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The purposes of the research to Demographics Factors Influencing Watch
Purchasing of Customer in Bangkok Metropolitan Area and Marketing Mix Factors
Influencing Watch Purchasing of Customer in Bangkok Metropolitan Area. The primary
data for this study has already been gathered. Questionnaire packets were sent randomly
to sampling 300 Participants. By random sampling districts in Bangkok.

The Demographics Factors study shows that majority sampling populations are
female that between 36 - 45 years of age, holding career in state enterprise officer and
average income between 20,001 - 25,000 Baht. Mostly of samples graduated from high
school or equal and married. The study of marketing mix shown that wrist watches are
important thing in living. The majority sampling populations would have bought wrist
watch by the reasoned for collection. Most of population in this studying wants to buy
another 2 - 3 pieces of wrist watch in the next time and would have decided to buy wrist
watch by themselves. The most occasionai that sampling populations buy wrist watch
are for birthday including themselves. The brands of wrist watches that mostly purchase
sing are SEIKO. The studying shown that the wrist watch would have powered by
battery. The bodies of wrist watch that make from stainless steel, wrist watch face in
blue colored and leather wrist belt are most favored. Another property of wrist watch
should have the telephone function added on. Mostly will buying wrist watch in
department store that made in JAPAN. Wrist watch should have priced between 10,001 -
15,000 Baht. Mostly population would like paid by installment. Advertisement that most
have seen are from television. Finally, the majority sampling of population like sales

promotion that add on premium gift from seller.



