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Perception, Attitude of Political Marketing Communication Tools from
general election campaign and Factors relate to Brand Personality
Perception and Political Behavior of Bangkok Area voters:

Case Studies of Thai Rak Thali, Plalang Pra Cha Chon and Pue Thai
Political Party

Wm%ﬂ’mmnf 07, x[jmm wlsund

Assistant ‘Prqfessor; Doctor Patamapom Netinant

7 X
r’mgnngums Y YN mmﬂn;:mw



