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Abstract 234400

Marketing Promotion of Kasetthong KT60 for increasing the Commercial Values

The aim of this research is to study basic context of focus community, to study
the current problem condition of VERAPUECHPON Engineering Machine Shop and to
make the business plan of wheeled versatile tractors Kasetthong KT60 and to make the
marketing promotion of Strategic Business Plan. The research methodology is divided on
3 points; 1. to survey the basic context of related community in 6 districts and the sample
consisted of 2,319 people 2) to study the current problem condition of VERAPUECHPON
Engineering Machine Shop to make the Business Plan and 3) the system of rﬁarketing
promotion of Strategic Business Plan with 3 steps, i.e., to evaluate the gaining
information from Local Radio, survey the interest of invention toward reseller, gaining the
promoted information of invention toward demonstration exhibition of farmers and survey
the interest of farmer product in the exhibition, the total of sample group was 377 people.
The instruments used for collecting data were questionnaire and interview by using
statistics; percent, mean and standard deviation. These are the studying results;

1. Result of the study basic context of 6 districts was found most of males
graduated secondary school, most of social status is neighbor with their own land, most
of planting is rice and cassava, most of domestic animal is chicken, 82 percents of
population have their own wheel plough tractor and 18 percents of population have their
own tractor with KUBOTA brand to plough their land and 23.3 percents to work as
employee. Most of farmers bought tractof by cash and installment and deal with tractor
shop and deal with Bank for Agriculture and Agricultural Cooperatives. Power
transmission of tractor is  always repaifed with spending at least 1,000 Baht per once
repair the tractors have been used to plough around 6-10 Rai, 7-8 hours, and oil
consumption is about 1-5 liters with 1 driver. Farmers’ attitude to the tractor is in very
good level that is a convenience of work, moderate level is tractor can be repaired by
their own selves. Farmers’ attitude to the ridden tractor is in very good level that is a
convenience of work, and can be used to plough all condition of land. Lowest attitude is
owner can repair the tractor and the important factor of decision to buy the tractor is in
high level as follow; product, economic, society and culture, and marketing promotion
and farmers’ consideration to the product factor i.e. quality, strength, and durability is in

high level, variety of tractor is in moderate level, and available spare parts is in low level.
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2. The result of the study of VERAPUECHPON Engineering Machine Shop’s
current problem was found demand of product depends on the order from customer,
machine shop has no money for expansion growth of business, without hire the service of
labourers, no product in front of the shop, it is a family business organized by 2 people,
lack of knowledge in running business, marketing promotion, accounting there is no
expansion of business by these problems, Kasetthong KT60 is not well known for farmers
in area, and machine shop have not any business plan.

3. The process of marketing promotion on business plan;

3.1 Reseller: the interest of trader to exhibition of invention Kasetthong
KT60 that is modified from wheeled plough tractors to ridden tractors and is prepared in
business plan conducted. Most of participants interested in business network, 10 percents
of them sell spare parts more than to become the trader, who have not applied with the
following reasons 1) product is not standard, not strong, not durable 2) they do not
believe in increasing production with their needs 3) product is not well known in general
market 4) rewards on sale are less. _

3.2 Evaluation of gaining information by local radio in sound Lab is found
the level of gaining information is in excellent level, understand content, quality of sound
in radio media, valuable and benefits.

3.3 To gain the promoted information in exhibition and demonstration of
Kasetthong KT60 in 6 districts is found, most of farmers gain the information by the big
cutout board, local radio and brochure, and farmers gain the information by local radio in
high level i.e. 2-5 time a week and by cutout board 1 time a week. .

3.4 Level of interest in the exhibition and demonstration of the Kasetthong
KT60 is found most of interest in Kasetthong KT60 is high level; as following; modify
wheel plough tractor to ridden tractor, the tractor structure, tractor, color and price of the

tractor.





