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The purpose of this research was to study the factors which are influential to
the consumers decision making to use department stores in the Siam Center,
Pathumwan District, Bangkok metropolitan area, using marketing communication tools
to gages consumers behavior with mass media which was made by the department
stores located in Siam Center and the motivation of customers making a decision to
use the department stores.

The data were gathered by using the questionnaire to interview the
costumers while they are using department stores in Siam Center area. The sample
was taken randomly using of in an accidentally, (Accidental Sampling), of 200

participants.
The result indicated that :

The research found out that most of the users of department stores were
female, age ranged between 21 - 30 years old, status is single, holding bachelor's
degree for highest, and who are employed in the private companies which are
average income range of 10,000 - 19,999 baht per month.

The Advertising media in the Siam Center area which made by department
stores have affected the customers' decision making and their behavior to use
department stores located in Siam Center, Prathumwan District, Bangkok metropolitan
area are outdoor printing and the demonstration of show goods within indoor and
outdoor presentation.

The Decision making and behavior to use department stores in Siam Center,
Prathumwan District, Bangkok ‘metropolitan area. Most frequency of time being used
was at 1 - 3 time per month, between 15.31 - 24.00 Pm and on the weekend was

Saturday and Sunday.





