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ABSTRACT

The objectives of this the thesis are to find the environment of the Thai motion
picture industry including societal environment, task environment and internal environment that
have the effect to the Thai motion picture in bangkok area. The sample size of 258 samples are
collecting from theatre dealers in bangkok area by using questionnaires and in person interview.
In addition to the descriptive statistic analysis, we apply the percentage data analysis, average,
and testing Hypothesis by using t-test and F-test. The result showed as follows:

Overall the societal environment has the effect to the Thai motion picture industry in
moderate level. In each component, Including 1) economic environment, there is the change of
product price 2) sociocultural environmebt, there is lifestyle change 3) political-legal
environment,there is cinematigraph film laws, and 4) technological environment, there is internet
availability, and the technological environment has the most effect to the Thai motion picture

Industry.

Overall, the task environment has the effect in moderate level, and in each component
including 1) buyers preference 2) competitors strategy 3) film’s producers who pay good
attention to the film]s making process. 4) welfares and wages 5) government policy 6) ratio and
the involvement of each shareholder, and 7) national film association and theatre dealer

association, buyers have the most effect to the Thai motion picture industry.



Overall, the internal environment has the effect in high level, and in each component
including 1) workflow 2) staffs’ relationship, and 3) movie theatres’ location, the resources have

the most effect to the Thai motion picture industry.

In the top 3 environments that have the most effect to the Thai motion picture
industry are 1) Thai film 2) advertising and marketing for the film and 3) capital and films’
content that viewers are in favor have the most effect to the Tai motion picture industry especially

action movie.

From the Hypothesis testing, it showed that different theater dealers do not have

different opinions about those three kinds of environments.





