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ABSTRACT
179577

This research aims to 1) study the opinions in consideration of the purchasing of
max wheel of the entrepreneurs in Bangkok area, 2) study the importance of the marketing mix
of the max-wheel 3) study the relationship between the demographic backgrounds of the
entrepreneurs and their opinions through the marketing mix of the max- wheel. Data were
collected from 93 entrepreneurs by using questionnaire as the tools of the research. Data were
analyzed by statistical techniques which are means, percentage, and standard deviation.
Hypotheses were tested by t-test and F- test .

The research indicated that in consideration of max- wheel purchasing of the
entrepreneurs, they consider the following factors : 1) brand of the max — wheel, 2) cost, which is
the most important factor, 3) reputation of suppliers, 4) sources of max — wheel, they buy from
many sources, they buy from both domestic and international dealers, 5) the method of payment,
most of them pay by check, 6) credit, mostly more than 3 months, and they prefer cash discount,
7) negotiation, mostly about the price, 8) timing for purchasing, it is uncertainty, it depends on
the market price and their speculation, 9) cycle of purchasing, mostly they buy every month , 10)
transportation, they use pick-up cars and the sellers are responsible for the payment, 11) stock
checking, they check their quantities and sizes, and they pay attention to stock checking at
moderate level, 12) inventory keeping, mostly they keep inside the stores and bring them out from
the boxes, 13) clearing the unused wheels, every shop is responsible for clearing the unused
wheels to the customers.

The entrepreneurs who have different age, gender, and educational backgrounds have

significant different opinions of the importance of the marketing mix of the max— wheel.





