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This main research project was aimed to develop the approach in developing
(1) strategies in building value-added innovation towards Dhamma and merit-
making tourism and event marketing of temple destinations in Ayutthaya
province (2) innovation of Dhamma learning of wisdom, precepts and meditations
under the “Po Leaves of Merit” project (3) innovation of Dhamma learning through
Dhamma songs and (4 ) innovation of Dhamma learning and strengthen attitude
through digital and printed medias

Both qualitative and quantitative researches were adopted to implement in
this main research project. Regarding the qualitative research, the depth interview
was implemented with all sectors of stakeholders in order to gain the participation
for creating value-added innovation. Regarding the quantitative research, the
questionnaire was utilized in collecting data with the selected samples. The samples
included 200 respondents for Po Leaves of Merit project, 95 respondents for
Dhamma song project and 275 respondents for the project of printed and digital
medias, respectively. The convenience sampling method was implemented to recruit
the samples. The quantitative data analysis included the descriptive statistics for
examining the descriptive data of samples in terms of percentage, means and
standard deviation. Moreover, the inferential statistics was adopted to validate the
research hypotheses by multiple regression analysis.
The findings of hypotheses testing were shown as follows:

® The future intention of refraining from bad conduct (Silver Po Leave) in
terms of mental, verbal and physical conduct influenced the future benefaction
(Golden Po Leave) of Dhamma practice and merit making.

® The future benefaction (Golden Po Leave) of Dhamma practice, merit
making and mind practice influenced the future intention of Metta chanting (Crystal
Po Leave).

® The cognition of (1) Dhamma songs (2) Self awareness book (3) Buddhist
doctrine book (4) Augmented reality map (5) E-book (6) Multimedia book influenced

overall satisfaction.



® The overall satisfaction towards (1) Dhamma songs (2) Self awareness book
(3) Buddhist doctrine book (4) Augmented reality map (5) E-book (6) Multimedia
book influenced future behavioral tendency.

The findings of qualitative and quantitative researches were incorporated to
create value-added innovation towards Dhamma and merit-making tourism and
event marketing of temple destinations in Ayutthaya province. The innovations
included the following projects; (1) Po Leaves of Merit (2) Dhamma songs (3) Self
awareness book (4) Buddhist doctrine book (5) Augmented reality map (6) E-book
and (7) Multimedia book. The mentioned innovations were aimed to cultivate the
Dhamma practicing principles of wisdom, precepts and meditations along with
other Buddhist doctrines to tourists. Moreover, the printed, digital media,
multimedia and mobile phone applications were also utilized to promote
Dhamma and merit-making tourism and event marketing of temple

destinations in Ayutthaya province.



