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The objective of this research is to study key success factors of SMEs who participated in
New Entrepreneurs Creation (NEC) project. Samples used in this research are gathered from a
group of SMEs which still are in business and located in Thailand. The research methodology is
exploited by collecting data through questionnaifes and data analysis using a statistical program;
frequency, percentage, mean and Chi-square.
As a result, entrepreneurs’ business success is varying on many factors which differently effect to
businesses. Entrepreneurs agree that the fundamental factors of successes are their proactive
approach to their businesses. Quality of goods and services that meet customer needs are secondary
factor in business success. Furthermore, systematic and skilled employees are also quite the main
support to businesses. Moreover, the study investigates a group of entreprencurs that did not join
government projects to compare differences of key success factors with entrepreneurs that

participate in this successful.





