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1. Uszynsuaznsdunguaiagig
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Tunsifendsife nquuaithu/Aamivgury feglufminnszunsaioysen
gluviy wagiunaLnys
1.2) MuuANguRI8E14e (Sample Size)
fiduldtmunuaueangufedns fe nguusithuAsmAayuvy feglu
uiazdamind o Sminag 10 au sy 30 au LilevinsEine UM TRAUHER Sl
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(3) thuvvaeunituiuussudal Taehlunaaou (Try out) fu ngusegng
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WIrUATATYSET) LU L mihfinsviesfisluisszimalne yaainsanesdnisuims
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fUszneumsgIRavieaiien funuuisvvieailed farumad viosdu uazUszavusiesiu
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4. nMsAATIzdaya
Tunsinsgideyaludiuresauidodanunm Tasldnsiasziden
(Content Analysis) Faselud
4.1) é’qLmwzﬁaqémmilﬁmﬁugﬁﬂmmwawwﬂiﬁaaﬁuLLazLé’umamiviaqLﬁefs
lunguilowsanlannieinusssy (gluvie-Aunanys, nszuasAsogsyn)
4.2) WA589 SWOT Analysis wazfimuanagns

5. M1IATRHBUANNL YTV YRy
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Lo
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6. NMFIANUHUIFIUNIYUYY
o a Y a . I a = ~NY o &
putdunslagliinata SWOT Analysis LUumIole lneditunausal
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A1519% 3.1 ANS9NTIASIEIIENe A8l

Uszhun1s A

. Uit | AzuUL , datn | Azuuy
AU AzwuY | A neRu AZLULY sk
1. 1
2. 2
3. 3.
a. 4
33U 1.00 33U 1.00

6.2) BATITRANEANABUBN

(1) Amsnzilenia (Opportunity wnu O) WunsAnwran mwinasy
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o
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wiagdamineanigadnvasaniunisal lunswseudavissgnsaansesly
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A151991 3.3 MITNNTIAATILALUY Matrix
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'
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guassa/gneau nuneds mhenuiladeneuenwasYadenieluly
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