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The purpose of this research was to study how the Koh Kred Community
translated French Community-based Creative Tourism. It is research and
development, Participatory Action Research - PAR. This research began from October
2016 to September 2017. The group of sample is Koh Kred Community in Nonthaburi
province. It uses the primary data, secondary data and participatory observation and
action in order to create the policy and action.

Every step of the research procedure was based on “Participatory Action
Research — PAR” approach where researchers were among the villagers.

Four procedures are Needs Assessment, Program Planning, Implementation
Evaluation, Outcome Evaluation. Each stage of the research process:

1. Needs assessment. The problems and the needs of the people were
both identified. Tourist attractions and traditional and cultural resources were found
to be in abundance together with “One Tambon, One Product” (OTOP), Pottery
Ware that can be developed into community tourist attractions.

2. Problem resolution and needs of the villagers. We use Participatory
Action Research, PAR pattern. We hold meetings on Saturday and Sunday with the
villagers when the members of research team were free from work and study. The
participants or the stakeholders in the meetings learned that the promotion of
tourism and the environment were the problem of Koh Kred Community. They also
found that many beliefs and historical and cultural knowledge will disappear in one
day. As a result, the stakeholders decided to organize the promotion of their
community by using French community-based creative tourism as its main activity.
The formation of the villagers was agreed upon, complete with a tourist market plan,
tourist business plan, a tourist cultural courses plan and a tourist traditional courses
plan including the protection of environment.

The form of French community-based creative tourism are walking tour, boat

tour, art practicing. The tourists will see the way of life, the custom, the tradition and



the festival. They will learn the culinary of local meals of community. The villagers
will sell their products to the tourists.

3. Implementation of evaluation. After the research team has been
prepared for the walking tour and boat tour activities, the French community-based
creative tourist project was organized. Tourist groups came from October 2016 -
September 2017. Information was gathered from the tourists particularly about their
opinion regarding the management of walking tour and boat tour activities, all
traditional and cultural courses and the tourists’ satisfaction for the courses received.
After analysis, these opinions were presented to the meeting of the stakeholders for
further study.

4. Outcome evaluation. The results of research showed the translation
French community-based creative tourism having a satisfactory level of success. As a
consequence of the management of this French community-based creative tour. All
villagers were quite satisfied with the historical and cultural promotion. They
received especially over other indirect effects of French community-based creative
tour activities. Most informants mentioned that they were pleased with the
opportunity of meet other people and having new friends. They perceived that other
community members have become closer to one another due to the collaboration
in creative tour activities and in conserving the cultural traditions of the communities.

As regarding the environments, results showed that Koh Kred community has
become more hygienic and tidier than before. The Koh Kred canal is cleaner. There is
more collaboration and conservation among the villagers who still keep on looking

for the environment in the traditional way but with less destruction.



