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ABSTRACT 

The objectives of this study were 1) to study the marketing factors affecting people's 

decision on buying used cars in Muang district, Lop Buri, 2) to compare the marketing 

factors affecting people's decision on buying the used cars, when the sample was classified 

by gender, age, marriage status, education. career, and monthly income. The sample was 

369 people, who lived in Muang district, Lop Buri, drawn by quota sampling with a reliability 

of 0.95. The data were collected by a set of questionnaires approved by 5 experts, from 
th 

December 20 , 2008 to January dh. 2009. Its reliability was 0.8259. The data were 

analyzed by percentage, mean, standard deviation, T-Test, F-Test, one-way ANOVA, and 

Fisher's Least Significant Diflerence (LSD). 

The results were as follows: 

1. overall, factors affecting people's decision on buying used cars in Muang district, 

Lop Buri were rated at a moderate level. The mean values were ranked in the descending 

order as follows: product. distribution channel, personnel, price, environment, promotion and 

procedure. 

2. when the sample was classified by gender and age, the factors had a 

statistically significant difference at the level of 0.05. When the sample was classified by 

marriage status and monthly income, the factors had a statistically significant difference at 

the level of 0.001. When the sample was classified by career, the factors had a statistically 

signilicant difference at the level of 0.01. Finally, when the sample was classified by 

education, there was no statistically significant difference. 
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