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ABSTRACT

The main objective of this study is to analyze tourism industry competitiveness
between Thailand and selected Asian countries, which are Malaysia, Singapore, Indonesia,
Philippines, Vietnam, China, Korea, Japan, Hong Kong and Macau. This research used Revealed
Comparative Advantage: RCA index, Tourism income generator efficiency index and Overnight
attractiveness efficiency index for analyzed data. The study found out that:

Thailand have advantage over all indices for tourism industry competitiveness.
Thailand is The 1" overnight attractiveness efficiency index between 2011 — 2013, the 3" RCA
Index between 2011 — 2013 and the 4" tourism income generator efficiency index between 2010
—2012. The reason of the advantage over all indices for tourism industry competitiveness because
Thailand have many products of tourist attraction, spa, seaside, island, etc. which are different
from Asian countries. The recommendation for increasing Thailand tourism industry
competitiveness are:

1. Developing the quality products of tourism industrial and marketing.

2. The coming era of ASEAN Economic Community or AEC means competition and
free movement of labor in the ASEAN. For this challenge, there is an urgent need to develop
human resources, by enhancing the potentials of Thai workforce and tourism operators, making
them professionals, in order to create values in tourism, particularly the skilled workers who

graduate from vocational education institutions.



3. Developing new destinations or creating new tourism activities which are
distinctive and interesting for tourist attractions. Tourists who have visited Thailand would wish
to return with destinations as new options are available.

4. Developing the country’s public transport system to be linked to tour routes, as one
should be able to come to Thailand through several channels.

5. Emphasis should be placed on developing creative tourism as the tool in the
development of sustainability tourism. Creative tourism is tourism with emphasis on creating
values to tourism resources on the basis of Thainess, such as the way of life, local wisdom, art,
culture and history, which can raise more income from tourism industry.

6. The promotion of environmentally-friendly travels or the low carbon tourism is the
new trend for international tourists, especially quality tourists who want to join the efforts to
create awareness in tourism that aim to develop destinations for sustainability rather than visiting
the place on a destructive path.

7. Confidence in the country’s stability should be promptly built. At the same time,
safety in life and property must be established in earnest, and government in tourism sectors

should be co-operately working together.
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