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The research on “Usage and Attitude on Broadband of Students in Bangkok
Metropolis” was aimed at investigating the usage of broadband of the students in Bangkok
Metropolis in education, communication, entertainment and E-Commerce and their attitude on the
usage of broadband. This qualitative research was carried out by means of in-depth interviews
which were conducted to a total of 40 undergraduate and graduate students majoring in
information technology of Dhurakij Pundit University and University of King Mongkut’s Institute
of Technology Ladkrabang from March to May 2006. The research findings were as follows:

1. The students in Bangkok Metropolis used broadband in the following four aspects:

1.1 Education The students used broadband in order to search for information,
e-mail, chat on web-board, and download various programs conveniently and rapidly.

1.2 Communication It was economical for the students to talk on the phone with
their friends abroad through broadband network or by the high - speed Internet (ADSL) in real
time including online - chat carried out through broadband which resulted in changes in the Thai
language use such using abbreviations and misspelling which were not accurate according to Thai
grammatical structures but made communication go smoothly and amusingly including
mispronunciation and coinage of new words and phrases especially used among online
communities.

1.3 Entertainment The students used broadband for these five purposes: (1)
Listening to online songs and downloading them effectively. (2) Watching TV programs
previously broadcasted and the programs from online -TV which were of as high quality as that
on an ordinary television. (3) Reading online newspaper conveniently, having a quick access to

web-page and informatién. (4) Downloading movies conveniently and rapidly and as a result,
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this turned into an online entertainment community on a type of web-site called “Bit Torrent” for
exchanging songs and movies and (5) Playing and downloading online games.

1.4 E-Commerce The students used E-Commerce for buying online products and
it was a channel for the students to effectively and rapidly look for products on various web-sites
for decision-making,.

2. The attitudes of the students in Bangkok Metropolis on the usage of broadband
were as follows. (1) Broadband formulated E-Government such as a quick access to the
information provided by the government sectors. (2) E-Commerce. (3) Video conferencing which
is inexpensive and less time-consuming. (4) E-Learmning which results in equal opportunity to
learn for everyone.

3. The students in Bangkok Metropolis had negative attitudes towards the usage of
broadband in the following aspects: (1) User’s downloading of music has have a negative impact
on music entrepreneurs. (2) Online- games always result in addiction to online- games
(3) Online-games and other types of entertainment has brought about copyright infringement and
(4) Broadband has given people a good chance to access to obscene web-sites so conveniently
that broadband users might be sex-oriented and this can cause several serious social problems.

This thesis suggested that the research to be carried out in the future should
concentrate on the study of broadband usage model in daily life of various groups in some
province in Thailand which the government has determined to be ICT cities such Phuket, Chiang-

Mai and Khon-Kan, etc.





