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ABSTRACT

Following an economic crisis in 1997, service business enterprises have been given high priority,
by the government, as a mean to building up the country's competitive capability and in order to increase
foreign exchange earnings. These enterprises included hotels, restaurants, tourism, health and beauty
cares. Currently, with an increasing awareness on health cares, the health and beauty eares services have
gained more public attention and popularity, among at which is the SPA and beauty care service.

The objectives of the study are: To identify factors influencing consume demand for Spa service,
and to identify and analyze the economic costs of Spa business.

The data cmployed in the analysis are based on the SPA consumer survey of 350 sample size
carried out during July 2005. The analytical methodology -include a statistical estimate of the SPA
business investment costs and the Multiple Classification Analysis {MCA) of factors influencing the
consumers expenditures on SPA services. The estimate of investment costs will identify fixed, variable
and average total costs in rendering SPA services to consumers.

The variables included in the MCA are consumer's income, age, sex and occupation, al of which
are to be used to identify their correlation with the consumer's satisfaction indices on SPA services such
as its attribution to health cares and sale promotion efforts.  The findings of the study are summarized as
follows:

The majority of SPA consumers services were female of 20-35 years of age, having education
above Bachelor degree's level. The factors influencing the eonsumer's expenditure on Spa services were
the service price and attributed effects of SPA. The investment cost. of a SPA business were averaged at

2.2 million baht, of which 2.1 million baht were fixed costs, and 0.1 million baht were operation costs.



The consumer' satisfactions on SPA services, classified by ages, sex and occupations place high
impression on their health attribute relative to other attributes. In particular, consumers at retired ages

gave highest satisfaction on health cares of the SPA business.





