


UITNNYNTU

M Ing

9 1 =\ ~ ,; a a
NOHUY UNIYN LATNTY "lﬂiu,mﬁi.(2544). MIAYIUNNIZIDNNALFIFINVATIUNNUNIUAT:
HININYTNETH AAA 1D,
o v A a a Y a <3 L~
DALINT (AN 1D LAz uNe ﬁmJ.(2545).wqmnssmgmim. ﬂ'u:ﬂmWiJ‘H1uﬂi:Lf)ﬂ“l)’!,ﬂﬂimﬂ.
v a & Aa A aa 4 a d J o
FIFANT mam’jﬂszmsg.(2537).aamﬁanﬁmm1zm’f@ga. ﬂ;qmwwmmzquﬂwmﬁa
4 a [
PNINTUNYINY Y.
[ v A 4 a Y a a o 3 ~
FIYY ﬁumw.(2540).wqﬂnismuﬂmmammmﬂ (WUNATIN 9). NTANNUHIUAT:
Ts e neSannmils $1ia.
Y v Aa 4 a Y A @ o [
FIYY ﬁumm.(2546).wqﬂnismuﬂnﬂmam‘mmﬂ (ﬂ‘uuﬂs‘uﬂqﬂwu). NIUNNUIUAT:
Uszyuan.
@ 4 A v 4 a A’ v do A v A
TUNUT WEINNNE.(1.1).1).).MANAMIREITAINUIU UNNTZIONNA LN UNZ danuna.

ﬂ':!;\imWN‘Vi"IUﬂi:ﬁiﬁﬁjl

v
a Y v o a A

v d J
WUAT ATT.(2537).4NNTLIDMNATA UATHFNITIHA N, NTUNUNYIUAT TANDTWUAYIA.
a a a d
gNTUT FITURIY.(2544).U521I0eN324AIVINTIATISH AU 1AZAIVAN.UUNYT:
UMINeasg 1viiesIINTIY.

an o 4 [ a‘{ 2
ATNUD IiJi'lﬂ‘lJ LasaIana ‘ﬁﬁihuﬁi.(2544).ﬂ15!§ﬂ\1uﬂﬂ§$i}®ﬂ!‘ﬂﬁ. NTIANNWUNIUASG:

o w

a -4 4 1
Tsanuiguyuannsaimaneasuralszmalng $ina.

4
aa Aaw

aa v a A\
ATITIN Lﬁ?i@]u.(2538).W€|ﬂﬂ’i§3~lfd:j‘lj‘§iﬂﬂ. NIUNNUVIUATIANTNAIU.
4

a a Aav A o a a d o v o (%) av v
VI8 ﬂi%ﬁﬂ‘ﬁﬁﬁﬁu‘ﬁ‘.(2540). MANAMSAATEHA U sHaBA TIN5 UNMTIVEMIFInN

¢ a { A o o A A o4 A
ﬂ]ﬁﬂil&ﬁ%ﬂt]ﬂniiuﬂmﬂﬁ (WﬂJWﬂiQW 4). ﬂ'ﬁ;QLﬂWNWWUﬂiZIiQWNWLaﬂQL%ﬂQ.



\
Mmmneailszimea

Books

Chris Fill and Prentice Hall. (1999). Marketing Communications contexts, contents and
strategies (2 nd ed.). Europe.

Kotler, Armstrong, Brown, Adam and Chandler. (1998). Marketing (4 th ed.). Pearson Education
Australia.

Leon G. Schiffman and Leslie Lazar Kanuk. (2000). Consumer Behavior (7th ed.). Prentic Hall,
Inc., New Jersey.

Phillip Kotler. (1994). Marketing Management Analysis, planning, implementation and
Control (8th ed.). Prentic Hall, Inc., New Jersey.

Roger D. Blackwell,Paul W. Miniard and James F. Engel. (1993).Consumer Behavior(7 th ed.).

USA: Harcourt, Inc.





