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ABSTRACT

The objectives of the study are 1) to study the demographic backgrounds, opinions
about marketing mix factors, and customer’s behavior of garage service in Bangkok area; 2) to
compare behaviors of customers through the opinions of marketing mix of the garage service.
The respondents are 400 consumers of the garage service in Bangkok. Data were analyzed by
descriptive statistics such as percentage, mean, standard deviation, and testing Hypotheses by
t-test and F-test. The results are as follows:

For customer’s behavior, most of them bring cars to use more than one service such as
oil changing, checking, general repair, system checking, color service, and body repair
respectively. They prefer to use service center, make decision by themselves. They go to the
garage immediately, and use the service once a year. They use the service of the garage near their
homes.

The consumers who have different demographic backgrounds have no significant
different opinions about marketing mix of the garage service, except income. The opinions of

marketing mix of the garage service effected to consumer behaviors of the garage service.





