UITIUIUNIU

Uiimﬂi‘gﬂimﬂ']‘lﬂ'}‘lﬂﬂ

AUANS Aawitums, Wugyn U1ders warUsisaun Yuafminey. (2554, ganaw - Suina).
N15U5EIUTEAUAMAINNITUTNITV0LTINEIUIATTUIATUN FINNAIRIBLUUTIAD S
SERVQUAL. 275a75798/agimiu 495. 4n1Ineraeusina, (34), 4

NISAILIEIINADNDE NI, (2561). 12 unsIAY 2560. FUAUIN https:/sites.coosle.
com/site/kik kokl 5 0 1/ bth-thi-1 -chiwit-laea-sing-waedxm/--kar-phathna-sing-
waedlxm-xya-yangyun.

NSENINMINTEIATAN. (2554). UNUHRILINITYOUTEINIYIA W.A. 2555-2550.
NTINN Husi,

nsuNTSYiRaLiBn. (2555). unusimuIU3nIsviauiieuiiasessun slaEiuinisviouie
Use 91T W.A. 2555 — 2560. NTUNNI: GUA.

nguinudeyaansaumanazn1sioans. (2557). usseIgasUTInTauasUsy U bece.
upsUgy: ddnaudminuasugy. 11 fugney 2558, UAUN http://www.np.ac.th/
np/vocationalMaster/images/File/Recapitulate2557.pdf

AignIsINIUleLIeNTYieL s AnsET M e aieanas i, (2555). umusan)
NISYIOUTIIWAITIG WA, 2555 — 2559, NFANN~1: usis.

Audu aes. (2551). nsouuuIAnlunIsinTIzviiesladainddinsunisveaiien. 16
nNIN{HIAL 2558, dUANAIN http://www.sri.cmu.ac.th/~gms/tourism/index.php?
ge=topicd etall&webld=185

. (2548). gaamnssuyuaslagarsiuiinindeali enarsniglayalasinis
yaAnfnlulszimalnevesgnaimnssuriesiinsigars. anruidedeny
IRl

I5wivs Smqvswsmil(2555). n15@ny imURAYasgnAIlnen mAnYainIsUAI5aENIN
TInaurgvesuinsngilneg 10 Wivw) ludesuyusdd. Ingrinusuvdudie
UINIREUBNITAN.

gymal Uuuwsi. (2533). nsadsassAgavanevanemanisvieadioafiinanin. gaa0s
nsvieaiie, 209), 8-12.

Snsty waieadl. (2552). Yedeiinasonaiuiilalivinissiweslausnsunungiaeuen
gudnisunndlyangrvianyamnwlulysn ammwuniuas. arsinug uning1dy
ATUATUNTILIAL

dnemns w@uela. (2549). N159ANITUALNITAFINUINIT. NTUNN: %Lﬁmgwﬁ’u.

———————— . (2550). woinssuguslag. namwe: Sidagiadu.


https://sites.google.com/site/kikkok1501/bth-thi-1-chiwit-laea-sing-waedlxm/--kar-phathna-sing-waedlxm-xya-yangyun
https://sites.google.com/site/kikkok1501/bth-thi-1-chiwit-laea-sing-waedlxm/--kar-phathna-sing-waedlxm-xya-yangyun
https://sites.google.com/site/kikkok1501/bth-thi-1-chiwit-laea-sing-waedlxm/--kar-phathna-sing-waedlxm-xya-yangyun
http://www.np.ac.th/np/vocational%20Master/
http://www.np.ac.th/np/vocational%20Master/
http://www.sri.cmu.ac.th/%7Egms/tourism/index.php?ge=topicdetall%20&web
http://www.sri.cmu.ac.th/%7Egms/tourism/index.php?ge=topicdetall%20&web

152

FUILID yana. (UnsIaN — dunay, 2557). Yedediuuszaumanisnandisliandnanents
dndulaliuinisvesgninaduisndalulwnngunnamiunsuasUsuamna. 21597595
USimd, 28(85), 81-94.

yiums 1iandn. (2555). wodnssuvesinvieaiisayalveilaeaauivieaiieilunsonia
ysys. Ingrinusumdadgin uninerdefauins.

Foauna YUTEIESg. (2546). N759AIAUTNIT. NTUNN: %Lé‘ﬂgm%’u.

Ydy alnSlng. (2553). WgdnTsuguslag. NI PAINTAUNING Y.

Fuun1 BoA329A.(2553). tadeiidnamduniusiuamiswelauazuualiuntsliuinise)
Yougudaann1a9n1e Super Health Fitness 199IAUATIIVALY. 18 AUATWUS 2558.
http://ebooks.dusit.ac.th/sdubook/openbook.nsp?view=IKNOW&db0=ThesisMan
agement&cid_bookid=&cid chapid=10000000001&recid=&numresults=10

§Ans rSennsal uaznussAWus quing. (2560). TdenddnsnasienIsindulavieaiimuy
Wninszezea ludandndeslnivesdnveaisavragluu. 18 nuaniiug 2558.
file:///C:/Users/User/Downloads/96588-240898-1-SM.pdf.

wRsdng Seway. (2555). n1sanisladanasmsunimiouiisalus uaasuindes s
UATTITANI. TIUNTITY W Ingaemaluladgsuns.

vingan aanine. (2504). taselunisidonunasioaiieuas i
UnANYIT2AUUS Q197 URI1INGIAENTEN TN, N13AUAT
Fmsvieadion uminendeidedvsl,

SUITIOL HEANEITION, B98NT WWIARSUS, gnsu 5353L93ey, 9baaTsa windley uazeoda

1%

hyaaeg1IvUlnensalany)

i
dasy AnULWEAMEnS nA

a1 wedBudn. (2547). M59AnIIHAIN. name: Wesau 1Baguaduduleluin
Bansny dnad. (2550). Jedeidnasenveuisarialnelunisvisaigaudesnine,.
N1SANYIMUUTATE LATYTAARTUITUINS @1V IV IATHEANERS UAinun1Ingnde
WINedeLde .
wiung dedfnwn. (2553). nrsfinwianinnisaivesnisviesiendedaiausssuludnin
uAsUgy. 275975701 3AnwI1A18A5398. 21), (NSNHIAY - TUI1AL2553).
http://www.tcithaijo.org/index.php/suedureasearchjournal/article/viewFile/7206
/6228.
Yian dednfaun. (2538). M1sUIMIsNIIMAIngIRviesiien. gaarsnITviauiies, 110),
39-43.
-------- - (2548). MFHALINITVUTALMVUEIE, NFUNN: INTA LS Flad.
WA Funs, (2585). uuaw NN siRLIRa AU InOU Y SNnBaILNTIY YIninuAsUga
Wi duunasvieaiisanieinusssulagnisiaiusivesyury.nsiuaiuuudase.
LInedeLte s,

52


http://ebooks.dusit.ac.th/sdubook/openbook.nsp?view=IKNOW&db0=ThesisManagement&cid_bookid=&cid_chapid=10000000001&recid=&numresults=10
http://ebooks.dusit.ac.th/sdubook/openbook.nsp?view=IKNOW&db0=ThesisManagement&cid_bookid=&cid_chapid=10000000001&recid=&numresults=10

153

Usilung adndasna. (2547). Fauaduazuualdun3ldusnise1veagndrvesanituaou
N19189nqudlendIa vl sadluyangunwyyIuAs. a1stdnus un1inendy
ATUATUNTILIAL

Yoewes sundu. (2550). Ahenmunasrouiiganaimirludminuunysiionisinnis
n$wensnIsvieiie. e dnusumdndin wingdusssumant.

9311901598799 WYANTIUEUTINA AUNIMAITIIUTNIT. (2557). 18 AUAIUS 2558. Fufu
910 http://spssthesis.blogspot.com

Unafand ovfeida. (2551). n159AnIsgsAnTuTLYewmaInSuIneunIIEIvaY NN TE TN
guNOFIUNTIN 9InTAUATUFH. I inusumTgn i Ing1aeyIn.

Ul Sryyuwsi. (2548). wanniseadn. nawmna: Tauaisa.

Wan$ ASeynng. (2554). pawitswelavestnvieuiis v lneidneunasieuiisieinse
Ysuiadd dandnuasgy. Inenlinus nangasuIyyrAalaiansunidudin,
UNIngaeAaUINs.

fimdvgun 2advay wazindius asatafifosi. wnsiau-duiew, 2556). Jadui
SvdwaroamAnAdenauddlasuresuiinalunguiiufiegends Aensety
UIEnlulunnsunn wasUIumna. 995575095099 1158991 N1598799 kaznI3
UsnI959n9, 3(1).

uiadily qiedad, sviiua Tuui, U1ad anakeuddnd. 2556). Yafeiidamatennudi
welauagngAnssuvestinesdfisnvnilneiifidenarndnsaalusinoifudmia
UsEIUAITUS. Veridian E-Journal, SU 6(1), January — April 2013.

flsassil wmazenn uazaNdu dBuz. (2551). MsLINITVieTiEUTIY A ITIEsEUTY
zgﬁ/ui/ifafm 3. anUuidudeny. unInendedealn,

-------- . (2550). msusseeselaianndamsuniseaievesssmadyy. aantuidudeny
UINgRee .

-------- - (2551). M svsaisaeysannsigeduluguusifiles 3. aatuifedeny.
U INg Rl

-------- - (2551). iAnmsvisaiiealne. aantuddedenu. amninendeidedsl,

uvnAnendoasuaunsums. (2554). 115Anv U NI ladaRnda s UnITYieuTie
TIINEIYAT. UG, UNNINYISAVAIURATUNS,

fnsvusl Suneiisey. (2558). tosedvemagnruaznInvedlauameiinasenIndamn e
dnvieaiielne e uneiesniu samimae. anstinus. uninendoasa.

gD TaY. (2549). Fayaitugiuvesinvioaiieamginsaumsiiunuazauionelaly
paun MU TN msieaitealuntsneInsalndilandun it adaniagiiag e s
dnvisaiigarnalve. Inerdinusuvdadin uninerdodedsl.


http://spssthesis.blogspot.com/

154

J950u Fedsa. (2546). n1s9sIndeULazNISUsHdun AN YAl 18 NuAUS 2558. AUAu
310 http://openbook.nsp?view=IKNOW&dbO=ThesisManagement&cid _bookid=&c
id_&recid=&numresults=10

Silwwsses uigoy. (2505). uuanNnIssuasuLasTALIN TYBUT UTIU BV UMY
UazuaUFURN sYipusuTIdnAAIYIA. ngamwe: svIngndeaiuaiunsilsa,

swaL Jundivg. (2552 wgfnssuuazauitanelavesinvieuiisarnlnednwinsdnain
zf?a‘i/w:z7@”’@7/73‘”%17/1/15@'0@571/."31/1mﬁwuﬁ‘. NINYININ TN,

adnual Yesndasd. (2558). quAweUsEmAlngannisiuiveadnvisafisransy
21001905, 18 NUAWUT 2558. AUALIIN http://www.etatjournal.com/web/menu-
read-tat/81-cate-2015-jan-mar/638-12015-value.

s Furfind. (2555). arwitanelovestnyisaiigarnilneiddeene uusiardimn
1957900 3973ANIgaNYT. Weilnus. W InederTuATUNTILIAL.

Fnnssa e, (2556). msAnyusuieutleseiidavinasenginssunisvieaiealu
guneillosnszunsaionse) Sanianszunsaseyservasinvoisivialneiy
Unvieiiear1269wd. nerdinus. uvnineduesuriundilsa.

Wanl Junifanes, 190 afafuia wagnunisen Infud. (2557). Teseumguasnaves
anuisnalovesinveuiealugneguuiendiyiiA 1 inaivar. aswan:
NN LY.

A3IT0e WSl uazAz. (2542). a9ANITHANITIANITRUVANY AL n3unw: laueundad
W 350,

-------- . (2546). M7UTMITNITHAIAYALYL. NTUVN: 5ITUANS.

-------- . (2550). WofAnssuguslna. n3avm=: Sseildy wagluing,

-------- - (2550). nagnsn13AAIAUAENITUTIITITINAgNEIAgLIINaIA. NTIMNA: 5USTANS
TN,

Asns Fwayuiinnde. (2557). n15asARwYserivlaungnainienanInLaznan UL
U3n73. 8. AMINgIqenIE.

U I

Fuaild 1diennBIna. (2552, Wwieu). msgIuMIviesielsnsefuAMANNITieTEn.
drinauiaunisvieadien. For Quality, 15(138), 85-88.

wswgTasd wawAvs uarusied Indwna. (2559). Yadeiiddniwasionisianisladafndns
yio o lUlANTUNNUMILAT. 27581 SVY YEAIANSUaLAIANAIANT 4N TNeIAY
UIFI5AIN, 35(4) ASANIAY - FIAL W.A.2559.

auding n3enfia. (2552). TaduaausaunenIsaamiidonsnadenginTsunindenlsii
uFalvsoduazariuialalunisdesivesldsosusauyanaluiunn sammuniuns,

WerInusuITdin urInedensanm.


http://ebooks.dusit.ac.th/sdubook/openbook.nsp?view=IKNOW&db0=ThesisManagement&cid_bookid=&cid_chapid=10000000001&recid=&numresults=10
http://ebooks.dusit.ac.th/sdubook/openbook.nsp?view=IKNOW&db0=ThesisManagement&cid_bookid=&cid_chapid=10000000001&recid=&numresults=10

155

aela fiuns, g3t Yowga wazaena ASUsean. (2550). msAnwInmanvalnITvia e
sauld. s1va1uide. drinaunemuaivayumside aanduidoieRmuiniinig
vieaiflen.

43091 wla. (2555). AIIWFURUETENI1NANNIMNITINUTNITAUAINIITNANA YN

v

Hlousnig: nsdlAny) uS¥ndyynszuas 9109 a191A909%a9. N13AUAINDATY.

[ =

wInedemnaluladuenasyys.
a¥aty 1aun. (2550). audfanelalunisvisaiisaineuazusuau: nsd@nwianie
Inviendieannine. Inednusuniduda nangasuSeyusgusEAUanS
U UUNR A INGIFIYTNN.
Aoz Audlenn. (2550). Funsreviesdniugiasveiowaieanainiuimounate: 9
ﬁzyzyﬁavﬁﬂv?vmﬁi‘yjﬁ@wmfv’wgm ALY, NTUNN: LNYINYUNITRUA,

a a

at @SgAs. (2557). unamNIsInnITveniigledwdeduluyurunasdlay ennaides

<3
[ %

Tdpaymsaen Iy, Inendnusumdugie v Ingdensanm.

dfifnnuaenssuMTITouiend (1), (2558). gnsmansnIsisenIsauie s (n.e
b&e&-b&dw) 16 19U1812558. dUAUIN http//www.draega.up.ac.th/Front
Office/researchco/%.pdf.

diinauaRnuvienni. (2557). asvaaiunisalieiisanielulssmasaniauunys w.a.2552
- 2554. s1g9udoyadandauasUgy. 15050 01AN2557. AUAUAIN
http://service.nso.g¢o.th/ nso/web/statseries/statseries23.html

ofvqn aignedngud uasiivd weassen. (2559). sUuvUMITEUTUTIA M3iuFTeyanIs
vieaiiigaandeesulay pruuntedeuaswginssunisinaulavieauiieasiasyme
UseguduuunIvIN1sseaund Usednl 2559 Ansdvamansuasuinnssunisinnis
anrdudadiaiauuIInSAans (1 n.a. 2559).

Saaned Sumes. (2555). BvEnavesnmuAdiliTuandsiigalauarnisdanisladafndee
mnuflewelauazemidnddensviesiondedin. 115a7503msmans uninends
guas19e7il. 2 (050778 - 5U27IAN 2555)

anad 9T9ANA. (2539). WANTTULUTINA.NFUNN: UM INeFesITUAERS.

-------- . (2543). WgAnTIUFUILAA. NTUNN: UM INGTESITUANERS.

91560 BuAvans. (2554). Mssuudnenimvesmainiyinnageaiethunasiouie
Fediaa. Ineinus Aauaansunidudia a1911153AN1501ASTRAEAIAENYY
UNIngagAaUINs.

alssl wywadad. (2549). wodnssuguslom. nzawmns: 83.uea. n1siu.



156

UTIUYNTUNTYIAU TSN

Agrawal. S. (2017). Factors affecting Tourist’s satisfaction level at religious visit: A
study of Brij-Kshetra. International Journal of Applied Research 2017; 3(1):
848-852.

Ajzen, I. & fishbein, M.(1980). Understanding attitudes and predicting social behavior.
Englewood Cliffs, New Jercy: Prentice Hall.

Amin, M. & Nasharuddin, S. Z. (2013). Hospital service quality and its effects on
patient satisfaction and behavioural intention. Clinical Governance: An
International Journal, 18(3), 238-254.

Baker, D. A. & Crompton, J. L. (2000). Quality, satisfaction and behavioral intentions.
Annals of tourism research, 27(3), 785-804.

Bowen, D. (2001). Antecedents of consumer satisfaction and dis-satisfaction (CS/D) on
long-haul inclusive tours — a reality check on theoretical considerations.
Tourism Management, 22, 49-61.

Bramwell, B. (1998). User satisfaction and product development in urban tourism.
Tourism Mangement, 19(1), 35-47.

Brown, T. J. (1999). Antecedents of culturally significant tourist behavior. Annals of
tourism research, 26(3), 676 -696.

Buhalis, D. (2000). Marketing the competitive destination of the future. Tourism
Management, 21(1), 97-116.

Cambeidge University. (1995). Cambridge international dictionary of english. London:
Computaprint.

Cam, T. T. A. (2011). Explaning tourists satisfaction and intention to revisit NhaTrang,
Vietanm.Thesis. University of Tromso, Norway

Chen, C. F. & Tsai, D. (2007). How destination image and evaluative factors affect
behavioural intentions? Tourism Management, 28(4), 1115-1122.

Chi, C. G. Q, & Qu, H. (2008). Examining the structural relationships of destination
image, tourist satisfaction and destination loyalty: An integrated approach.
Journal of Tourism Management, 29, 624-636.

Coban, S. (2012). The effects of the image of destination on tourist satisfaction and
loyalty: The case of cappadocia. European Journal of Social Sciences, 29(2),
222-232.

Chon, K. (1989). Understanding recreational travellers motivation, attitude and

satisfaction, The Tourist Review, 44(1), 3-7.



157

Chon, K. S. & Olsen, M. D. (1991). Funtional and Symbolic Approaches to Consumer
Satisfaction/Dissatisfaction. Journal of the International Academy of Hospitality
Research, 28, 1-20.

Diener, E., Oishi, S. & Lucas, R. (2003). Personality, culture, and subjective well-being:
Emotional and cognitive evaluation of life. Annual Review of Psychology, 54,
403-425.

Echtner, C. M. & Ritchie, J. R. B. (2003). The meaning and measurement of destination
image. The Journal of Tourism Studies, 14(1), 37-48.

Eugenio — Martin, J. L. & Avila- Foucat, S. V. (2005). Environmental quality changes
and repeat visits in nature-based tourism destination: The case of Ventanilla,
Oaxaca, Mexico. 2015, February 25. Retrieved from http://www.nottingham.
ac.uk/ttri/.pdf.

Feldman, Daniel. C. & Hugh. Arnold. (1993). Managaing individual and group behavior
in organizations. Auckland: McGraw-Hall.

Fernandez, R., Zamarron, M. & Ruiz, M. (2001). The contribution of sociodemographic
and psychological factors to life satisfaction. Ageing and Society, 21, 25-43.
Giese, J. L., & Cote, J. A. (2000). Defining customer satisfaction, Academy of Marketing
Science Review, No.l, Retrieved from www.amsreview.org/articles/giese01-

2000.pdf, accessed 05.05.2012.

Good, C. V. (1973). Dictionary of Education. New York: McGraw-Hill.

Hanna, N. & Wozniak, R. (2001). Consumer behavior: An applied approach. Upper
Saddle River, New Jercy: Prentice Hall.

Hawkins, D. I, Best, R. J. & Coney, K. A. (2001). Consumer behavior. New York:
McGraw-Hill.

Hernandez - Lobato, L. (2006). Tourism destination image, satisfaction and loyalty: A

study in Ixtapa-Zihuatanejo, Mexico, Tourism geographies, 8(4), 343-358.

Huh, J. (2002). Tourist satisfaction with cultural/heritage sites: The Virginia historic
Triangle. Thesis.Blacksburg, Virginia.

Hui-Chuan, H & Hua. K. M. (2014). A Study on Tourist Satisfaction in Sanyi.
International Journal of Innovation, Management and Technology, 5(4), August
2014,

Jihad, A. A, & Majeda, H. (2012). The Impact of Service Quality on Tourist Satisfaction
in Jerash. Interdisciplinary Journal of Contemporary Research in Business, 12(3):
184-187.



158

Khuong, M. N. & Nguyen, T. T. (2015). Factors Affecting Tourists’ Return Intention
towards Vung Tau City, Vietnam-A Mediation Analysis of Destination
Satisfaction. Journal of Advanced Management Science, 3(4), December 2015.

Kotler, P. (2006). Marketing management. EnglewoodCliffs, New Jersey: Prentice-Hall.

———————— . (2000). Marketing management: The millennium edition. New Jersey: Prentice
Hall.

———————— . (1997). Marketing Management.International Edition. Englewood  Cliffs:
Prentice-Hall, Inc.

Kotler, P. & Hellier, L. (2003). Customer Repurchase Intention a General Structural
Equation Model. Journal of Marketing, 11(12), 1762.

Kozak, M. & Rimmington, M. (2000). Tourist satisfaction with Mallorca, Spain, as an off
- season holiday destination. Journal of travel research, 38(3), 260-269. 2015,
February 25. Retrieved from http://www.sciencedirect.com.

Kim, H. & Richardson, S. L. (2003). Motion Picture Impacts on Destination
Images.Annals of Tourism Research, 30(1), 216-237.

Leimstoll, U, Corbit, B & Peszynki, K. (2008). Impacts of Logistics Service Performance
through IT on Overall Tourist Satisfaction and Loyalty. European Conference on
Information Systems (ECIS). Retrieved from http://aisel.aisnet.org/cgi/view
content.cgi?article= 1136&context=ecis2008.31-8-58

Lennon, R. (2000). A test of a theoretical model of consumer travel behavior: German
consumers’ perception of Northern Ireland as a tourist destination. .Journal of
vacation marketing, 7(1), practitioner papers, 51-62.

Liang, H. (2008). Impact of logistics service performance on tourist satisfaction and
loyalty. Thesis. Royal Melbourne Institute of Technology University.

Loudon, M. M. & Bitta, J. R. (1985). Consumer Behavior. New York: McGraw-Hill.

Lumsdon, L & Stephen. (2004). Progress in Transport and Tourism Research:
Reformulating the Transport-Tourism interface and Future Research
Agendas.Tourism and Transport Issues and Agenda for the New Miltennium.
London: Elsevier.

Lovelock, C. H. & Write, L. K. (1999). Principles of service marketing and
management. Upper saddle river, New Jercy: prentice —Hall.

Lovelock, C. H. (1996). Services Marketing. New Jersey: Prentice Hall, Inc.

Lewis, R. C. & Booms, B. H. (1983). The marketing aspects of service quality.in
emerging perspectives on services marketing. Berry, L., Shostack, G. & Upah, G.

eds., Chicago: American Marketing, 99-107.



159

Meng, S.-M., Liang G.-S. & Yang S.-H. (2011). The Relationships of Cruise Image,
Perceived Value, Satisfaction, and Post-purchase Behavioral Intention on
Taiwanese Tourists. African Journal of Business Management, 5(1), 19-29.

Morrison, A. M. (2010). Hospitality and travel marketing (4th ed.). Clifton Park, New
York: Delmar Cengage Learning.

Morse, N. C. (1958). Satisfaction in the White Collar Job. Michigan: University of
Michigan.

———————— . (1955). Satisfaction iin the White Collar Job. Michigan: University of Michigan
Press.

Moutinho, L. (1987). Consumer behaviour in Tourism. European Journal of Marketing,
21(10), 5 44.

Mugzaffer, U. & John, A. W. (2004). Current Issues and Development in Hospitality and
Tourism Satisfaction. New York: Routledge.

Neal, J., Sirgy, M. & Uysal, M. (1999). The role of satisfaction with leisure
travel/tourism services and experience in satisfaction with leisure life and
overall life. Journal of Business Research, 44, 153-163.

Okello, M. M. & Yerian, S. (2009). Tourist satisfaction in relation to attractions and
implications for conservation in the protected areas of the Northern Circuit,
Tanzania. Journal of Sustainable Tourism. 17(5), September 2009, 605-625.

Paul, P. (1995). Cambridge International Dictionary of English (Cambridge Illustrated
History). UK: Cambridge University Press.

Parasuraman, A., Zeithaml, V. A. & Berry, L. L. (1985). A conceptual model of service
quality and its implications for future research. Journal of Marketing, 49, 41-50.

———————— . (1994). Reassessment of expectations as a comparison standard in measuring
service quality: Implications for further research. Journal of Marketing, 58, 120-
135

Pender, N. J. (1996). Health promotion in nursing practice.Stamford Appleton Lange.

Pizam, A., Neumann, Y. & Reichel, A. (1978). Dimensions of tourist satisfaction with a
destination. Annals of Tourism Research, 5, 314-322

Prayag, G. (2009). Tourists evaluations of destination image, satisfaction and future
behavioural intentions - The case of Mauritius, Journal of Travel and Tourism
marketing, 26(8), 836-853.

Prebezac, D. & Mikuli, J. (2008). Imidzdestinacijeikljuniimbenicipercipiraneatraktivno
stidestinacije, Trziste, 20(2), 163-178.



160

Puh, B. (2014). Destination Image and Tourism Satisfaction: The Case of a
Mediterranean Destination.Mediterranean Journal of Social Sciences. MCSER
Publishing, Rome-Italy. 5(13), June 2014.

Rajesh, R. (2013). Impact of Tourist Perceptions, Destination Image and Tourist
Satisfaction on Destination Loyalty: A Conceptual Model.PASOS. Revista de
Turismo y Patrimonio Cultural. 11(3).67-78.

Reisinger, Y. & Turner, L. W. (2003). Cross-cultural behaviour in tourism: Concepts and
analysis. Oxford: Butterworth-Heinemann.

Rod, M. & Ashill, N. J. (2010). Management commitment to service quality and service
recovery performance: A study of frontline employees in public and private
hospitals. International Journal of Pharmaceutical and Healthcare Marketing,
4(1), 84-103.

Roy, D. M., Dhir, G. M. & Ahsan, M. K. (2016). Factors Affecting Tourist Satisfaction: A
Study in Sylhet Region. ABC Research Alert, 4, Number 3/2016.

Rhodes, R. E. (2005). Disentangling motivation, intention and planning in the physical
activity domain. Psychology of sport and exercise, 7, 15-27.

Ryan, R., & Deci, E. (2001). On happiness and human potentials.A review of research
on hedonic and eudaimonic well-being. Annual Review of Psychology, 52, 141-
166.

Shelly, M. W. (1975). Responding to Social Chang.Pensylvania: Dowden Hutchison &
Ross.

Sirgy, J. M. (1984). A Social Cognition Model of Consumer Satisfaction/Dissatisfaction.
Psychology and Marketing, 1 (summer), 27-44.

Suthathip, S. (2014). Factors Affecting Tourist Satisfaction: An Empirical Study in the
Northern Part of Thailand. School of Management Technology, Sirindhorn
International Institute of Technology, Thammasat University.

Tian, S. C. (1999). Service quality dimensions affecting natures’ intentions to Revist.
2015, February 25. Retrieved from http://www.ttra.com/pub/uploads/021.pdf.

Truong & Foster. (2006). Using HOLSAT to evaluate tourist satisfaction at destinations:
The case of Australian holidaymakers in Vietnam. Tourism Management, 27,
842-855.

Wang, Y. & Pizam, A. (2011). Destination Marketing and Management: Theories and
Applications. Wallington, Oxfordshire, UK; Cambridge, MA: CABI.

Weber, K. (1996). The assessment of tourist satisfaction using the expectancy
disconfirmation theory: A study of the German travel market in Australia.
Pacific Tourism Review, 14: 35-45.


http://www.ttra.com/pub/uploads/021.pdf.

161

Wong, J. & Law, R. (2003). Difference in shopping satisfaction levels: a study of
tourists in Hongkong. Tourism management. 24, 401-410.

Woodside, A, Frey, L. & Daly, R. (1989). Linking service quality, customer satisfaction
and behavioral intention. Journal of Health Care Marketing, 9, 5-17.

Zeithaml, V. A, Parasuraman, A. & Berry, L. L. (1990). Delivering quality service:
balancing customer perceptions and expectations. New York: Free Press.

Zeithaml, V. A. &Bitner, M. J. (2003). Service marketing. Boston: McGraw-Hill.



	บรรณานุกรมภาษาไทย

