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ABSTRACT

This research on Value added for Restaurants on Dam Site in Thailand:
Ratchaprapa Dam in KhaoSok Natural Park Surat Thani Provience has 3 main
objectives which are 1) to study the value of tourists in increasing the value of food
in the rafts on the dam site in Thailand, 2) to study the perceived value of tourists in
order to increase the value of food in the rafts on the dam site in Thailand and 3) to
examine the process of integrate marketing communication of food value added in
raft shelter on the dam site in Thailand. This research aims to provide many
beneficial implications to both entrepreneurs and local communities, as well as
government agencies to increase the value added of food in paddock lodging on the
dam site of Thailand. The result would help in communicating the value of products
and services to their visitors and meet the needs of tourists. This is very necessary for
entrepreneurs in the public and public sectors to be used in order to develop the
restaurant business to reach the international level standard. It also provides a
sustainable income for local entrepreneurs and communities. Moreover the result of
this research would help in strengthening the good image of the nation.

This study applied integrated research methods both quantitative and
qualitative approaches. For quantitative research, the questionnaire was used as a
tool to collect data from 400 Thai tourists after their trip to the dam. The result
found that tourists have value toward the dam restaurant business in Thailand in
terms of economic value, cultural values and social values respectively. The result
also shows that most tourists have a good perception of the dam restaurant business
in Thailand at a good level, including service perception value, emotional value and
the value of perceived effort. According to the third objective of this research, the
result found that tourists have opinions on integrated marketing commmunications of

restaurant business on the dam site in Thailand in a good level which consists of the



Internet, including advertising, news and public relations, and the promotion of sale,

respectively.



