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ABSTRACT

This research aims to examine the demographic characteristics of the imported car
users, the psychological factors that effect the behavior of buying imported cars and to study the
behavior of buying imported cars. The cutcomes of this study are useful for imported car traders
in improving and developing their marketing strategy. A survey was conducted to collect the data
from imported car users in Bangkok. A total of 408 Questionnaires were returned (97.14 %
Response rate) with 400 usable for this study. The data were analyzed by using frequency
distribution, percentage, mean, and standard deviation. The chi-square, the t-test, the f-test and the
(ANOVA) were also employed to determine the relationship among those factors.

The results of hypothesis’ testing are:

The buyers of imported car have the behaviors of buying imported car differently, most of them changed
their imported car when their car reached 6 years old or more than 6 years old of usage. The nationality of
cars that buyers desire to buy mostly are Japaness imported car, in regard of confidence of the standard of
the production mostly the determination of buying the cars is made by the owner of the cars and the
payment of buying the car is operated by the methods of financial operation.

The testing of the relationships between the demographic characteristics and the behaviors
of buying imported cars found that the respondents who have different gender have different behaviors
of buying imported cars, specially on the reason why buying imported cars. The study also found that
the respondents who have different marital status have different behaviors of buying imported cars, the
influential person of buying imported cars and the method of the payment. The ages and the average of
salary have the different results on the frequent of changing imported cars, the important reason of
buying imported cars, the most influential person of buying imported cars, and the method of the




payment. Educational level has the different result on the most wanted nationalities of the cars, the
important reason of buying imported cars, and the method of the payment. Moreover the size of the
families has the different results on the reason of buying imported cars, the most influential person of
buying imported cars, and the method of the payment.

The relationships between the demographic characteristics and the psychological factors of
buying imported cars are founded. Gender has a different result on only the perception and attitude
regarding imported cars. Marital status and age have the different result on the educational background.
Besides, income effected has a different on the esteem needs. The perception and attitude is a part of
decision to buy cars. An occupation has result of different wanted and to be acceptance and knowledge
about imported cars. The level of families has the resuit on the most wanted imported cars.

The relationship between the psychological factors and behavior of purchasing of
imported cars found the people need safety more than types of car. It is found that people want safety
more than types of car. The imported cars that most people wanted have a cause from an influential
person and the method of the payment. The social needs has different between frequent of changing
imported cars. The esteem needs and acknowledgment of imported cars has a different result of types
of car. Also the most important reason for imported cars is knowledge and understands about those
cars that most people wanted. The important things about imported cars, influential person, and an
attitude regarding imported cars have a different result of the types of car that most imported.






