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ABSTRACT

The objectives of this research are to study : 1) the motivations of domestic tourists
visiting Phimai Historical Park. 2) the attitudes towards the environment and management of
Phimai Historical Park. 3) the relationship between the sample’s characteristics and attitudes
towards the environment and management of Phimai Historical Park. 4) the differences in the
motivations for visiting Phimai Historical Park of the samples having different characteristics. 5)
the influences of the motivations on the attitudes of the thai domestic tourists towards the
environmental attributes and tourism management. The samples for this research were domestic
tourists visiting Phimai Historical Park. They were chosen at random, and 400 copies of
questionnaires were selected and analyzed. The tools used in this research were questionnaires.
Descriptive statistics were analyzed using frequency, percentage, mean and standard deviation.
Inferentail statistics were analyzed using factor analysis, T-test, F-test, chi-square and multiple
regression analysis.

The results of the analysis revealed that most of the respondents were single female,
between 15-25 years old with education lower than a bachelor’s degree. Most of them had an
incomes between 5,000-10,000 bath/ month. Most of the respondents were from northeast of
Thailand. The motivation of domestic tourists consisted of 3 factors : motivation to study culture,
motivation for prestige and motivation for relaxation. Most of them had very good attitudes

towards the environment and management. Toursists’ gender had no relationship with the



attitudes towards the environment and management. Demographical characteristics that were
significant to differences in the motivation to study culture were ages occupations status and
incomes. Demographical characteristics that were significant to differences in prestige motivation
were ages and tourists’ regions. Demographical characteristics that were significant to differences
in the motivation for relaxation were occupations. Motivations also had influences on the attitudes
towards the environment and management. Motivation to study culture was the most influential to
attitude towards environmental and management (B 0.321), motivation to relax ranked second

(B 0.170) and prestige motivation ranked third (B 0.029)



