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Polamat sudsawad. (2008). The Residence Purchasing Behaviors of Workers Living
in  Bangkok. Term Paper, M.B.A. (Marketing). Bangkok : Graduate Schoo!,
Chandrakasem Rajabhat University. Advisor Committee :

Asst.Prof.Dr.Amara Rattakorn.

An objective of this thesis aims to study accommodation buying behaviors,
motivations, and compare them based on accommodation types by using questionnaire,
which has 0.801 accurate rates. |mplemented statistical methodologies were general
statistic One - way ANOVA and Chi - Square test A sample group was people, ages
over than 25 years old, randomly chosen from 4 different areas: Pranakorn, Ladpraw,
Jatujak and Patumwan.

The result found that people still wanted to buy new accommodations but they
could not figure when they would buy. They preferred buying a new one from property
companies, rather than hiring a construction companies to build, or buying a used one.
A single house in outskirts was the most favorite buying choice, following by a
condominium in the city and a townhouse in the urban area respectively.

Because type of accommodations was many, the buyers' need on the
following items were consequently different, which were space, parking lot, number of
floors, number of rooms and prices but the buyer's need for payment process was
similar. There were nine considered factors before buying accommodation. The most
important one was safety, followed by location, price, travel, utilities, company’s
experiences, accommodation characteristics, company's reputation and built-ready
respectively.

Property companies could use this result to specify the marketing and financial
direction, and adjusted them to suit buyers’ need, or compared with similar research

and furthered advance study.



naanysnlsznta

am"’j{fﬂaﬁuﬁﬁm%aﬂﬁﬁaﬂmmmnmjaaﬁ'ﬁmma@ﬂmiﬁ f7.0471 S@AINT
ﬁn;msmﬂumﬁnmmm Taldanusiomas Weuusi lunnfud; pUA uazaIauly
Taunwinadne gfAsataaiueuisy wmmauumﬂaummmmﬂ'mmunmwum'h
Hisbraveunszamvituarasiifue magwlu A mngmﬂuﬂsou

CECHN Dy TGN AwWE oAl uazATaUAT? flarndn et madhle
ua..maa‘l.am@mLmwumemnmwanamﬁmmfﬂ aunrmauuanﬂmmmnm uas
ﬂmﬂmﬂawa'ﬂanﬂmtwauq mﬁmmamuammmmmmluﬂ‘:m fieanlwriaala
wasAUTILMED Tunng dn SRS #6199 nawrdaga naiusiusiudeys
Fnsdiiunis@neisy nashiaTed wm'lmwmamummu'l.ﬂ‘[@umwﬁumm

’uauqmmu

(wiswad gasad)
11 BUWIAN 2549



q191ity

wHA

unsatsnning (1)
UnARL WS Ingw 2)
fadnsulsznia (3)
817Uy (4)
CAFIETLRPER (6)
CabITTEa Rt (S}
unil 1 Ui 1
uduuaza Ny vaiym 1
TagUszasdananiyiv 5
suudgmlunisy 5
VAULRMUBINTTIY 5
nIauuwwIRalumMIIT 5
Aenudnwriianis 7
Yalomifiaainez ey 8

un# 2 anaIuaznuITuiifindag 9
wwaRAatunInaa 9
woEnITugLuIlng usznsdaduls 10
nEsMItauiuRuivesfiilna 21

R G IE oY) 24

il 3 SEéufiuniisy 35
JtuvvreIntAdy 35

Uszmns uazngudialumsivn 35
winaftofilflunsdsn 36

e ufiunsisy uﬁzmnﬁurmﬂu'ffa%m 37

Y - 5 e Ao - [
']ﬁn'?‘i’]lﬂﬂ:“ilﬂ%m Ltﬂzﬁﬂﬂﬂl‘lﬂuﬂﬁi’lmﬁzﬁ 38



(5)

815107y (Aa)

unii 4 HanYileTsidays 41
Fudi 1 Nan'lﬁtﬂﬂw"ﬁ'a%mmuqﬂﬂa 41
gl 2 uamﬁmﬁ:ﬁwqﬁmmn’mﬁan%aﬁa;}mﬁwaa 47
ngumagy
Fufl 3 namﬁmﬂ:ﬁm’mﬁmmﬁmuﬁnuwﬁag’mﬁ’wae 50
naq'um“zazhaﬁﬁmmﬁamﬁmﬁan*‘ffb
dufi 4 Nﬂﬂ'lﬁtﬂﬂ:ﬁﬂi]iﬂﬁﬂHﬂﬁﬂﬂﬁ?ﬁﬂﬁﬂlﬂﬁﬂﬂ%ﬂﬁag 65
el
U7l 5 HRMIMARDLRNNGFIU 66
unfi 5 831 afUnene uastalauauns 75
aynamsidy 75
adUnoua 77
TDIFuOUUY 78
LIIIRNTA 80
MANUIMN 81
MaNWIM N gmf‘hmmmﬂmﬂnejuﬁ’vaahq 82
maswn 1 dienudadiy 84
MANUIN § LUVUFILRY 88

ﬂs:i’ﬁﬂa:ﬂi" 3t 96



qATU YA

)
1IN

1.1
1.2

2.1

4.1
4.2
4.3
4.4
4.5
4.6
a7
4.8
4.9

4.10

4.11

4.12

4.13

4.14

4.15

4.16

417
4.18

4.19

MInuaRIWIRYETInTIaUsEneIny w.a. 2518 - 2548
ATIUFAIRINY TN AU AUNUUY URzS 1T Y Tus
NI wazSumna 11 w.e. 2547

PRI M INNAgNTMIMseaaland 6Ws, 1H and
70s.

ﬁwuauuazfaua:maanéuﬁhaﬂnauunmnuu«a
ﬁnuwuua:ﬁauﬂ:maanguﬁhadnouunwnuﬁaaawq
ﬁwuuuua:?éua:maanQNﬁﬁaﬂwauunﬂwuszﬁhiﬂn1ﬁ
i‘hmuua:'}'auazmaanq‘m‘hau'"mu.ﬂnmuﬂﬂ'lémﬁ'ﬂeiaﬂ%"uf’iau
ﬁﬂuauuaszuaxmaan@uﬁhaﬂwauunﬂwuﬂnqunqw
ﬁwuduuazfaua:waanﬁuﬁﬁadqauunﬂﬂua1ﬁw
ﬁﬂuauua:§bua:maan§uﬁﬁadnouﬂnﬂwuizﬁﬁn17ﬁnrn
ﬁﬁuauuaszua:maonﬁuﬁﬁaﬂ?ouanﬂﬁuﬁwuauauwﬁnluﬂiaUﬂ%d
MU 7aua~vaanauﬂ1auwouﬂnmwuvnﬂwnaWﬁuﬂaﬂuu
FUIMUUE saUﬂ-ﬂaanauﬂaauwauunﬂ1n7,Uﬂ1a1wnaqﬁuﬂaauu
awuauua*saua:ﬂaanauwaaquuunmwunsiuanﬁﬂumarnanaﬂﬂu
a1u1uua~$auavﬂaanauﬂaaunauunﬂﬂuuunTuuﬂunTnaanmaﬂauaWHU
PIUIUURE mUa"ua:.ma;m3azmLLunmm.,u-Lm'a'lunmﬂﬂﬂuﬂaamﬁﬂ

1 _

i]’I‘IrL'J'H:LLﬂz‘i'E]EIR.JJﬂdnﬂ&]ﬂ’)ﬂEI'NLLﬂﬂ@]'lllﬂﬂHfu.ﬂﬂﬂﬂ']ﬁﬂﬂlﬂﬂﬂ"ﬂﬂ
L

TUIUUAS mﬂa.'na".lnanmamounnmuﬁuanmnummmaqm':

LﬂBT‘I‘HE]
i]’m’]mlﬂ"‘iﬂUﬂ"&la\‘lﬂﬂuﬂ’lﬂU1JLL£IﬂGI’1NﬂﬂHﬂL.N]J$’ﬂEIUﬂ'1Wa.lﬂ'ﬂu
ﬂﬂdﬂ'ﬁlﬂaﬂ'ﬂﬂ

[y o ) o o o &
'il'lu’lullﬂ::ﬁﬂﬂﬁz‘ﬂﬂx‘mﬂuﬂ‘]aUWGLLHH@]’]&JHUS NaUNITYLRANTD
%’]H’Jﬂttﬂ..‘a‘ilﬂﬂ"?]ﬂdﬂﬂ&lﬂ?aEJ’I\'.II.Lﬁﬂdﬂimﬁﬂuﬂﬂﬂﬂﬂﬁ@l@]ﬁul’ﬂLﬂﬂﬂ‘IfE]
LI’I‘HLG]U’J
o L 4 * s [ s ﬂ'd ] ar s = J
‘ﬂ’m’luuﬂ:‘iaLIEi:'ﬂﬂdﬂ’s:!&lﬂ’]EJH’NLLﬂﬂdﬂfﬂ'ﬂUﬂ&lwﬁﬂaﬂﬁ‘iﬂﬂﬁﬂ.i}manma
Tsune

()

i
Hwu

19

41
42
42
43
43
44
44
45
45
46
46
47
47
48
48

49

49

54



#13UYPA1319 (A1)

=
AN

4.20

4.21

422

4.23

4.24

4.25

4.26

4.27

4.28

4.29

4.30

4.31

i‘immuaxi‘aua:maméuﬁwai'loLmﬂaﬂﬂé’nﬁﬁwa@iamsﬁ‘mﬁu‘lmﬁancﬁa
mMaiand
ﬁwuauLza:%'aua:maanqimﬁaazhmamﬂaé’uﬁﬁnmiamsﬁ‘ﬂﬁu‘lmﬁan%”a
aawlaiiiiou

ﬂ"'}muuazi’auawmmjuéﬁamauﬁmﬂﬁuﬁﬁnad smaaiwlwdenda
e swie/Anund

ALadsuaz fnul.ummummmwaaﬂwnﬂuwaﬂam'mmwﬁaﬂau
0FBIBINRUAIALN

]
=

s Fasazyainguaiatransnaaui Ivulumndondadi ol
aAuludnwue iy g

uuuaz mua.mmna:umas;mu.nnmm.u~nmnmmmnﬂauunau
SRl AVt TR TN

FIUMURYIBHAL -umnqum athuzmmuﬁ"lmﬁéﬁﬁﬁmwﬁ’aammaq
nau‘mﬁ Antudnsneguunee g

Imanuazia ua"uaanmeamauﬂnmuanum.uﬂ?n aumwamau
1t uaN MU g
mmuua.‘raua"umnﬂumammunmuuﬂ‘rznaumwamaumﬁu
Tudnwaeguuunsing g

Lﬂ‘%'uum HURANNERQYYDIRE! ununawamsmanmaﬂaumﬁﬂ'luanwm,
fiuansnafiu
mmﬁ'uummmzmﬂiﬁlununaﬂammﬂawﬂanaumﬁwaonaumazm
mu,unmuanﬂm.'iﬂuuunaumﬁﬂ

mmﬁuumumﬂﬂqﬂwununaﬂ amiﬁﬂﬁwfaﬁaqmé‘t’ammn@urﬁ":ama

Fuunarmsle sz mdunus

(7}

e
57

60

63

66

67

68

69

69

70

72

73

74



(8)

10NN

=1 .
ATAN U
1.1 mauuwIfalumsive 6
2.1 memsm‘%uur«'nuﬂs:am‘:’amuamammmﬂ'lﬁ’ﬁ'ugnﬁ’l 10

2.2 mem'sﬁwﬁu'lwaasju?‘[mLLazﬁﬂﬁwaﬁxﬁmﬁao 18



