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ABSTRACT

The objective of this thesis is to study legal problems to control and manage the
advertising billboard. Since various types of advertising billboard can be found at present. All
types are primarily intended to create distinctive content in advertisements to attract the eyes of
the public to think of the goods and services. This will lead to the consuming of goods and
services which generating profits for the entrepreneurs. As a result, the number of advertising
billboards has increased steadily. And without the control and management by the effective law,
such advertising billboards might be the cause of damage to people in terms of the safety of life,
body and property as well as the damage in other ways to the wide area.

The study found that the provisions of the law on advertising billboard nowadays,
especially in the ministerial regulation on the control of billboard or things which are created to
attach or place to the billboard under the Building Control Act B.E. 2558 still cannot control and
manage the type of the installation of billboards, which is not the building, under the law
appropriately. As a result, this causes many problems later on, these include: the problem with the
definitions and types of billboards, the content and enforcement of laws, penalty provision
problems which the rate of penalty is inappropriate, issues on advertising methods that cause
damage to consumers, the problem of determining the tax rate, as well as the problem of
protecting the nature and the environment.

To ensure the enforcement of laws relating to the control and management of
advertising billboard to be more effective, the researcher therefore suggest that the related
provisions need to be amended, starting with adding the definition of the word “billboard” in the
related law to legally control and manage the advertising billboard of all sizes and types. About

the content of the law, it also needs to be specified a standard for brightness to control the light of



billboards for not causing a nuisance or damage to life, body and property of people by applying
the rules of international law to improve the law of the country. This will protect the consumers to
be safe from advertising billboards. In addition, there should be a partnership between public and
private entities established in order to control and manage advertising billboard specifically by
defining the powers and functions of such agencies to supervise the billboard advertising business
in order to reduce the illegally discretion of the authorities and prevent the disturbance of vision
or visual obstruction of the natural and architectural value of the local area and to be fair to all

concerned parties both public, entrepreneurs and state agencies.



