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Abstract

This research aimed to develop raw material, products, packages and
dissemination of pottery products of Ban Chiang, Udonthani province through
website. A preliminary study was carried out to explore issues related in production
process and the needs of the enterprises. The problems were found in the mixture
of raw material, strength and overweight of the product. In addition, the products
were also lacks of attractive design for the customer needs, for examples, lacking of
packaging and no product promotion through website. This research was designed to
include local ingredients as raw materials, i.e. rice husk, rich ash and bagasse ash in
the production process to increase strength and in turn lower their weight. The
results showed that the addition of rice husk, rice ash and bagasse ash decrease the
density, compressive strength, shrinkage and weight loss after incineration whereas
the water absorption increases. The optimum ratio is the addition 20 percent of rice
husk by volume into the mixture, the compressive strength is shown as high as 5.34
mega Pascal. The density is 1.34 grams per cubic centimeter whereas water
absorption is 20.73 percent. The prominent point of the four products being
developed model in this research was the uniqueness of Ban Chiang. In contrast, the
weak points were the high product price. The level of all four underlying products
was ranged very good. Regarding the package development, it was appropriately
presented the uniqueness of Ban Chiang. However, the recommended point was the
need to safely protect products during transportation process, excluded the fourth
product that were especially designed to reduce weak points of the product. The

average values of the four product types were very good level. The evaluation of the



development of website in terms of designing preference accounted 4.61, which was
ranked very good level. Regarding the applicability, it possessed score of 4.50.

Therefore, the results of overall evaluation were very good in all aspects.



