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The objective research are first, to study the situation and rice farmers’ life in
Prachin Buri Area; second, to study the trend and need in enhancing Thai Farmer
lifestyle; third, to study problems and obstacles in enhancing their lifestyle with
creative economy sguidelines; and finally, to propose the way to enhance their
lifestyle with creative economy guidelines by using mixed method both quantitative
method and qualitative method. The population sample size is the farmer in Prachin
Buri province, random sample size with the Taro Yamane formula. The significant is
0.05 from 400 sample size by implementing questionnaire as a tool to gather
information and analyze with computerization system to find the statistic data;
frequency, percentage, mean, standard deviation, t-test, and F-test. In qualitative
research, it is to study from the relative person such as Thai farmer, Provincial
Agricultural Extension Office, District Agricultural Extension Office, Department of
Local Administration, and Tourism Authority of Thailand, all 30 persons with depth
interview in gathering information for analyzing content analysis related to the
narrative way.

The result of this research is first, the situation and farmer’s life in Prachin Buri
area are approximately 40 years old up, education below bachelor degree, mostly
possessing 11-30 rai rice field (rai =unit of area equal to 1,600 square metres) and
their part-time job is agriculturist providing product for a private company, monthly
income below 10,000 baht, with approximately 5-member family, and they are
mostly Prachin Buri innateness. Rice Planting situation in Prachin Buri provice is
approximately 37.29% or 523,978 rai as a rice field area, the average product per rai
is approximately 529.76 kg. The dry season rice field is approximately 147,439 rai and

it is overlapped with wet season rice field. There are approximately 32,259



households working as a rice farmer. Mostly they live in Kabinburi district,
Prachantakham and Ban Sang, respectively. Mostly they are full-time rice farmer,
some have part-time job. The objective of working as a farmer is for their own
consuming with 64.75% and for living with 19.25%. In the rice field, there are using
both man power and machine. The water from wet season rice field is from nature
with the 20 years’ experience. 44.25% of farmers go on the rice field 2 times a day,
morning and evening. 13.25% of farmers stay all day on the rice field. Percentage of
the farmer recording their account is equal to the farmer who are not recording.
They are proud of being a farmer, think that this career is independent, and allow
them to stay with nature, have indigenous knowledge; but they still have no
confidence in inheriting the career to the next generation in the family; however,
they will work as a farmer until the last day of their life. Second, in the trend and
need to enhance the lifestyle of Thai farmers in Prachin Buri area, it is found that the
farmers believe that sufficiency economy can be adapted for enhancing their life
both in lifestyle and creative lifestyle by growing many other plants in rice field area.
The first way is to enhance their manpower’s capability, then production, marketing,
and finance and accounting, respectively. The farmers need their own community
member to become a good host and happy to value its community, its career, and
being a rice farmer. They would like everyone to cherish the community and its land
as a home and its original rice ceremony coexist with Prachin Buri. Third, the main
problem of the farmer is water resource, rice price, and fund. The problem in
enhancing their lifestyle with the creative economy guidelines is how to find own
identity and significant knowledge, how to plan their work and network, local
community cooperation with their network, and how to make revenue to the
community. Finally, the way to enhance the lifestyle of Thai farmer in the
community with creative economy guidelines is to find their prominent point as
identity, to create the thinking idea to cooperate all members in the community, to
rearrange the activities, to distribute their role, to manage as a board of director in
the community, to direct the local leader to become a mainstay, to improve its
personnel, to create the strong and clear budget, to implement the public relation,
and to consistently evaluate together among the member of local community and
its relative for further improvement.

To implement the creative economy guidelines to enhance the farmer
lifestyle, it is necessary to do more research in the real field with the farmer and its

relative network consistently regarding to the thinking idea. It is also necessary to



implement the research for the need of tourists together the aforementioned above

for adapting the way for sustainable community.



