) (16.7) (13.3) (19.2)
Observe 0 1 0 2 4 7
activities (0.0 (3.3 (0.0 (6.6) (13.3) (4.5)
1 0 0 0 2 3
Other
(3.2) (0.0) (0.0) (0.0) (6.7) (1.9)

From the table 4-9 The purpose of tourist groups are traveling in holiday,
visual education, 64.8 and 19.2 percentages. Most of tourist groups like to come to

make visual education at Soi Sawan waterfall, 40 percentages that is inferior to

traveling in holiday.
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Table 4-10 Number of sample tourist groups that separate from touring

experience.
Opinion from sample tourist groups
) ) . o Chong Meg | Total
National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall | of Ta Na islet Dam
3 market Areas
2
o) Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) 100.0) (100.0) (100.0) (100.0) (100.0)
15 1 12 7 7 42
Never
(48.4) (3.3) (34.3) (23.3) (23.3) (26.9)
16 29 23 23 23 114
Used to
g (51.6) (96.7) (65.7) (76.7) (76.7) (73.1)
>
g & | Once 4 6 3 5 4 22
B2 2| time (12.9) (20.0) (8.6) (16.7) 13.3) (19.3)
5
% E 2-5 7 12 11 11 13 54
g § times (22.6) (40.0) (31.4) (36.7) 43.4) (47.4)
[+
e o[ 610 0 3 3 0 0 6
s g times (0.0) (10.0) (8.6) (0.0) (0.0) (5.3)
IS
3 11-15 0 1 1 0 0 2
times (0.0 (3.3) (2.8) (0.0) (0.0) 7
More 4 8 5 7 6 30
than 15 (12.9) (26.7) (14.3) (23.3) (20.0) (26.3)

From the table 4-10 Sample tourist groups used to come to Ubonratchathani
73.1 percentages. They used to come 2-5 times 47.4 percentages and more than 15
times 26.3 percentages. Tourist groups that never come to this province are 26.9

percentages.



Surang Pungtomorn Research Results / 46

Table 4-11 Number of sample tourist groups separate from places that they want

to go.
Opinion from sample tourist groups
. ) ) ) o Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall | of Ta Naislet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
21 28 30 22 22 123
Nature
(67.7) (93.3) (85.7) (73.3) (73.3) (78.8)
Culture / 3 4 4 3 3 17
Folkways 9.7) (13.3) (11.4) (10.0) (10.0) (10.9)
Ancient
. 6 3 4 2 2 17
history
. (19.4) (10.0) (11.4) (6.7) 6.7) (10.9)
remains
Temple /
Important 1 0 2 0 0 3
religion’s 3.2) (0.0) (5.7) (0.0) (0.0) (1.9)
places
Human
0 0 0 1 2 3
establishes’s
(0.0) (0.0) (0.0) (3.3) 6.7) (1.9)
places
0 0 0 2 1 3
Other
0.0 (0.0 0.0 (6.7) (3.3 (1.9

From the table 4-11 The motivation that tourist use to decide to come are
nature and ancient, 78.8 and 10.9 percentages. Temple/important religion’s places and

Human establishes’s places have motivation 1.9 percentages.
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Table 4-12 Number of sample tourist groups that separate from impress for

coming.
Opinion from sample tourist groups
. . ) ] o Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
. borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (200.0) (200.0) (100.0) (100.0) (100.0) (100.0)
Art and 4 3 1 6 6 20
cultural (12.9) (10.0) (2.8) (20.0) (20.0) (12.8)
19 25 33 20 19 116
Nature
(61.3) (83.3) (94.3) (66.7) (63.3) (74.4)
. 5 2 1 2 2 12
Ancient
(16.1) 6.7) (2.8) 6.7) (6.7) 7.7)
Temple /
Important 0 1 2 2 0 5
religion’s (0.0) (3.3) (5.7) (6.7) (0.0) 3.2)
places
Culture / 3 2 1 0 2 8
Folkways 9.7 (6.7) (2.8) 0.0 (6.7) (5.1)
0 0 0 0 1 1
Other
(0.0) (0.0) (0.0) (0.0) (3.3) (0.6)

From the table 4-12 Tourists impresstion are nature, art and cultural, ancient

that are 74.4,12.8 and 7.7 percentages respectively.
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4.3 Touring program of tourist groups.

Touring program of tourist groups of the sample tourists in this research are
opinion to decide touring places, vital things in touring localities, interested touring
activities, make a side trip to other places, opinion about public relations of tourist
attraction, return to again, separate from touring infomations service, travel character,
the travel’s vehicle, opinion about travel, separate from money management, average
expenses per day, residence selected, separate from stay time, residence type,
residence reserve way, foods selected, food selected factors, separate from gift buying,
gift seller places, gift selected factors, separate from souvenir buying, survenir seller
places, souvenir selected factors and separate from tourism service. All particulars are
in the table below:

Table 4-13 Number of sample tourist groups separate from opinion to decide
touring places.

Opinion from sample tourist groups
. . ) . o Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
) borderland Study
of Pa Tam waterfall | of Ta Na islet Dam
market Areas
Amount Amount Amount Amount Amount Amount
Number of sample (%) (%) (%) (%) (%) (%)
tourist groups 31 30 35 30 30 156
(100.0 (100.0) (100.0) (100.0) (100.0) (100.0)
Beauty of tourist 27 28 34 26 26 141
attractions (87.1) (93.3) (97.1) (86.7) (86.7) (89.7)
10 0 8 5 5 28
Variety of activity
(32.3) (0.0) (22.9) (16.7) (16.7) (17.9)
The safety in the 16 10 9 19 18 72
life and assets (51.6) (33.3) (25.7) (63.3) (60.0) (46.2)
5 6 5 4 5 25
Travel design
(16.1) (20.0) (14.3) (13.3) (16.7) (16.0)
Data tourist 7 6 13 0 0 26
attraction serve (22.6) (20.0) (37.1) (0.0) (0.0) (16.7)
1 1 5 0 0 7
Public serve
(3.2 (3.3) (14.3) 0.0 0.0 (4.5)
The convenience in 10 10 7 22 21 70
the travel (32.3) (33.3) (20.0) (73.3) (70.0) (44.9)
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Table 4-13 Number of sample tourist groups separate from opinion to decide

touring places. (Continued)

Opinion from sample tourist groups
. . . . . Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall | of Ta Naislet Dam
market Areas
Amount Amount Amount Amount Amount Amount
Number of sample (%) (%) (%) (%) (%) (%)
tourist groups 31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Friendship of the 2 1 4 0 0 7
people (6.4) (3.3 (11.4) (0.0 (0.0 (4.5)
2 0 2 1 2 7
Folkways
(6.4) (0.0) (5.7) (3.3) (6.7) (4.5)
Distance of the 5 4 5 4 4 22
tourist attraction (16.1) (13.3) (14.3) (13.3) (13.3) (14.2)
Design of
2 2 6 1 1 12
residences and
(6.4) (6.7) (17.1) (3.3) (3.3 (7.7)
Restaurant
Goods/Local 0 0 1 0 0 1
products (0.0) (0.0) (2.8) (0.0) (0.0) (0.6)

From the table 4-13 The Beauty of tourist attractions is the most important for
tourists’s decision when they want to make a trip, 89.7 percentages. The safety in the
life and assets and The convenience in the travel are less important than that,46.2 and

44.9 percentages.
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Table 4-14 Number of sample tourist groups separate from vital things in touring
localities.

Opinion from sample tourist groups
. . ) . o Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
. borderland Study
of Pa Tam waterfall | of Ta Naislet Dam
market Areas
Amount Amount Amount Amount Amount Amount
Number of
. (%) (%) (%) (%) (%) (%)
sample tourist
31 30 35 30 30 156
groups
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
The variety of 19 13 16 9 10 67
activity (61.3) (43.3) (45.7) (30.0) (33.3) (42.9)
The suitability 2 9 9 3 3 26
of the activity (6.4) (30.0) (25.7) (10.0) (10.0) (16.7)
The safety in
18 12 19 25 25 99
the tourist
. (58.1) (40.0) (54.3) (83.3) (83.3) (63.5)
attraction
Cleanliness of
. 16 13 14 14 13 70
the tourist
. (51.6) (43.3) (40.0) (46.7) (43.3) (44.9)
attraction
The serve of 14 3 10 9 8 44
an officer (45.2) (10.0) (28.6) (30.0) (26.7) (28.2)
Toilet public 8 4 12 3 2 29
serve (25.8) (13.3) (34.3) (10.0) 6.7) (18.6)
The parking 4 5 3 1 0 13
serve (12.9) (16.7) (8.6) (3.3 0.0 (8.3)
0 0 0 0 0 0
Other
(0.0) (0.0) (0.0) (0.0) (0.0) (0.0)

From the table 4-14 Separate from sample tourist groups’s opinion the
researcher can conclude that The safety in the tourist attraction, Cleanliness of the
tourist attraction, and the varieties of activities are the important factors that tourists
think of, 63.5 and 44.9 and 42.9 percentages respectively.
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Table 4-15 Number of sample tourist groups separate from interested touring

activities.
Opinion from sample tourist groups
. ) ) ) o Chong Meg Total
Object National park | Soi Sawan | National park Sirinthon
) borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0 (100.0 (100.0 (200.0
Sightseeing
the tourist 16 17 19 19 17 88
attraction (51.6) (56.7) (54.3) (63.3) (56.7) (56.4)
on the way
Relax in 16 13 16 5 6 56
lodging (51.6) (43.3) (45.7) (16.7) (20.0) (35.9)
10 12 14 7 6 49
Islet hole
(32.3) (40.0) (40.0) (23.3) (20.0) (31.4)
1 0 1 1 0 3
Sport
(3.2 (0.0 (2.8) (3.3 (0.0 (1.9
Manner
) 3 1 4 1 0 9
agriculture
) 9.7) (3.3 (11.4) (3.3 (0.0 (5.8)
tourism
Manner
3 6 5 3 3 20
palace
o 9.7) (20.0) (14.3) (10.0) (20.0) (12.8)
activity
Temple /
. 14 1 13 10 10 48
Ancience
) (45.2) (3.3 (37.1) (33.3) (33.3) (30.8)
tourism
Tradition 4 4 8 6 7 29
festival (12.9) (13.3) (22.9) (20.0) (23.3) (18.6)
. 3 2 3 4 3 15
exposition
9.7) (6.7) (8.6) (13.3) (20.0) (9.6)

From the table 4-15 The activities that most of tourists interesting are
Sightseeing the tourist attraction on the way, relax in lodging, islet hole. The result can

conclude in 56.4 and 35.9 and 31.4 percentages.
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Table 4-16 Number of sample tourist groups separate from make a side trip to other

places.

Opinion from sample tourist groups
. ) ) ) o Chong Meg Total
Object | National park | Soi Sawan | National park | Sirinthon
) borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of (%) (%) (%) (%) (%) (%)
sample
. 31 30 35 30 30 156
tourist
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
groups
Donot 12 14 7 13 13 59
drop in (38.7) (46.7) (20.0) (43.3) (43.3) (37.8)
. 19 16 28 17 17 97
Drop in
(61.3) (53.3) (80.0) (56.7) (56.7) (62.2)

From the table 4-16 On this trip from 5 places, most of samole tourist groups a
side trip to other places on the way, 62.2 percentages. A few of them do not do like

that, 37.8 percentages.

Table 4-17 Number of sample tourist groups separate from plane to make a side

trip to other places.

Opinion from sample tourist groups
. . . ) o Chong Meg Total
Object | National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of (%) (%) (%) (%) (%) (%)
sample
. 31 30 35 30 30 156
tourist
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
groups
Do not 12 7 16 16 17 68
go (38.7) (23.3) (45.7) (53.3) (56.7) (43.6)
s 19 23 19 14 13 88
0
(61.3) (76.7) (54.3) (46.7) (43.3) (56.4)
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From the table 4-17 56.4 percentages of sample tourist group have their desing
about a next trip near places that they have traveled. Tourists in Sirithon Dam and
Chong Meg borderland market have no design about that, 53.3 and 56.7 percentages

respectively.

Table 4-18 Number of sample tourist groups separate from opinion about public

relations of tourist attraction.

Opinion from sample tourist groups
. ] . ) o Chong Meg | Total
Object National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Amount Amount Amount Amount Amount Amount
Number of
(%) (%) (%) (%) (%) (%)
sample
. 31 30 35 30 30 156
tourist groups
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
6 3 10 12 12 43
Never
(19.4) (10.0) (28.6) (40.0) (40.0) (27.6)
25 27 25 18 18 113
Used to
(80.6) (90.0) (71.4) (60.0) (60.0) (72.4)
2 3 4 0 0 9
Newspaper
(6.4) (10.0) (11.4) 0.0 0.0 (8.0
Radio / 10 10 7 2 1 30
Television (32.2) (33.3) (20.0) 6.7) (3.3 (26.5)
Public 7 7 8 1 1 24
relation sheet (22.6) (23.3) (22.9) (3.3 (3.3 (21.2)
Touring
o 10 9 13 5 4 41
printing
. (32.2) (30.0) (37.1) (16.7) (13.3) (36.3)
media
9 6 8 5 4 32
Internet
(29.0) (20.0) (22.9) (16.7) (13.3) (28.3)
5 8 4 8 9 34
Other person
(16.1) (26.7) (11.4) (26.7) (30.0) (30.1)

From the table 4-18 72.4 percentages of sample tourist groups used to get the
public relations news and 36.3 percentages of them used to get the Touring printing
media. 30.1 and 28.3 percentages of them used to get the news about touring places

from other person and internet.
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Table 4-19 Number of sample tourist groups separate from return to again.

Opinion from sample tourist groups
. . . . o Chong Meg Total
Object | National park | Soi Sawan | National park | Sirinthon
) borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of (%) (%) (%) (%) (%) (%)
sample
. 31 30 35 30 30 156
tourist
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
groups
Come 25 24 28 24 20 121
back (80.6) (80.0) (80.0) (80.0) (66.7) (77.6)
Donot
0 0 0 0 3 3
come
0.0 (0.0 (0.0 (0.0 (10.0) (1.9
back
Not 6 6 7 6 7 32
sure (19.4) (20.0) (20.0) (20.0) (23.3) (20.5)

From the table 4-19 77.6 percentages of sample tourist groups want to come
back again if they have their free time.
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Table 4-20 Number of sample tourist groups separate from touring infomations

service.
Opinion from sample tourist groups
. . National Chong
National Soi o Total
. oark of Sawan park of Sirinthon Meg Study
Research topic Ta Na Dam borderlan
Pa Tam waterfall ) Areas
islet d market
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Travel data
services
1. Tourists centre
- Very good 5 9 8 4 3 29
(16.1) (30.0) (22.8) (13.3) (10.0) (18.6)
- Good 18 17 24 15 15 89
(58.1) (56.7) (68.6) (50.0) (50.0) (57.1)
- Fair 6 3 3 9 10 31
(19.3) (10.0) (8.6) (30.0) (33.3) (19.9)
- Rectify 2 1 0 2 2 7
(6.5) (3.3) (0.0 (6.7) (6.7) (4.5)
2. Tourism
attraction guide
service
- Very good 5 7 6 1 0 19
(16.1) (23.3) (17.1) (3.3) (0.0) (12.2)
- Good 13 16 18 14 14 75
(41.9) (53.4) (51.4) (46.7) (46.7) (48.1)
- Fair 11 6 10 13 15 55
(35.5) (20.0) (28.6) (43.3) (50.0) (35.3)
- Rectify 2 1 1 2 1 7
(6.5) (3.3) (2.9) (6.7) (3.3) (4.5)
3. Label of
tourism attraction
- Very good 2 9 6 1 0 18
(6.5) (30.0) (17.1) (3.3) (0.0) (11.5)
- Good 18 15 17 14 14 78
(58.1) (50.0) (48.6) (46.7) (46.7) (50.0)
- Fair 10 6 8 13 15 52
(32.2) (20.0) (22.9) (43.3) (53.3) (33.3)
- Rectify 1 0 4 2 0 7
(3.2) (0.0) (11.4) (6.7) (0.0) (4.5)
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Table 4-20 Number of sample tourist groups separate from touring infomations

service. (Continued)

Opinion from sample tourist groups

) ) National Chong
National Soi o Total
park of Sirinthon Meg
. park of Sawan Study
Research topic Ta Na Dam borderlan
Pa Tam waterfall ) Areas
islet d market
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Travel data
services
4. Tourist
attraction
promote 4 4 4 0 0 12
- Very good (12.9) (13.3) (11.4) (0.0) (0.0) 7.7
14 20 16 20 17 87
- Good (45.1) (66.7) (45.7) (66.7) (56.7) (55.7)
11 5 15 7 10 48
- Fair (35.5) (16.7) (42.9) (23.3) (33.3) (30.7)
2 1 0 3 3 9
- Rectify (6.5) (3.3) (0.0) (10.0) (10.0) (5.7)

From the table 4-20 From tourists opinion the researcher can conclude that the
tourists centre, tourism attraction guide service, label of tourism attraction, and tourist

attraction promote have good serve,57.7, 48.1, 50, and 55.7 percentages.
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Table 4-21 Amount of sample tourist groups separate from travel character.

Opinion from sample tourist groups
. . ) . o Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
0 1 3 0 0 4
Come alone
(0.0 (3.3 (8.6) (0.0 (0.0 (2.5)
Come with 15 1 16 8 7 47
family (48.4) (3.3 (45.7) (26.7) (23.3) (30.2)
Come with 9 26 9 15 16 75
friends (29.0) (86.7) (25.7) (50.0) (53.3) (48.1)
Come with
tour / 5 0 4 5 5 19
Tourism (5.0 (0.0 (11.4) (2.0 (16.7) (12.2)
organization
Meeting /
make a tour
‘ 2 2 3 2 2 11
0
_ 2.2) (6.7) (8.6) (6.6) (6.7) (7.1)
inspection /
seminar

From the tale 4-21 The researcher can divide tourists travel character into ways

that are come with friends, come with family and come with tour/tourism organization,
48.1, 30.1, and 12.2 percentages.
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Table 4-22 Amount of sample tourist groups separate from the travel’s vehicle.

Opinion from sample tourist groups
. . . . o Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
) borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Amount Amount Amount Amount Amount Amount
Number of
. (%) (%) (%) (%) (%) (%)
sample tourist
31 30 35 30 30 156
groups
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
22 19 23 16 16 96
Own car
(71.0) (63.4) (65.7) (53.3) (53.3) (61.5)
0 1 1 0 3 5
Bus
0.0 (3.3 (2.9 (0.0 (10.0) (3.2
. 0 0 0 3 5 8
Train
0.0 0.0 (0.0 (20.0) (16.7) (5.2
0 1 0 0 0 1
Plane
(0.0) 33) (0.0) (0.0) (0.0) (0.6)
5 3 3 5 6 22
Guide’s car
(16.1) (10.0) (8.6) (16.7) (20.0) (14.7)
Organization’s 0 0 0 0 0 0
bus 0.0 0.0 (0.0 (0.0 0.0 0.0
4 6 8 6 0 24
Rent car
(12.9) (20.0) (22.8) (20.0) 0.0 (15.4)
0 0 0 0 0 0
Other
(0.0) (0.0) (0.0) (0.0) (0.0 (0.0

From the table 4-22 the vehical that sample tourist from 5 places use are their
own car, rent car, and guide’s car. It can show in percentages about 61.5, 15.4, and

14.1 respectively.



Fac. of Grad. Studies, Mahidol Univ.

M.Sc.(Env.Plan. for Urb.&Rur Dev.) / 59

Table 4-23 Amount of sample tourist groups separate from opinion about travel.

Opinion from sample tourist groups

National . . . Chong Meg
Soi Sawan National park Sirinthon Total Study
. park of Pa ] borderland
Object waterfall of Ta Na islet Dam Areas
Tam market
31 30 35 30 30 156
(100.0) (100.0) (100.0) (200.0) (100.0) (200.0)
Travel serve
1.Thoroughfare
serve
- Very good 1 3 5 7 6 22
(3.2) (10.0) (14.3) (23.3) (20.0) (14.1)
- Good 16 18 20 11 13 78
(51.6) (60.0) (57.1) (36.7) (43.3) (50.0)
- Fair 11 9 7 12 11 50
(35.5) (30.0) (20.0) (40.0) (36.7) (32.1)
- Rectify 3 0 3 0 0 6
9.7 0.0 (8.6) 0.0 (0.0 (3.8)
2.Convenience
of the way
0 1 4 4 3 12
- Very good
(0.0 (3.3 (11.4) (13.3) (10.0) (7.7)
12 21 21 20 21 95
- Good
(38.7) (70.0) (60.0) (66.7) (70.0) (60.9)
. 15 7 9 6 6 43
- Fair
(48.4) (23.4) (25.7) (20.0) (20.0) (27.6)
4 1 1 0 0 6
- Rectify
(12.9) (3.3 (2.9 0.0 (0.0 (3.8)
3.Convenience
of bus station /
air port
- Very good 0 2 2 1 0 5
(0.0 (6.7) (5.7) (3.4) (0.0 (3.2
- Good 14 18 19 22 24 97
(45.1) (60.0) (54.3) (73.3) (80.0) (62.2)
- Fair 15 8 12 7 6 48
(48.4) (26.6) (34.3) (23.3) (20.0) (30.7)
- Rectify 2 2 2 0 0 6
(6.5) (6.7) (5.7) 0.0 (0.0 (3.8)
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From the table 4-23 In tourist’s opnion, they think that the convenience of
traffics are good standard. Travel serve 50 percentages, convenience of the way 60.9

percentages, and convenience of bus station / air port 62.2 percentages.

Table 4-24 Amount of sample tourist groups separate from money management.

Opinion from sample tourist groups
. . . ) o Chong Meg Total
Object National park Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Food 11 14 14 22 20 81
value (35.5) (46.7) (46.7) (73.3) (66.7) (51.9)
Residence 14 8 10 18 18 68
value (45.2) (26.6) (28.6) (60.0) (60.0) (43.6)
Travelling 20 12 17 20 23 92
expense (64.5) (40.0) (56.7) (6.7) (76.7) (59.0)
Joyful 9 5 11 9 9 43
value (29.0) (16.7) (36.7) (30.0) (30.0) (27.6)
Buy 11 6 11 15 14 57
souvenir (35.5) (20.0) (36.7) (50.0) (46.7) (36.5)
0 1 2 0 0 3
Other
(0.0) (3.3) (6.7) (0.0) (0.0) (1.9

From the table 4-24 The expenses of sample tourist consist of 59 percentages
for travelling expense, 51.9 percentages for food value, and 43.6 percentages for

residence value.
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Table 4-25 Amount of sample tourist groups separate from average expenses per

day.
Opinion from sample tourist groups
. . . . . Chong Meg Total
Object | National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of (%) (%) (%) (%) (%) (%)
sample
. 31 30 35 30 30 156
tourist
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
groups
Less
than 10 13 18 1 2 44
500 (32.2) (43.3) (51.4) (3.9) (6.8) (28.2)
Baht
501-
4 12 9 11 10 46
1,000
(12.9) (40.0) (25.7) (36.7) (33.3) (29.5)
Baht
1,001-
7 2 6 4 4 23
1,500
(22.6) (6.7) (17.1) (13.3) (13.3) (14.8)
Baht
1,501-
0 0 1 0 0 1
2,000
0.0 (0.0 (2.9 (0.0 (0.0 (0.6)
Baht
2,001-
6 3 0 4 9 22
2,500
(19.4) (20.0) (0.0 (13.3) (30.0) (14.2)
Baht
More
than 4 0 1 10 5 20
2,500 (12.9) (0.0 (2.9 (33.3) (16.6) (12.8)
Baht

From the table 4-25 The average expenses for traveling per day per 1 tourist
from sample tourist groups have 2 nearby level, 501-1,000 Baht 29.5 percentages and
less than 500 Baht 28.2 percentages. A few of sample tourists about 1.8 percentages
spend 1,001-1,500 Baht per day.
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Table 4-26 Amount of sample tourist groups separate from residence selected.

Opinion from sample tourist groups
. . . . o Chong Meg Total
Object National park Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
15 19 18 16 17 85
Expenses
(48.4) (63.3) (51.4) (53.3) (56.7) (54.5)
Accessory 8 6 5 5 4 28
requirement (25.8) (20.0) (14.3) (16.7) (13.3) (17.9)
) 16 8 20 14 14 72
Cleanliness
(51.6) (26.7) (57.1) (46.7) (46.7) (46.2)
16 12 16 15 12 71
Safety
(51.6) (40.0) (45.7) (50.0) (40.0) (45.5)
) 5 5 6 0 0 16
Quantity
(16.1) (16.7) (17.2) 0.0 0.0 (10.3)
Close to
. 12 4 16 6 6 44
traveling
(38.7) (13.3) (45.7) (20.0) (20.0) (28.2)
places
Have
) 2 0 1 5 5 13
traveling
o (6.5) 0.0 (2.9 (16.7) (16.7) (8.3
orgaization
0 0 2 0 0 2
Other
(0.0) 0.0 (5.7) 0.0 0.0 1.3)

From the table 4-26 Sample tourists choose their residence from 3 main

factors, 54.5 percentages for expenses, 46.2 percentages for cleanliness of it, and 45.5
percentages for safety.
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Table 4-27 Amount of sample tourist groups separate from stay time.

Opinion from sample tourist groups
. . . . o Chong Meg Total
Object National park Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of (%) (%) (%) (%) (%) (%)
sample
. 31 30 35 30 30 156
tourist
(200.0) (100.0) (200.0) (200.0) (100.0) (100.0)
groups
Do not
5 21 10 3 3 42
stay
] (16.2) (70.0) (28.6) (10.0) (10.0) (27.0)
overnight
Less than 17 9 23 21 20 90
3 Days (54.8) (30.0) (65.7) (70.0) (66.7) (57.7)
8 0 2 6 7 23
3-7 Days
(25.8) (0.0 (5.7) (20.0) (23.3) (14.7)
7-15 1 0 0 0 0 1
Days (3.2 0.0 0.0 0.0 0.0 (0.6)
More
0 0 0 0 0 0
than 15
0.0 0.0 0.0 0.0 0.0 (0.0
Days
0 0 0 0 0 0
Other
0.0 (0.0 0.0 0.0 (0.0 0.0

From the table 4-27 Stay time of sample tourists are 57.7 percentages for less
than 3 days, 27 percentages for the tourists that do not stay overnight, 14.7 percentages

for the tourists that stay 3-7 days, and 0.6 percentages for the tourists that saty7-15
days .
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Table 4-28 Amount of sample tourist groups separate from residence type.

Opinion from sample tourist groups
. . . . o Chong Meg Total
Object National park Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Do not stay 5 19 5 6 6 41
overnight (16.2) (63.3) (14.4) (20.0) (20.0) (26.3)
Relatives’s 11 1 6 2 3 23
home (35.5) (3.3) (17.2) (6.7) (10.0) 14.7)
4 0 2 13 11 30
Hotel
(12.9) 0.0 (5.7) (43.3) (36.7) (19.2)
7 2 13 8 8 38
Resort
(22.6) (6.7) (37.2) (26.7) (26.7) (24.4)
Guest 1 0 0 0 0 1
House (3.2 0.0 0.0 0.0 0.0 (0.6)
1 1 0 0 0 2
Home stay
(3.2 (3.3 0.0 0.0 0.0 1.3
Government
. 1 0 6 1 2 10
service
) (3.2 0.0 (17.2) (3.3 (6.6) (6.4)
lodging
1 6 1 0 0 8
Rent tent
(3.2 (20.0) (2.9 0.0 0.0 (5.2
0 1 2 0 0 3
Other
0.0 (3.3 (5.7) (0.0) (0.0) (1.9)

From the tablr 4-28 Sample tourists 26.3 percentages do not stay overnight.
The residence that most of tourists choose are resort and hotel (24.4 and 19.2

percentages). Some of them about 14.7 percentages like to stay with their relatives.
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Table 4-29 Amount of sample tourist groups separate from residence reserve

way.
Opinion from sample tourist groups
. . . . o Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
) borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (200.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Do not 17 28 18 9 13 85
reserve (54.8) (93.3) (51.4) (30.0) (43.3) (54.5)
Reserve by 9 1 7 13 8 38
telephone (29.0) (3.3) (20.0) (43.3) (26.7) (24.3)
Reserve by 3 0 1 8 9 21
internet 9.7) (0.0) (2.9) (26.7) (30.0) (13.5)
Reserve by
2 0 3 0 0 5
travel
- (6.5) (0.0) (8.6) (0.0) (0.0) 3.2
organization
0 1 6 0 0 7
Other
(0.0) (3.3) (17.1) (0.0) (0.0) (4.5)

From the table 4-29 Most of tourists do not reserve their residence before they

come. If they want to reserve, they will use telephone and internet for reserving, 24.3

and 13.5 percentages respectively.
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Table 4-30 Amount of sample tourist groups separate from opinion about

residence service.

Opinion from sample tourist groups
National . National o Chong Meg
oark of Pa Soi Sawan oark of Ta Sirinthon —— Total Study
waterfall . Dam Areas
Research Tam Na islet market
topic Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Residence
service
1.Quanlity
- Very good 2 1 7 1 0 11
(6.5) (3.3) (20.0) (3.3) (0.0) (7.0)
- Good 19 8 26 18 19 90
(61.3) (26.7) (74.3) (60.0) (63.3) (57.7)
- Fair 9 7 2 11 11 40
(29.0) (23.3) (5.7) (36.7) (36.7) (25.6)
- Rectify 1 1 0 0 0 2
(3-2) (3-3) (0.0 (0.0) (0.0) (1.3)
2. Suitability
of prices
- Very good 4 0 4 1 0 9
(12.9) (0.0) (11.4) (3.3) (0.0) (5.7)
- Good 17 9 21 21 21 89
(54.9) (30.0) (60.0) (70.0) (70.0) (57.1)
- Fair 9 8 9 8 9 43
(29.0) (26.7) (25.7) (26.7) (30.0) (27.6)
- Rectify 1 0 1 0 0 2
(3.2 (0.0 (2.9) (0.0) (0.0 (1.3)
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Table 4-30 Amount of sample tourist groups separate from opinion about

residence service. (Continued)

Opinion from sample tourist groups
National National Chong Meg
Soi Sawan Sirinthon Total Study
park of Pa park of Ta borderland
waterfall Dam Areas
Research Tam Na islet market
topic Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Residence
service
3. Safety
- Very good 2 0 11 1 0 14
(6.5) (0.0) (31.9) (3.3) (0.0) (8.9)
- Good 20 11 22 22 23 98
(64.5) (36.7) (62.9) (73.3) (76.7) (62.8)
- Fair 7 6 2 7 7 29
(22.5) (20.0) (5.7) (23.4) (23.3) (18.6)
- Rectify 2 0 0 0 0 2
(6.5) (0.0 (0.0 (0.0 (0.0) (1.3)
4. Quantity
- Very good 1 0 7 3 2 13
(3.2) (0.0) (20.0) (10.0) (6.7) (8.3)
- Good 15 9 22 16 16 78
(48.4) (30.0) (62.9) (53.3) (53.3) (50.0)
- Fair 13 8 4 11 12 48
(41.9) (26.7) (11.4) (36.7) (40.0) (30.7)
- Rectify 2 0 2 0 0 4
(6.5) (0.0 (5.7) (0.0 (0.0) (2.5)

From the table 4-30 Tourists think that the residence service have a good
standard. It consist of 57.7 percentages for quanlity of residence, 57.1 percentages for
suitability of prices, 62.8 percentages for safety, and 50 percentages for quantity of it.
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Table 4-31 Amount of sample tourist groups separate from foods selected.

Opinion from sample tourist groups
. . . . o Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Local food
20 14 20 13 14 81
(E-San
(64.5) (46.7) (57.2) (43.3) (46.7) (51.9)
food)

Follow 20 12 18 17 16 83
order food (64.5) (40.0) (51.4) (56.7) (53.3) (53.2)
Foreign 2 0 1 1 0 4

food (6.5) 0.0 (2.9 (3.3 0.0 (2.6)
Convenient 2 13 8 1 0 24
shop’s food (6.5) (43.3) (22.9) (3.3 0.0 (15.4)
Department

2 0 1 1 0 4
store’s
(6.5) (0.0) (2.9) 3.3) (0.0) (2.6)
food

From the table 4-31 Kinds of food that most of tourists like to eat are follow
order food and local food (E-San food),53.2 and 51.9 percentages. Some of tourist

about 15.4 percentages like to eat convenient shop’s food. Department store’s food

and foreign food have 2.6 percentages of tourists equally.
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Table 4-32 Amount of sample tourist groups separate from food selected factors.

Opinion from sample tourist groups
National ] National o Chong Meg
oark of Pa Soi Sawan oark of Ta Sirinthon borderland Total Study
waterfall ) Dam Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Food service
1 Cleanliness of
food
- Very good 1 2 4 4 3 14
(3.2) (6.7) (40.0) (13.3) (10.0) (8.9)
- Good 20 22 18 17 17 94
(64.6) (73.3) (51.4) (56.7) (56.7) (60.3)
- Fair 9 5 3 9 10 36
(29.0) (16.7) (8.6) (30.0) (33.3) (23.1)
- Rectify 1 1 0 0 0 2
(3.2) (3.3) (0.0 (0.0 (0.0 (1.3)
2 Suitability of
price
- Very good 1 4 5 4 5 19
(3.2) (13.3) (14.3) (13.3) (16.6) (12.2)
- Good 21 19 24 14 14 92
(67.8) (63.4) (68.6) (46.7) (46.7) (58.9)
- Fair 8 6 6 12 1 43
(25.8) (20.0) (17.1) (40.0) (36.7) (27.6)
- Rectify 1 1 0 0 0 2
(3.2) (3.3) (0.0 (0.0 (0.0 (1.3)
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Table 4-32 Amount of sample tourist groups separate from food selected factors.
(Continued)

Opinion from sample tourist groups
National ) National o Chong Meg
oark of Pa Soi Sawan oark of Ta Sirinthon borderland Total Study
waterfall . Dam Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
3 Vaeities of
food
- Very good 3 2 6 4 4 19
9.7) (6.7) (17.2) (13.3) (13.3) (12.2)
- Good 15 20 25 20 19 99
(48.4) (66.7) (71.4) (66.7) (63.3) (63.5)
- Fair 12 7 4 6 7 36
(38.7) (23.3) (11.4) (20.0) (23.9) (23.1)
- Rectify 1 1 0 0 0 2
(3.2) (3.3) (0.0) (0.0) (0.0) (1.3)
4 Quantity of
restaurant
- Very good 3 2 7 4 4 20
(9.7) (6.7) (20.0) (13.3) (13.3) (12.8)
- Good 19 21 19 16 15 90
(61.3) (70.0) (54.3) (53.3) (50.0) (57.7)
- Fair 7 6 8 10 11 42
(22.5) (20.0) (22.8) (33.9) (36.7) (26.9)
- Rectify 2 1 1 0 0 4
(6.5) (3.3) (2.9) (0.0) (0.0) (2.6)

From the table 4-32 In tourist’s opinion, they think that food service in study
areas have good standard. Separate by type, cleanliness of food 60.3 percentages,

suitability of price 58.9 percentages, vaeities of food 63.5 percentages, and quantity of
restaurant 57.7 percentages.
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Table 4-33 Amount of sample tourist groups separate from gift buying.

Opinion from sample tourist groups
. . . . o Chong Meg | Total
Object National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Give to
25 23 34 28 26 136
family and
. (80.5) (76.7) (97.2) (93.3) (86.7) (87.1)
friends
2 6 3 0 2 13
Collect
(6.5) (20.0) (8.6) (0.0 (6.7) (8.3
Decorate 2 2 0 0 2 6
their home (6.5) (6.7) 0.0 0.0 (6.7) (3.8)
2 6 7 4 2 21
Eat
(6.5) (20.0) (20.0) (13.3) 6.7) (13.5)
0 0 0 0 0 0
Other
0.0 0.0 0.0 (0.0 0.0 0.0

From the table 4-33 The aims of sample tourist when they buy the gift are
giving for their family and their friends 87.1 percentages, buy for eating 13.5

percentages, and buy for collecting 8.3 percentages.
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Table 4-34 Amount of sample tourist groups separate from gift seller places.

Opinion from sample tourist groups
. . . . o Chong Meg Total
Object | National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of (%) (%) (%) (%) (%) (%)
sample
. 31 30 35 30 30 156
tourist
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
groups
21 20 21 27 26 115
Enough
(67.7) (66.7) (60.0) (90.0) (86.7) (73.7)
Not 10 10 14 3 4 41
enough (32.3) (33.3) (40.0) (10.0) (13.3) (26.3)

From the table 4-34 73.7 percentages of sample tourist groups in 5 tourism

places think that there are manys gift seller places that enough for tourists.

Table 4-35 Amount of sample tourist groups separate from gift selected.

Opinion from sample tourist groups
. . . . . Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
19 13 14 7 7 60
Moo Yau
(61.3) (43.3) (40.0) (23.3) (23.3) (38.5)
3 9 3 0 0 15
Pla Kaw
9.7) (30.0) (8.6) (0.0) 0.0 (9.6)
Kem Bak 1 2 0 1 0 4
Nut (3.2 (6.7) 0.0 (3.3 0.0 (2.6)
Fish 5 2 5 2 2 16
process (16.1) (6.7) (14.3) (6.7) (6.7) (10.3)
. 4 0 2 1 0 7
Wine
(12.9) 0.0 (5.7) (3.3 0.0 (4.5)
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Table 4-35 Amount of sample tourist groups separate from gift selected.

(Continued)

Opinion from sample tourist groups
. . . . . Chong Meg Total
Object National park | Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number of Amount Amount Amount Amount Amount Amount
sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Weave
cloth/ Kab 11 1 7 9 10 38
Bua silk (35.5) (3.3) (20.0) (30.0) (33.3) (24.4)
cloth
Handicraft 8 6 16 4 5 39
goods (25.8) (20.0) (45.7) (13.3) (16.7) (25.0)
1 0 3 2 2 8
Kit pillow
(3-2) (0.0) (8.6) (6.7) (6.7) (5.1)
2 2 0 0 0 4
Brassware
(6.5) (6.7) (0.0) (0.0) (0.0) (2.6)
2 1 3 5 5 16
Other
(6.5) (3.3 (8.6) (16.7) (16.7) (10.3)

From the table 4-35 Gifts that most of tourists like to buy are Moo Yau, 38.5
percentages. Some of them like to buy handicraft goods and Kab Bua silk cloth, 25

and 24.4 percentages respectively.
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Table 4-36 Amount of sample tourist groups separate from gift selected factors.

Opinion from sample tourist groups
National . National o Chong Meg
oark of Pa Soi Sawan oark of Ta Sirinthon borderland Total Study
waterfall . Dam Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Souvenir in
tourist
attravtion
1 Quanlity of
product
- Very good 3 6 8 0 1 18
9.7) (20.0) (22.9) (0.0) (3.3) (11.5)
- Good 22 18 21 26 20 107
(71.0) (60.0) (60.0) (86.7) (66.7) (68.6)
- Fair 6 5 6 4 8 29
(19.3) (16.7) (17.1) (13.3) (26.7) (18.6)
- Rectify 0 1 0 0 1 2
(0.0) (3.3) (0.0) (0.0) (3.3) (1.3)
2 Suitability of
price
- Very good 1 3 5 0 2 11
(3.2) (10.0) (14.3) (0.0) (6.6) (7.1)
- Good 20 18 19 21 20 98
(64.6) (60.0) (54.3) (70.0) (66.7) (62.8)
- Fair 10 8 10 9 8 45
(32.2) (26.7) (28.6) (30.0) (26.7) (28.8)
- Rectify 0 1 1 0 0 2
(0.0) (3.3) (2.8) (0.0) (0.0) (1.3)
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Table 4-36 Amount of sample tourist groups separate from gift selected factors.

(Continued)

Opinion from sample tourist groups
National . National . Chong Meg
oark of Pa Soi Sawan ark of Ta Sirinthon borderland Total Study
waterfall . Dam Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
3 Varieties of
product
- Very good 3 1 6 0 1 11
9.7) (3.3) (17.1) (0.0) (3.3) (7.2)
- Good 19 20 21 23 20 103
(61.3) (66.7) (60.0) (76.7) (66.7) (66.0)
- Fair 8 8 8 7 9 40
(25.8) (26.7) (22.9) (23.3) (30.0) (25.6)
- Rectify 1 1 0 0 0 2
(3.2) (3.3) (0.0) (0.0) (0.0) (1.3)
4 Idrntity of
product
- Very good 7 2 6 0 1 16
(22.5) (6.6) (17.1) (0.0) (3.3) (10.3)
- Good 18 20 20 20 6 84
(58.1) (66.7) (57.1) (66.7) (20.0) (53.8)
- Fair 4 8 9 10 18 49
(12.9) (26.7) (25.8) (33.3) (60.0) (31.4)
- Rectify 2 0 0 0 5 7
(6.5) (0.0) (0.0) (0.0) (16.7) (4.5)
5 Seller places
- Very good 2 1 6 0 3 12
(6.5) (3.3) (17.1) (0.0) (10.0) (7.7)
- Good 22 20 19 19 18 98
(71.0) (66.7) (54.3) (63.3) (60.0) (62.8)
- Fair 6 9 8 11 8 42
(19.3) (30.0) (22.9) (36.7) (26.7) (26.9)
- Rectify 1 0 2 0 1 4
(3.2) (0.0) (5.7) (0.0) (3.3) (2.6)
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From the table 4-36 In tourist’s opinion, the souvenir in the tourism attraction
are quite good. The percentages of that are 68.6 percentages for quanlity of product,
62.8 percentages for suitability of price, 66 percentages for varities of product, 53.8
percentages for identity of product. The tourists in Chong Meg borderland market tell
that the identity of product are fair about 60 percentages and the seller places are good
about 62.8 percentages.

Table 4-37 Amount of sample tourist groups separate from souvenir buying.

Opinion from sample tourist groups
. ] . ) o Chong Meg Total
Object National park Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Give to
family 24 25 24 30 24 127
and (77.4) (83.3) (68.6) (100.0) (80.0) (81.4)
friends
3 8 11 0 5 27
Collect
9.7) (26.7) (31.4) (0.0) (16.7) (17.3)
Decorate
3 4 4 0 4 15
their
9.7) (13.3) (11.4) (0.0) (13.3) (9.6)
home
1 2 5 0 0 8
Eat
(3.2) (6.7) (14.3) (0.0) (0.0) (5.2)
0 0 0 0 0 0
Other
(0.0) (0.0) (0.0) (0.0) (0.0) (0.0)

From the table 4-37 The aims of tourists when they buy the souvenir are
buying for their family and their friends about 81.4 percentages. Some of them buy it

for collecting and decorate their home, 17.3 and 9.6 percentages respectively.
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Table 4-38 Amount of sample tourist groups separate from survenir seller

places.

Opinion from sample tourist groups
. ) ) ) o Chong Meg Total
Object | National park | Soi Sawan | National park | Sirinthon
) borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of (%) (%) (%) (%) (%) (%)
sample
. 31 30 35 30 30 156
tourist
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
groups
23 21 20 29 28 121
Enough
(74.2) (70.0) (57.1) (96.7) (93.3) (77.6)
Not 8 9 15 1 2 35
enough (25.8) (30.0) (42.9) (3.3 (6.7) (22.4)

From the table 4-38 Sample tourist groups in 5 places think that there are
enough of the survenir seller places in tourist attraction.

Table 4-39 Amount of sample tourist groups separate from souvenir selected.

Opinion from sample tourist groups
. . . . o Chong Meg Total
Object National park Soi Sawan | National park | Sirinthon
) borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
10 9 19 3 4 45
Moo Yau
(32.2) (30.0) (54.3) (10.0) (13.3) (28.8)
2 3 2 0 0 7
Pla Kaw
(6.5) (10.0) (5.7) 0.0 (0.0 (4.5)
Kem Bak 1 1 1 1 0 4
Nut (3.2 (3.3 (2.9 (3.3 (0.0 (2.5)
Fish 5 3 2 2 2 14
process (16.1) (10.0) (5.7) (6.7) (6.7) (9.0)
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Table 4-39 Amount of sample tourist groups separate from souvenir selected.

Continued)

Opinion from sample tourist groups
. . . . . Chong Meg Total
Object National park Soi Sawan | National park | Sirinthon
] borderland Study
of Pa Tam waterfall of Ta Na islet Dam
market Areas
Number Amount Amount Amount Amount Amount Amount
of sample (%) (%) (%) (%) (%) (%)
tourist 31 30 35 30 30 156
groups (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
) 7 2 0 1 0 10
Wine
(22.6) (6.7) 0.0 (3.3 (0.0 (6.4)
Weave
cloth/ 8 3 9 18 19 57
Kab Bua (25.8) (10.0) (25.7) (60.0) (63.3) (36.5)
silk cloth
Handicraft 12 14 20 9 11 66
goods (38.7) (46.7) (57.1) (30.0) (36.7) (42.3)
1 0 0 0 0 1
Kit pillow
(3.2 (0.0 0.0 0.0 (0.0 (0.6)
3 0 0 0 0 3
Brassware
9.7) (0.0 0.0 0.0 (0.0 (1.9
0 1 2 0 0 3
Other
(0.0) (3.3) (5.7) (0.0) (0.0) (1.9)

From the table 4-39 The best seller of souvenir is handicraft gifts (42.3
percentages). Weave clothand Kab Bua silk clothare the second level with 36.5

percentages. Some of them like to buy Moo Yau about 28.8 percentages.
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Table 4-40 Amount of sample tourist groups separate from souvenir selected

factors.

Opinion from sample tourist groups
National . National - Chong Meg
oark of Pa Soi Sawan oark of Ta Sirinthon —— Total Study
waterfall . Dam Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Souvenir in
tourist
attravtion
1Quanlity  of
product
- Very good 2 3 8 0 4 17
(6.5) (10.0) (22.9) (0.0 (13.3) (10.9)
- Good 22 24 21 21 22 110
(71.0) (80.0) (60.0) (70.0) (73.4) (70.5)
- Fair 6 3 6 9 4 28
(19.3) (10.0) (17.1) (30.0) (13.3) (17.9)
- Rectify 1 0 0 0 0 1
(3.2) (0.0) (0.0 (0.0 (0.0 (0.6)
2 Suitability of
price
- Very good 3 2 6 0 5 16
9.7) (6.7) (17.1) (0.0) (16.7) (10.2)
- Good 21 23 22 22 21 109
(67.8) (76.7) (62.9) (73.3) (70.0) (69.8)
- Fair 6 5 6 8 4 29
(19.3) (16.6) (17.1) (26.7) (13.3) (18.6)
- Rectify 1 0 1 0 0 2
(3.2) (0.0 (2.9) (0.0 (0.0 (1.3)
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Table 4-40 Amount of sample tourist groups separate from souvenir selected

factors. (Continued)

Opinion from sample tourist groups
National . National o Chong Meg
oark of Pa Soi Sawan oark of Ta Sirinthon borderland Total Study
waterfall ) Dam Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Souvenir in
tourist
attravtion
3.Varieties of
product
- Very good 3 4 6 0 2 15
9.7 (13.3) (17.1) (0.0 (6.7) (9.6)
- Good 19 22 19 15 5 80
(61.3) (73.4) (54.3) (50.0) (16.6) (51.3)
- Fair 7 4 9 3 23 46
(22.5) (13.3) (25.7) (43.3) (76.7) (29.5)
- Rectify 2 0 1 2 0 5
(6.5) (0.0 (2.9) (6.7) (0.0 (3.2)
4 Idrntity  of
product
- Very good 5 5 5 0 3 18
(16.1) (16.7) (14.3) (0.0) (10.0) (11.5)
- Good 18 21 21 17 23 100
(58.1) (70.0) (60.0) (56.7) (76.7) (64.1)
- Fair 6 4 7 11 4 32
(19.3) (13.3) (20.0) (36.7) (13.3) (20.5)
- Rectify 2 0 2 2 0 6
(6.5) (0.0 (5.7) (6.7) (0.0 (3.8)
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Table 4-40 Amount of sample tourist groups separate from souvenir selected

factors. (Continued)

Opinion from sample tourist groups
National . National . Chong Meg
Soi Sawan Sirinthon Total Study
park of Pa park of Ta borderland
waterfall . Dam Areas
. Tam Na islet market
Research topic
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
Souvenir in
tourist
attravtion
5 Seller places
- Very good 2 3 7 0 3 15
(6.5) (10.0) (20.0) (0.0) (10.0) (9.6)
- Good 19 23 21 16 3 82
(61.3) (76.7) (60.0) (53.3) (10.0) (52.5)
- Fair 8 4 7 14 24 57
(25.7) (13.3) (20.0) (46.7) (80.0) (36.5)
- Rectify 2 0 0 0 0 2
(6.5) (0.0) (0.0) (0.0) (0.0) (1.3)

From the table 4-40 The opinion of tourists about souvenir in tourism attraction
have a good standard with 70.5 percentages quanlity of product, 69.8 percentages of
suitability of product, 51.3 percentages of the varieties of product, 64.1 percentages of
identity of product, and 52.5 percentages of souvenir seller places. The tourists in
Chong Meg borderland market tell that the varieties of product and the souvenir seller

places are in fair level about 76.7 and 80 percentages respectively.
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Table 4-41 Amount of sample tourist groups separate from tourism service.

Opinion from sample tourist groups
National . National o Chong Meg
oark of Pa Soi Sawan oark of Ta Sirinthon borderland Total Study
waterfall . Dam Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
1.Guide
1.1 Tourism
guide
impression
- Very good 0 2 14 1 0 17
(0.0 (6.7) (40.0) (3.3) (0.0 (10.9)
- Good 25 24 17 23 23 112
(80.6) (80.0) (48.6) (76.7) (76.7) (71.8)
- Fair 6 4 4 6 7 27
(19.4) (13.3) (11.4) (20.0) (23.3) (17.3)
- Rectify 0 0 0 0 0 0
(0.0 (0.0 (0.0 (0.0 (0.0 (0.0)
1.2 Guide
service
- Very good 0 4 12 3 3 22
(0.0) (13.3) (34.3) (10.0) (10.0) (14.1)
- Good 25 15 14 17 16 87
(80.6) (50.0) (40.0) (56.7) (53.3) (55.7)
- Fair 6 11 7 10 11 45
(19.4) (36.7) (20.0) (33.3) (36.7) (28.8)
- Rectify 0 0 2 0 0 2
(0.0 (0.0 (5.7) (0.0 (0.0 (1.3)
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Table 4-41 Amount of sample tourist groups separate from tourism service.
Continued)

Opinion from sample tourist groups
) ) Chong
National National
Soi Sawan Sirinthon Meg Total Study
park of Pa park of Ta
waterfall . Dam borderland Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
1.Guide
1.3 Guide
activities
- Very good 4 6 12 8 8 38
(12.9) (20.0) (34.3) (26.7) (26.6) (24.3)
- Good 18 14 14 18 17 81
(58.1) (46.7) (40.0) (60.0) (56.7) (51.9)
- Fair 8 10 8 4 5 35
(25.8) (33.3) (22.8) (13.3) (16.7) (22.4)
- Rectify 1 0 1 0 0 2
(3.2) (0.0 (2.9) (0.0 (0.0 (1.3)
2.Communication
2.1 Quantity of
public telephone
- Very good 0 3 4 0 3 10
(0.0 (10.0) (11.4) (0.0 (10.0) (6.4)
- Good 12 17 13 12 17 71
(38.7) (56.7) (37.2) (40.0) (56.7) (45.5)
- Fair 10 9 14 14 9 56
(32.3) (30.0) (40.0) (46.7) (30.0) (35.9)
- Rectify 9 1 4 4 1 19
(29.0) (3.3) (11.4) (13.3) (3.3) (12.2)
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Table 4-41 Amount of sample tourist groups separate from tourism service.

Continued)

Opinion from sample tourist groups
) ) Chong
National National
Soi Sawan Sirinthon Meg Total Study
park of Pa park of Ta
waterfall . Dam borderland Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
2.Communication
2.2 Signal of
mobile phone
- Very good 4 4 6 0 5 19
(12.9) (13.3) (17.1) (0.0) (16.7) (12.2)
- Good 10 14 17 4 6 51
(32.3) (46.7) (48.6) (13.3) (20.0) (32.7)
- Fair 15 7 7 12 19 60
(48.3) (23.3) (20.0) (40.0) (63.3) (38.5)
- Rectify 2 5 5 14 0 26
(6.5) (16.7) (14.3) (46.7) (0.0 (16.7)
2.3 Post office
- Very good 1 2 1 0 2 6
(3.2) (6.6) (2.9) (0.0 (6.6) (3.8)
- Good 8 14 20 9 9 60
(25.8) (46.7) (57.1) (30.0) (30.0) (38.5)
- Fair 15 9 9 10 14 57
(48.3) (30.0) (25.7) (33.3) (46.7) (36.5)
- Rectify 7 5 5 11 5 33
(22.7) (16.7) (14.3) (36.7) (16.7) (21.2)
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Table 4-41 Amount of sample tourist groups separate from tourism service.

Continued)

Opinion from sample tourist groups
) ) Chong
National . National .
oark of Pa Soi Sawan oark of Ta Sirinthon Meg Total Study
waterfall . Dam borderland Areas
Research topic Tam Na islet market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
2.Communication
2.4 Internet
- Very good 0 2 3 0 0 5
(0.0 (6.7) (8.6) (0.0 (0.0 (3.2)
- Good 9 12 9 9 7 46
(29.0) (40.0) (25.7) (30.0) (23.3) (29.5)
- Fair 14 9 17 1 2 43
(45.2) (30.0) (48.6) (3.3) 6.7) (27.6)
- Rectify 8 7 6 20 21 62
(25.8) (23.3) (17.1) (66.7) (70.0) (39.7)
3. Other services
3.1 Immigrant
checking
- Very good 2 5 6 0 3 16
(6.5) (16.7) (17.1) (0.0) (10.0) (10.3)
- Good 15 19 18 15 17 84
(48.3) (63.3) (51.5) (50.0) (56.7) (53.8)
- Fair 13 6 11 12 9 51
(42.0) (20.0) (31.4) (40.0) (30.0) (32.7)
- Rectify 1 0 0 3 1 5
(3.2) (0.0) (0.0) (10.0) (3.3) (3.2)
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Table 4-41 Amount of sample tourist groups separate from tourism service.
Continued)

Opinion from sample tourist groups
) ) Chong
National . National .
Soi Sawan Sirinthon Meg Total Study
park of Pa park of Ta
waterfall . Dam borderland Areas
] Tam Na islet
Research topic market
Amount Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%) (%)
31 30 35 30 30 156
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
3. Other services
3.2 Frontier
Crosses way
- Very good 1 3 5 0 2 11
(3.2) (10.0) (14.2) 0.0 (6.6) (7.1)
- Good 16 15 17 19 14 81
(51.6) (50.0) (48.6) (63.3) (46.7) (51.9)
- Fair 13 12 12 8 9 54
(42.0) (40.0) (34.3) (26.7) (30.0) (34.6)
- Rectify 1 0 1 3 5 10
(3.2) (0.0 (2.9 (10.0) (16.7) (6.4)

From the table 4-41 The tourist’s opinion about other tourism service

1. Guide service that are the impression of travel with tourism service has a
good level about 71.8 pervemntages. The guide service are in good level about 55.7
percentages and the activities of the tourism organization are in good level with 51.9
percentages.

2. Communication service that are the quantity of public telephone are in good
level about 45.5 percentages. In National park of Ta Na islet and Sirinthon Dam the

quantity of public telephone are in fair level about 40 and 45.5 percentages
respectively.
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Signal of mobile phone in Soi Sawan waterfall and National park of Ta Na islet
are in good level about 46.7 and 48.6 percentages. In National park of Pa Tam and
Chong Meg borderland market are in fair level about 48.3 and 63.3 percentages. From
46.7 percentages of sample tourists tell that Sirinthon Dam have a few of telephone
signal and it should be developed.

The quantity of post office in Soi Sawan waterfall and National park of Ta Na
islet are in good level about 46.7 and 57.1 percentages. In National park of Pa Tam
and Chong Meg borderland market are in fair level about 48.3 and 46.7 percentages.
In Sirinthon Dam, 36.7 percentages of sample tourists tell that this places have a few
of telephone signal and it should be developed.

The sufficient of internet in National park of Pa Tam and National park of Ta
Na islet are in fair level, 45.2 and 48.6 percentages. In Sirinthon Dam and Chong Meg
borderland market have a little of internet, 66.7 and 70 percentages, that should adjust
for more of it.

3.0ther services that are Immigrant checking and Frontier crosses way are in
good level, 53.8 and 51.9 percentages.

4.3 The entrepreneur about hotel, resort, home stay and guest house in amphur
Maung and amphur King Jiem of Ubonratchathani.

The hotel entrepreneur 17 places that consist of 15 places in amphur Muang
Ubonratchathani, 2 places in amphur Kong Jiam. 5 places of resort, 6 places of home

stay, and 2 places of Guest House. So, all of the tourism entrepreneur are 30 places.
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Type of Quality Name of Location Tel. Amount and
Establishment ©) Establishment price of room
5 Pathumrat 337 Chayangkhun Road. | 04524 169 room
Amphur Muang 1501-11 1,900 - 5,000 Baht
5 Nevada Amphur Muang 04528 0999 138 room
Grand Ubonratchathani
1,000 - 2,000 Baht
5 Laithong 50 Amphur Muang 04526 4271 124 room
Ubonratchathani 04526 1,160 - 1,605 Baht
4265-9
5 Thosang Unseen Paradise 0 4524 76 rOOM
251 Amphur Muang 55319, 1,800 - 3,750 Baht
Ubonratchathani
04524
1925
5 Thosang Unseen Paradise 04535 55 room
Kong Jiam
g 68 Moo7 1174-6 2,500 — 9,500 Baht
Tambol Kong Jiam
Hotel Amphur Kong Jiam
3 Ratchathani | 297 Amphur Muang 04524 103 room
Ubonratchathani 4388-90 400 - 1,200 Baht
3 Sri Isan Amphur Muang 04524 1577 36 room
Ubonratchathani
045254544 | 650 — 1,400 Baht
3 Regent 265-271 Amphur Muang 0 4526 2920 104 room
Palace Ubonratchathani -4 650 - 1,900 Baht
3 Montana 179/1-4 Amphur Muang 04526 40 room
Ubonratchathani 1748-50 600 Baht
3 Krungtong 152 Amphur Muang 0 4525 4200 116 room
Ubonratchathani 04524 1609 400-500 Baht
3 Sikamol 26 Amphur Muang 04524 42 room
Ubonratchathani 3792-3 450 - 600 Baht




Fac. of Grad. Studies, Mahidol Univ.

M.Sc.(Env.Plan. for Urb.&Rur Dev.) / 89

Table 4-42 list of entrepreneur tourism names. (Continued)

Type of Quality Name of Location Tel. Amount and
Establishment ©) Establishment price of room
2 Bodin 14 Palochai Road 04524 1444 110 room
Amphur Muang 045243000 | 280 - 450 Baht
Ubonratchathani
2 Tokyo 360 Amphur Muang 04524 1739 105 room
Ubonratchathani 04524 1262 200-500 Baht
2 Suriyat 302 Suriyat Road 04524 1144 50 room
Amphur Muang 200-450 Baht
Hotel 2 Racha 19 Chayangkun Road 0 4525 5293 59 room
Amphur Muang 04525 4155 280-400 Baht
2 Kong Jiam 355 Tambol Kong Jiam 04535 1074 22room
Amphur Kong Jiam 200-400 Baht
1 New 68 Amphur Muang 04525 60 room
Nakhonluang | yponratchathani 47689 ,0 170 - 320 Baht
4525 4615
Apple Guest House 267 Amphur Kong Jiam | 04535 1160 16 room
Guest 150 - 300 Baht
House Inn Guest House Klaewpradit Road 04526 3918 10 room
Amphur Kong Jiam 150 - 300 Baht
A-Raya Khong jiam Rim-Mool Road 04535 1385 40 room
Riverside Resort Amphur Kong Jiam 800 Baht
Ban-Suan Perada Resort | 381 04535 1028 12 room
Amphur Kong Jiam 600 - 800 Baht
Resort Rakmaemool Resort 249 Mool 04535 1132 7 room
Amphur Kong Jiam 400 Baht
Ban-Rim Khong Resort | Rim-Khong Road 04535 1101 6 room
Amphur Kong Jiam 1,000 - 1,000 Baht
Khong jiam marena 77 Mool 04535 26 room

Resort

Amphur Kong Jiam

1145-6

450 - 1,000 Baht
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Table 4-42 list of entrepreneur tourism names. (Continued)
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Type of Quality Name of Location Tel.
Establishment ) Establishment
Nong-Chat 111 Kumkeankaew 08 1955 3 room
Homestay Amphur Sirinthon 8369 500 Baht
Cha-Chom Tumbol Napoklang 04538 4063 100 Baht
Homestay Amphur Kong Jiam
Ban-Suan Tumbol Kong Jiam 08 1549 2 room
ooyaiboon Amphur Kong Jiam
pooy P g 2539 500 Baht
Home Stay Kang ta na Tumbol Kong Jiam 0 4540 6886- 4 room
Homesta Amphur Kong Jiam
y P g 7 1,000 —2,000 Baht
Khong jiam | Tumbol Kong Jiam 08 1877 > room
Homesta Amphur Kong Jiam
y P g 7869 400 Baht
Thalong Tumbol Huaypai 04524 9022 100 Baht
Homestay Amphur Kong Jiam
Table 4-43 Amount of tourists.
Tourism entrepreneur’s opinions
Guest Total Study
Hotel Resort Home stay
House Areas
Research topic Amount Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
(100.0) (100.0) (100.0) (100.0) (100.0)
Amount of user
1 Local people 5 2 1 1 9
(29.4) (40.0) (16.7) (50.0) (30.0)
2 Thai tourists 13 1 5 1 20
(92.8) (20.0) (83.3) (50.0) (66.7)
. . 5 2 0 0 7
3 Foreign tourists
g (29.4) (40.0) (0.0) (0.0) (23.3)

From the table 4-43 All entreprenures were used by thai tourists 66.7
percentages, local people 30 percentages. Foreign tourist sometimes use this

service,23.3 percentages.



Fac. of Grad. Studies, Mahidol Univ. M.Sc.(Env.Plan. for Urb.&Rur Dev.) / 91

Table 4-44 Amount of your customer.

Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
- 2 - - 2
January
- 40.0 - - 6.7
February ) ) ) ) )
1 - - - 1
March
5.9 - - - 3.3
) 3 1 - - 4
April
17.6 20.0 - - 13.3
May ) ) ) ) )
June ) ) ) ) )
13 - - - 13
July
76.5 - - - 434
August ) ) ) ) )
September ) ) ) ) )
October ) ) ) ) )
- - 5 1 6
November
- - 83.4 50.0 20.0
- 2 1 1 4
December
- 40.0 16.6 50.0 13.3

From the table 4-44 The hotel in town will have most amount of tourists in
July, 76.5 percentages. Resort, Home stay and guest house in amphur Kong Jiem
will have most amount of tourists im the end of the year untill new year that

between November to January, 40.0 and 83.4 and 50.0 percentages.
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Table 4-45 Tourism’s opinion about type of tourists.
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Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
9 3 2 0 14
1. Businessman
52.9 60.0 33.3 0.0 46.7
) 15 5 6 2 28
2. Holiday traveler
88.2 100.0 100.0 100.0 93.3
0 2 6 0 8
3. Student
0.0 40.0 100.0 0.0 26.7
4. Tourists that come 9 1 2 0 12
back to visit home 52.9 20.0 33.3 0.0 40.0
. 13 1 4 0 18
5. Foreigner
76.5 20.0 66.7 0.0 60.0
) 7 1 2 0 10
6. Government office
41.2 20.0 33.3 0.0 33.3

From the table 4-45 In tourism’s opinion, they think that most of tourists are

holiday traveler, 93.3 percentages. The second kinds of tourists are foreigner and

businessman, 60 and 46.7 percentages.
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Table 4-46 Tourism’s opinion about type of tourists’s travel.

Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
12 5 2 2 21
1. Relax
70.6 100.0 33.3 100.0 70.0
) ) 15 5 6 2 28
2. Travel in holiday
88.2 100.0 100.0 100.0 93.3
. 11 3 0 0 14
3. Business
73.3 60.0 0.0 0.0 46.7
4. Government service 10 0 0 0 10
work 58.8 0.0 0.0 0.0 33.3
. . 9 2 2 0 13
5. Meeting or seminar
52.9 40.0 33.3 0.0 43.3
) 3 0 0 0 3
6. travel price
17.6 0.0 0.0 0.0 10.0
. . ) 7 0 2 0 9
7. Visit relatives or friends
46.7 0.0 33.3 0.0 30.0
1 0 2 0 3
8. Field trip
5.9 0.0 33.3 0.0 10.0
o 2 1 4 0 7
9. Observe activities
11.8 20.0 66.7 0.0 23.3
. 5 1 2 0 8
10. Company touring
29.4 20.0 33.3 0.0 26.7
6 3 0 0 9
11. Passage way
40.0 60.0 0.0 0.0 30.0
0 0 2 0 2
12. Other
0.0 0.0 33.3 0.0 6.7

From the table 4-46 Tourists relax type are holiday traveling 93.3 percentages,

relax and work with their business 70 and 46.7 percentages.
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Table 4-47 Tourism’s opinion about tourism attraction selected of tourists.

Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
15 5 6 2 28
1. Nature
88.2 100.0 100.0 100.0 93.3
2. Culture and 8 2 4 0 14
folkways 53.3 40.0 66.7 0.0 46.7
3. Ancient history 9 4 4 0 17
remains 60.0 80.0 66.7 0.0 56.7
4. Temple /
10 3 2 0 15
Important
o 58.8 60.0 33.3 0.0 50.0
religion’s places
5. Human 4 4 2 0 10
establishes’s places 26.7 80.0 333 0.0 333

From the table 4-47 The factors that have prestige with tourism attraction
selected of tourists are nature, ancient history remains, and temple / important

religion’s places. The percentages respectively of it are 93.3, 56.7, and 50.
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Table 4-48 The tourism’s opinion about kinds of tourist groups.

Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
16 4 4 0 24
1. Come alone
94.1 80.0 66.7 0.0 80.0
7 1 0 0 8
2. Come with friends
46.7 20.0 0.0 0.0 26.7
. . 10 3 6 2 21
3. Come with family
66.7 60.0 100.0 100.0 70.0
. . 3 2 2 0 7
4. Come with tourism
17.6 40.0 33.3 0.0 23.3

From the table 4-48 Kinds of the tourist groups are coming alone, coming with
their family and their friends, 80, 70, 26.7 percentages.
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Table 4-49 The tourism’s opinion about how tourists travel.
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Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
15 5 6 2 28
1. Own car
88.2 100.0 100.0 100.0 93.3
9 2 0 2 13
2. Bus
52.9 40.0 0.0 100.0 43.3
8 1 0 0 9
3. Train
47.1 20.0 0.0 0.0 30.0
10 2 0 0 12
4. Plane
58.8 40.0 0.0 0.0 40.0
. 10 3 2 0 15
5. Guide’s car
58.8 600 33.3 0.0 50.0
o 3 1 2 0 6
6. Organization’s bus
17.6 20.0 33.3 0.0 20.0
6 3 2 0 11
7. Rent car
35.3 60.0 33.3 0.0 36.7

From the table 4-49 The tourists use their own car, guide’s car, and bus when

they want to travel, 93.3,50, and 43.3 percentages.
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Table 4-50 The tourism’s opinion about they know or not that most of tourists in

area are person that come back to their home.

Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
12 1 2 2 17
1. Know
70.6 20.0 33.3 100.0 56.7
5 4 4 0 13
2. Do not know
33.3 80.0 66.7 0.0 43.3

From the table 4-50 The tourism know that most of tourists in area are person

that come back to their home, 56.7 percentages.

Table 4-51 Tourists’s stay time.

Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
12 5 5 2 24
1. Less than 3 Days
70.6 100.0 83.3 100.0 80.0
4 0 1 0 5
2. 3-7 Days
26.7 0.0 16.7 0.0 16.7
0 0 0 0 0
3. 7-15 Days
0.0 0.0 0.0 0.0 0.0
1 0 0 0 1
4. More than 15 Days
6.7 0.0 0.0 0.0 33
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From the table 4-51 The number of average day that tourists like to stay are
less than 3 days, 80 percentages. Some of them like to stay between 3-7 days, 16.7

percentages.

Table 4-52 Housing selected factors of tourists.

Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
12 3 0 0 15
1. Expenses
70.6 60.0 0.0 0.0 50.0
) 3 4 2 0 9
2. Accessory requirement
20.0 80.0 33.3 0.0 30.0
17 5 2 2 26
3. Cleanliness
100.0 100.0 33.3 100.0 86.7
15 4 3 2 24
4. Safety
88.2 80.0 50.0 100.0 80.0
5. Quantity 1 5 0 0 6
. Quanti
6.7 100.0 0.0 0.0 20.0
. 9 5 2 2 18
6. Close to traveling places
52.9 100.0 33.3 100.0 60.0
. o 1 2 2 0 5
7. Have traveling orgaization
6.7 40.0 33.3 0.0 16.7
1 0 0 0 1
8. Other
6.7 0.0 0.0 0.0 3.3

From the table 4-52 The cleanliness, safety, and least distance between travel
places and it are the important factors for tourist’s decide when they want to choose

their housing, 86.7, 80, and 60 percentages.
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Table 4-53 The residence reservr of tourists.

Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
8 2 0 0 10
1. Reserve by telephone
47.1 40.0 0.0 0.0 33.3
) 16 5 4 1 26
2. Reserve by internet
94.1 100.0 66.7 50.0 86.7
3. Reserve by travel 4 2 2 0 8
organization 235 40.0 33.3 0.0 26.7
2 0 2 1 5
4. Other
13.3 0.0 33.3 50.0 16.7

From the table 4-53 Most of tourists like to reserve their room by telephone,

internet, and travel organization. Respectively percentages of it are 86.7, 33.3, and
26.7 percentages.
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Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
8 3 4 2 17
1. Food value
47.1 60.0 66.7 100.0 56.7
) 6 2 4 2 14
2. Residence value
35.3 20.0 66.7 100.0 46.7
) 9 3 4 0 16
3. Travelling expense
52.9 60.0 66.7 0.0 53.3
7 2 2 0 11
4. Joyful value
41.2 20.0 33.3 0.0 36.7
. 10 2 2 0 14
5. Buy souvenir
58.8 20.0 33.3 0.0 46.7
0 0 0 0 0
6. Other
0.0 0.0 0.0 0.0 0.0

From the table 4-54 In tourism’s opinion, they think that most of tourists spend
their money for food value, travelling expense, residence value, and buying souvenir.
The percentages of it are 56.7, 53.3, 46.7 respectively.
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Table 4-55 Tourism’s opinion about gift seller places in tourism attraction.

Tourism entrepreneur’s opinions
Total Study
Hotel Resort Home stay | Guest House
Areas
Research topic | Amount | Amount Amount Amount Amount
(%) (%) (%) (%) (%)
17 5 6 2 30
100.0 100.0 100.0 100.0 100.0
7 1 4 0 12
1. Enough
41.2 20.0 66.7 0.0 40.0
10 4 2 2 18
2. Not enough
58.8 80.0 33.3 100.0 60.0

From the table 4-55 60 percentages of the tourism entrepreneurs think that
should have more gift seller places in tourist attraction. However, there are 40

percentages of them think that it is enough for tourists.

4.4 Study about the suitable/relation between the objective and travel program.
Most of tourists that come to make a trip in study areas are Northeast people.
It can show that the publicity on other areas have few or least successfully. Majority
tourists tell that their touring aims are travel in holiday and visual education of
students. Many of sample tourists used to come to Ubonratchathani 2-5 times. The
attractions that invite them to this area are the beautiful of nature, art and cultural, and
ancient remains. The Kong Jiam amphur has many beautiful places such as, Mekong
River, Sang Jan waterfall, and color history drawing that difference from other places.
On the other hand, the safety in the life and the convenience of travel are the important
factors that make influential with decision of tourists, other factors are cleanness and
variety of activities. The activities that most of sample tourist groups interested are
islet hole, relax in vacate house, and make a side trip to other places on the way.
Tourists like to make a trip with their friends, their family. They usually use
their own car and make a side trip on the way that they should. Most of tourists like to
go to the famous tourist attraction. They know the famous places from publicize

document and other person such as their friends. The trips that most of tourists like are
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one day traveling or less than 3 days traveling. If they want to stay overnight, they will
stay in resort and hotel. They do not reserve the room for their trip because they spend
almost all of their money for touring, and eating. In one day on their trip, one person
spend about 501-1,000 Baht for eating general foods and native food.

Most of tourists do not make a trip with tourism and they like to travel along
the way do not specify. In study areas, there are many places for traveling and that is
good point for tourist because they have more choices for selected. The tourists like to
go to famous and well known places. Tourists stay less than 3 days and they spend
most of their money for traveling. Ubonratchathani is the province that has many
places to travel. Tourists should design tourism by areas that they interesting, for
example, see color prehistoric times drawing, strange design of stone pillar, go to Soi
Sawan waterfall, go to Kong Jiem and see the two river color “The cement color of
Mekong river and the light blue color of Mool river”, eat fresh fishes from Mekong
river, study the unambitiously way of local people life in morning market, stay near
Sirithon Dam riverside, and buy cheapness goods in Chongmeg borderland market.

Although we can travel in Ubonratchathani all the year, the special beauty in
season, for example, in summer we can see the stone island and water side beach in
Mool river, Ta Na islet, Don Ta Na, Don Dan Pak Mool, Sa Pue islet. In rainy season,
all waterfalls will have much of water absolutely Tard Tone waterfall, Soi Sawan
waterfall, Sang Jan waterfall. In the joint between rainy season and winter, the little
flowers were blossom on stone field for welcoming all tourists. The weather in winter
is comfortable for forest touring and absorbs the beauty of nature.

Natural places, ancient remains of history, and important places in religion
are the most places that tourists like to make a trip. Tourists like to make personal trip
or make a trip with their friends and their family on their own car, guide car, and bus.
They like to stay about 3 days mostly and 3-7 days respectively. The reasons for
selected place to travel are cleanliness, safety, and close to the travel places. Tourists
like to reserve their room by telephone, internet, and tourism organization. From the
tourism organization’s opinion most of tourists spend their money with foods,
traveling expense, residence value, and buy the gifts but the souvenir seller places
should be more.
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Tourist serves have a good standard, touring data serves, travel serves,
housing serves, food serves, and guide serves. There are something should to adjust,
telephone communication, internet, build more public toilet, and add more bin in
people jam places.

Tourist serves, residence and facilities for tourists are the important things
for traveling business that consist of traveling places, traveling market, and traveling
serves. The best services should have Sanitation and Satisfaction for making

impression of tourists.
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CHAPTER V
DISCUSSION

The aims of the research “The synthesis of tourism programs in
Ubonratchathani province, Thailand” are survey about purposes of tourists in
Ubonratchathani and study touring program of the tourists. From this research result,
the researcher know more about traveling situations in this province and know the
aims of tourists from sample tourist groups in the real areas. The conclusions of the

research are showed as follows.

5.1 The purposes of tourists in Ubonratchathani province.

Most of tourists that come to make a trip in study areas are Northeast people.
It can show that the publicity on other areas have few or least successfully. Majority
tourists tell that their touring aims are travel in holiday and visual education of
students. Many of sample tourists used to come to Ubonratchathani 2-5 times. The
attractions that invite them to this area are the beautiful of nature, art and cultural, and
ancient remains. The Kong Jiam amphur has many beautiful places such as, Mekong
River, Sang Jan waterfall, and color history drawing that difference from other places.
On the other hand, the safety in the life and the convenience of travel are the important
factors that make influential with decision of tourists, other factors are cleanness and
variety of activities. The activities that most of sample tourist groups interested are
islet hole, relax in vacate house, and make a side trip to other places on the way.

Tourists like to make a trip with their friends, their family. They usually use
their own car and make a side trip on the way that they should. Most of tourists like to
go to the famous tourist attraction. They know the famous places from publicize
document and other person such as their friends. The trips that most of tourists like are

one day traveling or less than 3 days traveling. If they want to stay overnight, they will
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stay in resort and hotel. They do not reserve the room for their trip because they spend
almost all of their money for touring, and eating. In one day on their trip, one person
spend about 501-1,000 Baht for eating general foods and native food.

The famous gifts that tourist always buy when they come to Ubonratchathani
is “Moo Yau”. They will buy for their family, their friends, and themselves. The
souvenir that most of tourists but are textile goods, weave cloth, Kan Bua silk cloth.
They buy for their family, their friend, and accumulation. In tourists opinion, they
think that in touring places have enough souvenirs and gifts seller but they should
develop identity of the products, the varieties of products, and platform.

Tourist serves have a good standard, touring data serves, travel serves,
housing serves, food serves, and guide serves. There are something should to adjust,
telephone communication, internet, build more public toilet, and add more bin in
people jam places.

If they have free times, most of sample tourists will come back to travel
again. Therefore, the development of tourism should be matched with tourist’s aims to
attract more people and old tourists that used to come. From the tourism marketing
research of the World Tourism Organization (WTQ) show that travel trend of tourists
have changed from Sea, Sand, and Sun to 3S that are Security, safety in their lives and
their properties and safety from natural disaster. Sanitation, the cleanliness in all
places no viruses and pollution. Satisfaction is the containment and impression of

tourists in touring places and services (Rampaipan Kawsuriya).

5.2 Touring program of tourists in Ubonratchathani province.

From this research, Most of tourists do not make a trip with tourism and they
like to travel along the way do not specify. In study areas, there are many places for
traveling and that is good point for tourist because they have more choices for
selected. The tourists like to go to famous and well known places. Tourists stay less
than 3 days and they spend most of their money for traveling. Ubonratchathani is the
province that has many places to travel. Tourists should design tourism by areas that
they interesting, for example, see color prehistoric times drawing, strange design of

stone pillar, go to Soi Sawan waterfall, go to Kong Jiem and see the two river color
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“The cement color of Mekong river and the light blue color of Mool river”, eat fresh
fishes from Mekong river, study the unambitiously way of local people life in morning
market, stay near Sirithon Dam riverside, and buy cheapness goods in Chongmeg
borderland market.

Although we can travel in Ubonratchathani all the year, the special beauty in
season, for example, in summer we can see the stone island and water side beach in
Mool river, Ta Na islet, Don Ta Na, Don Dan Pak Mool, Sa Pue islet. In rainy season,
all waterfalls will have much of water absolutely Tard Tone waterfall, Soi Sawan
waterfall, Sang Jan waterfall. In the joint between rainy season and winter, the little
flowers were blossom on stone field for welcoming all tourists. The weather in winter

is comfortable for forest touring and absorbs the beauty of nature.

5.3 The entrepreneur travels in Ubonratchathani province.

This research was took 30 random places that are 17 places of hotel that
consist of 15 places in amphur Maung and 2 places in amphur Kong Jiam. 5 places of
resorts, 6 places of home stay, and 2 places of guess house. Most of tourists are Thai
people and local people that come back to visit a house. The hotels in city have many
tourists in July but resort, home stay, and guess house in amphur Kong Jiam have
many tourists in end of the year until new year that between November and January.
Kinds of tourist that come to make a trip are holiday tourists, foreigner tourists, and
businessman.

Natural places, ancient remains of history, and important places in religion
are the most places that tourists like to make a trip. Tourists like to make personal trip
or make a trip with their friends and their family on their own car, guide car, and bus.
They like to stay about 3 days mostly and 3-7 days respectively. The reasons for
selected place to travel are cleanliness, safety, and close to the travel places. Tourists
like to reserve their room by telephone, internet, and tourism organization. From the
tourism organization’s opinion most of tourists spend their money with foods,
traveling expense, residence value, and buy the gifts but the souvenir seller places
should be more.
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Tourist serves, residence and facilities for tourists are the important things
for traveling business that consist of traveling places, traveling market, and traveling
serves. The best services should have Sanitation and Satisfaction for making
impression of tourists.

The residence of touring are the important that can support tourism industry.
The tourism should know the real aims of tourists for developing better tourism for
them.

Ubonratchathani province has many kinds of places and activities. Besides,
this province has readiness structure and facilities about touring such as touring serves,
residence places, and communications. It can show that this province is the centre of
tourism in this region.

However, there are little problem in travel developing as follows:

1.  Traveling places should have more publicize for tourists.
2. Convenience management should add more label on the way
that conduct to traveling places.
From the research results, traveling places in Ubonratchathani province have readiness
varieties tourism resources and the public utility services. The traveling market in this
province are thriving and growing up every time. The problem about tourism is public
relations should make more publicize and persuade to tourists.
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CHAPTER VI
CONCLUSION AND RECOMMENDATION

The research “The synthesis of tourism programs in Ubonratchathani province,
Thailand” was collected all data from documents, pamphlets, literatures and researches
about study areas, surveyed and compiled opinion from sample tourists and tourisms.
Sample tourisms that gave their opinion in this research are businesspersons about
hotel, resort, home stay, and guess house in Ubonratchathani. The advantages from

this research were showed as follows.

General benefits.

Know the real requirement of tourists.
Know tourism programs of tourists in Ubonratchathani from tourists directly.
Have more choices about Mekong river tourist attraction.

M wonp e

Have databases for making and developing tourist industries.

Apply results from the research.

1. The Tourism Authority of Thailand (Northeast area2) can adjust this data to
promote tourist industries in their responsibility areas.
2. The state agency can use this data to develop and promote Ubonratchathani

touring locality.

However, this research was successfully but researcher has prime suggestions for

institute as follows.
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General suggestions

The government sector should support and promote tourist attractions in these
areas because there are many places that have their particularities. If tourists
know more about it they ought to come to this province.

Government should make more clearly signs or labels on the way that will go
to tourist attractions. It cans make more convenience for Thai tourists and
foreigner because this province is “City gate to Indochina”.

The guides should be created from locality people because they are intimately
acquainted with it and that will decrease unemployable person.
Ubonratchathani can be mainstay province about touring places because of
convenience in communicate and traffic (by international airport).

We should promote more kinds of tour, for example, Cultural tour, Famous

temples tour, Palaces tour, Neighbor countries tour, etc.

Suggestions for next research

1.

2.

3.

Purposes and tourism programs analysis can be do in many areas. The
researcher and tourist agency will know requirement of tourists and make
impression services for them.

Tourism development with neighbor countries should be collected more data to
prepare our country for tourist.

The researcher should make more study about cultures and folk ways of local

people in Mekong riverside.
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