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The objective of this research was to determine tourism development
strategies for effectively extending tourism marketing of Chinese tourists: case study
of the tourism development of Lanna civilization area. The data were collected from
the following subprojects; the development of public relation media for building
understanding of cultural and social rules in Lanna civilization context for Chinese
tourists: the case study of tourism development of Lanna civilization area (Chieng
Mai - Chieng Rai), Potential development guidelines of the tourist attraction for
effectively supporting Chinese tourists : the case study of tourism development of
Lanna civilization areas (Chieng Mai — Chieng Rai) and tourism marketing strategies of
Chinese tourists : the case study of tourism development of Lanna civilization area
(Chieng Mai - Chieng Rai). Quantitative sample groups consisted of 1,402 people and
they were Chinese tourists taken a trip to Chieng Rai and Chieng Mai, the Lanna
civilization area. The group was selected by two-Stage Random Sampling. In addition,
qualitative sample groups consisted of community leaders, private entrepreneurs of
the hospitality and tourism industry in Chieng Mai and Chieng Rai and policy
supporting groups.

From the data synthesis of subprojects and the SWOT Analysis of the tourism
development to effectively extend the tourism marketing of Chinese tourists by using
natural mechanisms that everything always has two sides or based on Edward De

Bano’s thinking Method. This method specified that to consider any subject we



should also think about the other sides or we should turn our weaknesses into
strengths (W = S) and turn our threats into opportunities (T~ O). Consequently,
it was remained only strengths and opportunities (SO) and then the “Golden minute
strategy” had been set. Moreover, to plan any strategy, it was windely known that
the strategy is to look ahead to the step beyond others. It meant that the strategy
must indicate vision (V) which generate the value creation. These led to the tourism
development strategy for effectively extending the tourism marketing of Chinese

tourists or called HOST = being a good host as details follow;

H - Hospitality meant creating the impression to Chinese tourists by
providing them with service mind “They do not know. How to help them get a
better understanding?”

O - Old Culture meant maintaining the Lanna civilization by learning about
the culture through places, foods and the way of life and creating the common
understanding with Chinese tourists by providing them for a better knowing and
understanding towards the old culture then they may tell others.

S - Sustainable meant many tourism activities moved by communities.
Therefore, communities had earned from tourists in traditional performances and
souvenirs. Consequently, the culture was a selling point for Chinese tourist groups.

T - Teammate meant the collaboration between government agencies,
private sector, educational institutions and communities, including the participation
of Chinese tourists who joined in the creative travelling and did not destroy the old

cultures. The mentioned collaborations were for developing a sustainable tourism.



