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The study of this research was to analyze and synthesize the results of (1) the 

values and tourist behavior in Dam of Thailand (2) the participation of community in 
tourism management for Dam in Thailand (3) the development of sustainable Eco-
tourism surrounding Dam in Thailand, and these results were used to develop the 
model of tourism management surrounding Dam in Thailand. And to find out the 
recommendations to develop the tourism management surrounding Dam in 
Thailand. The results of research analysis and synthesis were developed as model of 
tourism management surrounding Dam as follows 

The development of tourism management surrounding Dam in Thailand 
should consist of 5 stakeholders (GBTCA). These stakeholders include Government 
organization ( G) Business organization ( B) Tourist ( T) Local community ( C) and 
Attraction (A), which have to manage the tourism surrounding Dam in Thailand by 
starting with planning, co-operating, and managing to be efficient practice and 
evaluation  

The recommendations of using the model of tourism management 
surrounding Dam in Thailand to be efficient practice, should be co-operated with 5 
stakeholders (GBTCA) as bellows:  

1. To focus on the tourism management together with the development 
of tourism quality in the area of tourism attraction surrounding Dam by selecting the 
quality tourists and promoting them to visit the tourist attractions surrounding Dam 
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with the natural and cultural tourism resources as the attractive of these quality 
tourists. 

2. To promote the public relation of tourist attractions, to organize  the 
activities to promote the tourism and to create the media of publicizing for 
distributing the tourist information surrounding Dam for the general tourists such as to 
create printing media and brochure for informing the tourism season and the 
beautiful of attraction, the knowledge of creating the Dam’s tourism image, the 
manual of tourist attraction map and tourism guild book of Dam’s tourism, the guild 
book of tourism route, the guild book of regulation for the practice of tourists, and 
the building of tourist’s trust in safety.  

3. To develop the tourism personal for standard service to support and 
fulfill the needs of the quality tourist such as the service skill, the international 
language skill, and the safety skill for tourists 

4. To manage the area of moorage for tourist by separating the gangway 
for safety. 

5. To manage the garbage and sewage in the area of attraction.  
6. To manage the electric system and water supple for support the needs 

of local community and tourists by informing them the regulation of using electric 
system and water supple because the attractions surrounding Dam have used the 
electric system from the electric generator and the solar cell system, and the water 
supply from the natural water. Therefore, the tourists and local community have to 
save and to practice according to the regulation of local government. 

7. To support the income generation for local community by constructing 
the local market for selling the local products and promoting the tourism activities 
focusing on the local product processing such as  truffle, bamboo shoots, sweet leaf, 
fishes in reservoir, and homespun.  

8. To make the guild book about the protection and conservation for 
resources in and around Dam, and the usage of resources in the area of Dam and the 
national park for the local communities and tourists.  
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9. To set the guild post on the natural and cultural tourist attraction 
routes for informing about the rules and regulations of tourists in the national park, 
and the knowledge of plant varieties and animal breed. 

10. To specify the carrying capacity of the tourist attractions surrounding 
Dam by limiting the tourist’s number and suggesting the tourists to visit the other 
attractions around Dam to reduce the tourist’s congestion such as the area of the 
national park, the area of Dam, and the fisherman village.  

 
   

 
 

 
 
 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 


