Wiy AR FULUUNTAT LU TUANE Wiwds3Ure e miayu vy
HAfun1s3de  EYIeNanI1a1d AT.ARNT fied weAana farsunna uay
AYILAIANIIA58 AT.§I550U1 NYBEIAIAR
uznun TRIFNANTINNTE AT.UNNT JunTny
891U VaNgAstMAMans AMEINgINIIIANTT
UNINYREAIUAFR
U w.e. 2561

n93deasailfunsidonasiaun Tnquszasdiiie (1) Anwdoyaiugiulunis
Wawnguuuun1sasawusuanalivussuvesiamiaguou wag (2) Wawnguuuunisasng
wusuAnaliLUsUvetamagus

wan1sidenudn (1) msAnurdeyaugiulunisiaurzuuuufienisduniual
191%8n (In-depth  Interview) nguglsideyandn 20 au Tndsnsidonauinasifiimun
(Criterion sampling) Wui1 nszUIUNTASLUTUATEIamAaguruLUssUNald L duly
AuuIRANITa LT Jaminisafranusudvesiaviayuu Tfud vieayaainsiil
ANNINNTATIUUTUA VIAAUINTATIUUTUA VIAIVUTEUIUNTATIUUTUA UazaNYE
SuaﬁamﬁaﬁqmuﬁLﬁuqﬂasiﬂﬁiamiﬁwm (2) MmewmuFURUUMTASLUTUARA LU TS
Yalamiaguy J3AUsenauldanssuiunis 4 asAusenau lawn (2.1) Jadunisuen
Usenausme NauATeYIe Aus K3 uazsudseana (2.2) Jadenielu Usenaume yugusy
M5U3M53ANNT Msude  @rudszaunianiseatn waznsdeansnielussdns  (2.3)
nsvUIuNIaUTUARAliL s3Uresia ey 7 duneu il MeTATIe SWOT ua
STP MsfmungnBuYeILUTUA M3adisyar iy n1sas1sdndnualiusud nsvaaeunain
N1580@SUUTUA Lazn1sUsEIUNALUTUA Wa (2.4) nadnd FULUURILNNTUSEELaIN
Adervgy denumananlumsujsiuasnsilulivsslovilsaseegluseduannign
(3) nan1snAaealdTURUUAULTINITenToNaunAaes  Taeldankuuia1eas (Purposeful
sampling) $1W7u 1 Ny MuRENTATEISomun nud1 fuslaasuduusudvengumaass
shunsdnuansduduarisstuusuddanadsoglussauinn dansimuuusudnaliugs
sUveiamAaruvy Meifindnenmnsutsiu verenanlughuilaassduuu deenluds
Uszimauuardmglusnelseme



Research Title  Development of fruits processing branding model for community
enterprises

Researcher Asst. Prof. Dr. Sasiporn Taikham, Mr. Suppapon Kitsrinoppadol &
Asst. Prof. Dr. Suwanna Pichaivongyongdee

Research Consultants Assoc. Prof. Dr. Nopporn Chantaranamchoo

Organization Communication Arts Program, Faculty of Management Science
Suan Dusit University

Year 2018

The study was conducted by using the Research and Development Method. .
The purposes of this research was (1) to study the basic information for developing the
fruits processing branding model for community enterprises (2) to develop the fruits
processing branding model for community enterprises

The findings showed that (1) the basis for developing a model with depth interview
20 key informants by criterion sampling. The branding of the community of processed
fruit is not according to the concept of branding. Problems of brand building of community
enterprises, lack of personnel with knowledge of branding, lack of knowledge of branding,
lack of budget for brand building and the nature of community Enterprise that impede
development. (2) The development of fruits processing branding model for community
enterprises consists of the four elements were the elements: (2.1) the external factors
consists of network group, knowledge, knower and budget. (2.2) the internal factors
include community capital, management, production, marketing mix, and internal
communications. (2.3) process of brand fruit processing of enterprise community 7 steps
are as follows: SWOT and STP analysis, Brand positioning, Value add creation, Brand
identity, Test marketing, Brand communication and Brand evaluation (2.4) the result. Which
approved by the experts was suitable in practice and the practical at the highest level.

(3) The results of testing the model with experimental group 1 group by purposeful
sampling requirements found that brand awareness of consumers through the exhibit and
indication of the brand average high level. The development of fruit processing enterprises
community brand to improve competition. Expand the market to the consumer level.
Export to China and sold abroad.



